TABLE OF CONTENTS

COVER PAGE

TITLE PAGE

FINAL ASSIGMENT STATEMENT AND UPLOAD AGREEMENT ........... iii
APPROVAL PAGE BY FINAL PAPER ADVISOR.........ccccooiiiiiiicien iv
APPROVAL PAGE BY FINAL PAPER DEFENSE COMMITTEE................. v
ABST RACT i s, i R B o, B ... vi
AB ST RAK e e et e oe s vii
L MDDENOIOR R . . [ . viii
TABLE OF CONTENTS ... X
LIST OF FIGURES ........ccoco it Xiv
LIST OF TABLES........c.ociiiiiiiii s XV
LIST OF APPENDICES ... xvii

CHAPTER I INTRODUCTION

1.1. Background of The Study.........ccccooiiiiiiiiiii e 1
1.2. Pigblem EimAation . Jr5my. < o0 B N N e | 6
1.3. ProblemFormulation " ...... .o e i ettt e eaeeaneens 7
1.4. Objectveohiae R eSSt o A et g e 7
1.5. Benefit of the Research...........ccccooiiiiiiiiiiiii e 8

1.5.1. Theoretical Benefit..........ccccovuiiiiiiiiiiiii e 8

1.5.2. Practical Benefit........ccccooiiiiiiiiiiii e 8



CHAPTER II LITERATURE REVIEW AND HYPOTHESIS

DEVELOPMENT

2.1. Theoretical Framework...........cccooviiiiiiiiiiieiic e
2.1.1 Definition of Marketing .........ccccocveveriiiiiiiieiiiie e
2.1.2 Definition of Consumer Behaviour............cccoovviiiiiiiiieninc e
2.1.3 Definition of Brand Image ..........ccccovvviiiin i
2.1.4 Definition of Digital Marketing ..........cccccocvvviiviiiiiiniiin e
2.1.5 Definition of Customer Purchase Decision...........cccocevieeniriieernennne.

2.2 PieviolSIRESCAICHNS...............ccoveverrerrieernrens R ............

2.3 Hypothesis Development..........cccooveiieiiiiiiieiinieniee s

2,48 Reseaith NIOGOINESE. . ... .......... S SS—————— .

2.5 Framework of ThinKing..........ccooiiiiiiiiiiiie e

CHAPTER III RESEARCH METHODOLOGY

3.1.

3.2.

3.3.

3.4.

3.5

Rescat@h Design ............. R . ................. e ;s el oo
Populatiolmand Sample £ 7. FITES—... S ...
Data'C ollectiorMethod -t A0 M B i e
Operational Definition and Variable Measurement ............cccceeveeviiveenieenne.
Data AnalysisSMethod mrmm i fon e sammaiit e e e seeereeessee s e nseeeeee s
3.5.1 Instrument TeStING .......ccceviviirierrieiie s

3.5.1.1 Validity TeSt....vveiieiieeiieeiee e

3.5.1.2 Reliability TEStING .....ccevviriiiiiiiiiieiice e
3.5.2 DeSCriptive StatiSTICS ....veeiuverieeriiieiie i e siee st e
3.5.3 Classical ASSUmMPpPtion TeSt.........ccoireiiieiiiiiiiierie s

3.5.3.1 NOrmality TSt ......evverriiiiiieiiiieseeie s

X1



3.5.3.2 Multicollinearity TeSt ........ccccvvrivrreeiiiiiiieieseeseee e 37

3.5.3.3 HeteroscedastiCity Test........ccouvvirieiiniiiieiineesiee e 38
3.5.4 Multiple Linear Regression Analysis ........c.cccvvveriiiiniinniniineeneeieenns 38
3.5.5 Hypothesis TESt .....ccueiiuiriiiiiieiieeiee et 39
3.5.6 Coefficient of Determination ...........cccoceeviiiniiniiniinniense e 40

CHAPTER 1V RESEARCH RESULTS AND DISCUSSION

4.1 General View of Research ObjJect.........c.ccoovriiiiiiiiiiciiciiicsiee e 41
4.1.1 Brief History of Research Object..........ccooeiiiiiiiciiiiiiiciicec e 41

