DAFTAR ISl

HALAMAN JUDUL .ot [
PERNYATAAN KEASLIAN TUGAS AKHIR ..o i
PERSETUJUAN DOSEN PEMBIMBING .......ccccoootiiiiiiieieiece e, iii
PERSETUJUAN TIM PENGUJI TUGAS AKHIR .....ccoiiiiiicececreeee, iv
ABSTRAK ettt re e v
KATA PENGANTAR ..ot vii
DAFTAR IS oo bbb IX
DAFTAR GAMBAR ..ottt bbb Xi
DAFTAR TABEL ..o Xii
DAFTAR LAMPIRAN ..ottt sttt Xiii
BAB | PENDAHULUAN ..ottt 1
1.1 Latar Belakang Masalah ... 1

1.2 Identifikasi Masalah..............ccoooiieiiiiiniie e 6

1.3 Perumusan Masalah ............ccovviiiniiiiie e 8

1.4 Tujuan Penelitian ............coviieiieiecce e 8

1.5 Manfaat Penelitian ... 8

1.6 Sistematika Penelitian............ccooeriiiiiiniiisisiecee e 9

BAB 11 OBIJEK PENELITIAN .....ooiiiiiiieeccce e 12
I1.1 Strategi Promosi Majalah Digital Manual Jakarta..............ccccecvenenee. 12

I1.1.2 Aktivitas Media Sosial Instagram Manual Jakarta............... 13

11.2 Sejarah Manual Jakarta............ccoeiiiiiiiiiiicc e 17

11.2.2 Latar Belakang Manual Jakarta.............c.ccocooviiniiinncncnnn, 18

BAB 1 TINJAUAN PUSTAKA ... 20
I11.1 Intergrated Marketing Communication ...........cccceevveveeieerecvieseenean, 20

1.2 Strategi PrOMOSI .....c.ccviiiiiiiciccc et 22

L 1 -1 (- o TSP OU SRR 24

11.2.2 PPOMOSH 1.t 25

1.3 Promotion MiX.......coviiiiiieieieese e 26

[11.3.1 Online Marketing..........ccocvvirenininieese e 28

[11.3.1.1 Social Media Marketing...........ccccoceveneninenenicnnenn 30

] 2 - U T TSR 33

[11.4.1 Brand AWAIENESS ......ccuevverieeiesieesieaiesreesieeseeseesseessssseessens 36

HLS Teori NEeW Media.......c.oiveiiieieiiecieee e 41

H1.5.1 Media SOSIal.......ccooiiiiiiiei e 44



I11.6 Instagram sebagai Media Sosial.............ccoovriiiiieiiee, 45

1.7 Kerangka Pemikiran...........occooeeiiiniiiicee e 48

BAB IV. METODOLOGI PENELITIAN ...ooiiiiiitcieeeeee e 50
V.1 Pendekatan PEnelitian ..........ccceveriereniiiiisieeie e 50

V.2 Metode Penelitain ..........ccooieiiiieiieie e 51

IV.3 Metode Pengumpulan Data...........cccceiveiieieiieieene e 51

V.4 Key Informan dan INforman...........c.ccocooiiiiiiicienseseeeeee 53

V.5 Teknik Keabsahan Data..........ccoceveiiriiiiininieieiese s 55

V.6 COUING .ttt 56

IV.7 Metode ANaliSis Data..........coovvrierieiiniiiiisieee e 57

BAB V. HASIL DAN PEMBAHASAN ..ottt 60
V.1 HaSH PENEITIAN ..o e 60

V. 1.1 Strategi ProMOSI ......ccveiiiiieeiieiiiee s 61

V.1.1.1 Identify the Target Audience ...........c.ccocevvrvenennne. 62

V.1.1.2 Determine the Communication Objective ............ 62

V.1.1.3 Design @ MEeSSage........cccvueivrienrereneniinieiiseeeeneans 63

V.1.1.4 Choose the Media Through Which to Send............ 65

V.1.1.5 Select the Message SOUICE ...........ccccovrervreenenen, 66

V.1.1.6 Collect Feedback.........cccccuvvevviirieniiiiiiieieenen, 66

V.1.2 Promotion IMiX......ccceeeeiieeruesiinnieieareesiesnie e seeseeseenaesneesenes 67

V.1.2.1 Public Relation .............cccoeieinnennienescseseennn 67

V.1.2.2 Online / Social Media Marketing .............cccceevnee. 69

V.1.3 Peran Instagram dalam Strategi Promosi Manual Jakarta....70

V.1.4 Brand Awareness Manual Jakarta .............cccocevvriveneiinnnnn 73

V.2 PemBahasanh,. . < abo i d e S e s biTia e e cceverennrnsnnssessesseanens 75

V.2.1 Instagram sebagai Alat Promosi Utama Manual .....................

Jakarta serta Penerapannya ..........cccccccevveveiieieenesie s 75

V.2.2 Membangun Brand AWAreness ..........cccoceverereneneneneennnn. 90

V.2.2.1 Be Different, Memorable ...........c.cccooviiiniiinnnnn. 92

V.2.2.2 Slogan or Jingle ..o 93

V.2.2.3 Symbol EXPOSUNE .....ccoecvieivieiiiie e 94

V.2.24 PUDHCITY oo 94

V.2.2.5 Event Sponsorship.......cccccceevviveiecic e 95

V.2.2.6 USING CUES ..ocvveviiireectieee et 98

V.2.2.7TReCAll ..o 98

BAB VI KESIMPULAN DAN SARAN. ..ottt 99
VL KeSIMPUIAN ... 99

VL2 SAIAN . 102
DAFTAR PUSTAKA ...ttt ettt 104
LAMPIRAN ..ottt ettt sttt e te et et et et e st e s tesbesaeene e e eneeneas
CURRICULUM VITAE ...ttt



