
 
 

92 

 

REFERENCE 

 

Ali. S, Hussain Y. R, Iqbal. S, Yuan W. L, Qalati A. S (2019). Impact of price on 

customer satisfaction; mediating role of consumer buying behaviour in telecom 

sector. 

https://www.researchgate.net/profile/ShujaIqbal/publication/332868724_Inter

national_Journal_of_Research_Impact_of_Price_on_Customer_Satisfaction_

mediating_role_of_Consumer_Buying_Behaviour_in_Telecom_Sector/links/

5ccef7bf92851c4eab84e04c/International-Journal-of-Research-Impact-of-

Price-on-Customer-Satisfaction-mediating-role-of-Consumer-Buying-

Behaviour-in-Telecom-Sector.pdf 

Ali, Ikhsani & Mappesona (2020). Customer Purchase Decisions Model, Supply 

chain Management and customer satisfaction: Product Quality and Promotion 

Analysis. https://core.ac.uk/download/pdf/288291233.pdf 

Armstrong, G., Adam, S., Denize, S., & Kotler, P. (2020). Principle of Marketing. 

Pearson Australia 

Asmara, D. P. (2020). Pengaruh Return On Asset, Current Ratio, 129 Debt Equity 

Ratio, Earning Per Share, Total Asset Turn Over Dan Struktur Kepemilikan 

Institusional Terhadap Harga Saham (Studi Empiris Perusahaan Indeks LQ 

- 45 Terdaftar BEI Tahun 2014- 2018). 

http://eprints.umm.ac.id/id/eprint/61133 

https://www.researchgate.net/profile/ShujaIqbal/publication/332868724_International_Journal_of_Research_Impact_of_Price_on_Customer_Satisfaction_mediating_role_of_Consumer_Buying_Behaviour_in_Telecom_Sector/links/5ccef7bf92851c4eab84e04c/International-Journal-of-Research-Impact-of-Price-on-Customer-Satisfaction-mediating-role-of-Consumer-Buying-Behaviour-in-Telecom-Sector.pdf
https://www.researchgate.net/profile/ShujaIqbal/publication/332868724_International_Journal_of_Research_Impact_of_Price_on_Customer_Satisfaction_mediating_role_of_Consumer_Buying_Behaviour_in_Telecom_Sector/links/5ccef7bf92851c4eab84e04c/International-Journal-of-Research-Impact-of-Price-on-Customer-Satisfaction-mediating-role-of-Consumer-Buying-Behaviour-in-Telecom-Sector.pdf
https://www.researchgate.net/profile/ShujaIqbal/publication/332868724_International_Journal_of_Research_Impact_of_Price_on_Customer_Satisfaction_mediating_role_of_Consumer_Buying_Behaviour_in_Telecom_Sector/links/5ccef7bf92851c4eab84e04c/International-Journal-of-Research-Impact-of-Price-on-Customer-Satisfaction-mediating-role-of-Consumer-Buying-Behaviour-in-Telecom-Sector.pdf
https://www.researchgate.net/profile/ShujaIqbal/publication/332868724_International_Journal_of_Research_Impact_of_Price_on_Customer_Satisfaction_mediating_role_of_Consumer_Buying_Behaviour_in_Telecom_Sector/links/5ccef7bf92851c4eab84e04c/International-Journal-of-Research-Impact-of-Price-on-Customer-Satisfaction-mediating-role-of-Consumer-Buying-Behaviour-in-Telecom-Sector.pdf
https://www.researchgate.net/profile/ShujaIqbal/publication/332868724_International_Journal_of_Research_Impact_of_Price_on_Customer_Satisfaction_mediating_role_of_Consumer_Buying_Behaviour_in_Telecom_Sector/links/5ccef7bf92851c4eab84e04c/International-Journal-of-Research-Impact-of-Price-on-Customer-Satisfaction-mediating-role-of-Consumer-Buying-Behaviour-in-Telecom-Sector.pdf
https://www.researchgate.net/profile/ShujaIqbal/publication/332868724_International_Journal_of_Research_Impact_of_Price_on_Customer_Satisfaction_mediating_role_of_Consumer_Buying_Behaviour_in_Telecom_Sector/links/5ccef7bf92851c4eab84e04c/International-Journal-of-Research-Impact-of-Price-on-Customer-Satisfaction-mediating-role-of-Consumer-Buying-Behaviour-in-Telecom-Sector.pdf
https://core.ac.uk/download/pdf/288291233.pdf
http://eprints.umm.ac.id/id/eprint/61133


