hanya dilakukan pada penumpang maskapai Citilink saja dengan penerbangan rute
Jakarta — Kulonprogo sehingga akan sulit apabila hasil pada penelitian ini ingin
digeneralisasi secara luas seperti seluruh Indonesia dikarenakan penumpang pada kota
lainnya kemungkinan akan memiliki perilaku yang berbeda. Berdasarkan hal tersebut,
diharapkan penelitian selanjutnya dapat melakukan penelitian pada beberapa kota yang
berbeda dengan tujuan agar hasil penelitian dapat dianalisa secara lebih mendalam dan
dilakukan generalisasi lebih luas.

Keterbatasan kedua dalam penelitian ini adalah hanya menggunakan tiga
variabel prediktor dalam menguji pengaruhnya terhadap minat beli kembali, yaitu
variabel citra merek, persepsi harga dan satisfaction. Berdasarkan nilai koefisien
determinasi atau r square, diketahui bahwa masih ada beberapa variabel yang dapat
mempengaruhi minat beli kembali, sehingga diharapkan penelitian selanjutnya dapat
melakukan analisa lebih lanjut dengan menambahkan variabel prediktor yang

sekiranya dapat mempengaruhi minat beli kembali.

DAFTAR PUSTAKA

Abbas, U., Islam, K. M. A., Hussain, S., Baqir, M., & Muhammad, N. (2021). Impact
of Brand Image on Customer Loyalty With the Mediating Role of Customer
Satisfaction and Brand Awareness. International Journal of Marketing Research
Innovation, 5(1), 1-15. https://doi.org/10.46281/ijmri.v5i1.987

Abdillah, W., & Hartono, J. (2017). Pengaruh Motivasi Kerja Terhadap Kinerja
Karyawan Melalui Kepuasan Kerja Sebagai Variabel Mediasi Pada Karyawan Pt .
Borwita Citra Prima Surabaya. Agora, 5(1), 2-8.

Ahmad Tajuddin, U. N. R., Abu Hassan, L. F., Othman, A. K., & Razak, N. A. (2020).
Electronic Word-of-Mouth (E-WOM), Brand Image and Consumer Purchase
Intention on Healthcare Products. Journal of Accounting Research, Organization
and Economics, 3(1), 73-83. https://doi.org/10.24815/jaroe.v3i1.16823

Ahmaddien, I., & Widati, E. (2019). Pengaruh Kualitas Pelayanan, Kualitas Produk

64



dan Keputusan Pembelian terhadap Loyalitas Pelanggan Go Food melalui
Variabel Kepuasan. Intekna, 19(1), 1-68.

Al-masaeed, S., Abdeljaber, O., Yajid, M. S. A., Mohd Shukri, S., AL-Adwan, A. S.,
& Tham, J. (2021). Determinants of Online Purchase Behavior of Malaysian
University Student: the Mediating Role of Subjective Norms. International
Journal of EBusiness and EGovernment Studies, 13(2), 223-241.
https://doi.org/10.34109/ijebeq.202113213

Ali, A., & Bhasin, J. (2019). Understanding Customer Repurchase Intention in E-
commerce: Role of Persepsi harga, Delivery Quality, and Perceived Value. Jindal
Journal of Business Research, 8(2), 142-157.
https://doi.org/10.1177/2278682119850275

Anabir, H. (2023). The impact of brand love and brand satisfaction in developping
online repurchase intention: Literature review. International Journal of Financial
Accountability, Economics, Management, and Auditing, 5(3), 300-307.

Anjungroso F. (2018). Alasan Harga Tiket Pesawat saat Check In Bisa Berubah-ubah

TribunNews.com. Https://Www.Tribunnews.Com/.
https.//www.trlbunnews.com/traveI/2018/05/25/alasan harga-tiket-pesawat-saat-
check-in-bisa-berubah-ubah

AR, A. A. (2012). Effect of Perceived Values on the Brand Preference and the Purchase
Intention. European Scientific Journal, 8(17).
http://www.eujournal.org/index.php/esj/article/view/264/293

Arif, M. E. (2019). the Influence of Electronic Word of Mouth (Ewom), Brand Image,
and Price on Re-Purchase Intention of Airline Customers. Jurnal Aplikasi
Manajemen, 17(2), 345-356. https://doi.org/10.21776/ub.jam.2019.017.02.18

Barreda, A. A., Nusair, K., Wang, Y., Okumus, F., & Bilgihan, A. (2020). The impact
of social media activities on brand image and emotional attachment: A case in the
travel context. Journal of Hospitality and Tourism Technology, 11(1), 109-135.
https://doi.org/10.1108/JHTT-02-2018-0016