Xi



DAFTAR GAMBAR

halaman

Gambar 1.1 Statistik Pengguna Internet dan Mobile PhOne...........cccoooieiiiniiinciceec 2
Gambar 1.2 Data banyaknya pengguna media sosial di INdONESIa .......c.ccccovevevervniviieeieieeiese e, 6
Gambar 2.1 Tampilan akun Instagram Manual JaKarta ...........cceeeeevivveeeeeiiinrciiineeeeeesescneeeeeeens 14
Gambar 2.2 Postingan Instagram Majalah Digital Manual Jakarta...........cccceeevvvveeeeeeiiiicnvnenennn. 16
Gambar 2.3 Postingan Stories Majalah Digital Manual Jakarta di Instagram ..........cccccceeevvveeennn. 16
Gambar 2.4 Logo Manual JAKAIA........cceeiiiriciuiiiieeei et scrrree e s esvrree e e e e s s saraeeeeee s 18
Gambar 3.1 Piramida Brand AWAIENESS.......ccuuvttereeeeeriiiireteeeeeeessiiereeeeeessssanrrreeeeessssssnnreeaeeens 38
Gambar 3.2 Kerangka PeMIKITAN. ......coocueeiiiiieieiriieee et e s e e snee e e neee e 48
Gambar 5.1 Tampilan akun Instagram Manual JaKarta ...........cceeeeveiieeeniieieenieee e 83
Gambar 5.2 Tampilan akun Instagram Manual JaKarta ...........cceeeeriiieerniieeeeniieeee e 83
Gambar 5.3 Postingan akun Instagram Manual JaKarta...........ccceeeeriieeerniieeeeniieeeensiee e 84
Gambar 5.4 Postingan akun Instagram Manual Jakarta............ccccceeveeeieiiiieeeeeeeeeeee, 84
Gambar 5.5 Konten “Manual Weekend” dan “’Maddlist” Manual Jakarta ..........ceeeeeevevvvnniennnnns 85
Gambar 5.6 Giveaway Manual JaKarta............cccoeeeeiiieie i, 86
Gambar 5.7 St.Ali Coffee Shops mempromosikan event Manual Jakarta ...............ccceeeeeeeeennnnn. 86
Gambar 5.8 Kegiatan partnership Manual Jakarta dengan aplikasi booking.com ....................... 87
Gambar 5.9 Promosi event offline melalui Instagram oleh Manual Jakarta...........cccoccveeerinneennn. 87
Gambar 5.10 Penggunaan logo/simbol Manual Jakarta dalam postingan mereka di

AKUN INSTAGIAIM....eeieiiiiiie ettt ettt e et e e e e e st e e e s e e s e nreeesenreeessnneeas 94
Gambar 5.11 Postingan event Brightspot Market melalui Instagram dalam

berkolaborasi dengan Manual JaKarta..........cccuvvveeeeerierriiiieeeeeeeneiiieeeee e 97
Gambar 5.12 Postingan event Jakarta Coffee Exchange melalui Instagram dalam

berkolaborasi dengan Manual Jakarta...........ccceeeeeceeeeiniieeeinieee e 97

Xi



DAFTAR TABEL

Tabel 5.1.1.1. Kutipan Informan Terkait Penentuan Target Market Manual Jakarta

................................................................................................................................ 62
Tabel 5.1.1.2. Kutipan Informan Terkait Pembentukan Komunikasi Objektif
MANUAT JAKAITA .......viiviiieiieieiee e bbb 63
Tabel 5.1.1.3. Kutipan Informan Terkait Perancangan Pesan oleh Manual Jakarta
................................................................................................................................ 64
Tabel 5.1.1.4. Kutipan Informan Terkait Pemilihan Media dalam menyampaikan
[O1CRT= L PR UPRTSPPRPPROPI 65
Tabel 5.1.1.5. Kutipan Informan Terkait Pemilihan Sumber Pesan ...................... 66
Tabel 5.1.1.6. Kutipan Informan Terkait Pengumpulan Umpan Balik.................. 66
Tabel 5.1.2.1 Kutipan Informan Terkait alat Promotion Mix yang Manual Jakarta
gunakan .................... A SEETE "ol SYIE CTEY SNV SOUT RNRIROY ...............ceuieee e 67
Tabel 5.1.2.2 Kutipan Informan Terkait alat Promotion Mix yang Manual Jakarta
gunakan............... AACTRRERNEER. ......................... SOSCEEN, ......................coenennne 69
Tabel 5.1.3.  Kutipan Informan Terkait Peran Instagram dalam Promosi Manual
Jakarta ............ i N, . ........... S ... 70
Tabel 5.1.4. Kutipan Informan Terkait Brand Awareness Manual Jakarta ........ 73

Xii



DAFTAR LAMPIRAN

LAMPIRAN A

Lembar Monitoring Bimbingan Tugas AKNIr............ccccceeieeeiceccceeee A-1
Surat ljin Penelitian Ke Majalah Digital Manual Jakarta.................c.cccccceeiccnnns A-2
Foto Wawancara dengan Key Informan dan Informan................cccocooeiiiiccnns A-3
LAMPIRAN B

Transkrip Wawancara dengan Key Informan HI ... B-1
Transkrip Wawancara dengan Informan JK ... B-2
Interview Guide Wawancara Key informan..........c.ccooeerenenenencncncnseeee, B-3
Interview Guide Wawancara informan ..........cccoceoeiiiieininnenein e, B-4

Xiii



