REFERENCES

Abu-Bader, S. H. (2021). Using Statistical Methods in Social Science Research:
With a Complete SPSS Guide. Oxford University Press.

Adams, K. A., & McGuire, E. K. (2022). Research methods, statistics, and
applications. Sage Publications.

Alita, D., Putra, A. D., & Darwis, D. (2021). Analysis of classic assumption test
and multiple linear regression coefficient test for employee structural office
recommendation. IJCCS (Indonesian Journal of Computing and Cybernetics
Systems), 15(3), 295. https://doi.org/10.22146/ijccs.65586

Amin, N. F, Garancang, S., & Abunawas, K. (2023). KONSEP UMUM
POPULASI DAN SAMPEL DALAM PENELITIAN. Jurnal Pilar: Jurnal
Kajian Islam Kontemporer, 14(1), 15-31.

Andrade, C. (2021). The Inconvenient Truth About Convenience and Purposive
Samples. Indian Journal of Psychological Medicine, 43(1), 86-88.
https://doi.org/10.1177/0253717620977000

Anggraini, F., & Budiarti, A. (2020). PENGARUH HARGA, PROMOSI, DAN
KUALITAS PELAYANAN TERHADAP LOYALITAS PELANGGAN
DIMEDIASI KEPUASAN PELANGGAN PADA KONSUMEN GOJEK.
JUPE, 8(3), 86-94.

Arofah, 1. (2023). METODE STATISTIKA. UNPAM Press.

Asenahabi, B. M. (2019). Basics of Research Design: A Guide to selecting
appropriate research design. International Journal of Contemporary Applied
Researches, 6(5), 76-89. www.ijcar.net

Asuero, A. G., Sayago, A., & Gonzélez, A. G. (2006). The correlation coefficient:
An overview. In Critical Reviews in Analytical Chemistry (Mol. 36, Issue 1).
https://doi.org/10.1080/10408340500526766

Barber, N., Goodman, R. J., & Goh, B. K. (2011). Restaurant consumers repeat
patronage: A service quality concern. International Journal of Hospitality
Management, 30(2). https://doi.org/10.1016/j.ijhm.2010.08.008

167



Bordian, M., & Gil-saura, I. (2021). Do imc and ecological knowledge drive value
co-creation? The new way to loyalty in hospitality. Sustainability
(Switzerland), 13(19). https://doi.org/10.3390/su131910785

Budi, E. S. (2022). Penguatan Peran Orang Tua dan Sekolah untuk Masa Depan
Anak di Era Milenial. Bintang Semesta Media.

Budiman, Hamidah, & Fagih, M. (2015). Hubungan Kebersihan Perorangan dan
Kondisi Fisik Air dengan Kejadian Scabies di Desa Wombo Kecamatan
Tanantovea Kabupaten Donggala. HIGIENE: Jurnal Kesehatan Lingkungan ,
1(3), 162-167.

Canziani, B. F., Almanza, B., Frash, R. E., McKeig, M. J., & Sullivan-Reid, C.
(2016). Classifying restaurants to improve usability of restaurant research.
International Journal of Contemporary Hospitality Management, 28(7),
1467-1483. https://doi.org/10.1108/IJCHM-12-2014-0618

Cardia, D. I. N. R., Santika, I. W., & Respati, N. N. R. (2019). PENGARUH
KUALITAS PRODUK, HARGA, DAN PROMOSI TERHADAP
LOYALITAS PELANGGAN. E-Jurnal Manajemen Universitas Udayana,
8(11), 6762. https://doi.org/10.24843/ejmunud.2019.v08.i11.p19

Carnegie, B. S., Wilcox, R., & Zhu, T. (2007). Ignoring your best customer? An
investigation of customer satisfaction, customer retention and their financial
impact. Journal of Relationship  Marketing, 6(3-4), 87-116.
https://doi.org/10.1300/J366v06n03 05

Chan, F, Rimba Kurniawan, A., Oktavia, A., Citra Dewi, L., Sari, A., Putri
Khairadi, A., & Piolita, S. (2019). GERAKAN PEDULI LINGKUNGAN DI
SEKOLAH DASAR. Adi Widya: Jurnal Pendidikan Dasar, 4(2).
https://doi.org/10.25078/aw.v4i2.1126

