
REFERENCES 

 
Amarullah, A. (2010, May 24). Ritel Modern Surabaya Tak Terkendali. Retrieved 

February 4, 2012, from http://jatim.vivanews.com/news/read/153146-

ritel_modern_surabaya_tak_terkendali 

Anderson, C. J., & Narus, A. J. (1990). A Model of Distributor Firm and 

Manusfacturer Film Working Partnerships. Journal of Marketing , 42-58. 

Bank Indonesia. (2007). Laporan Perekonomian Indonesia. Bank Indonesia. 

Barlow, R. (1996). Agencies to Consumer: Can We Relate? Brandweek , 40-42. 

Bellizzi, J. A., & Bristol, T. (2004). An Assessment of Supermarket Loyalty 

Cards in One Major US Market. Journal of Consumer Marketing , 144-

154. 

Bennet, R., Hartel, C. J., & Mccoll-Kennedy, J. R. (2005). Experience as A 

Moderator of Involvement and Satisfaction on Brand Loyalty in A 

Business-to-Business Setting. Industrial Marketing Management , 97-107. 

Bhattacharya, C. B., & Sen, S. (2003). Consumer-Company Identification: A 

Framework for Understanding Consumers' Relationships with Companies. 

Journal of Marketing , 76-88. 

Bloemer, J., & de Ruyter, K. (1998). On The Relationship between Store Image, 

Store Satisfaction and Store Loyalty. European Journal of Marketing , 

499-513. 

Bontis, N., Booker, L. D., & Serenko, A. (2007). The Mediating Effect of 

Organizational Reputation on Customer Loyalty and Service 

Recommendation in The Banking Industry. Management Decision , 1426-

1445. 

Bridson, K., Evans, J., & Hickman, M. (2008). Assessing the Relationship 

between Loyalty Program Attributes, Store Satisfaction and Store Loyalty. 

Journal of Retailing and Consumer Services , 364-374. 



Caruana, A. (2002). Service Loyalty: THe Effects of Service Quality and The 

Mediating Role of Customer Satisfaction. European Journal of Marketing 

, 811-828. 

de Wulf, K., & Odekerken-Schroder, G. (2003). Assessing The Impact of A 

Retailer's Relationship Efforts on Consumer's Attitudes and Behavior. 

Journal of Retailing and Consumer Services , 95-108. 

Dowling, G., & Uncles, M. (1997). Do Cusomter Loyalty Programs Really Work? 

Sloan Management Review , 71-82. 

Durianto, D., Sugiarto, & Sitinjak, T. (2004). Strategi Menaklukkan Pasar 

Melalui Riset Ekuitas dan Perilaku Merek. Jakarta: PT. Gramedia Pustaka 

Utama. 

Engel, J. F., Blackwell, R. D., & Minlard, P. W. (1990). Consumer Behavior. 

Chicago, Il: The Dryden Press. 

Gomez, B. G., Arranz, A. G., & Cillan, J. G. (2006). The Role of Loyalty 

Programs in Behavioral and Affective Loyalty. Journal of Consumer 

Marketing , 387-396. 

Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., & Tatham, R. T. (2006). 

In J. F. Hair, W. C. Black, B. J. Babin, R. E. Anderson, & R. T. Tatham, 

Multivariate Data Analysis (p. 112). 

Harris, E. (2000). Recognize, Reward, Reap The Benefits. Sales and Marketing 

Management , 109-119. 

Howard-Brown, J. (1998). The Impact of Direct Mail on Consumer Loyalty. 

Journal of Targeting Measurement and Analysis for Marketing , 247-257. 

Hypermart. (n.d.). Tentang Hypermart. Retrieved January 18, 2012, from 

http://www.hypermart.co.id/pages/Tentang-Hypermart.html 



Jamal, A., & Anastasiadou, K. (2009). Investigating The Effects of Service 

Quality Dimensions and Expertise on Loyalty Expertise on Loyalty. 

European Journal of Marketing , 398-420. 

