
125 

 

 

References: 

Agbi, B. D., Lawal, K. A. A., & Ajibola, A. B. (2019). Sales Promotion and 

Consumers‟ Purchase Decision in the Beverage Industry in Nigeria. Humanities, 

Management, Arts, Education & the Social Sciences Journal, 7(2), 1-10. 

http://dx.doi.org/10.13140/RG.2.2.19074.50884 

ALTINTAS, G., IMAMOGLU, S. (2023). The Relationship Between Social Media, 

Brand Equity, and Purchase Intention. JGSM, 2(15), 65-75. 

https://doi.org/10.20460/jgsm.2022.303 

Anita, T. L., & Ardiansyah, I. (2019). The Effect of Brand Awareness, Brand Image, 

and Media Communication on Purchase Decision in the Context of Urban Area 

Restaurant. Journal of Business and Entrepreneurship, 7(2), 40-50. 

http://ojs.sampoernauniversity.ac.id/index.php/JOBE/article/view/70 

Anwar, M., Andrean, D. (2021). The Effect Of Perceived Quality, Brand Image, and 

Price Perception On Purchase Decision. Proceedings of the 4th International 

Conference on Sustainable Innovation 2020-Accounting and Management 

(ICoSIAMS 2020). https://doi.org/10.2991/aer.k.210121.012 

Asante, R. E. (2020). Responsible Ethical Consumer Decision-making Processes: 

the Influence Of Consumer Social Responsibility. ijird, 11(9). 

https://doi.org/10.24940/ijird/2020/v9/i11/nov20063 

Bujang, M. A., Omar, E. D., Baharum, N. A. (2018). A Review On Sample Size 

Determination For Cronbach’s Alpha Test: a Simple Guide For Researchers. 

MJMS, 6(25), 85-99. https://doi.org/10.21315/mjms2018.25.6.9 

http://dx.doi.org/10.13140/RG.2.2.19074.50884
https://doi.org/10.20460/jgsm.2022.303
http://ojs.sampoernauniversity.ac.id/index.php/JOBE/article/view/70
https://doi.org/10.2991/aer.k.210121.012
https://doi.org/10.24940/ijird/2020/v9/i11/nov20063
https://doi.org/10.21315/mjms2018.25.6.9


126 

 

 

Cham, T. H., Cheng, B. L., Low, M. P., & Cheok, J. B. C. (2021). Brand image as 

the competitive edge for hospitals in medical tourism. European Business Review, 

33(1). https://doi.org/10.1108/EBR-10-2019-0269/FULL/XML 

Chugh, R., & Ruhi, U. (2018). Social media in higher education: A literature review 

of Facebook. Education and Information Technologies, 23, 605-616. 

https://doi.org/10.1007/s10639-017-9621-2 

Dewi, R. K., Sari, D. M., & Kurniawan, A. (2023). The effect of service quality on 

customer satisfaction and loyalty in the banking industry: A case study in Indonesia. 

Journal of Asian Finance, Economics, and Business, 10(1), 1-10. 

https://doi.org/10.13106/jafeb.2023.vol10.no1.1 

Febriani, Nufian S., and Wayan Weda Asmara Dewi. (2018) Theory and Practice: 

Integrated Marketing Communication Research. Jakarta, UB Press. 

Firmansyah, A. (2018). Consumer Behavior (Attitude and Marketing). Publisher 

Deepublish Publisher, Yogyakarta. 

Fitriah, M. (2018). Marketing Communication Through Visual Design. Deepublish 

Pubisher, Yogyakarta. 

George, G., & Bock, A. J. (2018). The business model in practice and its 

implications for entrepreneurship research. Entrepreneurship theory and practice, 

35(1), 83-111. https://doi.org/10.1111/j.1540-6520.2010.00424.x 

https://doi.org/10.1108/EBR-10-2019-0269/FULL/XML
https://doi.org/10.1007/s10639-017-9621-2
https://doi.org/10.13106/jafeb.2023.vol10.no1.1
https://doi.org/10.1111/j.1540-6520.2010.00424.x


127 

 

 

Ghozali, I. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 25. 

Semarang: Badan Penerbit Universitas Diponegoro. (Edisi 9). Badan Penerbit 

Universitas Diponegoro. 