4.1.2 Vision and Mission of Research Object ...........cccoceiiiiiiiiiiiiiiieennnn, 43

4.1.3 Organizational Structure of Research Object..........cccocviiveiiiiiiiiinnnne, 44

482 " Resegrch ResUIISERE ................. S( s S ... B Ll 44
442 I8 Data Arf@EVSISE.c7..........5,... (S JSUS . ........... S 44
4.2.1.1 Respondent CharacteriStiCs .........cuvverirrririeerisiiiiieiisiesie s 44

4.2.1.2 Explanation of Respondent’s Answer on Research Variable...47
422 Varidble DesCrptiveAhdlyg1s e, i adt  cee e sonniaratit e oceee 57

4.2.2.1 Explanation on Respondent’s Answer on Consumer Behaviour.

4.2.2.2 Explanation on Respondent’s Answer on Brand Image........... 60
4.2.2.3 Explanation on Respondent’s Answer on Digital Marketing ..62

4.2.2.4 Explanation on Respondent’s Answer on Customer Purchase

DIECISION. ..ttt 64
4.2.3 Validity TeSt.....ccviiiiiiiiiiieiie e 66
4.2.4 Reliability TeSt ....ceiiieiiiiiiiciicrc e 71
4.2.5 Regression Classical Assumption Testing........ccccoevvriviiiieninieiiinennenn, 72

Xii



4.2.5.1 Normality TeSt ......cccvveiiiiiiiieiiiic e 72

4.2.5.2 Heteroscedasticity TeSt........cccvvvevviiieiiniiiicniee e 75

4.2.5.3 Multicollinearity Test ..........cccovvrririiiiiiniiiieni e 76

4.3  Multiple Linear Regression ANalysis ........cccocverieiiieiiieiiniesieesee e 78
4.3.1 Coefficient of Determination (Adjusted R?) ........cccoceevevereereerererennnn, 80

4.3.2 Partial T-TeSt .ocveiueiiieiiiie ettt 81

4.3.3 Simbliancol i Test . I N ... 83

4.4 DiscussiOomEsssmit, o e AR 84
4.4.1 Discussion of Each Variable............cccooiiiiiiiiiiiiii e 88

CHAPTER V CONCLUSIONY6

SAIENEONCIUSION .. W OSSN R . ........ e, 96
SV U170 ) 1000 4 (=) 4 U6 F215 (o) o AR R 97

5.2.1 Managerial Implications............ccooiiviiiiniiiiniie e 99
Referencesi=i i o0 o = [~=/ S, N L. 102

xiil



LIST OF FIGURES

Figure 1.1 Shopping Behavior In Indonesia ............ccocvvveiiiiiiicniiicsecce 3
Figure 1.2 PT. Ramayana Lestari Sentosa Tbk Profit And Loss Report................. 5
Figure 1.3 News About PT Ramayana Lestari Sentosa TbK............ccccovvviiiiernnnnnn. 5
Figure 2.1 Research Model .........ccooiiiiiiiiiiiiiii s 23
Figure 2.2 Framework Of Thinking ...........ccccooiiiiiiiiiiiiiiiiieeeeeee e 24
Figure 4.1 PT. Ramayana Lestari Sentosa’s Organization Structure ..................... 44
Figure 4.2 Pie Chart Of Respondents Characteristics Based On Gender .............. 45
Figure 4.3 Pie Chart Of Respondents Characteristics Based On Age.................... 46
Figure 4.4 Normal P-Plot Diagram ...........cccccevveiiiiiiiiniiiic e 74
Figure 4.5 Histogram Of Normality Test .........cccccvriveiiiiiiniiiiiiiiiicseec e 74
Figure 4.6 Scatterplot Of Heteroscedasticity Test.........ccooveiiiiiiiiiiiiniiciieiieennnn 75

X1V


file:///C:/Users/Sofian/Downloads/Vincent%20TIonardi_03011200014_Week%209.docx%23_Toc150378775
file:///C:/Users/Sofian/Downloads/Vincent%20TIonardi_03011200014_Week%209.docx%23_Toc150378777
file:///C:/Users/Sofian/Downloads/Vincent%20TIonardi_03011200014_Week%209.docx%23_Toc150378777
file:///C:/Users/Sofian/Downloads/Vincent%20TIonardi_03011200014_Week%207%20(1).docx%23_Toc150285231
file:///C:/Users/Sofian/Downloads/Vincent%20TIonardi_03011200014_Week%207%20(1).docx%23_Toc150285232
file:///C:/Users/Sofian/Downloads/Vincent%20TIonardi_03011200014_Week%207%20(1).docx%23_Toc150285258

