REFERENCE

Arnold, R. (2001). Fashion, Desire and Anxiety: Image and Morality in the 20th
Century. New Jersey: Rutgers University Press.

Aguinis, H. & Edwards, J. R. (2014). Methodological Wishes for the Next Decade
and How to Make Wishes Come True. Journal of Management Studies,
51 (2).

Badan Pusat Statistik. (2017). Perempuan dan Laki-laki Di Indonesia 2017. Jakarta:
Indonesian Government

Beauvoir, S. D. (1949). The Second Sex. New York: Vintage Books.
Beards, M. (2017). Women and Power: A Manifesto. New York: Liveright.

Bergoffen, D. (2010). “"Simone de Beauvoir”, The Stanford Encyclopedia of
Philosophy Acccess
from  http://plato.stanford.edu/archives/fall2010/entries/beauvoir [Accessed
in September 14", 2019]

Berry, J. W., Poortinga, Y. H., Segall, M. H. & Dasen, P. R. (1992). Cross-cultural
Psychology: Research and application. New York: Cambridge University
Press

Best, D. E. (1990). Pancultural Gender Stereotypes Revisited: The Five Factor
Model. Sex Roles, 40 (718).

Butler, J. (1990). Gender Trouble.”London: Routledge, Chapman, & Hall Inc.

Chira, S. (2017). The World’s Most-Powerful Woman Won’t Call Herself a
Feminist. The New York Times.
From https://www.nytimes.com/2017/09/16/sunday-review/angela-merkel-
feminist-germany.html [Accessed in October 21th, 2019]

Congressional Research Service. (2019). Women in National Governments Around
the Globe: Fact Sheet. Washington DC: United States Government.

Cotter, D. A., Hermsen, J. M., Ovadia, S. & Vanneman, R. (2001). The glass ceiling
effect. Social Forces. Social Forces, 80 (2).

De Landtsheer, C., De Vries, P. & Vertessen, D. (2008). Political impression
management: How metaphors, sound bites, appearance effectiveness, and
personality traits can win elections. Journal of Political Marketing, 14 (5).
p. 217-238.

100



Drydakis, N., Sidiropoulou, K., Patnaik, S., Selmanovic, S. & Bozani, V. (2017).
"Masculine vs Feminine Personality Traits and Women’s Employment
Outcomes in Britain: A Field Experiment." Social Forces, 80 (5).

Elliott, A. (2002). Psychoanalytic Theory: An Introduction. London: Palgrave
McMillan.

Erry, H., Abdulla, 1. & Udasmoro, W. (2013). Konstruksi Media Terhadap
Perempuan Terlibat Kasus Korupsi dalam Tayangan Televisi. Jurnal
Pemikiran Sosiologi, 2 (5).

Enli, G. (2017). "Twitter as arena for the authentic outsider: exploring the social
media campaigns of Trump and Clinton in the 2016 US presidential election™.
European Journal of Communication. Journal of Social Media & Politics, 76
(40).

Federal Glass Ceiling Commission. Solid Investments: Making Full Use of the
Nation's Human Capital. pp. 13-15. Washington D.C.: United States
Government.

Forbes. (2018). "The World's Most ~Powerful Women 2018". From
https://www.forbes.com/lists/power-women// [Accessed in September 23th
2019]

Franklin, B. (2004). Packaging politics: Political communications in Britain's media
democracy (Second Ed.). London: Edward Arnold:

Franedya, R. (2019, October 22th). Pak Jokowi Netizen Tanya, Susi Pudjiastuti Jadi
Menteri Lagi?. CNBC Indonesia. From
https://www.cnbcindonesia.com/tech/20191022144345-37-109035/pak-
jokowi-netizen-tanya-susi-pudjiastuti-jadi-menteri=lagi [Accessed in October
13th, 2019]

Gardiner, J. K:(2009). “Female-masculinities: a review essay". Men and
Masculinities. Sex Roles, 40 (17).

Gardner, B. (2014, 25th November). From 'shrill' housewife to Downing Street: the
changing voice of Margaret Thatcher. The Telegraph. From
https://www.telegraph.co.uk/news/politics/11251919/From-shrill-
housewife-to-Downing-Street-the-changing-voice-of-Margaret-
Thatcher.html. [Acccesed in October 17th, 2019]

Goffman, E. (1997). Gender Advertisement. New York: Harper Torchbook.

Hall, S. (1995). Representation: Cultural Representation and Signifying Practices.
California: Sage Publication.

101



Harfoush, R. (2009). Yes we did: An inside look at how social media built the
Obama brand. Berkeley: New Riders.

Hong S. & Nadler, D. (2011) Does the Early Bird Move the Polls? The use of the
social media tool ‘Twitter’ by U.S. politicians and its impact on public
opinion. In: Proceedings of the International Conference on Digital
Government Research. Journal of Social Media and Politics, 71 (40).