Chang, K. C. (2013). How reputation creates loyalty in the restaurant sector.
International Journal of Contemporary Hospitality Management, 25(4),
536-557. https://doi.org/10.1108/09596111311322916

Chua, B. L., Karim, S, Lee, S., & Han, H. (2020). Customer restaurant choice: an
empirical analysis of restaurant types and eating-out occasions. International

168



Journal of Environmental Research and Public Health, 17(17), 1-23.
https://doi.org/10.3390/ijerph17176276

Corrarino, J. E. (2013). Health Literacy and Women’s Health: Challenges and
Opportunities. Journal of Midwifery and Women's Health, 58(3), 257—264.
https://doi.org/10.1111/jmwh.12018

Cossio-Silva, F. J., Revilla-Camacho, M. A., Vega-Vazquez, M., & Palacios-
Florencio, B. (2016). Value co-creation and customer loyalty. Journal of
Business Research, 69(5), 1621-1625.
https://doi.org/10.1016/j.jbusres.2015.10.028

Cravens, D. W., & Piercy, N. (2013). Strategic Marketing. McGraw Hill
International Edition.

Darmawan, D., & Fadjarajani, S. (2016). Hubungan antara pengetahuan dan sikap
pelestarian lingkungan dengan perilaku wisatawan dalam menjaga
kebersihan lingkungan. Jurnal Geografi, 4(1).

Dewi, S. R. (2019). Buku Ajar Akuntansi Biaya. UMSIDA Press.

Djazari, M., Rahmawati, D., & Nugraha, M. A. (2013). PENGARUH SIKAP
MENGHINDARI RISIKO SHARING DAN KNOWLEDGE SELF-
EFFICACY TERHADAP INFORMAL KNOWLEDGE SHARING PADA
MAHASISWA FISE UNY. Nominal, Barometer Riset Akuntansi Dan
Manajemen, 2(2). https://doi.org/10.21831/nominal.v2i2.1671

Drury, C. (2013). Management and Cost Accounting. Springer.

Durianto, S., Widjaja, A. W., & Supratikno, H. (2003). Inovasi Pasar Dengan Iklan
Yang Efektif. Jakarta: Erlangga.

Ekosiwi, E. K. (2017). Permasalahan Etis dalam Estetika dan Pendidikan Filsafat
Seni. Jurnal Perkotaan, 63(01), 63-87.

El-Adly, M. 1. (2019). Modelling the relationship between hotel perceived value,
customer satisfaction, and customer loyalty. Journal of Retailing and
Consumer Services, 50. https://doi.org/10.1016/j.jretconser.2018.07.007

Espanha, R., & Avila, P. (2016). Health Literacy Survey Portugal: A Contribution
for the Knowledge on Health and Communications. Procedia Computer
Science, 100. https://doi.org/10.1016/j.procs.2016.09.277

169



Firmansyah, D., & Dede. (2022). Teknik Pengambilan Sampel Umum dalam
Metodologi Penelitian: Literature Review. Jurnal limiah Pendidikan Holistik
(JIPH), 1(2), 85-114. https://doi.org/10.55927

Gallarza-Granizo, M. G., Ruiz-Molina, M. E., & Schlosser, C. (2020a). Customer
value in Quick-Service Restaurants: A cross-cultural study. International
Journal of Hospitality Management, 85.
https://doi.org/10.1016/j.ijhm.2019.102351

Gallarza-Granizo, M. G., Ruiz-Molina, M. E., & Schlosser, C. (2020b). Customer
value in Quick-Service Restaurants: A cross-cultural study. International
Journal of Hospitality Management, 85.
https://doi.org/10.1016/j.ijhm.2019.102351

Gilbert, G. R., \Veloutsou, C., Moutinho, L., & Goode, M. M. H. (2004).
Measuring customer satisfaction in the fast food industry: A cross-national
approach. Journal of Services Marketing, 18(5).
https://doi.org/10.1108/08876040410548294

Goetsch, & Davis. (2013). Quality Management (Fourth). Cram101 incorporated.

