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CHAPTER I 

INTRODUCTION 

 

I.1. Background 

International Relations studies are identical to states, power, and politics. 

The relations among the states itself are dynamics, they keep changing according 

to the tension and situation which means diplomacy is very needed to ease the 

tension. Besides easing the tension, diplomacy could also be used as the instrument 

to channel the countries’ interests and shaping the image of a state (nation branding) 

in the eyes of the international community. There are two kinds of diplomacy, hard 

diplomacy, and soft diplomacy. Hard diplomacy emphasizes on using hard power 

such as military while soft diplomacy emphasizes on using negotiation. Those two 

kinds of diplomacy are having the head of the state as their main actor. There are 

also other actors called non-state actors such as Non-Governmental Organizations 

(NGOs), civil society or even individuals that help the head of state since there are 

several aspects that the states couldn’t reach. Public Diplomacy or some people 

called it People’s diplomacy is the right term to describe it, unlike the regular 

traditional diplomacy, public diplomacy is using people-to-people approach. Public 

diplomacy is becoming the key to shape the image of a country, especially in this 

globalization era where technology and communication are very affordable, a 

country’s status is no longer determined by only by hard power (military) and 

economy but also the image of the country and its head of state. There is one thing 

that is very related to public diplomacy, promotion of culture. According to Paul 
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Sharp, Public Diplomacy is ‘the process by which direct relations with people in a 

country are pursued to advance the interest and extend the values of those being 

represented’1. Another definition by Hans Tuch is ‘a government's process of 

communicating with foreign publics in an attempt to bring about understanding for 

its nation’s ideas and ideals, it’s institution and culture, as well as its national goals 

and policies’2.      

As a hegemon country, the United States maintains its position as a 

superpower country that has great power in every aspect. With the most powerful 

in terms of economy, the United States gain its economic power from GDP per 

capita and their richness of natural resources, besides, the United States is becoming 

the center of global trade with their dollar acting as the world currency which began 

after the end of World War II3. In terms of hard power especially the military, the 

United States has the capability to project its power anywhere possible, the United 

States of America also has a close relationship with the major military power 

country. Not only major military power countries but the United States also 

maintain good relationships with any major power countries in the world with only 

a few countries becoming America’s enemy. Soft power also becoming the focus 

of America, the United States’ soft power is stronger than we thought, starting from 

its history, to culture, to daily consumer products.       

																																																								
1 Melissen, Jan. The New Public Diplomacy: Soft Power in International Relations. 

Basingstoke: Palgrave Macmillan, 2008. 11-12.  
http://culturaldiplomacy.org/academy/pdf/research/books/soft_power/The_New_Public_Diplomac
y.pdf 

2 Ibid. 
3Amadeo, Kimberly. “How to Get Economic Power.” The Balance. The Balance, June 25, 

2019. Accessed October 9, 2019, https://www.thebalance.com/the-power-of-the-u-s-economy-
3306226. 
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The United States of America is one of the countries that realize how 

important soft diplomacy is especially in this globalization era. The influence of the 

United States in their soft diplomacy indirectly magnifying the name of the United 

States and its influence in the international community that is known as 

“Westernization”. Before the United States become a hegemon, their pop culture is 

already entering the life of the international community because their pop culture 

is widely accepted by the international community. The term pop culture in here 

means to the traditions and material culture to a certain society that contrast to the 

official culture of the states4. Pop culture must be enjoyed by lots of people and this 

culture could come to the global level. The pop-culture here includes entertainment, 

movies, music, video games, brand names, slang words and catchphrases, 

celebrities, sport, ideas that become popular, clothing fads and even foods. etc. 

Because of that America’s pop culture is becoming a great instrument for 

diplomacy. Since the Cold War, the United States has been using soft diplomacy as 

a way to influence and expressing the interest of the United States to the other party.  

For them, ideology is become their identity, without ideology the country 

will be nothing. Most Americans share liberalism ideology and some of them share 

conservatism, the one that implements between liberalism and conservatism called 

Moderate5. The liberalism which means the political doctrine that enhancing the 

individuals to be the central problem of politics is very deep-rooted in the United 

																																																								
4 Crossman, Ashley. “How Did Pop Culture Originate?” ThoughtCo. ThoughtCo, 

September 14, 2019. Accessed October 9, 2019. https://www.thoughtco.com/popular-culture-
definition-3026453. 

5 Carmines, Edward & Ensley, Michael & Wagner, Michael. (2012). Political Ideology in 
American Politics: One, Two, or None?. The Forum. 10. 1-20. 10.1515/1540-8884.1526.  
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States of America especially in the Democrats side of people, we could see that 

from the lifestyle of the people, freedom in America, equal opportunity and many 

more.  

