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CHAPTER I 

INTRODUCTION 

 

1.1 Background  

The world is filled with global issues such as poverty, health, scarcity in 

clean water, and other issues, that are affecting the well- being of the people’s life.  

Hence, the United Nations (UN) established the Sustainable Development Goals 

(SDGs), in the hope it will eradicate these global issues. SDGs were created in 

January 2016, in the expectation that it will be fulfilled by 2030. In addition, SDGs 

consists of 17 goals and it has been adopted by the UN member since 2016. 

However, the focus of this research is the SDG number three, which is the “Good 

Health and Well- Being”, that is focusing in ensuring good health, well-being in all 

ages, and to increase the life expectancy for the people.1 It is undeniable that health 

issues is one of the prominence issues in the world, according to World Health 

Organization (WHO), in 2015, 45% of children below five years old died due to 

birth complications diseases, more than 16,000 children in the world died below 

five years old every day, and others.2  

Additionally, according to the Center for Disease Control and Prevention 

(CDC) data, there are ten diseases caused by death in Indonesia which are 7% is 

 
1 United Nations, "Health - United Nations Sustainable Development," United Nations, , 

accessed February 23, 2019, https://www.un.org/sustainabledevelopment/health/. 
2 WHO, "10 Facts on the State of Global Health," World Health Organization, May 24, 

2017, accessed February 24, 2019, https://www.who.int/features/factfiles/global_burden/en/. 
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Diabetes, 3% is Hypertensive Heart Disease, 3% is Kidney Diseases, 9% is 

Ischemic Heart Disease, 4% is Tuberculosis, 21% is Stroke, and many more.3 

However, there are many actors involved in solving these issues through 

SDGs, such as the Government, Non- Governmental Organizations (NGOs), 

Private domestic companies, personal, and Multinational Corporations. For 

example, the government of Indonesia has been showing its effort in pursuing the 

goal number three, through the creation of “Health Indonesia Card” or “Kartu 

Indonesia Sehat”(KIS)4, Bina Gizi dan Kesehatan Ibu dan Anak program, 

Pengendalian Penyakit dan Penyehatan dan Lingkungan program, and many 

others.5  

Likewise, NGOs such as Yayasan Insan Sembada (YIS) also participate in 

supporting the health in Indonesia, through their programs such as, Kesehatan 

Mayarakat Terpadu program, Comprehensive Health Improvement Program 

Province Specific (CHIPPS), and others. Additionally, there are still other NGOs 

within Indonesia involved in supporting these issues, such as Company-Community 

Partnerships for Health in Indonesia (CCPHI) which also in partners with Unilever, 

and many other NGOs.6  

 
3 CDC, "CDC Global Health - Indonesia," Centers for Disease Control and Prevention, 

accessed February 25, 2019, https://www.cdc.gov/globalhealth/countries/indonesia/default.htm. 
4 Bappenas, Indonesia's SDGs Voluntary National Review 2017, July 17, 2017, , 

https://sustainabledevelopment.un.org/content/documents/25469INDONESIA_VNR_PPT.pdfhttps

://sustainabledevelopment.un.org/content/documents/25469INDONESIA_VNR_PPT.pdf 
5 Kementrian Kesehatan RI, Rencana Strategis Kementrian Kesehatan Tahun 2015- 2019, 

2015, http://www.depkes.go.id/resources/download/info-publik/Renstra-2015.pdf. 
6 Ccphi, “Berita,” CCPHI, December 21, 2013, https://ccphi.org/blog/post/unilever-

indonesia-dan-karsa-kemanusiaan-indonesia-kampanye-pencegahan-hivaids-dan-penyalahgunaan-

narkoba-di-tempat-kerja. 
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Furthermore, in this modern and advanced era, it is undeniable there is at 

least one or more presence of Multinational Corporations (MNCs) within a state. 

Many well-known Multinational Corporations existed across the globe, such as 

Google, McDonald's, Microsoft, Unilever, and many others. Multinational 

Corporations exist within multiple states, with the objectives to gain profit through 

the expansion of its business, as they produce many brands of product across the 

world including Indonesia. Indonesia, as one of the growing developing country 

with a lot of MNCs within it, and one of the largest population countries in the 

world with 262,787,403 (estimated on July 2018), became the target for MNCs as 

it is a good market opportunity for MNCs.7 MNCs have sold many of their products 

in Indonesia but, MNCs has also been one of the keys to national development, 

through the increase of economic growth of a country. Additionally, MNCs can 

creates fields of jobs for people in the host country and indirectly trained human 

resources to be qualified in such a job in the MNC.  

However, not just in seeking profit, Multinational Corporations (MNCs) 

also become one of the important actor in addressing this global health issue. One 

of the examples can be seen through the UN Global Compact, which is an 

international organization under the UN that is providing a platform for cooperation 

between many Multinational companies, to achieve sustainability or the SDGs. It 

has the slogan mission of “Business as a force for good”, which means that 

 
7 CIA, "The World Factbook: Indonesia," Central Intelligence Agency, February 01, 2018, 

, accessed February 24, 2019, https://www.cia.gov/library/publications/the-world-

factbook/geos/id.html. 
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businesses should be involve in the creation of a better world and committed to 

sustainability.  