Hyatt, J. & Simons, H. (1999). Cultural Codes — Who Holds the Key? The Concept
and Conduct of Evaluation in Central and Eastern Europe. California: Sage
Publication.

Ida, R. (2013). LIPUTAN MEDIA TENTANG POLITISI DAN AKTIVITAS
POLITIK PEREMPUAN. Jurnal Masyarakat Telematika dan Informasi,
4 (1).

Instagram. (2019). Exploring Photo and Video. From
https://help.instagram.com/140491076362332/?helpref=hc_fnav&bc[0]=36
8390626577968&bc[1]=898918476885209 [Accessed in October 21th 2019]

Jones, J. J. (2017). Talk “Like a Man”: Feminine Style in the Pursuit of Political
Power. Journal'of Social Politics, 76/(24).

Jones, J. J. (2016). Hillary Clinton talks more like a man than she used to. The
Washington Post.. From https://www.washingtonpost.com/news/monkey-
cage/wp/2016/08/19/hillary-clinton-talks-more-like-a-man-than-she-used-
to/ [Accessed in September 30th, 2019]

Jones, J. J. (2016). Talk “Like a Man”’: The Linguistic Styles of Hillary Clinton,
1992-2013. American-Political ~Science Association. Journal of Social
Politics, 75 (18).

Kata Data. (2019, January). Data Pengguna Telepon, Internet, Media Sosial
Indonesia—— Menurut- Wearesosial — (2019). Kata Data. From
https://databoks.katadata.co.id/datapublish/2019/02/08/berapa-pengguna-
media-sosial-indonesia [Accessed in September 21st, 2019]

Keith, T. (2017). Masculinities in contemporary American culture: an intersectional
approach to the complexities and challenges of male identity. Sex Roles, 40
(20)

Kompas. (2019). BJ Habibie dan Susi Pudjiastuti, Sosok Paling Dikagumi di
Indonesia Versi YouGov. From
https://money.kompas.com/read/2019/07/19/142711226/bj-habibie-dan-
susi-pudjiastuti-sosok-paling-dikagumi-di-indonesia-versi?page=all
[Accessed at September 28th, 2019]

102



Kreiss, D. (2016). "Seizing the moment: The presidential campaigns' use of Twitter
during the 2012 electoral cycle". Journal of Social Media and Politics, 75
(53).

Landers, E. (2017, 6th June). White House: Trump's tweets are 'official statements'.
CNN. From https://edition.cnn.com/2017/06/06/politics/trump-tweets-
official-statements/index.html [Accessed in September 21%, 2019]

Langer, A. I. (2011). The personalisation of politics in the UK: Mediated leadership
from Attlee to Cameron. Manchester: Manchester University Press.

Lantaffi, A. (2019). Gender Isn’t Binary. London: Jessica Kingsley Publishers.

Laestadius, L. & Townsend, L. (2017). Social Media Research &amp; Ethics -
SAGE Research Methods. California: Sage Publication.

Lalancette, M. & Raynauld, V. (2017). The Power of Political Image: Justin
Trudeau, Instagram, and Celebrity Politics. Journal of Social Media and
Politics, 76 (67).

Lin, L. C. (2016). Convergence in election campaigns: The frame con- test between
Facebook andwmass media. Convergence: The Inter- national Journal
ofResearch into New Media Technologies. Journal of Social Media and
Politics, 75 (14).

Liputan 6. (2019, October 29th). Viral Susi Pudjiastuti Beberkan Syarat Agar Di-
Follback Dirinya. Liputan 6 From
https://www.liputan6.com/citizen6/read/4097765/viral-susi-pudjiastuti-
beberkan-syarat-agar-di-follback-dirinya [Accessed in October 3rd 2019]

Losh, E. (2012). Channelling Obama: YouTube, Flickr, and the social media
president. Journal of Political Marketing, 18 (5).

Luciana, A. (2018, 13th-July). Dapat Ranking 1, Susi Pudjiastuti Terima ljazah
Lulus SMA. Tempo. From https://bisnis.tempo.co/read/1106649/dapat-
ranking-1-susi-pudjiastuti-terima-ijazah-lulus-sma/full&view=ok [Accessed
in October 3rd 2019]

Lurie, A. (1981). The Language of Clothes. New York : Henry Holt.

Choi, N. (2019). “Women’s political pathways in Southeast Asia” in Information
UK Limited. International Feminist Journal of Politics, 3 (7).

Newman, J. & White, L. A. (2012). "The women's movement in Canada", in

Newman, Jacquetta; White, Linda A. (eds.), Women, politics, and public
policy: the political struggles of Canadian women (2nd ed.). p. 88

103



Neuman, W. L. (2011). Social Research Methods: Qualitative and Quantitative
Approaches. California: Sage Publication.

Norris, P. & Inglehart, R. (2001). “Cultural Obstacle to Equal Representation”, in
Johns Hopkins University Press. (2001). Journal of Democracy, 12 (5).

