DAFTAR ISI

HALAMAN DEPAN ..ot sstee e rte e s st e e s e saae e e s snne e e e s nnnee e e e nnns i
PERNYATAAN KEASLIAN TUGAS AKHIR . ..o i
PERSETUJUAN DOSEN PEMBIMBING TUGAS AKHIR.......ccccccooviieiiiienn iii
LEMBAR PERSETUJUAN TIM PENGUJI TUGAS AKHIR.........c.cceevriennne, iv
ABSTRAK ...ttt ettt et r et re s r e ens v
ABSTRACT .ottt sttt s et et e b st et et et eseeresne e nrenes Vi
KATA PENGANTAR ..ottt sttt anas vii
DAFTAR IST ..ottt sttt e et nens X
DAFTAR GAMBAR ...t srae e Xiv
DAFTAR TABE By s T T e S o e, S ..., XV
DAFTAR LAMPIRAN . ...ttt e e s e e s xviii
BAB | PENDAHULUAN ...ttt e e s entae e e s snnae e e ennes 1
1.1, Latar Belakang........ccoooieieieiesesieeseeee s 1
1.2. Batasan Masalah ... 23
1.3 RumusamiRiasalaiiis..................... . e et e Rt A . . s (5o oo 24
1.4 TujuaprPelICHCICmEsSE. .............. A SRR Y. . B ..ol uneenee . .. .. 25
1.5, Manfaat Penelitian .............ccooveiiiiiii e 27
1.5.1. Manfaat TEOFILIS. ........cccreiie ettt see et e e e e sree s 27
1852 Manipat Pralciighmmmesy -~ - . BSSSS SSS———— ... S5 S 28
1.6. Sistematika PENUIISAN ..........cceoiiiieiicie et 29
BAB Il TINJAUAN PUSTAKA DAN PENGEMBANGAN HIPOTESIS. ........... 31
A I I g o T U T T S 31
2.1. IR CUSIGMERL Oy Aty ol [y N it ... 31
2.1.2. 'FedoniCMOtVatIon o e Tl Wb W . el 2okt kaama el e eeaee e 33
2.1.3. Convenience MOtIVALION .......cccccuiiiiiiie i 34
2.1.4. Perceived Ease Of USE...cciiiiiciiiiiiiiciciies e ssteesee e e sae e e staeente s sane e 36
2.1.5. Navigational DeSIgN..........cooiiiiiiiiiiiiie ettt 37
2.1.6. Information QUAality...........coviiiiiiiiiie e 39
2.1.7. PrivaCy AN SECUNITY .......cccoiiiiiieiieieiesie et 41
2.1.8. Restaurant Credibility .........ccccveiiiiiie e 43
2.1.9. PerceiVed SEVEIILY ....ccvi ittt 45
2.1.20. INteNTION TO USE ..ecuviiiiii ettt ettt 47
N I T o T PSPPSR 49
2.1.14 Safe PaCKagINg ......ccciiviiiiiiie ettt 50
2 O 0] 110 [ o PSSR 52