We could see that in this globalization era, the United States of America is 

implementing their ideology over entertainment since that area is very attractive for 

other people. The United States of America is using public diplomacy to support its 

foreign policies through people-to-people contact. This way creates more long-term 

results rather than traditional diplomacy6. Everybody around the world was seeking 

entertainment from the United States of America from TV shows to movies. This 

country used the popularity of its entertainment industries to become a tool in their 

soft diplomacy towards the international community. There are tons of Hollywood 

movies that brought up issues relating to their government and several intelligent 

services that help the people of the United States of America or any other 

international issues. Hollywood movies even dominated by the United States' 

common enemy which is Russia that most likely became the antagonist in the 

movies. All of those things are to create an amazing image of the United States as 

a hegemon country, it shows the power that they have to maintain their position of 

the greatest one among all. The United States used the entertainment industries 

especially movies, because with Hollywood movies everyone with different ages, 

areas of interest, race, etc. could still get the message that was trying to be told 

through that movies.  

																																																								
6 Nakamura, Kennon H. & Weed, Matthew C. “U.S. Public Diplomacy: Background and 

Current Issues” Congressional Research Service, December 18, 2009. 
https://fas.org/sgp/crs/row/R40989.pdf 
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The United States’ soft diplomacy is not only through Hollywood movies, 

but they also sent out the speaker to all over the world to explain American culture, 

they also sending out musicians, photographer, theater groups that could introduce 

America culture to the world. Besides entertainment, book libraries also support the 

United States’ soft diplomacy through book programs such as book translation and 

foreign student exchange programs so that the student could learn American culture 

and brought them when they return to their country. English teacher is also part of 

the United States’ soft diplomacy, by sending the English teacher to several 

countries, the teacher could promote American culture while teaching the English 

language. These programs designed to enhance the United States’ soft power7. 

These programs were established during the Cold War when the United States was 

deeply involved in this case, they use soft diplomacy programs in order to counter 

the Soviet’s influence. Now the internet has changed the flow of the United States 

soft diplomacy, because of it, shaping the attitude of the people is getting harder. 

People could easily influence others through social networking and forget the 

traditional form of media8. There are four different acts that regulate the United 

States’ government’s engagement in doing soft diplomacy, those acts are the State 

Department Basic Authorities Acts of 1956, the United States Information and 

Educational Exchange Act of 1948, the Mutual Educational and Cultural Exchange 

Act of 1961, and the United States International Broadcasting Act of 19949. 

																																																								
7 Rugh, William. “American Soft Power and Public Diplomacy in the Arab World” 

Palgrave Communication 3, January 10, 2017. https://www.nature.com/articles/palcomms2016104 
8 Kennon, “U.S. Public Diplomacy: Background and Current Issues” 
9 Ibid. 
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When we are talking about superpower country we can’t forget about the 

People’s Republic of China or we could just call it China that might be the next 

hegemon country if the United States decided not to continue being a hegemon. 

China’s economy is rapidly growing to become the second-largest economy in the 

world. China’s economic growth starts in Deng Xiaoping’s era which is known as 

the Period of Reform and Opening. Because the economic reforms that were done 

by Deng Xiaoping are making China open to the outside world10.  During that time, 

specifically in 1979, China begins to decentralize its economy, especially in the 

trade sector. China’s government established four economics zone to attract foreign 

investors, increasing exports, importing high technology to China11. Local 

government also got economic control under the supervisor of the state and the 

people were starting to have their own business. In an attempt to attract foreign 

investment, China established a free market, tax, removing trade barriers, and trade 

incentives with additional cities that act as open cities and development zones12. 

These economic reforms lead to China’s economic success with trade liberalization 

as the key. Since Deng Xiaoping creates these new economic regulations, China’s 

economy is growing faster than the last period. With the economic disruption 

because of the financial crisis in 2008, China could still overcome by giving aid to 

increase bank lending13. By these economic reforms, China successfully changing 

																																																								
10 Hays, Jeffrey. “DENG XIAOPING'S EARLY ECONOMIC REFORMS.” Facts and 

Details. Accessed October 10, 2019. http://factsanddetails.com/china/cat2/sub7/item79.html. 
11 Morisson, Wayne M. “China’s Economic Rise: History, Trends, Challenges, and 

Implications for the United States.” China’s Economic Rise: History, Trends, Challenges, and 
Implications for the United States. Congressional Research Service, June 25, 2019. 
https://crsreports.congress.gov/product/pdf/RL/RL33534. 