Guspul, A. (2014). PENGARUH KUALITAS PELAYANAN DAN
KEPERCAYAAN TERHADAP KEPUASAN NASABAH (Studi Kasus Pada
Nasabah Kospin Jasa Cabang Wonosobo). Jurnal PPKM UNSIQ, 1(1), 40—
54.

Hansen, D. R., Mowen, M. M., & Guan, L. (2021). Cost Management:
Accounting and Control (Sixth Edition). South-Western Cengage Learning.

He, Z., Cheng, Z., Shao, T., Liu, C., Shao, P., Bishwajit, G., Feng, D., & Feng, Z.
(2016). Factors influencing health knowledge and behaviors among the
elderly in rural China. International Journal of Environmental Research and
Public Health, 13(10). https://doi.org/10.3390/ijerph13100975

Herlina, V. (2019). Panduan Praktis Mengolah Data Kuesioner Menggunakan
SPSS. Elex Media Komputindo .

Hermawan, S. (2018). Analisis Proses Pelayanan ljin Mendirikan Bangunan Di
Dinas Penanaman Modal dan Pelayanan Terpadu Satu Pintu Kota Semarang
[Doctoral Dissertation].

170



Hertina, D., Hendiarto, S., & Wijaya, J. H. (2021). DAMPAK COVID-19 BAGI
UMKM DI INDONESIA PADA ERA NEW NORMAL 1*. 3(2).

Hidayat, A., Adanti, A. P., Darmawan, A., & Setyaning, A. N. A. (2019). Factors
Influencing Indonesian Customer Satisfaction and Customer Loyalty in
Local Fast-Food Restaurant. International Journal of Marketing Studies,
11(3). https://doi.org/10.5539/ijms.v11n3p131

Indrawati, A. D. (2013). PENGARUH KEPUASAN KERJA TERHADAP
KINERJA KARYAWAN DAN KEPUASAN PELANGGAN PADA
RUMAH SAKIT SWASTA DI KOTA DENPASAR. Jurnal Manajemen,
Strategi Bisnis, Dan Kewirausahaan, 7(2), 135-142.

Irianie, E., & Handayani, M. (2019). Akuntansi Biaya. Deepublish.

Issock Issock, P. B., Mpinganjira, M., & Roberts-Lombard, M. (2020). Modelling
green customer loyalty and positive word of mouth: Can environmental
knowledge make the difference in an emerging market? International
Journal of Emerging Markets, 15(3). https://doi.org/10.1108/1JOEM-09-
2018-0489

Johnson, J. L., Moser, L., & Garwood, C. L. (2013). Health literacy: A primer for
pharmacists. American Journal of Health-System Pharmacy, 70(11), 949—
955. https://doi.org/10.2146/ajhp120306

Johnston, D. W.,, Lordon, G., Shields, M. A., & Suziedelyte, A. (2014). Education
and Health Knowledge: Evidence from UK Compulsory Schooling Reform.

Jopling, M. (2019). Using quantitative data.

Jumarsa, Rizal, M., & Jailani. (2020). MASYARAKAT DALAM MENJAGA
KEBERSIHAN LINGKUNGANDI GAMPONG COT SIREN
SAMALANGAKABUPATEN BIREUEN. Jurnal Biology Education Page,
8(2), 109-121.

Junaedi, D. (2016). Estetika: Jalinan Subjek, Objek, dan Nilai. ArtCiv.

Kaliyadan, F., & Kulkarni, V. (2019). Types of variables, descriptive statistics, and
sample size. Indian Dermatology Online Journal, 10(1), 82.
https://doi.org/10.4103/idoj.idoj_468 18

Kasmir. (2017). Customer Service Excellent. Raja Grafindo Persada.

171



Kawamichi, H., Sugawara, S. K., Hamano, Y. H., Makita, K., Kochiyama, T., &
Sadato, N. (2016a). Increased frequency of social interaction is associated
with enjoyment enhancement and reward system activation. Scientific
Reports, 6(24561). https://doi.org/10.1038/srep24561

Kawamichi, H., Sugawara, S. K., Hamano, Y. H., Makita, K., Kochiyama, T., &
Sadato, N. (2016b). Increased frequency of social interaction is associated
with enjoyment enhancement and reward system activation. Scientific
Reports, 6. https://doi.org/10.1038/srep24561

Keller, G. (2022). Statistics for Management and Economics. Cengage Learning.