Ghozali, I. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 26. 

Semarang: Badan Penerbit Universitas Diponegoro. (Edisi 10). Badan Penerbit 

Universitas Diponegoro. 

González-Padilla, D. A., & Tortolero-Blanco, L. (2020). Social media influence in 

the COVID-19 Pandemic. International braz j urol, 46, 120-124. 

Górska-Warsewicz, H. (2022). Consumer or Patient Determinants Of Hospital 

Brand Equity—a Systematic Literature Review. IJERPH, 15(19), 9026. 

https://doi.org/10.3390/ijerph19159026 

Haris, C. (2021). Zakat As a Solution For Public Economic Recovery In The Era 

Of Covid-19. tjebi, 1(6), 1. https://doi.org/10.30984/tjebi.v6i1.1463 

Hermiyenti, S., Wardi, Y. (2019). A Literature Review On the Influence Of 

Promotion, Price And Brand Image To Purchase Decision. Proceedings of the 2nd 

Padang International Conference on Education, Economics, Business and 

Accounting (PICEEBA-2 2018). https://doi.org/10.2991/piceeba2-18.2019.34 

Hidayat, A., Wijaya, T., Ishak, A., & Endi Catyanadika, P. (2021). Consumer trust 

as the antecedent of online consumer purchase decision. Information, 12(4), 145. 

https://www.mdpi.com/2078-2489/12/4/145/pdf 

Horner, S., & Swarbrooke, J. (2020). Consumer behaviour in tourism. Routledge.  

https://doi.org/10.3390/ijerph19159026
https://doi.org/10.30984/tjebi.v6i1.1463
https://doi.org/10.2991/piceeba2-18.2019.34
https://www.mdpi.com/2078-2489/12/4/145/pdf


128 

 

 

https://www.simplilearn.com/what-is-descriptive-statistics-article 

Išoraitė, M. (2018). Brand image development. Ecoforum, 7(1), 0-0.  

James, D. J., Shivamurthy, M., narayan, L., Ganesamoorthi, S., Ganesamoorthi, S. 

(2020). Social Media Used By Krishi Vigyan Kendra Scientists. 

Int.J.Curr.Microbiol.App.Sci, 6(9), 2609-2617. 

https://doi.org/10.20546/ijcmas.2020.906.317 

Khalida, L. R., Fadli, U. M., Savitri, C., & Faddila, S. P. (2022, December). The 

Effect of Promotions and Consumer Preferences on Purchase Decision. In 19th 

International Symposium on Management (INSYMA 2022) (pp. 982-986). Atlantis 

Press. https://www.atlantis-press.com/proceedings/insyma-22/125977313 

Khan, M., Tanveer, A., & Zubair, D. S. S. (2019). Impact of sales promotion on 

consumer buying behavior: a case of modern trade, Pakistan. Impact of sales 

promotion on consumer buying behavior: a case of modern trade, Pakistan. 

Governance and Management Review, 4(1), 38-53. 

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3441058 

Kim, R. B., & Chao, Y. (2019). Effects of brand experience, brand image and brand 

trust on brand building process: The case of Chinese millennial generation 

consumers. Journal of International Studies, 12(3), 9 21. 

https://doi.org/10.14254/2071 

Koay, K.Y., Ong, D.L.T., Khoo, K.L. and Yeoh, H.J. (2020), "Perceived social 

media marketing activities and consumer-based brand equity : Testing a moderated 

https://www.simplilearn.com/what-is-descriptive-statistics-article
https://doi.org/10.20546/ijcmas.2020.906.317
https://www.atlantis-press.com/proceedings/insyma-22/125977313
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3441058
https://doi.org/10.14254/2071


129 

 

 

mediation model", Asia Pacific Journal of Marketing and Logistics, Vol. 33 No. 1, 

pp. 53-72. https://doi.org/10.1108/APJML-07-2019-0453 

Kotler, P., Keller, K. L., & Chernev, A. (2016). Marketing management. Pearson 

Education.  