2. LL3. ACTUAT USE .ot e e 53

2.2. Penelitian TerdaulU...........ccooiiiiiieiiiie e 55
2.3. Pengembangan HIPOTESIS. .......ccuiieieieiiieiesie s 57
2.3.1. Pengaruh Hedonic Motivation Terhadap Intention to Use.............c.c........ 57
2.3.2. Pengaruh Convenience Motivation Terhadap Intention to Use................. 59
2.3.3. Pengaruh Perceived Ease Of Use Terhadap Intention to Use.................... 60
2.3.4. Pengaruh Navigational Design Terhadap Intention to Use............c.......... 61
2.3.5. Pengaruh Information Quality Terhadap Intention to Use.............c.c........ 62
2.3.6. Pengaruh Privacy And Security Terhadap Intention to Use...................... 63
2.3.7. Pengaruh Restaurant Credibility Terhadap Intention to Use.................... 64
2.3.8. Pengaruh Perceived Severity Terhadap Intention to Use...........cccccueeveee. 65
2.3.9. Pengaruh Intention to Use Terhadap Actual USe ........cccccceeerinincnennnnene 65
2.3.10. Pengaruh Price Terhadap Actual USe ..........ccccvvvieiiiiiiciic e 66
2.3.11. Pengaruh Safe Packaging Terhadap Actual USe..........c.cccoeoivveieciecnnenne. 68
2.3.12. Pengaruh Promotion Terhadap Actual USe...........cccoeiiiiiiiiiiiiiinins 69
2.3.13. Pengaruh Actual Use Terhadap Customer Loyalty ..........ccccccovvevvevernnnee. 69
2.4, Model PENEILIaN.......cocieeveiercerrrenrere csfhinnssnssssssnessnsssesapidbnnstebonesnrstonsenionsanss 70
2.3 'BagangAIURECHIlKIGEEY. .............. ASS———y . R 71
BAB 1l METODOLOGI PENELITIAN .....oiiiiieie e 74
30 genis PenelifiGmesss, ................. e SN ........... R cwl . 74
2. m sPopLlasi darSampely................ N ANy ............. BLUNLO0. 75
3.3.  Metode Pengumpulan Data .........ccccooeieiinieiiieieneseeeee s 79
3.4.  Definisi Operasional dan Pengukuran Variabel ............c.ccccoooviiiiiennn, 82
3.5.  Metode MenganalisiS Data.............cccocvveiieiiiiiieiie e 83
BAB IV ANALISIS DATA DAN PEMBAHASAN ....cooiiiiiieecee e 96
4.1 Gambara UM, e i . . - e, o clitss et baa il ... 96
4.2 P T ST P SO, e P A 978
4.2.1 StatistHeDeskTiptif......comrmm: wmmmer. e i e, 978
4.2.1.1 Karakteristik RESPONAEN ......cccciiiiiiiiiiiie e 99
4.2.1.2 Gambaran Umum Responden Berdasarkan Usia...........cccoceeereneieninne. 99
4.2.1.3 Gambaran Umum Responden Berdasarkan Jenis Kelamin .................. 100
4.2.1.4 Tanggapan RESPONTEN ........cccviiiirieieierie et 101
4.2.2  Analisis Deskriptif Variabel ... 115
4.2.2.1 Penjelasan Responden Terhadap Variabel Hedonic Motivation........... 115
4.2.2.2 Penjelasan Responden Terhadap Variabel Convenience Motivation.... 117
4.2.2.3 Penjelasan Responden Terhadap Variabel Perceived Ease Of Use...... 119
4.2.2.4 Penjelasan Responden Terhadap Variabel Navigational Design......... 120