Keshy, A. (2012). The Right to Have Rights. Oxford University Press Inc.

Khan, R. U., Salamzadeh, Y., Igbal, Q., & Yang, S. (2022). The Impact of
Customer Relationship Management and Company Reputation on Customer
Loyalty: The Mediating Role of Customer Satisfaction. Journal of
Relationship Marketing, 21(1), 1-26.
https://doi.org/10.1080/15332667.2020.1840904

Kim, E., & Ham, S. (2016). Restaurants’ disclosure of nutritional information as a
corporate social responsibility initiative: Customers’ attitudinal and
behavioral responses. International Journal of Hospitality Management, 55.
https://doi.org/10.1016/j.ijhm.2016.02.002

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th edition). Pearson
Education, Inc.

Kurniawan, A., & Hidayatullah, R. (2016). Estetika Seni. Arttex.

Lasena, S. R. (2013). ANALISIS PENENTUAN HARGA POKOK PRODUKSI
PADA PT. DIMEMBE NYIUR AGRIPRO. Jurnal EMBA, 1(3), 585-592.

Lee, VY. K., Park, K. H., Park, D. H., Lee, K. A., & Kwon, Y. J. (2005). The
relative impact of service quality on service value, customer satisfaction, and
customer loyalty in korean family restaurant context. International Journal
of Hospitality and Tourism Administration, 6(1).
https://doi.org/10.1300/J149v06n01_03

Lesmana, G. (2021). Bimbingan Konseling Populasi Khusus. Prenada Media.

172



Lovelock, C. H. (2013). Strategies for managing demand in capacity-constrained
service organisations (First Edition). Routledge.

Malhotra, N. K. (2006). Marketing Research: An Applied Orientation (5th ed.). In
Prentice-Hall, Inc, New Jersey, USA.

MARDIATMOKO, G.-. (2020). PENTINGNYA UJI ASUMSI KLASIK PADA
ANALISIS REGRESI LINIER BERGANDA. BAREKENG: Jurnal limu
Matematika Dan Terapan, 14(3), 333-342.
https://doi.org/10.30598/barekengvol 14iss3pp333-342

Markovié, suzana, Dorci¢, J., Rasan, D., Buci¢, B., & Blazi¢, M. (2021). Aesthetic
Guest Experience in Restaurant: A State-of-the-art Review. EMAN 2021:
Fifth International Scientific Conference on Economics and Management,
135-148.

Martias, L. D. (2021). STATISTIKA DESKRIPTIF SEBAGAI KUMPULAN
INFORMASI. Fihris: Jurnal llmu Perpustakaan Dan Informasi, 16(1), 40.
https://doi.org/10.14421/fhrs.2021.161.40-59

Mea, M. H. C. D. (2020). KAMPANYE KEBERSIHAN LINGKUNGAN
MELALUI PROGRAM KERJA BAKTI MAHASISWA PROGRAM STUDI
MANAJEMEN DI KELURAHAN POTULANDO, KECAMATAN ENDE
TENGAH, KABUPATEN ENDE. Mitra Mahajana: Jurnal Pengabdian
Masyarakat, 1(1), 54-58. https://doi.org/10.37478/mahajana.v1i1.719

Melina, Kacaribu, A. A., Satria, F., Satria, F., & Andoko. (2022). Akuntansi Biaya.
CV. Pena Persada.

Merges, J. (2011). Social Enjoyment Groups for Children, Teens and Young Adults
with Autism Spectrum Disorders: Guiding Toward Growth. Jessica Kingsley
Publishers.