Kulsum, S., Kanto, D., Bross, N. (2021). How Brand Equity Can Saves Its 

Company? a Study Of One Of The Largest E-commerce In Indonesia.. 

https://doi.org/10.31219/osf.io/hjmtb 

Kumar. (2020). Statistics: Mean / Median /Mode/ Variance /Standard Deviation |by 

Anjani Kumar | Analytics Vidhya | Medium. 

https://medium.com/analyticsvidhya/statistics-mean-median-mode-variance-

standard-deviation-47fab926465a 

Lakshmi, D., Catoto, J. S. (2022). Developing An Idea About Semantics and 

Psycholinguistics. TTLL, 2(1). https://doi.org/10.36647/ttll/01.02.a004 

Lamb, C.W., Hair, J. F., & McDaniel, C. (2018). MKTG: Principles of Marketing. 

USA: Cencage Learning. 

Leibold, N., Schwarz, L. M., Gordon, D. (2022). Culturally Responsive Teaching 

In Nursing Education. Creat Nurs, 3(28), 154-160. https://doi.org/10.1891/cn-2021-

0044 

Lubis, A. T., Irawati, N., Karina, B., & Sembiring, F. (2020). The Impact of Life 

Style and Social Media on Purchasing Decisions in B-One Cafe, Medan. 

International Journal of Research and Review (Ijrrjournal.Com), 7(2), 32. 

https://doi.org/10.1108/APJML-07-2019-0453
https://doi.org/10.31219/osf.io/hjmtb
https://medium.com/analyticsvidhya/statistics-mean-median-mode-variance-standard-deviation-47fab926465a
https://medium.com/analyticsvidhya/statistics-mean-median-mode-variance-standard-deviation-47fab926465a
https://doi.org/10.36647/ttll/01.02.a004
https://doi.org/10.1891/cn-2021-0044
https://doi.org/10.1891/cn-2021-0044


130 

 

 

https://www.academia.edu/download/63116262/IJRR00620200427-112440-

2p1kks.pdf 

Ma, J., Wang, S. (2019). Understanding Consumers’ Intentions To Purchase Green 

Products In the Social Media Marketing Context. APJML, 4(32), 860-878. 

https://doi.org/10.1108/apjml-03-2019-0178 

Mb, C. (2020). Research methodology: A step-by-step guide for beginners. 

IntechOpen. https://www.intechopen.com/chapters/68505 

McLeod, S. (2019). What are independent and dependent variables. Simply 

Psychology, 1. https://www.simplypsychology.org/variables.html 

Middleton, F. (2022, October 10). Reliability vs. validity in research: Difference,  

types and examples. Scribbr. Retrieved November 4, 2022, from  

https://www.scribbr.com/methodology/reliability-vs-validity/ 

Moslehpour, M., Dadvari, A., Nugroho, W., Do, B. (2020). The Dynamic Stimulus 

Of Social Media Marketing On Purchase Intention Of Indonesian Airline Products 

and Services. APJML, 2(33), 561-583. https://doi.org/10.1108/apjml-07-2019-0442 

N Syafrida. (2018). Promotion and Policy Influence Prices on Consumer Purchase 

Decision on Football Cafe Lubukpakam. Exsys.Iocspublisher.Org. 

https://exsys.iocspublisher.org/index.php/JMAS/article/view/12 

Nanincova, N. (2019). Pengaruh kualitas layanan terhadap kepuasan pelanggan 

noach cafe and bistro. Agora, 7(2). 

https://www.academia.edu/download/63116262/IJRR00620200427-112440-2p1kks.pdf
https://www.academia.edu/download/63116262/IJRR00620200427-112440-2p1kks.pdf
https://doi.org/10.1108/apjml-03-2019-0178
https://www.intechopen.com/chapters/68505
https://www.simplypsychology.org/variables.html
https://www.scribbr.com/methodology/reliability-vs-validity/
https://doi.org/10.1108/apjml-07-2019-0442
https://exsys.iocspublisher.org/index.php/JMAS/article/view/12


131 

 

 

https://publication.petra.ac.id/index.php/manajemen-

bisnis/article/download/8734/7880 

Nurmuslimah, A., & A Sosianika. (2019). Efek Komunikasi Media Sosial pada 

Persepsi Konsumen dan Niat Beli: Studi Terhadap Akun Resmi Merek di LINE. 

