
 

 109 

DAFTAR PUSTAKA 

 

Bandara, J.M. M. (2016). Print Advertising:Basic Elements and It's Usage: An 

Evaluation of Indian and Sir Lankan Print Advertisement. LAP LAMBERT 

Academic Publishing. https://www.perlego.com/book/3384821/print-

advertisingbasic-elements-and-its-usage-an-evaluation-of-indian-and-sir-

lankan-print-advertisement-

pdf?queryID=fc74e9cba753123a31e4f5ba614597d5&index=prod_BOOK

S&gridPosition=4 

Bokhua, G. (2022). Principles of Logo Design: A Practical Guide to Creating 

Effective Signs, Symbols, and Icons. Rockport Publishers. 

https://www.perlego.com/book/3566299/principles-of-logo-design-a-

practical-guide-to-creating-effective-signs-symbols-and-icons-pdf 

Brown, M. (2012). Type Study: Pairing typefaces. Adobe Typekit Blog. 

https://blog.typekit.com/2012/05/23/type-study-pairing-typefaces/  

Bseiso, M. S. (2013). Social Media and Investment Promotion: Is Social Media an 

Integrated Marketing Tool Or Will it Create a New Investment Promotion 

Paradigm? Lap Lambert Academic Publishing GmbH KG. 

https://www.perlego.com/book/3337137/social-media-and-investment-

promotion-is-social-media-an-integrated-marketing-tool-or-will-it-create-

a-new-investment-promotion-paradigm-pdf 

Carter, R., Meggs, P. B., Day, B., Maxa, S., & Sanders, M. (2015). Typographic 

Design: Form and Communication (6th ed.). Wiley. 

https://www.perlego.com/book/3566299/principles-of-logo-design-a-practical-guide-to-creating-effective-signs-symbols-and-icons-pdf
https://www.perlego.com/book/3566299/principles-of-logo-design-a-practical-guide-to-creating-effective-signs-symbols-and-icons-pdf
https://www.perlego.com/book/3337137/social-media-and-investment-promotion-is-social-media-an-integrated-marketing-tool-or-will-it-create-a-new-investment-promotion-paradigm-pdf
https://www.perlego.com/book/3337137/social-media-and-investment-promotion-is-social-media-an-integrated-marketing-tool-or-will-it-create-a-new-investment-promotion-paradigm-pdf
https://www.perlego.com/book/3337137/social-media-and-investment-promotion-is-social-media-an-integrated-marketing-tool-or-will-it-create-a-new-investment-promotion-paradigm-pdf


 

 110 

Castella, K. (2018). Designing for Kids: Creating for Playing, Learning, and 

Growing. Taylor & Francis. 

https://www.perlego.com/book/1571913/designing-for-kids-creating-for-

playing-learning-and-growing-pdf 

Chang, S., & Naeim, F. (2023, May). Indonesian Journal of Art and Design 

Studies (IJADS). The Impact of Illustrations in Children's Food Packaging 

on the Psychology of Chinese Children, 2(2), 166-173. 

10.55927/ijads.v2i2.3825  

Elam, K. (2009). Typographic Contrast, Color, & Composition. 

Kelompok Usia: Bayi dan Balita < 5 Tahun. (n.d.). Kementerian Kesehatan 

Republik Indonesia. Retrieved December Friday, 2023, from 

https://ayosehat.kemkes.go.id/kategori-usia/bayi-dan-balita 

Kementerian Pemberdayaan Perempuan Dan Perlindungan Anak (2018, March, 

260 Retrieved October 13, 2023, from 

https://www.kemenpppa.go.id/index.php/page/read/31/1671/3/hqlft/r10980

69.html 

Landa, R. (2021). Advertising by Design: Generating and Designing Creative 

Ideas Across Media. Wiley. https://ereader.perlego.com/1/book/2751187/7  

Ramlan, P. G. (2021, Desember 21). Memahami Peran Seorang Working Mom. 