Unilever is also one of the members of the UN Global Compact that existed 

in Indonesia since 1933, by selling daily products necessities. One of the examples 

of the UN Global Compact involved by Unilever and other companies is, at the Sao 

Paulo, 18 November 2014. Which is the cooperation between many companies 

including Unilever. Aiming to create projects of innovative solution for sanitation 

and water, and many others.8  

In addition, the former United Nations Secretary-General, Ban Ki-moon 

said, Business is a vital partner in achieving Sustainable Development Goals, 

Which is stating that Companies can contribute through their core activities, such 

as by inviting companies everywhere to assess their impact, set ambitious 

sustainable goals, and communicate transparently about the results. Another 

example to show the significant role of MNC is from one of the MNCs called Asia 

Pacific Resources International Limited (APRIL). It is a technological company in 

the field of pulp and paper productions, which the MNC implement SDG within its 

business through “Sustainable Forest Management Policy”.9 It has the objective to 

focus on protecting the sustainability of the forest, or SDG number 13. One of the 

main examples of the APRIL’s project is the Riau Ecosystem Restoration (RER) 

project, which is to restore and protect the vital forests in the Kampar Peninsula in 

 
8 UN Global Compact, “Brazil Collaboration Lab Promotes Innovative Partnerships in 

Water and Sanitation: UN Global Compact,” Brazil Collaboration Lab Promotes Innovative 

Partnerships in Water and Sanitation | UN Global Compact, accessed September 2019, 

https://www.unglobalcompact.org/news/1481-11-18-2014. 
9 APRIL, “About APRIL Group - Asia Pacific Resources International Limited,” April 

Group, accessed September 2019, https://www.aprilasia.com/en/about-us. 

https://www.aprilasia.com/en/sustainability/sustainability-policy
http://www.rekoforest.org/about
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Indonesia’s Riau province, including for about 150,000 hectares of forest in Riau, 

Indonesia, and APRIL committed to support it with $100 million.10 

In addition, Unilever is also has been listed by the United Nations (UN), as 

a partner in achieving some of the SDGs. One of the forms of participation of 

Unilever in SDGs, is through the Unilever Sustainable Living Program (USLP). It 

is a program that consists of three big goals: Improving Health and well-being for 

more than 1 billion, Enhancing Livelihoods for millions, and Reducing 

environmental impact by half. Moreover, Unilever’s commitment to sustainable 

development, can be seen through the USLP in adopting seven SDGs out of the 17 

SDGs.11 Also, within the seven goals, Unilever is pursuing health issues as one of 

the 3 big goals of the Unilever Sustainable Living Plan Program. Thus, the author 

is focusing the research on “The Analysis in the Participation of Unilever as an 

MNC Toward SDG No. 3 in Indonesia”, which is to achieve “Good Health and 

Well- Being” in Indonesia.  

 

I.2 Research Question 

 Based on the Introduction above, the author decided the research following 

research question is: 

1. What are the motives of Unilever as an MNC to participate in fulfilling SDG 

Number three “Good Health and Well- Being” in Indonesia? 

 
10 APRIL, “How APRIL Is Supporting the SDGS,” April Group, accessed September 

2019, https://www.aprilasia.com/en/our-media/articles/how-april-is-supporting-the-sdgs. 
11 Unilever, "Our Sustainable Living Report Hub," Unilever Global Company Website, , 

accessed February 25, 2019, https://www.unilever.com/sustainable-living/our-sustainable-living-

report-hub/. 
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2. How did Unilever as an MNC participates to SDG Number Three “Good 

Health and Well- Being” in Indonesia? 

3. How did Unilever cooperate with other actors in achieving SDG Number 

Three of “Good Health and Well- Being” in Indonesia? 

 

I.3 Research Objective 

The Research Objective of this research is to analyze, acknowledge, and 

understand the background in the participation of Unilever as an MNC in fulfilling 

SDG No.3 “Good Health and Well- Being” in Indonesia and the cooperation of 

Unilever with other actors in pursuing SDG number three in Indonesia. By 

analyzing Unilever programs such as, the Unilever Sustainable Living Program 

(USLP). 

 

I.4 Research Contribution  

 This Research contribution is to provide information by seeing the increase 

in growth of International relations such as through MNCs, specifically in 

Indonesia, in developing the host country not just through economy but also in SDG 

programs. This research will explain the participation of MNC specifically Unilever 

as one of the important International actors, in achieving SDG number three in 

Indonesia. Thus, it will provide materials that can be used as knowledge or 

comparison studies regarding the same topic or subjects around MNCs, or Unilever 

participations in SDG number three, in the role of the increasing participation of 

MNCs in SDGs especially in Indonesia. 
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I.5 Structure of Thesis 

The first chapter (Introduction), this chapter consist of Background of the 

topics, Research Question, Research Objective, significance of the research, and 

Structure of Thesis. It is the big picture of this research. It provides an overview 

and guidelines for the whole thesis. 

The second chapter (Framework of Thinking), this chapter consist of 

Literature Review and Theoretical/ Conceptual Framework, by explaining the 

participations of Unilever in fulfilling SDG number three of “Good Health and 

Well- Being” in Indonesia. In addition, it is done by using a literature review, by 

reviewing journals with similar topic that has existed before, to support the thesis 

argument in the analysis or chapter IV. 

The third chapter (Methodology), this chapter consist of Research 

Approach, Research Method, Data Collection Technique, and Data Analysis 

Technique. Which is using a qualitative and quantitative method, by collecting 

programs and data. Specifically, about the things that Unilever has been done in 

participating to SDG Number three in Indonesia and its cooperation. The data has 

been collected in order to answer the research questions, by using the relevant 

concept or methods, and International Relations theory in analyzing the 

participation of Unilever in SDG Number three in Indonesia 

The fourth chapter (Analysis), this chapter consist of Data Presentation and 

Data Analysis. It is presenting and analyzing all the data regarding (the 

participations of Unilever in fulfilling SDG Number three in Indonesia) and its 

cooperation, that will be used in the thesis to answer the research questions.  
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The fifth chapter (Conclusion), consists of the conclusion or a summary of 

the answers about the analysis of the participations of Unilever in fulfilling SDG 

No.3 in Indonesia. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