LIST OF TABLES

Table 1.1 Wholesale Retail Sales Value in Indonesia (2017-2021) .......cccoecvvieennnns 1
Table 1.2 PT. Ramayana Lestari Sentosa Tbk Annual Report .........ccccoevvviiiennnnn. 4
Table 3.1 Scoring For Questionnaire ANSWETS.........cuvviiveieiiiieeiiieesiieesnreessinessens 29
Table 3.2 Variable Measurement.........c.ccouuieiiriiienieeeiie e 31
Table 4.1 Characteristics Of Respondents Based On Gender ............ccccceeveernnene 45
Table 4.2 Characteristics Of Respondents Based On Age .........cccoeeveviieenerinenne 46
Table 4.3 The Measurement Score Of Descriptive StatiStics.........ccovvvrreervrrneene 47
Table 4.4 Respondent’s Response To Consumer Behaviour (X1)......cccccververnnne 47
Table 4.5 Respondent’s Response To Brand Image (X2) ...cocvevvveviiieiiiiiiieiiennenne 50
Table 4.6 Respondent’s Response To Digital Marketing (X3) ....c.covevveriienierinenne 52
Table 4.7 Respondent’s Response To Customer Purchase Decision (Y) ............... 55

Table 4.8 Distribution Of Respondents' Answers To Consumer Behaviour Variable

........................................................................................................................ 57
Table 4.9 Distribution Of Respondents' Answers To Brand Image Variable ......... 60
Table 4.10 Distribution Of Respondents' Answers To Digital Marketing Variable

........................................................................................................................ 62
Table 4.11 Distribution Of Respondents' Answers To Customer Purchase Decision

Vagiable 480 ——— - el B B N i e 64
Table 4.12 Validity Test Of Consumer Behaviour (X1).....ccocoeviriiiiiniieeninnnenne 66
Table 4.13 Validity Test Of Brand Image (X2).....cccocoeiviiiiiniiniiiii 68
Table 4.14 Validity Test Of Digital Marketing (X3) .....cccoovveeeniiniicinneeneene 69
Table 4.15 Validity Test Of Customer Purchase Decision (Y)......ccccoovviierveninenne 70
Table 4.16 Reliability Test Of Consumer Behaviour...........ccccocvvvviiniiiinincnene, 71
Table 4.17 Reliability Test Of Brand Image ...........ccooveiiiiiinincee 71
Table 4.18 Reliability Test Of Digital Marketing ............ccoovveviniiiiiiiicnenee 71
Table 4.19 Reliability Test Of Customer Purchase Decision ...........c.cccoeeevienneene 72
Table 4.20 One-Sample Kolmogorov-Smirnov Test..........cccovvvviiieiiniiiinincinenn 73
Table 4.21 GIEJSET TEST.....iiieiiiiiiiieiic s 76

XV



Table 4.22 Multicollinearity Test Table...........ccooviiiiiiiiiieiieeee 77

Table 4.23 Multiple Linear Regression Analysis ........cccccovveiiniiiiieiiniinicneeeen 78
Table 4.24 Coefficient Of Determination............ccoccverveiieiieenieesee e 80
Table 4.25 Partial T-TESt .......cocveeiiiiiieieieiee e 81
Table 4.26 SIMUultaneous F-TeSt.........cccouiiiiiiiiiieiie e 83
Table 4.27 Variable Indicator Of Consumer Behaviour............cccoceiviiiiicnninnnn 88
Table 4.28 Variable Indicator Of Brand Image ..........cccocvvvviiiniiie e 90
Table 4.29 Variable Indicator Of Digital Marketing ............cccooviiiiiniiieniiene 91
Table 4.30 Variable Indicator Of Customer Purchase Decision.............ccccvvennee. 93

XVvi



LIST OF APPENDICES

AppendixX A QUESTIONNAITE ......eevveiiriiiiiiereiee et A-1
Appendix B Actual Test Questionnaire Tabulation............cccocevviiiiieiiincnnene. B-1
Appendix C Data Quality Testing Result.........cccococviviiiiiiiiiiiiiii e, C-1
Appendix D Descriptive Statistics Test Result .........ccccvvviniiiiiiiiiiiee i, D-1
Appendix E Classical Assumption Test Result .........c.ccooveiiiiiiiiininiiciiiens E-1
Appendix F Hypothesis Test ReSult..........ccccoiiiiiiiiiiiiicii e F-1

xvil