93 
 

 

 

Badan Pusat Statistik. (2022) Laju Pertumbuhan PDB industri manufaktur (2020-

2022) https://www.bps.go.id/indicator/9/1216/1/laju-pertumbuhan-pdb-

industri-manufaktur.html 

Basu Swastha, Dharmesta dan Irawan (2020). Manajemen Pemasaran. Jakarta 

Gramedia 

Benyamin, B., & dkk (2020). Perkembangan Pemasaran. Jakarta. Erlangga 

Bhandari, P. (2020). What is Variance? | Definition, Examples & Formulas. 

https://www.scribbr.com/statistics/variance/ 

Catur Budi Wiati, Sulistiyowati & Khamin (2019). Konsep Pemasaran. Jakarta 

Gramedia  

Cao, W. (2021). Journal of Contemporary Educational Research Discussion about 

the Mean, Median, Mode and their Validity, and the Representative 

Number. Journal of Contemporary Educational Research, 5(3). 

Charli, M., Eshete, S., Debela, K. (2022). Learning How Research Design Methods 

Work: A Review of Creswell’s Research Design: Qualitative, Quantitative 

and Mixed Methods Approaches. The Qualitative Report. 

Dam, S & Dam, T (2021). Relationships between Service Quality, Brand Image, 

Customer Satisfaction, and Customer Loyalty. Journal of Asian Finance, 

Economics and Business. 

Doni Juni Priansa. (2019). Perilaku Konsumen. Gramedia Jakarta 

Etikan,I., & Babatope, O (2019). A basic approach in sampling methodology and 

sample size calculation. Pearson Australia 

Fauzy, Akhmad (2019). Metode Sampling. Banten: Universitas Terbuka. 

https://www.bps.go.id/indicator/9/1216/1/laju-pertumbuhan-pdb-industri-manufaktur.html
https://www.bps.go.id/indicator/9/1216/1/laju-pertumbuhan-pdb-industri-manufaktur.html
https://www.scribbr.com/statistics/variance/


94 
 

 

 

Febrianti, D. I., & Hendratmoko, C. (2022). Pengaruh kompensasi, karakteristik 

pekerjaan, tanggung jawab sosial perusahaan dan reputasi perusahaan 

terhadap minat melamar pekerjaan. KINERJA, 19(2). 

https://journal.feb.unmul.ac.id/index.php/KINERJA/article/download/109

27/1949 

Fiqih Syahputra, M.G, Muharram, R.H, Lubis, H (2022). The Influence Of Product 

Quality, Price And Service Quality On Consumer Satisfaction (Coffeetree 

Case Study In Medan). International Journal of Economic, Technology and 

Social Sciences. 

Genger.B & Muvley S (2019). Marketing Management 7th edition. Burlington, 

Linkage.  

Ganesha, H. R. & Aithal, P. S. (2022). How to Choose an Appropriate Research 

Data Collection Method and Method Choice among Various Research Data 

Collection Methods and Method Choices During Ph.D. Program in India?. 

International Journal of Management, Technology, and Social Sciences 

Gray, J. R., & Grove, S. K. (2023). Understanding Nursing Research E-Book: 

Building an Evidence-Based Practice (pp. 33-60). Elsevier Health Sciences 

H. Alma (2020). Manajemen Strategi Pemasaran. Gramedia. Jakarta 

Han, S., Song, D., Xu, L., Ye, Y., Yan, S., Shi, F., Zhang, Y., Liu, X., Du, H. (2022). 

Behaviour in public open spaces: A systematic review of studies with 

quantitative research methods. Building and Environment. 

https://journal.feb.unmul.ac.id/index.php/KINERJA/article/download/10927/1949
https://journal.feb.unmul.ac.id/index.php/KINERJA/article/download/10927/1949


95 
 

 

 

Hamed Taherdoost (2020). Different Types of Data Analysis; Data Analysis 

Methods and Techniques in Research Projects Authors. International 

Journal of Academic Research in Management (IJARM) 

Indajang, K., Candra, V. Sianipar, M., Sembiring, L., Simatupan, S. (2023). The 

Effect of Service Quality and Price on Customer Satisfaction. Ekonomi, 

Keuangan, Investasi dan Syariah (EKUITAS).  

