131

DAFTAR PUSTAKA

Angelina, M., Ellitan, L., & Handayani, Y. I. (2023). Pengaruh Brand Image,
Brand Love dan Brand Experience terhadap Brand Loyalty dengan
Mediasi Brand Trust pada Kedai Mixue di Kota Surabaya. ULIL
ALBAB: Jurnal llmiah Multidisiplin, 2(9), 3976-3985.

Ayu, A. S., Dimas, A., Pratama, E. A., & Yahya, I. M. (2023). ANALISIS
PENGARUH PROMOSI DAN KUALITAS PELAYANAN TERHADAP
KEPUTUSAN PEMBELIAN BERULANG MIXUE DI SURABAYA.
Jurnal of Management and Social Sciences, 1(3), 27-36.

Firatmadi, A. (2017). Pengaruh kualitas pelayanan dan persepsi harga terhadap
kepuasan pelanggan serta dampaknya terhadap loyalitas pelanggan.
Journal of Business Studies, 2(2), 80-105.

Gamayanto, I. (2018). Inovasi & Pengembangan E-commerce-Crm Dalam
Menghadapi Globasasi: Studi Kasus-Tokopedia. com. E-JURNAL JUSITI:
Jurnal Sistem Informasi dan Teknologi Informasi, 7(1), 98-103.

Gatignon, H., & Xuereb, J. M. (1997). Strategic orientation of the firm and new
product performance. Journal of marketing research, 34(1), 77-90.

Hogan, S. J., & Coote, L. V. (2014). Organizational culture, innovation, and
performance: A test of Schein's model. Journal of business research, 67(8),
1609-1621.

Irawan, A. (2020). HUBUNGAN ANTARA ORGANIZATIONAL
CHARACTERISTICS, ENVIRONMENTAL CHARACTERISTICS DAN
ENTREPENEURIAL  ORIENTATION  TERHADAP INOVASI
TERBUKA SERTA KINERJA INOVASI (Survei pada UKM Provinsi
Jawa Timur). PROFIT: JURNAL ADMINISTRASI BISNIS, 14(1), 75-85.

Kline, R. B. (2012). Assumptions in structural equation modeling. Handbook of
structural equation modeling, 111, 125.

Lim, C., Kim, M. J,, Kim, K. H., Kim, K. J., & Maglio, P. (2019). Customer

process management: A framework for using customer-related data
to create customer value. Journal of Service Management, 30(1),
105-131.

Liu, Z., Ming, X., Song, W., Qiu, S., & Qu, Y. (2018). A perspective on value co-
creation-oriented framework for smart product-service system. Procedia
Cirp, 73, 155-160.



132

Lusch, R. F., & Nambisan, S. (2015). Service innovation: A service-dominant
logic perspective. MIS Quarterly, 39(1), 155-157.

Mardiyyah, H. Implementasi TQM (Total Quality Management) Melalui Kualitas
Pelayanan Pada PT. Tur Silaturahmi Nabi (Bachelor's thesis, Fakultas limu
Dakwah Dan Illmu Komunikasi Universitas Islam Negeri Syarif
Hidayatullah Jakarta 1437 H/2016 M).

Mu, J., & Di Benedetto, C. A. (2011). Strategic orientations and new product
commercialization:  Mediator, moderator, and interplay. R&D
Management, 41(4), 337-359.

Pangaribuan, N. S. (2022). ANALISIS PENGARUH KUALITAS DAN TARIF
LAYANAN TERHADAP LOYALITAS PENUMPANG MELALUI
KEPUASAN PENUMPANG PADA LAYANAN TRANSPORTASI
LAUT. PAPATUNG: Jurnal llmu Administrasi Publik, Pemerintahan dan
Politik, 5(3), 67-86.

Prahalad, C. K. (2004). The co-creation of value-invited commentaries on*
evolving to a new dominant logic for marketing”. Journal of Marketing,
68(1), 23.

Rangkuti, F. (2018). Measuring Customer Satisfaction Teknik Mengukur Strat.
Meningk. Kep. Plg. Gramedia Pustaka Utama.

Rindfleisch, A., & Moorman, C. (2003). Interfirm cooperation and customer
orientation. Journal of marketing research, 40(4), 421-436.

Sari, S. N. A., & Lutfiani, M. (2023). Analisis Pengaruh Kualitas Pelayanan,
Harga, dan Lokasi terhadap Loyalitas Pelanggan Mixue Cisaat. In
SENMABIS: Conference Series (Vol. 1, No. 1, pp. 97-105).

Sutaguna, I. N. T., Fardiansyah, H., Hendrayani, E., & Yusuf, M. (2023). BRAND
STRENGTH FOR MICRO, SMALL, AND MEDIUM ENTERPRISES.
GEMILANG: Jurnal Manajemen dan Akuntansi, 3(2), 77-86.

Thaichon, P., Surachartkumtonkun, J., Singhal, A., & Alabastro, A. (2020). Host
and guest value co-creation and satisfaction in a shared economy: The case
of Airbnb. Journal of Global Scholars of Marketing Science, 30(4), 407-
422.

Woo, H., Kim, S. J., & Wang, H. (2021). Understanding the role of service
innovation behavior on business customer performance and loyalty.
Industrial Marketing Management, 93, 41-51.