Mishra, P., Pandey, C. M., Singh, U., Gupta, A., Sahu, C., & Keshri, A. (2019).
Descriptive statistics and normality tests for statistical data. Annals of
Cardiac Anaesthesia, 22(1), 67-72.
https://doi.org/10.4103/aca.ACA_157_18

173



Mishra, S. B., & Alok, S. (2017). HANDBOOK OF RESEARCH
METHODOLOGY: A Compendium for Scholars & Researchers. Educreation
Publishing. https://www.researchgate.net/publication/319207471

Mufarrikoh, Z. (2019). Statistika Pendidikan (Konsep Sampling dan Uji
Hipotesis). Jakad Media Publishing.

Mulyanto, A. D. (2022). mVIF Package: A Tool for Detecting Multicollinearity
without Dependent Variables. Jurnal llmu Komputer Dan Teknologi
Informasi, 14(2), 70-73. https://doi.org/10.1016/B978-044452701-1.00075-2

Namin, A. (2017). Revisiting customers’ perception of service quality in fast food
restaurants. Journal of Retailing and Consumer Services, 34.
https://doi.org/10.1016/j.jretconser.2016.09.008

Nayren, J., & Hidayat, H. (2021). PENGARUH NILAI-NILAI ESTETIKA PADA
PENATAAN POJOK BACA TERHADAP MINAT BACA ANAK USIA
DINI. Al-Abyadh, 4(2), 81-88. https://doi.org/10.46781/al-abyadh.v4i2.321

Ningsih, S., & Dukalang, H. (2019). Penerapan Metode Suksesif Interval pada
Analsis Regresi Linier Berganda. Jambura Journal of Mathematics, 1(1).
http://ejurnal.ung.ac.id/index.php/jjom,

Novianti, N., Endri, E., & Darlius, D. (2018). KEPUASAN PELANGGAN
MEMEDIASI PENGARUH KUALITAS PELAYANAN DAN PROMOSI
TERHADAP LOYALITAS PELANGGAN. MIX: JURNAL ILMIAH
MANAJEMEN, 8(1), 90. https://doi.org/10.22441/mix.2018.v8i1.006

Nuada, I. W. (2018). KEBUTUHAN JENIS BIAYA UNTUK MEMULAI
USAHAWARUNG MAKAN. Media Bina Iimiah , 13(1), 857-866.

Nugraha, B. (2022). Pengembangan Uji Statistik: Implementasi Metode Regresi
Linier Berganda dengan Pertimbangan Uji Asumsi Klasik. Pradina Pustaka.

Park, C. (2004). Efficient or enjoyable? Consumer values of eating-out and fast
food restaurant consumption in Korea. International Journal of Hospitality
Management, 23(1). https://doi.org/10.1016/j.ijhm.2003.08.001

Parker, C., Scott, S., & Geddes, A. (2019). Snowball Sampling. SAGE Research
Methods Foundations. SAGE Research Methods Foundations.

174



Pizam, A., Shapoval, V., & Ellis, T. (2016). Customer satisfaction and its
measurement in hospitality enterprises: a revisit and update. International
Journal of Contemporary Hospitality Management, 28(1), 2-35.
https://doi.org/10.1108/IJCHM-04-2015-0167

Pranatawijaya, V. H., Widiatry, W., Priskila, R., & Putra, P. B. A. A. (2019).
Penerapan Skala Likert dan Skala Dikotomi Pada Kuesioner Online. Jurnal
Sains Dan Informatika, 5(2), 128-137. https://doi.org/10.34128/jsi.v5i2.185

Priyatno, D. (2010). Teknik mudah dan cepat melakukan analisis data penelitian
dengan SPSS dan tanya jawab ujian pendadaran. In Yogyakarta: Gava Media
(Vol. 3, Issue 1).

Priyatno, D. (2023). Olah Data Sendiri Analisis Regresi Linier Dengan SPSS dan
Analisis Regresi Data Panel Dengan Eviews. Penerbit Andi.

Purnomo, R. A. (2016). Analisis Statistik Ekonomi dan Bisnis Dengan SPSS. In
Cv. Wade Group.