Xi



4.2.2.5 Penjelasan Responden Terhadap Variabel Information Quality........... 121

4.2.2.6 Penjelasan Responden Terhadap Variabel Privacy & Safety ............... 123
4.2.2.7 Penjelasan Responden Terhadap Variabel Restaurant Credibility....... 125
4.2.2.8 Penjelasan Responden Terhadap Variabel Perceived Severity............. 126
4.2.2.9 Penjelasan Responden Terhadap Variabel Intention To Use................ 128
4.2.2.10 Penjelasan Responden Terhadap Variabel Price.........ccccociviiiinnnnns 129
4.2.2.11 Penjelasan Responden Terhadap Variabel Safe Packaging.................. 131
4.2.2.12 Penjelasan Responden Terhadap Variabel Promotion..............ccccce.... 132
4.2.2.13 Penjelasan Responden Terhadap Variabel Actual Use.............ccccoceeee. 134
4.2.2.14 Penjelasan Responden Terhadap Variabel Costumer Loyalty .............. 135
4.2.3  UJEVaAHAITAS ..ot 137
424  Uji Reli@bility.....ccocooiiiiiiiie i 139
4.2.5  Pengujian Asumsi KIasik REQIeSi.......ccccoeiiiieiiiiieie e eseseeseeiens 140
4.2.5.1 UjPNoimmalias....« ™ ......................ccocoooe AL .. ............. 140
4.2.5.2 Uji MUITKOINIEITEAS. ...c.veiveieiieiiiiciieeeee e 143
4.2.5.3 Uji HeteroKedastiSItas ............cevvrierieerieiieiiese e sre e ee e 144
4.25.4 "Uji LINICHESINNNEL. ................... ity .00 ol 145
4.3 Metode ANalisis SAtiStIK ..........covvereiieiieiece e 147
4.3.1  ANALISIS REQIESE ...vecvvivieiicie ittt see e ste e ste et aesreeeesreesreenae s 147
4.3.1.1 Analisis Regresi Linier Sederhana.............ccccoceeveveeiesvesiese s 147
4.3.1.2 Analisis Regresi Linier Berganda ..........ccocoooereiineninienenene e 148
4.3.2  Analisis Koefisien KOrelasi ..o 154
4.3.2.1 Analisis Koefisien Korelasi Berganda.............cccccovveveivicieenciecieenns 154
4.3.3  Koefisien Korelasi Sederhana Untuk AU*CL ........ccccccevvvivereniieiieennnns 155
4.3.4  Koefisien Determinasi (R2)........cocvveieeusiivisissssiessssenenesssssssesssssssens 155
4.4 Meetode Pengujian HIPOTESIS ......cccccvvieeiiiivecieeiie i i s eee e 157
4.4.1 Uji Signifikansi Simultan (UjJi-F) .....coooiiiiiiiieee e 157
4.4.2  Uji Signifikansi Prisal (UJi=T) oo 158
4.5 Pembahas M. i e At st e vaeeseesnessrenarnnnenss 164
BAB V KONKLUSI, IMPLIKASI DAN REKOMENDASI........c..ccooveviiiieviee, 199
5.1 SIMPUIAN ... s 199
511 Simpulan Atas HIPOTESIS .......ccveiriiiieiiie e 199
5.1.1.1 Pengaruh Hedonic Motivation terhadap Intention To Use.................. 197
5.1.1.2  Pengaruh Convenience Motivation terhadap Intention To Use........... 197
5.1.1.3  Pengaruh Perceived Ease Of Use terhadap Intention To Use ............ 198
5.1.1.4  Pengaruh Navigational Design terhadap Intention To Use................. 199
5.1.1.5 Pengaruh Information Quality terhadap Intention To Use ................. 199



5.1.1.6  Pengaruh Privacy And Safety terhadap Intention To Use................... 200
5.1.1.7 Pengaruh Restaurant Credibility terhadap Intention To Use ............. 201
5.1.1.8  Pengaruh Perceived Severity terhadap Intention To Use ................... 202
5.1.1.9 Pengaruh Intention To Use terhadap Actual Use.............cccccevvveivennnne 203
5.1.1.10 Pengaruh Price terhadap Actual USE...........cccceviriiiiieniiencnnee 203
5.1.1.11 Pengaruh Safe Packaging terhadap Actual Use...........ccccocevirinrnnnnn. 204
5.1.1.12 Pengaruh Promotion terhadap Actual USe...........ccccecvivveriveneiieinenns 205
5.1.1.13 Pengaruh Actual Use terhadap Costumer Loyalty...........c.ccccccervennnne 205
512 Simpulan Atas Masalah Penelitian..........c.ccocoiiiiinne, 206
5.2 IMPIIKAST ..o 208
521 IMPIIKAST TEOMTIS. ...cviiiiiiicii e 208
5.2.2 ImpRSEsLANEmajcrialh, Mt B, B o . ................ 210
5.3 ReKQMEINEASI ..... oot e irasn s sessnnssiin s mannnee s SRR e oeecvevaeeseneans 218
DAFTARAPESIIAKA . . ...............ccov e Wi o A ... 220
LI A N USSP A-1
LAMPIRAN B: TABULASI DATA KUESIONER .......cccocoiiiiiiiiiciincn, B-1
LAMPIRAN C: HASIL PERHITUNGAN DAN PENGOLAHAN DATA ..C1
LAMPIRAN D: HASIL TURNITIN ..cvtiiiinniiumnticiiercsssnsccscnssccsnnes D1