Indeed (2023). 5 dimensions of quality service and ways to measure them.   

https://uk.indeed.com/career-advice/career-development/dimensions-of-

quality-service 

Kanuk, Michal & Schiffman. (2021). Keputusan Pembelian. Jakarta: Indeks 

Khan, N. (2020). Critical Review of Sampling Techniques In The Research Process 

In The World. https://doi.org/10.2139/ssrn.3572336 

Kralove & Suchanek (2019). Customer satisfaction, loyalty, knowledge and 

competitiveness in the food industry. https://hrcak.srce.hr/file/332705 

Kotler, P & Keller. (2020). Framework for Marketing Management. Pearson 

Education Limited. 

Kurniawan. V. (2019). Praktik Manajemen Pemasaran. Jakarta. Erlangga 

Li, Y. & Shang, H. (2020). Service quality, perceived value, and citizens’ 

continuous-use intention regarding e-government: Empirical evidence from 

China. Information & Management. 

Malhotra, Naresh K. (2019). Riset Pemasaran (Marketing Research). Jakarta 

Magdalena, R. & Krisanti, M.A. (2019). Analisis Penyebab dan Solusi Rekonsiliasi 

Finished Goods Menggunakan Hipotesis Statistik dengan Metode 

https://uk.indeed.com/career-advice/career-development/dimensions-of-quality-service
https://uk.indeed.com/career-advice/career-development/dimensions-of-quality-service
https://doi.org/10.2139/ssrn.3572336
https://hrcak.srce.hr/file/332705


96 
 

 

 

Pengujian Independent Sample T-Test di PTMerck, Tbk. Jurnal TEKNO 

(Civil Engineering, Electrical Engineering and Industrial Engineering), 

16(1), 35-48. DOI: https://doi.org/10.33557/jtekno.v16i1.623 

Marwa & Rohaeni (2018). Kualitas Pelayanan terhadap Kepuasan Pelanggan. 

https://www.neliti.com/publications/486295/kualitas-pelayanan-terhadap-

kepuasan-pelanggan 

Mohajan, Haradhan (2020). Munich Personal RePEc Archive Quantitative 

Research: A Successful Investigation in Natural and Social Sciences.  

Mochado, Winroth & Silva (2020). Sustainable manufacturing in Industry 4.0: an 

emerging research agenda. 

https://www.tandfonline.com/doi/pdf/10.1080/00207543.2019.1652777 

Mattekawang, A. & Kurniawati, O (2023). Pengaruh Penetapan Harga, Kualitas 

Produk, Kualitas Pelayanan Terhadap Kepuasan Pelanggan Pada Pt. 

Golden Teknik Sidoarjo. Media Mahardhika. 

Nababan, T. (2021). Analisis Peramalan Kebutuhan Energi Listrik, Uji-T dan UjiF 

Menggunakan Metode Regresi Linear. (Bachelor Thesis, Institut Teknologi 

– PLN, Jakarta, Indonesia). Retrieved from 

http://156.67.221.169/3135/1/SKRIPSI%20201611007%20TRIMAGUNA 

%20NABABAN.pdf. 

Purnomo. B. (2019). Pendekatan Pemasaran. Yogyakarta Pustaka Rihanna 

Perrin, K. (2021). Planning, Evaluation, and Research for Health Care Programs 

(2nd ed.). USA: Jones & Barlett Learning. 

https://doi.org/10.33557/jtekno.v16i1.623
https://www.neliti.com/publications/486295/kualitas-pelayanan-terhadap-kepuasan-pelanggan
https://www.neliti.com/publications/486295/kualitas-pelayanan-terhadap-kepuasan-pelanggan
https://www.tandfonline.com/doi/pdf/10.1080/00207543.2019.1652777


97 
 

 

 

Rachbini, Widarto, Rachbini Didik, Natalia Santoso, Hadi Prayitno dan Evawati 

Khumaedi. (2020). Metode Riset Ekonomi & Bisnis Analisis Regresi SPSS 

& SEM Lisrel. Jakarta: Indef. 

Razak I (2019). Pengaruh Kualitas Produk Terhadap Kepuasan Pelanggan. Jurnal 

Manajemen Bisnis Krisnadwipayana. 

Rivanni, C., Susanto, Z.A., Yosephine, D., Situmeang, R. (2021). The Influence of 

Price, Marketing Strategy, and Creativity on Purchase Decisions at PT. 