12 Ibid.  
13 Ibid. 
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its image of a country from the world’s poorest country to the second-largest 

economy in the world just for three decades14.  

With that huge economy, China could influence any country’s economy 

since the economy became the foundation of any state’s activity including the 

entertainment industry especially when China has been involved in their economy 

before and. China’s movie industry is quite different from Hollywood since China’s 

movie industry prioritizing its political aspect15. There must be an element of 

politics in their movie so that the young generation or any audience that watches it 

will understand the political aspect of China. The United States and China’s love-

hate relationship has been going on for a long time, it has been started since 1949 

when Mao Zedong just established the People's Republic of China16 and re-

approach in 1972 when the United States President Richard Nixon visited China 

and met Mao Zedong17.  

 

I.2. Research Question 

 Based on the background that has been explained above, I come to formulate 

two research questions. 

																																																								
14 Yueh, Linda. “China's Growth: A Brief History.” Harvard Business Review, December 

9, 2015. Accessed October 10, 2019. https://hbr.org/2015/12/chinas-growth-a-brief-history. 
15 “The Use of Film for Public Diplomacy: Why Hollywood Makes a Stronger Case for 

China.” PDiN Monitor | USC Center on Public Diplomacy. Accessed October 10, 2019. 
https://www.uscpublicdiplomacy.org/pdin_monitor_article/use-film-public-diplomacy-why-
hollywood-makes-stronger-case-china. 

16  “Timeline: U.S. Relations With China 1949–2019.” Council on Foreign Relations. 
Council on Foreign Relations. Accessed October 10, 2019. https://www.cfr.org/timeline/us-
relations-china. 

17 “Rapprochement with China, 1972.” U.S. Department of State. U.S. Department of State. 
Accessed October 10, 2019. https://history.state.gov/milestones/1969-1976/rapprochement-china. 
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1. Why the United States of America choose the People’s republic of China as 

their target for their movie expansion?  

2. How the United States of America strengthen its state relations between United 

States and China through Hollywood Movies? 

This thesis is expected to tell people the other function of entertainment besides to 

entertain people and how entertainment can unite two or more states with their 

national interest. 

 

I.3. Research Objectives 

 The main objective of this research is to analyze how the United States’ soft 

diplomacy through Hollywood movies brought the United States and the People's 

Republic of China having a better relationship especially in this globalization era 

where everyone can easily access movies to any different online platform or 

cinemas that show Hollywood movies. Since this soft diplomacy has been going on 

for a long time precisely by the Cold War, other objectives are to determine whether 

movies are an effective tool in soft diplomacy to channel a country’s ideology and 

image to all kinds of people. The interest of the people in watching Hollywood 

movies is increasing day by day and the United States keeps making more 

blockbuster movies every year which invites everybody in this world to watch them 

and understand them and implicitly understand the brand of the United States.  
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I.4. Significance of Research 

 The result of this research will provide an understanding for the people 

regarding the soft diplomacy of the United States since people might not 

acknowledge that in entertainment industries especially movies could lead to 

shaping the image of a country and carry out a country’s interest implicitly. This 

research will also tell people that diplomacy is not only can be done by diplomats, 

but everyone including civilians could do soft diplomacy through creating movies 

or act in it. Moreover, this topic is very engaging in various generations since it 

brought up movies made by Hollywood which is known as great movie production 

and mostly the movies are related to what’s happening now in today’s world. This 

thesis will also show the people that the actor is doing diplomacy is not just the 

diplomats but also the civilian, everyone in a country could take part in promoting 

the image of a country and express a country’s interests through every platform 

possible.  

 

I.5. Structure of Writing 

 The first chapter of this thesis explained the general overview of this 

research which consist of background, research questions which this research trying 

to address, research objectives, significance of research 

 The second chapter of this thesis which is theoretical framework and 

literature review that elaborates international theory and concepts that are being 

used in this research paper that serves as a guideline and basic foundation of this 

thesis. This chapter also compares other works that are related to my topic. 
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The third chapter of this thesis, methodology, provide explanation about the 

research method, research approach, data collection technique that is being used to 

collect important information for this thesis. This chapter also explain the analysis 

method to analyze the information that I’ve gathered to answer the research 

questions. 

 The fourth chapter of this thesis highlighting the analysis on the reason why 

the United States choose China as their next target for Hollywood movie expansion 

and the attempts of Hollywood to enter China’s movie industry that would be 

combined with theories and concepts that was discussed before. 

 The last chapter of this thesis, conclusion, summarize and conclude the 

analysis from the previous chapter that answered the research question. 

 

 

 

 

 

 

 

 

 

 

 

 