Purwanto, N. (2022). The Importance Of Store Environment To Customer
Satisfaction And Customer Loyalty Of Family Restaurant In Indonesia.
Journal of Economics, Finance And Management Studies, 05(03).
https://doi.org/10.47191/jefms/v5-i3-32

Putra, G. L. A. K. P, & Yasa, G. P. P. A. (2020). ESTETIKA KARAKTER
ANIMASI PADA MEDIA KOMUNIKASI SOSIAL DENGAN KATEGORI
AUDIENCE REMAJA. Jurnal Bahasa Rupa, 4(1), 10-16.
https://s.id/jurnalbahasarupa

Putri, Y. L., & Utomo, H. (2017). PENGARUH KUALITAS PELAYANAN
TERHADAP LOYALITAS PELANGGAN DENGAN KEPUASAN
SEBAGAI VARIABEL INTERVENING. Among Makarti, 10(19), 70-90.

Qin, H., & Prybutok, V. R. (2009). Service quality, customer satisfaction, and
behavioral intentions in fast-food restaurants. International Journal of
Quality and Service Sciences, 1(2).
https://doi.org/10.1108/17566690910945886

175



Rachmawati, R. (2014). PENGARUH KEPUASAN TERHADAP LOYALITAS
PELANGGAN (SEBUAH KAJIAN TERHADAP BISNIS MAKANAN).
Teknobuga, 1(1), 66-79.

Raditya, A. (2014). Sosiologi tubuh. Kaukaba Dipantara.

Ragimun, & Widodo, S. (2019). Strategy of Strengthening Food and Beverage
Industry in Indonesia. Journal of Economics and Behavioral Studies, 11(4),
102-110. https://kfknowledgebank.kaplan.co.uk/porters-diamond-model-

Rapitasari, D. (2016). DIGITAL MARKETING BERBASIS APLIKASI
SEBAGAI STRATEGI MENINGKATKAN KEPUASAN PELANGGAN.
Jurnal Cakrawala, 10(2), 107-112.

Ratna, I., & Nasrah, H. (2022). Comparison Analysis of Customer Loyalty Level
In Online Store And Conventional Store Types Of Clothing Products.
Management Studies and Entrepreneurship Journal, 3(3), 1567-1578.
http://journal.yrpipku.com/index.php/msej

Restiani Widjaja, Y., & Nugraha, 1. (2016). LOYALITAS MEREK SEBAGAI
DAMPAK DARI KEPUASAN KONSUMEN. Journal of Islamic Economics
and Business), 1. https://ejournal.radenintan.ac.id/index.php/ikonomika

Rifa’i, K. (2019). MEMBANGUN LOYALITAS PELANGGAN.

Rincon Uribe, F. A., Godinho, R. C. de S., Machado, M. A. S., Oliveira, K. R. da
S. G., Neira Espejo, C. A., de Sousa, N. C. V., de Sousa, L. L., Barbalho, M.
V. M., Piani, P. P. F., & Pedroso, J. da S. (2021). Health knowledge, health
behaviors and attitudes during pandemic emergencies: A systematic review.
PloS One, 16(9), e0256731. https://doi.org/10.1371/journal.pone.0256731

Roflin, E., Liberty, 1. A., & Pariyana. (2021). POPULASI, SAMPEL, VARIABEL
DALAM PENELITIAN KEDOKTERAN. Penerbit NEM.

Roflin, E., Pariyana, & Liberty, I. A. (2022). Kupas Tuntas Analisis Regresi
Tunggal dan Ganda. Penerbit NEM.

Ross, S. M. (2020). Introduction to Probability and Statistics for Engineers and
Scientists. Elsevier.

Ryu, K., & Han, H. (2011). New or repeat customers: How does physical

environment influence their restaurant experience? International Journal of

176



Hospitality Management, 30(3), 599-611.
https://doi.org/10.1016/j.ijhm.2010.11.004

Ryu, K., Han, H., & Kim, T. H. (2008). The relationships among overall quick-
casual restaurant image, perceived value, customer satisfaction, and
behavioral intentions. International Journal of Hospitality Management,
27(3). https://doi.org/10.1016/j.ijhm.2007.11.001

Ryu, K., Lee, H. R., & Kim, W. G. (2012). The influence of the quality of the
physical environment, food, and service on restaurant image, customer
perceived value, customer satisfaction, and behavioral intentions.
International Journal of Contemporary Hospitality Management, 24(2).
https://doi.org/10.1108/09596111211206141

Saah, F. I., Amu, H., Seidu, A. A., & Bain, L. E. (2021). Health knowledge and
care seeking behaviour in resource-limited settings amidst the COVID-19
pandemic: A qualitative study in Ghana. PLoS ONE, 16(5 May).
https://doi.org/10.1371/journal.pone.0250940

Saifuddin Azwar. (2013). Sikap dan Perilaku Manusia: Teori dan Pengukurannya.
Sikap Manusia: Teori Dan Pengukurannya.