Kementerian Keuangan Republik Indonesia. Retrieved Oktober 16, 2023, 

from https://www.djkn.kemenkeu.go.id/kpknl-lahat/baca-

artikel/14522/Memahami-Peran-Seorang-Working-Mom.html  

https://www.perlego.com/book/1571913/designing-for-kids-creating-for-playing-learning-and-growing-pdf
https://www.perlego.com/book/1571913/designing-for-kids-creating-for-playing-learning-and-growing-pdf
https://ayosehat.kemkes.go.id/kategori-usia/bayi-dan-balita
https://www.kemenpppa.go.id/index.php/page/read/31/1671/3/hqlft/r1098069.html
https://www.kemenpppa.go.id/index.php/page/read/31/1671/3/hqlft/r1098069.html
https://ereader.perlego.com/1/book/2751187/7
https://www.djkn.kemenkeu.go.id/kpknl-lahat/baca-artikel/14522/Memahami-Peran-Seorang-Working-Mom.html
https://www.djkn.kemenkeu.go.id/kpknl-lahat/baca-artikel/14522/Memahami-Peran-Seorang-Working-Mom.html


 

 111 

What are the Gestalt Principles? — updated 2023 | IxDF. (n.d.). The Interaction 

Design Foundation. Retrieved December 8, 2023, from 

https://www.interaction-design.org/literature/topics/gestalt-principles 

What is Color Theory? (n.d.). The Interaction Design Foundation. Retrieved 

December 8, 2023, from https://www.interaction-

design.org/literature/topics/color-theory 

Wheeler, A. (2013). Designing Brand Identity: An Essential Guide for the Whole 

Branding Team. Wiley.


	PERNYATAAN DAN PERSETUJUAN UNGGAH TUGAS AKHIR
	PERSETUJUAN DOSEN PEMBIMBING TUGAS AKHIR
	PERSETUJUAN TIM PENGUJI TUGAS AKHIR
	ABSTRAK
	ABSTRACT
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL
	DAFTAR LAMPIRAN
	BAB I   PENDAHULUAN
	1.1. Latar Belakang
	1.2. Identifikasi Masalah
	1.3. Rumusan Masalah
	1.4. Tujuan Perancangan
	1.5. Manfaat Perancangan (Studi Keilmuan Masyarakat)

	BAB II   TINJAUAN LITERATUR
	2.1. Identitas Visual
	2.1.1. Logo
	2.1.1 Tipografi
	2.1.2 Warna
	2.1.3 Ilustrasi

	2.2. Kemasan
	2.3. Sistem Visual
	2.4 Layout
	2.5 Promosi Media Cetak
	2.6 Promosi Media Digital
	2.5 Kriteria Identitas Visual Merek yang Dapat Dipercaya

	BAB III   METODOLOGI PENELITIAN
	3.1. Tahapan Perancangan
	3.1.1. Conducting Research
	3.1.2. Clarifying Strategy
	3.1.3. Designing Identity
	3.1.4. Create Touchpoints
	3.1.5. Manage Assets

	3.2. Waktu Perancangan

	BAB IV   PERANCANGAN
	4.1. Tentang Sunny Meal
	4.1.1 Latar Belakang
	4.1.2  Hasil Wawancara dan Observasi
	4.1.3 Analisis Kompetitor

	4.2. Analisis Referensi
	4.3. Strategi Perancangan
	4.3.1 Penyusunan Creative Brief
	4.3.2 Segmentasi pasar
	4.3.3 Mindmap kata kunci
	4.3.4 Penentuan Kata Kunci
	4.3.5 Morphological Matrix
	4.3.6 Moodboard Per Kata Kunci
	4.3.7 Moodboard untuk gaya ilustrasi
	4.3.8 Moodboard untuk karakter ilustrasi
	4.3.9 Pemilihan warna

	4.4. Progress Alternatif Konsep Perancangan Logo
	4.4.1 Alternatif logo
	4.4.2 Pengelompokkan menjadi 3 alternatif
	4.4.3 Eksekusi Final – Pemilihan Alternatif ke 3
	4.4.3.1 Logo
	4.4.3.2 Konstruksi Logo
	4.4.3.3 Perbandingan Logo
	4.4.3.4 Kemiringan Logo
	4.4.3.5 Skema Warna
	4.4.3.6 Aturan Warna Logo
	4.4.3.7 Larangan Warna Logo
	4.4.3.8 Jarak Aman Logo
	4.4.3.9 Pemilihan Bentuk
	4.4.3.10 Penambahan typeface, warna, dan gaya ilustrasi
	4.4.3.11 Ilustrasi anak dan hewan
	4.4.3.12 Jenis Ilustrasi pada B2B
	4.4.3.13 Penerapan pada barang B2B
	4.4.4 Eksekusi Final – Produk Jual
	4.4.4.1 Pada kemasan bento
	4.4.4.2 Pada stiker kaldu
	4.4.4.3 Pada makanan ringan
	4.4.4.4 Pada makanan beku
	4.4.5 Eksekusi Final – Promosi digital
	4.4.6 Eksekusi Final – Promosi cetak


	BAB V
	KESIMPULAN
	5.1 Kesimpulan
	5.2 Rekomendasi

	DAFTAR PUSTAKA

