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CHAPTER I 

INTRODUCTION 

 

1.1  Background 

Cooperation in the tourism sector reflects the dynamics in international 

relations because cooperation between countries is wider in scope, such as to strengthen 

diplomatic relations between countries in the social, political and economic fields. To 

increase the growth of the tourism sector, in January 2011 through the Ministry of 

Tourism, Indonesia launched Wonderful Indonesia (the renewal of Visit Indonesia).1 

Wonderful Indonesia is one form of promotion instruments carried out to increase the 

number of tourists. Promotional efforts need to be done because it provides information 

about the characteristics of a destination and influences consumer preferences 

psychologically. The effectiveness of campaigns that promote tourism can strengthen 

market forces for one type of tourism by influencing purchasing decisions from time 

to time.2 

Currently, the location of Indonesia is very strategic because it is on the 

intersection of world traffic. Indonesia has a variety of ethnicities, languages and 

                                                
1Gusti Idriasih, Diplomasi Indonesia Melalui Kampanye Wonderful Indonesia Dalam 

Meningkatkan Pariwisata Indonesia Di Dunia Internasional Tanun 2011-2015, 
https://jom.unri.ac.id/index.php/JOMFSIP/article/view/9292, acceseed on September 25, 2019.  
. 

2 Hui Shi, The Efficiency of Government Promotion of the Tourism Industry, (Paper: Monash 
University), 2, http://www.buseco.monash.edu.au/eco/research/papers/2010/5210efficiencyshi.pdf, 
accessed on February 20, 2019. 
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cultures – its nature supports the largest level of biodiversity in the world.3 The 

diversity of tribes, cultures, and the potential of this beautiful nature should be able to 

attract foreign tourist especially in tourism. Indonesia is now working to improve the 

growth of the tourism industry. In the 2015-2019 Middle Term Development Plan 

(Rencana Pembangunan Jangka Menengah Nasional/ RPJMN), the tourism industry 

is one of the focuses of the five priority sectors of economic development. Due to a 

service industry, the tourism sector has contributed and played a strategic role in the 

development of the national economy, regional development as well as improving the 

welfare of the community, through the contributions in donating foreign exchange, the 

Gross Domestic Product (GDP), job creation, along with social, cultural roles and the 

environment within the framework of preservation of natural and cultural resources, as 

well as in enhancing the love of the motherland and as an adhesive of national unity.4 

Based on the mandate of the President of the Republic of Indonesia, Indonesian 

Tourism is expected to continue to be strengthened and developed into a leading sector 

and core business of national development The Indonesian Ministry of Tourism 

(Kementrian Pariwisata Indonesia) targets entries of 20,000,000 foreign tourists by 

2019.5 Based on the RPJM 2010 and 2015, the increase in the number of foreign 

                                                
3 Shi, The Efficiency of Government Promotion of the Tourism Industry, P, 2.  
4 Rencana Pembangunan Jangka Menengah Nasional 2015-2019, Agenda Pembangunan 

Nasional, https://www.social-
protection.org/gimi/gess/RessourcePDF.action?ressource.ressourceId=50077, accessed on December 
10, 2019. 

5 Nyoman Budiana, Kemenpar Kejar Target 20 juta Wisatawan Asing Pada 2019, Tempo.co, 
https://bisnis.tempo.co/read/news/2016/09/28/090808111/kemenpar-kejar-target-20-juta- wisatawan-
asing-pada-2019, accessed 20 February 2019.  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tourists is one of the focuses on the growth of the tourism sector, so that cooperation 

between countries in the tourism sector is urgently needed.  

        The Wonderful Indonesia focuses working on sixteen international markets which 

are divided into three categories, namely main market, prime market, and potential 

market. The countries that are included in the primary market category are those that 

located close to the Indonesian territory; Singapore, Malaysia, Australia and China.6 

Hence, Indonesia-Singapore relations have a very important meaning for Indonesia's 

national interests and regional interests. In terms of national interests, bilateral relations 

between the two countries that are close, productive, and mutually beneficial are 

absolutely necessary and must continue to be pursued primarily in order to create a 

supportive external environment for the interests of Indonesia's national development. 