Sasongko, S. R. (2021). FAKTOR-FAKTOR KEPUASAN PELANGGAN DAN
LOYALITAS PELANGGAN (LITERATURE REVIEW MANAJEMEN
PEMASARAN). JIMT Jurnal llmu Manajemen Terapan, 3(1), 104-114.
https://doi.org/10.31933/jimt.v3il

Scharrer, E., & Ramasubramanian, S. (2021). Quantitative Research Methods in
Communication: The Power of Numbers for Social Justice. In Quantitative
Research Methods in Communication: The Power of Numbers for Social
Justice. Taylor and Francis Inc. https://doi.org/10.4324/9781003091653

Setiawan, A., Qomariah, N., & Hermawan, H. (2019). Pengaruh Kualitas
Pelayanan Terhadap Kepuasan Konsumen. Jurnal Sains Manajemen Dan
Bisnis Indonesia (JSMBI), 9(2), 114-126.

Sileyew, K. J. (2019). Research Design and Methodology. Rijeka: IntechOpen, 1—

16. www.intechopen.com

177



Speltini, G., & Passini, S. (2014). Cleanliness/dirtiness, purity/impurity as social
and  psychological  issues.  Culture and  Psychology, 20(2).
https://doi.org/10.1177/1354067X14526895

Spring, H. (2020). Health literacy and COVID-19. In Health information and
libraries  journal (Wol. 37, Issue 3). NLM (Medline).
https://doi.org/10.1111/hir.12322

Stevany, K., Gian Aditama, A., Alba Rosalina, A., Tri Sulistyo, F., Andre, V.,
Prasetiya Mulya, U., Magister Manajemen JI RAKartini, J., Barat, C., &
Selatan, J. (2021). Faktor-faktor yang Mempengaruhi Kepuasan dan
Loyalitas Pelanggan di Restoran selama Pandemik Covid-19. Jurnal
Akuntansi, Ekonomi Dan Manajemen Bisnis, 9(1), 7-16.

Story, M., Kaphingst, K. M., Robinson-O’Brien, R., & Glanz, K. (2008). Creating
healthy food and eating environments: Policy and environmental approaches.
Annual Review of Public Health, 29, 253-272.
https://doi.org/10.1146/annurev.publhealth.29.020907.090926

Stratton, S. J. (2021). Population Research: Convenience Sampling Strategies. In
Prehospital and Disaster Medicine (Vol. 36, Issue 4). Cambridge University
Press. https://doi.org/10.1017/S1049023X21000649

Subakti, A. G. (2014). ANALISIS KUALITAS PELAYANAN DI RESTORAN
SAUNG MIRAH, BOGOR. Binus Business Review, 5(1), 49-56.

Sujarweni, V. W., & Utami, L. R. (2019). The Master Book of SPSS. Anak Hebat
Indonesia.

Sumargo, B. (2020). TEKNIK SAMPLING. UNJ Press.

Sunyoto, D., & Susanti, F. E. (2015). Manajemen Pemasaran Jasa. CAPS.

SURUCU, L., & MASLAKCI, A. (2020). VALIDITY AND RELIABILITY IN
QUANTITATIVE RESEARCH. Business & Management Studies: An
International Journal, 8(3), 2694-2726.
https://doi.org/10.15295/bmij.v8i3.1540

Suryani. (2017). Manajemen Pemasaran Strategik Bank di era Global
Menciptakan Nilai Unggul untuk Kepuasan Nasabah. Prenadamedia.