Peirce, C. S. (1991). Peirce on Signs: Writings on Semiotic by Charles Sanders
Peirce. London: Routledge, Chapman, & Hall Inc.

Preves, S. & Stephenson, D. (2009). "The Classroom as Stage: Impression
Management in Collaborative Teaching". Sociology of the Classroom, 37 (3).

Sanghvi, M. & Hodges; N. (2015). Marketing the female politician: an exploration
of gender and appearance. Journal of Marketing Management, 79 (3).

Schonhardt, S. (2014, 4th December). "A Fish? A Plane? What's the Tattoo on Susi
Pudjiastuti's Leg?". Wall Street Journal. From
https://blogs.wsj.com/indonesiarealtime/2014/12/04/a-fish-a-plane-whats-
the-tattoo-on-susi-pudjiastutis-leg/ [Accessed in October 3rd 2019]

Setiabudi, E. (2018). Portrayal of Androgyny-in Darell Ferhostan As Seen in Yohji
Yamamoto’s Instagram Account. (Dissertation from Universitas Pelita
Harapan, 2018).

Smart Insights. (2019). Global social media research summary 2019. Smart
Insights. From https://www.smartinsights.com/social-media-
marketing/social-media-strategy/new-global-social-media-
research/ [Accessed in September 21th 2019]

Simanjuntak, L. (2014, 27th October). Ini penyebab-Menteri Susi Pudjiastuti cuma
berijazah SMP. Merdeka. - From  http://www.merdeka.com/politik/ini-
penyebab-menteri-susi-pudjiastuti-cuma-berijazah-smp.html [Accessed in
October 3rd 2019}

Stieglitz, S. & Dang-Xuan, L. (2013). Social media and political communication: a
social media analytics framework. Journal of Political Marketing, 19 (10).

Svensson, J. (2012). Negotiating the political self on social media platforms.
Journal of Democracy. Journal of Political Marketing, 18 (19).

Summers, R. (2017). Language and Gender. Berkeley: New Riders.

The Economist. (2016, April 26th). "The 13,466-island problem™. From
http://www.thejakartapost.com/news/2013/04/29/executive-column-susi-air-
a-business-started-accident.html [Accessed in October 3rd 2019]

The Jakarta Post. (2018, 7th September). “Jokowi keeps eye on his social media
direct messages.” From

104



https://www.thejakartapost.com/life/2018/09/07/jokowi-keeps-eye-on-his-
social-media-direct-messages.html [Accessed in October 3rd 2019]

Tribunnews. (2018, April 7th). Pamer Tato dan Gemar Merokok, Ternyata Respon
Menteri Susi Pudjiastuti Saat Dengar Azan Bikin Salut. Tribun News. From
https://aceh.tribunnews.com/2018/04/07/pamer-tato-dan-gemar-merokok-
ternyata-respon-menteri-susi-pudjiastuti-saat-dengar-azan-bikin-
salut [Accessed in October 3rd 2019]

Ulya, F. N. (2019, October 23th). Serah Terima Jabatan, Susi Pudjiastuti Teteskan
Air Mata. Kompas. From
https://money.kompas.com/read/2019/10/23/145232326/serah-terima-
jabatan-susi-pudjiastuti-teteskan-air-mata?page=all [Accessed in October
3rd 2019]

United Nation. (2015). Goal 5: Achieve gender equality and empower all women
and girls. New York: United Nations

United Nation. (2007). THE STATE OF THE WORLD’S CHILDREN 2007. New
York; United Nations.

Vick, K. (2015). "Time Person of the Year 2015: Angela Merkel". Time. From
https://time.com/time-person-of-the-year-2015-angela-merkel/ [Accessed in
October 2nd 2019]

Wahyudi, E. (2019). Susi-Pudjiastuti Jadi Menteri Jokowi Terpopuler di Twitter
dan IG. Tempo. From https://bisnis.tempo.co/read/1220473/susi-pudjiastuti-
jadi-menteri-jokowi-terpopuler-di-twitter-dan-ig/full &view=ok [Accessed in
October 13th 2019]

Wood, W. & Eagly, A. H.(2002).-A cross-cultural analysis of the behavior of
women and men:-Implications for the origins of sex difference. Psychological
Bulletin, 128 (5).

World Health Organization. (September, 2014). "Gender, Women and Health:
What do we mean by "sex" and ‘"gender"?".  From
https://web.archive.org/web/20140923045700/http://www.who.int/gender/w
hatisgender/en [Accessed in September 21th 2019]

YouGov. (2019). Indonesia's Most Admired. From
https://id.yougov.com/id/news/2019/07/24/indonesias-most-admired/.
[Accessed in September 28th, 2019]

Zeng, D., Chen, H., Lusch, R. & Li, S. (2010). Social media analytics and
intelligence. Journal of Internet Social Networking & Virtual Communities,
14 (12)

105