Terbit Terang Medan. Jurnal Ilmiah Manajemen.  

Sari, D and Ali, M (2020). Analysis of the Effect of Product Quality and Service 

Quality on Customer Satisfaction PT. Hargen Nusantara Tangerang. 

International Journal of Innovative Science and Research Technology 

Song, Moon & Lee (2018). Attributes of the coffee shop business related to 

customer Satisfaction. https://www.researchgate.net/profile/Joonho-

Moon/publication/328082694_Attributes_of_the_coffee_shop_business_relat

ed_to_customer_satisfaction/links/5bc6e7c1458515f7d9bfd7c2/Attributes-of-

the-coffee-shop-business-related-to-customer-satisfaction.pdf 

Sürücü, L. & Maslakçı, A. (2020). Validity and Reliability in Quantitative 

Research. BMIJ, 8(3): 2694-2726, doi: 

http://dx.doi.org/10.15295/bmij.v8i3.1540 

Sugiyono (2020). Metode Penelitian Kuantitaf dan Kualitatif, R&D. Bandung: 

CV.alfabeta  

https://www.researchgate.net/profile/Joonho-Moon/publication/328082694_Attributes_of_the_coffee_shop_business_related_to_customer_satisfaction/links/5bc6e7c1458515f7d9bfd7c2/Attributes-of-the-coffee-shop-business-related-to-customer-satisfaction.pdf
https://www.researchgate.net/profile/Joonho-Moon/publication/328082694_Attributes_of_the_coffee_shop_business_related_to_customer_satisfaction/links/5bc6e7c1458515f7d9bfd7c2/Attributes-of-the-coffee-shop-business-related-to-customer-satisfaction.pdf
https://www.researchgate.net/profile/Joonho-Moon/publication/328082694_Attributes_of_the_coffee_shop_business_related_to_customer_satisfaction/links/5bc6e7c1458515f7d9bfd7c2/Attributes-of-the-coffee-shop-business-related-to-customer-satisfaction.pdf
https://www.researchgate.net/profile/Joonho-Moon/publication/328082694_Attributes_of_the_coffee_shop_business_related_to_customer_satisfaction/links/5bc6e7c1458515f7d9bfd7c2/Attributes-of-the-coffee-shop-business-related-to-customer-satisfaction.pdf
http://dx.doi.org/10.15295/bmij.v8i3.1540


98 
 

 

 

Sutisna, I. (2021). Teknik Analisis Data Penelitian Kuantitatif. ARTIKEL, 1(4610). 

https://repository.ung.ac.id/get/karyailmiah/4610/Teknik-Analisis-

DataPenelitian-Kuantitatif.pdf 

Sumarwan, Ujang. (2019). Perilaku Konsumen: Teori dan Praktek. Jakarta. 

Erlangga 

Sileyew, K. J. (2019). Research Design and Methodology. London: IntechOpen. 

Tjiptono, F., &  Diana, A. (2019). Pelanggan Puas? TakCukup. Yogyakarta. 

Tjiptono F (2020). Strategi Pemasaran edisi keempat. Gramedia Jakarta 

Umar & Lestari. P (2019). Manajemen Pemasaran. Yogyakarta: PT. Pustaka Baru 

Ghozali, I. (2021). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25 

(edisikesembilan). Semarang: Universitas Diponogoro. 

Wantara and Tambrin (2018). The Effect of Price and Product Quality Towards 

Customer Satisfaction and Customer Loyalty on Madura Batik. 

https://rpajournals.com/wp-content/uploads/2019/02/ITHJ-2019-01-

14.pdf 

Wong, J. (2020). Linear Regression Explained. A High-Level Overview of Linear 

Regression Analysis. https://towardsdatascience.com/linear-regression-

explained-1b36f97b7 

https://repository.ung.ac.id/get/karyailmiah/4610/Teknik-Analisis-DataPenelitian-Kuantitatif.pdf
https://repository.ung.ac.id/get/karyailmiah/4610/Teknik-Analisis-DataPenelitian-Kuantitatif.pdf
https://rpajournals.com/wp-content/uploads/2019/02/ITHJ-2019-01-14.pdf
https://rpajournals.com/wp-content/uploads/2019/02/ITHJ-2019-01-14.pdf

	REFERENCE