Jurnal.Polban.Ac.Id. https://jurnal.polban.ac.id/proceeding/article/view/1491 

Otles, S., & Sakalli, A. (2019). Industry 4.0: The smart factory of the future in 

beverage industry. In Production and management of beverages (pp. 439-469). 

Woodhead Publishing. 

Pangestu, N. L., Zahra, N. L., Sarwono, A., Suryawan, I. W. K. (2021). Produced 

Water Treatment Planning Using Corrugated Plate Interceptor and Ultra Filtration 

For Water Recycling. JSE, 4(6). https://doi.org/10.32672/jse.v6i4.3473 

Pranata, A. (2021). The correlation between students’ habit on watching english 

movie and their listening skill at the tenth grade of SMK Prima Bakti Citra Raya 

kabupaten Tangerang in academic year 2019/2020. Foremost Journal, 2(2), 38-45. 

Prasad, S., Garg, A., Prasad, S. (2019). Purchase Decision Of Generation Y In An 

Online Environment. MIP, 4(37), 372-385. https://doi.org/10.1108/mip-02-2018-

0070 

Prasetyo, Bambang, Nurfian S. Febriani, & Wayan Weda Asmara. (2018) Integrated 

Marketing Communication. UB Press publisher. 

Prasetyo, Y., Tanto, H., Mariyanto, M., Hanjaya, C., Young, M., Persada, S., … & 

Redi, A. (2021). Factors Affecting Customer Satisfaction and Loyalty In Online 

https://publication.petra.ac.id/index.php/manajemen-bisnis/article/download/8734/7880
https://publication.petra.ac.id/index.php/manajemen-bisnis/article/download/8734/7880
https://jurnal.polban.ac.id/proceeding/article/view/1491
https://doi.org/10.32672/jse.v6i4.3473
https://doi.org/10.1108/mip-02-2018-0070
https://doi.org/10.1108/mip-02-2018-0070


132 

 

 

Food Delivery Service During The Covid-19 Pandemic: Its Relation With Open 

Innovation. Journal of Open Innovation: Technology, Market, and Complexity, 

1(7), 76. https://doi.org/10.3390/joitmc7010076 

Priyastama, R. (2020). The Book of SPSS: Pengolahan & Analisis Data. Anak 

Hebat Indonesia. 

https://books.google.co.id/books?id=g_HzDwAAQBAJ&printsec=frontcover&dq

=priyastama+2020+spss&hl=id&newbks=1&newbks_redir=1&sa=X&ved=2ahU

KEwjXhL-g2aSBAxWqTGwGHcmqBqcQ6AF6BAgNEAI 

Propheto, A., Kartini, D., Sucherly, & Oesman,Y. M. (2020). Marketing 

performance as implication of brand image mediated by trust. Management Science 

Letters , 10 (4), 741 746. https://doi.org/10.5267/J.MSL.2019.10.023 

Qazzafi, S. H. E. I. K. H. (2019). Consumer buying decision process toward 

products. International Journal of Scientific Research and Engineering 

Development, 2(5), 130-134. 

https://www.academia.edu/download/60728740/IJSRED-V2I5P1520190928-

129446-f04isc.pdf 

Rosida, R., & Haryanti, I. (2020). Pengaruh Promosi Online dan Persepsi Harga 

Terhadap Keputusan Pembelian (Studi Kasus Pada Nithalian Collection Bima). 

Journal of Business and Economics Research (JBE), 1(2), 150-160. 

http://ejurnal.seminar-id.com/index.php/jbe/article/view/235 

https://doi.org/10.3390/joitmc7010076
https://books.google.co.id/books?id=g_HzDwAAQBAJ&printsec=frontcover&dq=priyastama+2020+spss&hl=id&newbks=1&newbks_redir=1&sa=X&ved=2ahUKEwjXhL-g2aSBAxWqTGwGHcmqBqcQ6AF6BAgNEAI
https://books.google.co.id/books?id=g_HzDwAAQBAJ&printsec=frontcover&dq=priyastama+2020+spss&hl=id&newbks=1&newbks_redir=1&sa=X&ved=2ahUKEwjXhL-g2aSBAxWqTGwGHcmqBqcQ6AF6BAgNEAI
https://books.google.co.id/books?id=g_HzDwAAQBAJ&printsec=frontcover&dq=priyastama+2020+spss&hl=id&newbks=1&newbks_redir=1&sa=X&ved=2ahUKEwjXhL-g2aSBAxWqTGwGHcmqBqcQ6AF6BAgNEAI
https://doi.org/10.5267/J.MSL.2019.10.023
https://www.academia.edu/download/60728740/IJSRED-V2I5P1520190928-129446-f04isc.pdf
https://www.academia.edu/download/60728740/IJSRED-V2I5P1520190928-129446-f04isc.pdf
http://ejurnal.seminar-id.com/index.php/jbe/article/view/235