The cooperation between neighboring countries is one of the more crucial things to 

maintain regional harmonization and stability and improve welfare. Among those 

primary four countries in the targeted market category, Singapore is the focus of this 

research. 

        Indonesia-Singapore diplomatic relations were officially established on September 

7th, 1967.7 In 2017, Indonesia and Singapore celebrated 50 years of diplomatic 

relations between the two countries. Indonesia-Singapore diplomatic relations are 

                                                
6 TTI Diplomacy Kajian atas Kinerja Promosi Perdagangan, Investasi, dan Pariwisata 

Indonesia, (Jakarta: Badan Pengkaji dan Pengembangan Kebijakan Kementerian Luar Negeri Republik 
Indonesia, 2014), 21.  

7 Singapore Establishes Diplomatic Relations With Indonesia, National Library Board 
Singapore, http://eresources.nlb.gov.sg/history/events/ccdd6bc9-cd18-4acb-9c45-1d60b38d8a79, 
accessed 2 February 2019.  
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supported by strong economic cooperation, Indonesia as the 5th largest trading partner 

of Singapore after China, America, Japan and India. Indonesia – Singapore’s total 

bilateral trade reached USD 20.90 billion in October 2016. Singapore’s investment in 

Indonesia reached USD 9.2 billion (from 1932 projects) in 2016. The two countries 

also work in various sectors including; health, defense, environment, peace, stability 

and welfare of the Southeast Asian region.8    

The agreement between Indonesia and Singapore regarding cooperation in the 

field of tourism aims to promote the development of tourism on the fairness and mutual 

benefit, especially to increase the flow of tourist visits from Singapore and Indonesia 

mutually beneficial.9 Then, in May 2010 Indonesia and Singapore formed seven 

working groups at Leader's Retreat 2010 , in which one of the seven working groups 

focused on the tourism sector.10 Later in November 2014, four Memorandums of 

Understandings (MoUs) were signed between President Joko Widodo and Singaporean 

Prime Minister Lee Hsien Loong. The MoUs state that Indonesia and Singapore will 

expand cooperation in various sectors, such as tourism, hospitality and infrastructure.  

                                                
8 Indonesia dan Singapura Rayakan 50 tahun Hubungan Diplomatik, Kementerian Luar Negeri 

Republik Indonesia, http://www.kemlu.go.id/id/berita/Pages/indonesia-singapura-rayakan-50- tahun-
hubungan-diplomatik.aspx, accessed 23 February 2019.  

9 Perjanjian antara Pemerintah Republik Indonesia dan Pemerintah Singapura mengenai 
Kerja sama di Bidang Promosi dan Pengembangan Pariwisata, Kementerian Pariwisata Republik 
Indonesia,  http://www.kemenpar.go.id/userfiles/file/Singapura.pdf, accessed 22 February 2019.  

10 MFA Press Statement: Singapore-Indonesia Leaders, Retreat in Bogor, Indonesia on March 
2012, Ministry of Foreign Affairs 
Singapore,https://www.mfa.gov.sg/content/mfa/media_centre/press_room/pr/2012/201203/press_2012
0313_ 02.html , accessed 22 February 2019. 
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       The scope of cooperation in the tourism sector includes developing the shipping 

sector, tourism marketing, and Meetings, Incentives, Conventions, and Exhibitions 

(MICE).11 Cooperation that is built in the field of tourism by Indonesia and Singapore 

continues. This condition is an opportunity for the acceleration of Indonesia's tourism 

development efforts. 

The Indonesian government launched the Wonderful Indonesia tourism 

promotion in Singapore in 2015. Indonesia used the opportunity to promote Indonesian 

tourism spot and culture as Singapore is one of the world’s hub for international trade. 

As one of Indonesia’s strategic neighbors, Singapore is believed could help Indonesia 

to boost the number of tourists to visit Indonesia annually. The promotion that took 

place at West Gate Shopping Mall was aimed to showcased Indonesian culture to the 

world. 