Xiii



DAFTAR GAMBAR

Gambar 1. 1 Laju Pertumbuhan Ekonomi Kabupaten/Kota se-Jawa Timur 2022.. 4

Gambar 1. 2 Pertumbuhan Ekonomi Kab. Lumajang 2014-2022..............ccccceeuu.... 4
Gambar 1. 3 Laju Pertumbuhan, Sumber Pertumbuhan, dan Distribusi PDRB Kab.
Lumajang Menurut Lapangan Usaha (dalam bentuk persen)..........c.ccccevuvenee. 5
Gambar 1. 4 Tampilan Menu Awal Aplikasi Lumajang Go...........ccceevevververieennene. 7
Gambar 1. 5 Tampilan Aplikasi LUMajang Go.........cccoceveririninieieenec e 9
Gambar 1. 6 Resto Favorit Aplikasi LUMajang Go.........ccocuvveiciineneninisenieies 14
Gambar 1. 7 Transportasi Mudah dengan Aplikasi Lumajang Go ..........c.cceeuee. 14
Gambar 1. 8 Tampilan Aplikasi LUmajang Go..........ccccoevviriiniieniene e 15
Gambar 1. 9 Ulasan Tampilan Aplikasi Lumajang Go.........ccccccoeiineniencninnnnnns 16
Gambar 1. 10 Informasi Aplikasi Lumajang Go..........cccccovevieiiieieeieiiccece s 16
Gambar 1. 11 Kebijakan Privasi Aplikasi Lumajang Go.........c.cccccoevveiieviesinenne. 17
Gambar 1. 12 Tampilan Resto Aplikasi Lumajang Go...........cccccevevveiieiecciesnenee. 18
Gambar 1. 13 Sinergitas Polres Lumajang dan Driver Aplikasi Lumajang Go
dalam Bandoiiiimmmm ............... A A W .. .. 19
Gambar 1. 14 Ulasan Kemudahan Penggunaan Aplikasi Lumajang Go .............. 20
Gambar 1. 15 Penetapan Harga Aplikasi Lumajang Go.........cccooceeeieiiiiiciinnene 20
Gambar 1. 16 Kemasan Pengiriman Makanan Aplikasi Lumajang Go................. 21
Gambar 1. 17 Promo Voucher Aplikasi Lumajang Go..........c.ccceeveveiieieerieinnenne. 22
Gambar 1. 18 Ulasan Pengguna Aplikasi Lumajang Go .........ccccceeceiveieeiesnnenne. 23
Gambar 2. 1 Hasil penelitian terdahulu.............c.cocooiiieii i, 56
Gambar 2. 2 Model Penelitian ............ccooiiiiiiiiiie e 70
Gambar 4. 1 Diagram Pie ReSponden USIA...........cvererviirieniiiicnie s 99
Gambar 4. 2 Diagram Pie Responden Jenis Kelamin .........ccccooceveiiiincncncnnene 100
Gambar 4. 3 Scatterplot Uji Normalitas Intention To USe.......cccccevvevvviverennnne 141
Gambar 4. 4 Scatterplot Uji Normalitas Actual USe..........ccccevvvieicveivnicneenne 142
Gambar 4. 5 Scatterplot Uji Normalitas Customer Loyalty..........c.ccccevvvvveenen. 142
Gambar 4. 6 Scatterplot Uji Heterokedastisitas Intention to Use ....................... 145
Gambar 4. 7 Scatterplot Uji Heterokedastisitas Actual Use ...........cccccvvvviveenen. 145
Gambar 4. 8 Scatterplot Uji Heterokedastisitas Customer Loyalty .................... 145
Gambar 4. 9 Hasil Penelitian ...........ccooiieiieiiie e 164

Xiv



DAFTAR TABEL

Tabel 1. 1 Perbandingan Aplikasi Aplikasi Lumajang Go Indonesia..................... 8
Tabel 3. 1 Desain Inti KUISIONET ..........ccoiiiiiiiieiiie s e 79
Tabel 3. 2 Definisi Operasional Variabel...........ccccccooviiiiiiiiiiii e 82
Tabel 4. 1 Karakteristik Responden Berdasarkan Usia.............cccccevviveieerieennenn, 98
Tabel 4. 2 Karakteristik Responden Berdasarkan Jenis Kelamin ...............c....... 100
Tabel 4. 3 Karakteristik Responden Berdasarkan Domisili.............ccoceveieiennnne 101
Tabel 4. 4 Derajat Penilaian Variabel ............cccooovivviiiiiiie e 102