133 

 

 

Saputra, A. (2022). Predicting Consumer Purchasing Decision From Product 

Quality and Promotion Through Brand Image. JBMR, 9(3), 581-600. 

https://doi.org/10.47153/jbmr39.4502022 

Sekaran, U., & Bougie, R. (2018). Research methods for business: A skill-building 

approach (7th ed.). West Sussex, UK: Wiley & Sons. 

Semuel, H., & J Wibisono. (2019). Brand image, customer satisfaction dan 

customer loyalty jaringan supermarket superindo di surabaya. 

Jurnalpemasaran.Petra.Ac.Id. https://doi.org/10.9744/pemasaran.13.1.27─34 

Setiawan, B. (Ed.). (2023). Proceedings of the 1st International Conference on 

Management and Business (ICoMB 2022) (Vol. 243). Springer Nature.  

Simamora, V., Islami, P. (2023). Millennial and Generation Z Online Purchasing 

Decisions On Indonesian Marketplace. jrssem, 08(2). 

https://doi.org/10.59141/jrssem.v2i08.380 

Solangi, A., Pitafi, A. (2022). Exploratory Analysis Of Entrepreneurship Education 

In the Jamshoro Public Universities: A Descriptive Study. neutron, 2(21), 120-126. 

https://doi.org/10.29138/neutron.v21i02.144 

Solis, B., & Breakenridge, D. (2018). Putting the Public Back in Public Relations : 

How Social Media Is Reinventing the Aging Business of PR. Upper Saddle River, 

New Jersey: FT Press. 

Sugiyono. (2018). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Penerbit 

Alfabeta. 

https://doi.org/10.47153/jbmr39.4502022
https://doi.org/10.9744/pemasaran.13.1.27─34
https://doi.org/10.59141/jrssem.v2i08.380
https://doi.org/10.29138/neutron.v21i02.144


134 

 

 

Sukoco, Sampir Andrean. (2018). NEW Marketing Communication: Theory and 

ItsApplication. Jember: CV. Eternal Library. 

Sunarsi, D. (2020). Pengaruh Bauran Pemasaran Dan Kualitas Pelayanan Terhadap 

kepuasan konsumen pada giant dept store CABANG BSD tangerang. EMabis: 

Jurnal Ekonomi Manajemen Dan Bisnis, 21(1), 7-13. 

https://journal.unimal.ac.id/emabis/article/viewFile/473/334 

Taslim, V. A., & Pramuditha, C. A. 2021. “The effect of Price, Promotion, Product 

Quality and Location towards Customer Purchase Decision at Magal Korean BBQ 

Restaurant Palembang”. Publikasi Riset Mahasiswa Manajemen, Vol.2, No.2, Hal-

143. 

Thabit, T., & Raewf, M. (2018). The evaluation of marketing mix elements: A case 

study. International Journal of Social Sciences & Educational Studies, 4(4). 

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3173274 

Tien, D. H., Rivas, A. A. A., & Liao, Y. K. (2019). Examining the influence of 

customer-to-customer electronic word-of-mouth on purchase intention in social 

networking sites. Asia Pacific Management Review, 24(3), 238-249. 

Westwood, J. (2010). How to write a marketing plan (Vol. 36). Kogan Page 

Publishers.  

Zhang, Y., & Kim, J. (2015). The Impact of Brand Image on Consumer Behavior: 

A Literature Review. Open Journal of Business and Management, 3(1), 58-62. 

https://doi.org/10.4236/ojbm.2015.31006 

https://journal.unimal.ac.id/emabis/article/viewFile/473/334
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3173274
https://doi.org/10.4236/ojbm.2015.31006