On the other hand, one of the leading Indonesian start-up companies; Traveloka 

officially joined and fully supports the Wonderful Indonesia as the Indonesian Ministry 

of Tourism co-branding in 2018. This collaboration will optimize tourism information 

completely with hot deals program. Being a large platform, Traveloka offers many 

conveniences. There are online bookings for plane tickets, hotels, trains along with the 

attractions and recreations. In addition, there is also airport connectivity, airport 

                                                
11 Lim Jia Qi, Singapore Indonesia sign MOUs to boost tourism, infrastructure cooperation, 

Channel NewsAsia, http://www.channelnewsasia.com/news/singapore/singapore-indonesia-sign-mous-
to-boost-tourism-infrastructure/3286612.html, accessed 24 February 2019.  
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transportation, and culinary directories.12 Therefore, through Traveloka there are many 

conveniences that can be accessed by tourists in booking amenities and attractions. 

Simultaneously, the joining of Traveloka will strengthen the Wonderful Indonesia 

campaign, because the role of technology is very important.  

 

1.2  Research Question 

Based on the background explained above, the thesis focuses on following research 

question: 

In what ways the Wonderful Indonesia campaign served as Indonesian public 

diplomacy in Singapore? 

 

1.3  Research Objectives 

The objective of the research is to map out and analyze different dimensions in 

what ways the wonderful Indonesia serves as public diplomacy instruments. 

Simultaneously, the analysis to maps out and analyzes what kind of state and non-state 

actors involve in this campaign. It will provide an analysis on how the campaign like 

wonderful Indonesia plays a significant role in public diplomacy. 

 

                                                
12 Siaran Pers : Menpar Arief Yahya ke Singapura, Traveloka Gabung Co Branding dengan 

Wonderful Indonesia, Kementrian Pariwisata Indonesia, http://www.kemenpar.go.id/post/siaran-pers-
menpar-arief-yahya-ke-singapura-traveloka-gabung-co-branding-dengan-wonderful-indonesia, 
(accessed on October 14, 2019). 
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1.4  Research Contribution 

The results of this research will provide insights about the diplomatic 

cooperation and relations between Indonesia and Singapore. The first of the study 

contributed by providing an overview of tourism promotion efforts carried out by the 

Ministry of Tourism, which focused on the use of communication technology and the 

comparative success of these promotional efforts compared to other countries. Second, 

contribute to explaining the importance of two-way communication in supporting the 

success of tourism promotion and the complexity of the actors involved in tourism 

promotion. Third, contribute to providing an overview of the importance of 

collaboration and coordination between all Indonesian representatives abroad to 

promote tourism. Fourth, contributing in providing an overview of how a country's 

policies become crucial and how the internal environment becomes very influential in 

the development of tourism. 

 

1.5  Structure of Thesis 

The outline of this thesis follows the following structure: 

Chapter 1, contains an explanation of the background of the problem, the 

identification of the problem, the purpose and usefulness of the research, the 

framework of the thinking, and the systematic discussion.  
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Chapter 2, describes the dynamics of relations between Indonesia and Singapore 

throughout 2011-2019. In addition, the challenges and prospects of bilateral relations 

were analyzed.  

Chapter 3, provides thorough explanation on the research approach, method, and 

data collection technique used in gathering the essential data for the research. This 

chapter also provides the data analysis method used in analyzing the data collected in 

order to answer the research question of the thesis.   

Chapter 4,  analyzes public diplomacy efforts undertaken by Indonesia to 

promote Indonesian tourism in Singapore throughout 2011-2019 through Wonderful 

Indonesia. The result of the analysis later is used to address the research question of 

this thesis. 

Chapter 5, summarizes and concludes the analysis from the previous chapter. 

This chapter also lists out the recommendation for future studies and recommendation 

that Indonesia can adopt to further optimizing the foreign policy in promoting 

tourism.  

 

 

 

 