Tabel 4.5 Tanggapan Responden terhadap Variabel Hedonic Motivation ....... 103
Tabel 4. 6 Tanggapan Responden terhadap Variabel Convenience Motivation. 104
Tabel 4. 7 Tanggapan Responden terhadap Variabel Perceived Ease Of Use.... 105
Tabel 4. 8 Tanggapan Responden terhadap Variabel Navigational Design........ 105
Tabel 4. 9 Tanggapan Responden terhadap Variabel Information Quality ........ 106
Tabel 4. 10 Tanggapan Responden terhadap Variabel Privacy & Safety ........... 107
Tabel 4. 11 Tanggapan Responden terhadap Variabel Restaurant Credibility ... 108
Tabel 4. 12 Tanggapan Responden terhadap Variabel Perceived Severity ........ 109

Tabel 4. 13 Tanggapan Responden terhadap Variabel Intention To Use ........... 110
Tabel 4. 14 Tanggapan Responden terhadap Variabel Price ...........ccccccooveiennne 111
Tabel 4. 15 Tanggapan Responden terhadap Variabel Safe Packaging.............. 112
Tabel 4. 16 Tanggapan Responden terhadap Variabel Promotion...................... 113
Tabel 4. 17 Tanggapan Responden terhadap Variabel Actual Use..................... 114
Tabel 4. 18 Tanggapan Responden terhadap Variabel Costumer Loyalty.......... 115
Tabel 4. 19 Distribusi Jawaban Responden terhadap Variabel Hedonic Motivation
..................................................................................................................... 116
Tabel 4. 20 Distribusi Jawaban Responden terhadap Variabel Convenience
M ORIV AT O e v e M Tl R . - VG AR e sl ... 117
Tabel 4. 21 Distribusi Jawaban Responden terhadap Variabel Perceived Ease Of
U S T e e e e A e 119
Tabel 4. 22 Distribusi Jawaban Responden terhadap Variabel Navigational Design
..................................................................................................................... 120
Tabel 4. 23 Distribusi Jawaban Responden terhadap Variabel Information Quality
..................................................................................................................... 122
Tabel 4. 24 Distribusi Jawaban Responden terhadap Variabel Privacy & Safety
..................................................................................................................... 123
Tabel 4. 25 Distribusi Jawaban Responden terhadap Variabel Restaurant
CredibDIITY oo 125
Tabel 4. 26 Distribusi Jawaban Responden terhadap Variabel Perceived Severity
..................................................................................................................... 126

Tabel 4. 27 Distribusi Jawaban Responden terhadap Variabel Intention To Use128

XV



Tabel 4. 28 Distribusi Jawaban Responden terhadap Variabel Price.................. 130
Tabel 4. 29 Distribusi Jawaban Responden terhadap Variabel Safe Packaging. 131