178



Swarjana, |. K. (2022). POPULASI-SAMPEL, TEKNIK SAMPLING & BIAS
DALAM PENELITIAN. Penerbit Andi.

Syamsuri, & Anugerah, 1. N. (2020). PENGARUH KEBERSIHAN KELAS
TERHADAPKONSENTRASI BELAJAR SISWA. Jurnal Cendekia Sambas,
1(1), 60-69.

Tam, J. L. M. (2004). Customer Satisfaction, Service Quality and Perceived Value:
An Integrative Model. Journal of Marketing Management, 20(7-8).
https://doi.org/10.1362/0267257041838719

Tan, Q., Oriade, A., & Fallon, P. (2014). SERVICE QUALITY AND
CUSTOMER SATISFACTION IN CHINESE FAST FOOD SECTOR: A
PROPOSAL FOR CFFRSERV. In An International Journal of Akdeniz
University Tourism Faculty (Vol. 2, Issue 1).

Thalha, A., & Anufia, B. (2019). RESUME: INSTRUMEN PENGUMPULAN
DATA.

Totok, W. A. (2016). Aksiologi: Antara Etika, Moral, dan Estetika. KANAL Jurnal
IImu Komunikasi, 4(2), 187—-204. https://doi.org/10.21070/kanal

Trevethan, R. (2017). Deconstructing and Assessing Knowledge and Awareness in
Public  Health  Research. Frontiers in  Public Health, 5.
https://doi.org/10.3389/fpubh.2017.00194

Tumanggor, R. O. (2021). PERBEDAAN ANTARA PENDEKATAN HEDONIS
DAN EUDAIMONIS ATAS QUALITY OF LIFE: KAJIAN FILOSOFIS.
https://www.researchgate.net/publication/317576079

Tuncer, I., Unusan, C., & Cobanoglu, C. (2021). Service Quality, Perceived Value
and Customer Satisfaction on Behavioral Intention in Restaurants: An
Integrated Structural Model. Journal of Quality Assurance in Hospitality and
Tourism, 22(4). https://doi.org/10.1080/1528008X.2020.1802390

Uggioni, P. L., & Salay, E. (2014). Sociodemographic and knowledge influence
on attitudes towards food safety certification in restaurants. International
Journal of Consumer Studies, 38(4), 318-325.
https://doi.org/10.1111/ijcs. 12101

179



Ullah, M. I, Aslam, M., Altaf, S., & Ahmed, M. (2019). Some new diagnostics of
multicollinearity in linear regression model. Sains Malaysiana, 48(9), 2051—
2060. https://doi.org/10.17576/jsm-2019-4809-26

Urdan, T. C. (2022). Statistics in Plain English. Routledge.

Vazquez-Suarez, L., Mejia-Vasquez, P. R., & Sanchez-Gomez, R. (2020).
Organisational form and quality, service, and cleanliness inspection scores in
restaurant franchise chains: Evidence from Spain. Managerial and Decision
Economics, 41(1), 106-115. https://doi.org/10.1002/mde.3096

W. M., A. H. (2016). Hermeneutika Estetika dan Religiusitas. Sadra Press.

Walker, J. R. (2021). The Restaurant: From Concept to Operation. Wiley.

Widana, 1. W., & Muliani, P. L. (2020). Uji Persyaratan Analisis . Klik Media.

Yuliarma, & Norita, R. (2023). PENGARUH JUMLAH HELAI BENANG
TERHADAP NILAI ESTETIKA DAN MUTU SULAMAN TERAWANG
HARDANGER PADA SARUNG BANTAL SOFA. Jurnal Dimensi, 19(2),
169-184.

Yulisetiarini, D. (2014). The Relationship between Service Quality, Customer
Satisfaction and Loyalty in Restaurant Business in East Java. International
Journal of Business and Management Invention, 3(5).

Yuni, S., Sartika, D., & Fionasari, D. (2019). ANALYSIS OF COST BEHAVIOR
AGAINST FIXED COSTS. Research In Accounting Journal, 1(2), 247-253.
http://journal.yrpipku.com/index.php/raj|

Yuswohady. (2012). Consumer 3000. Gramedia Pustaka Utama.

180