Keegan, W. J., & Green, M. G. (2007). In W. J. Keegan, & M. G. Green, Global 

Marketing (p. 413). United States of America: Pearson Prentice Hall. 

Kendrick, A. (1998). Promotional Products vs Price Promotion in Fostering 

Customer Loyalty: A Report of Two Controlled Field Experiments. 

Journal of Services Marketing , 313-326. 

Kotler, P., & Armstrong, G. (2006). In P. Kotler, & G. Armstrong, Prinicples of 

Marketing (p. 192). New Jersey: Pearson Education, Inc. 

Kotler, P., Keller, K. L., Ang, S. H., Leong, S. M., & Tang, C. T. (2009). In 

Marketing Management: An Asian Perspective (pp. 148-152). Singapore: 

Pearson Education South Asia. 

Lacey, R. (2009). Limited Influence of Loyalty Program Membership on 

Relational Outcomes. Journal of Consumer Marketing , 392-402. 

McGoldrick, P. J., & Ho, S. L. (1992). International Positioning: Japanese 

Department Stores in Hong Kong. European Journal of Marketing , 61-73. 

Miranda, M. J., Konya, L., & Havrila, I. (2005). Shoppers' Satisfaction Levels Are 

Not The Only Key to Store Loyalty. Marketing Intelligence & Planning , 

220-232. 

Oliver, R. L. (1980). A Cognitive Model of The Antecedents and Consequences 

of Satisfaction Decisions. Journal of Marketing , 460-469. 

Prianto, D. (2008). Mandiri Belajar SPSS ( Statistica Product N Verse Solution) 

Untuk Analisis Data dan uji statistik,. Jakarta: Penerbit Media Com. 

PT. Matahari Putra Prima. (n.d.). Financial Report. Retrieved January 18, 2012, 

from http://www.matahari.co.id/ 



Rowley, J. (2000). Loyalty Kiosks Making Loyalty Cards Work. British Food 

Journal , 390-397. 

Sarwono, J. (2006). Metode Penelititan Kuantitatif dan Kualitatif. Yogyakarta: 

Penerbit Graha Ilmu. 

Schiffman, L. G., & Kanuk, L. L. (2010). In L. G. Schiffman, & L. L. Kanuk, 

Consumer Behavior (p. 509). New Jersey: Pearson Education, Inc. 

Sekaran, U. (2003). Research Methods for Business: A Skill Building Approach, 

4th Edition. Carbondale: John Wiley & Sons. 

Sharp, B., & Sharp, A. (1997). Loyalty Programs and Their Impact on Repeat-

Purchase Loyalty Patterns. International Journal of Research in Marketing 

, 473-486. 

Uncles, M. (1994). Do You or Your Customers Need A Loyalty Program? 

Journal of Targeting Measurement and Analysis for Marketing , 335-350. 

Vesel, P., & Zabkar, V. (2009). Managing Customer Loyalty Through The 

Mediating Role of Satisfaction in The DIY Retail Loyalty Program. 

Journal of Retailing and Consumer Service , 396-406. 

Wijaya, T. (2009). Heterokedatisitas. In T. Wijaya, Analisis Data Penelitian 

Menggunakan SPSS (pp. 124-126). Yogyakarta: Universitas Atma Jaya 

Yogyakarta. 

Wijaya, T. (2009). Reliabilitas. In Analisis Data Penelitian menggunakan SPSS 

(p. 109). Yogyakarta: Universitas Atma Jaya Yogyakarta. 

Wijaya, T. (2009). Uji Normalitas. In T. Wijaya, Analisis Data Penelitian 

Menggunakan SPSS (pp. 126-130). Yogyakarta: Universitas Atma Jaya 

Yogyakarta. 

Wijaya, T. (2009). Validitas. In Analisis Data Penelitian menggunakan SPSS (p. 

113). Yogyakarta: Universitas Atma Jaya Yogyakarta. 



Wirtz, J., & Chew, P. (2002). The Effects of Incentives, Deal Proneness, 

Satisfaction and Tie Strength on Word-of-Mouth Behaviour. International 

Journal of Service Industry Management , 141-162. 

 

 