Tabel 4. 30 Distribusi Jawaban Responden terhadap Variabel Promotion......... 133
Tabel 4. 31 Distribusi Jawaban Responden terhadap Variabel Actual Use......... 134
Tabel 4. 32 Distribusi Jawaban Responden terhadap Variabel Customer Loyalty
..................................................................................................................... 136
Tabel 4. 33 Hasil Uji Validitas Variabel Hedonic Motivation..............c.ccccceeu... 137
Tabel 4. 34 Hasil Uji Validitas Variabel Convenience Motivation .................... 137
Tabel 4. 35 Hasil Uji Validitas Variabel Perceived Ease Of Use...........ccccvenee 137
Tabel 4. 36 Hasil Uji Validitas Variabel Navigational Design............c.ccccevennene 138
Tabel 4. 37 Hasil Uji Validitas Variabel Information Quality.............cc.cccvvennene 138
Tabel 4. 38 Hasil Uji Validitas Variabel Privacy & Safety ............ccccecvvvveinennnne 138
Tabel 4. 39 Hasil Uji Validitas Variabel Restaurant Credibility ........................ 138
Tabel 4. 40 Hasil Uji Validitas Variabel Perceived Severity...........c.ccccoeevvennnne 138
Tabel 4. 41 Hasil Uji Validitas Variabel Intention TO US€.........ccccccveviiieiieennnne 138
Tabel 4. 42 Hasil Uji Validitas Variabel Price...........ccccooviiiiiiiiiiiiins 139
Tabel 4. 43 Hasil Uji Validitas Variabel Safe Packaging .........ccccccoceoiviiininnns 139
Tabel 4. 44 Hasil Uji Validitas Variabel Promotion...........c.ccecvveevieiiieiieenins 139
Tabel 4. 45 Hasil Uji Validitas Variabel Actual USe..........cccoeovvvvviveieiieiieins 139
Tabel 4. 46 Hasil Uji Validitas Variabel Costumer Loyalty............ccccccevveinennne 139
Tabel 4. 47 Hasil Uji Reliabilitas...........cccccoeieeiiiiieii e 140
Tabel 4. 48 Hasil Uji NOrmalitas ...........ccccoeiieiiiiiciiece e 140
Tabel 4. 49 Hasil Uji MUltikolinIeritas ...........ccccvoveieeveiieseece e 143
Tabel 4. 50 Hasil Uji LINIErtas..........cccoviiiiiieie e 146
Tabel 4. 51 Hasil Uji Regresi Linier Sederhana (AU*CL).......cccccoovviiiiiiincnnns 147
Tabel 4. 52 Hasil Uji Regresi Linier Berganda (HM, CM, PEOU, ND, 1Q, PnS,
RO RSeV U e o i R B S . .. ........ 148
Tabel 4. 53 Hasil Uji Regresi Linier Berganda (ITU, P, SP, Pro*AU) .............. 152
Tabel 4. 54 Hasil Analisis Koefisien Determinasi 1 (R?) ......cocccocvvvvvrrrerennnne, 155
Tabel 4. 55 Hasil Analisis Koefisien Determinasi 2 (R?) ........cocovvveverrrerennnnn, 156
Tabel 4. 56 Hasil Analisis Koefisien Determinasi 3 (R?) ......cccocovvevreeveererennnne. 156
Tabel 4. 57 Hasil UJi Fo..ooooeee et 157
Tabel 4. 58 HaSH UjJI T....oooveieiieece et 159
Tabel 4. 59 Indikator Variabel Hedonic Motivation...........c.ccccvevevivevesieieenns 178
Tabel 4. 60 Indikator Variabel Convenience Motivation.............cccoceveevvervennne 179
Tabel 4. 61 Indikator Variabel Perceived Ease Of USE ........cccccvevvvivevvnieinenns 180
Tabel 4. 62 Indikator Variabel Navigational Design ..........ccccccvveviieiieiie e, 181
Tabel 4. 63 Indikator Variabel Information Quality ...........ccccccvveviiiineiie e, 183
Tabel 4. 64 Indikator Variabel Privacy and Safety ...........cccooeviiiiiiiieniiiiene 184
Tabel 4. 65 Indikator Variabel Restaurant Credibility..........ccocovviiiiiiiniiiennnns 185



Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 5.
Tabel 5.

66 Indikator Variabel Perceived SEVerity .........cccccvvvviieieninnieneseeen 186
67 Indikator Variabel Intention TO USE ........ccccceviriniinienieneee e 188
68 Indikator Variabel PriCe ... 189
69 Indikator Variabel Safe Packaging ..........cccccevviveiivenesiieseeie s 190
70 Indikator Variabel Promotion ...........cccccevvevieie e 191
71 Indikator Variabel Actual USe .........cccccevvevieiiiie e 193
72 Indikator Variabel Customer Loyalty ..........cccccovevveveiiiesiecieseee, 194
1 IMPHKEST TEOIILIS ...t 208
2 Implikasi Manajerial ..o 214

Xvii



DAFTAR LAMPIRAN

LAMPIRAN A: KUESIONER ... A-1
LAMPIRAN B: TABULASI DATA KUESIONER ..o, B-2
LAMPIRAN C: HASIL PENGOLAHAN DATA ... C-3
LAMPIRAN D: HASIL TURNITIN ..o D-4

Xviii