Boonlertvanich, K. (2019). Service quality, satisfaction, trust, and loyalty: the
moderating role of main-bank and wealth status. International Journal of Bank
Marketing, 37(1), 278-302. https://doi.org/10.1108/1JBM-02-2018-0021

Biiyiikdag, N. (2021). The effect of brand awareness, brand image, satisfaction, brand
loyalty and WOM on purchase intention: An empirical research on social media.
Business & Management Studies: An International Journal, 9(4), 1380-1398.
https://doi.org/10.15295/bmij.v9i4.1902

Cavusoglu, S., Demirag, B., Durmaz, Y., & Cikmaz, G. (2021). The Impact of Brand
Image and Brand Conscious on Persepsi harga and Purchase Intention.
Transnational Marketing Journal, 9(2), 389-405.
https://doi.org/10.33182/tmj.v9i2.1133

Correa, C., Alarcon, D., & Cepeda, 1. (2021). “I am Delighted!”: The Effect of
Perceived Customer Value on Repurchase and Advocacy Intention in B2B
Express  Delivery  Services.  Sustainability  (Switzerland),  13(11).
https://doi.org/10.3390/su13116013

Damayanthi, N., JR, A. S., Tamara, D. N., & Mustikasari, F. (2023). Korean Beauty
Product Repurchase Intention Factors. Journal of Social Research, 2(7), 2144—

65



2156. https://doi.org/10.55324/josr.v2i7.1012

Darmaningsih N, Anggraini N, J. I. (2023). Pengaruh Kualitas Produk, Kepercayaan
Merek, Dan Layanan Purna Jual Terhadap Minat Beli Ulang Ups Ica Di Ud. Jaya
Gemilang. Jurnal Emas, 4(1), 173-188.

Devantha, K. K., & Ekawati, N. W. (2021). The Effect of EWOM and Brand Image on
Perceived Value, and Its Impact on Repurchase Intention. International Journal
of Management and Commerce Innovations, 8(2), 312-321.

Duryadi. (2021). Metode Penelitian Ilmiah. Prima Agus Teknik.

Erin, & Maharani, A. (2018). P ERSEPSI M AHASISWA P ENDIDIKAN M
ATEMATIKA TERHADAP. 7(September), 337-344.

Fakhrudin, A. (2020). Pengaruh Kepuasan dan Kepercayaan terhadap Loyalitas
Penumpang Maskapai Garuda Indonesia di Bandar Udara Adi Soemarmo. Jurnal
Maksipreneur: Manajemen, Koperasi, Dan Entrepreneurship, 10(1), 102.
https://doi.org/10.30588/jmp.v10i1.677

Garcia-Salirrosas, E. E., Acevedo-Duque, A., Marin Chaves, V., Mejia Henao, P. A.,
& Olaya Molano, J. C. (2022). Purchase Intention and Satisfaction of Online Shop
Users in Developing Countries during the COVID-19 Pandemic. Sustainability
(Switzerland), 14(10), 1-14. https://doi.org/10.3390/su14106302

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25.
Badan Penerbit Universitas Diponegoro.

Hair, J. F., Hult, G. T., Ringle, C., & Sarstedt, M. (2017). A Primer on Partial Least
Squares Structural Equation Modeling (PLS-SEM). In Sage (2nd ed.).

Hair, J. F., M. Hult, G. T., M. Ringle, C., Sarstedt, & Marko. (2022). A Primer on
Partial Least Squares Structural Equation Modeling (PLS-SEM) [3 ed]. In
Angewandte Chemie International Edition, 6(11), 951-952. (Vol. 3, Issue 1).
https://medium.com/@arifwicaksanaa/pengertian-use-case-a7e576e1lb6bf

Hananto, D. (2021). Pengaruh desain produk, kualitas produk, dan persepsi harga
terhadap keputusan pembelian produk jersey sepeda di tangsel. Prosiding
SEMNASLIT. https://jurnal.umj.ac.id/index.php/semnaslit/article/view/11027

Hayuningtyas, P. (2020). the Impact of Marketing Mix on Cunsomer Satisfaction and.
4(June 2015), 83-103.

Hou, C., & Wonglorsaichon, P. (2019). the Relationship Among Brand Awareness,
Brand Image, Perceived Quality, Brand Trust, Brand Loyalty and Brand Equity
of Customer in China’S Antivirus Software Industry. UTCC International Journal
of Business & Economics, 8(1), 153-170. http://esc-
web.lib.cbs.dk/login?url=http://search.ebscohost.com/login.aspx?direct=true&db
=bth&AN=116484624&site=ehost-live&scope=site

Jelita, 1. N. (2022). Citilink Rugi Rp56,3 Miliar Akibat Kontrak Pesawat.
Https://Mediaindonesia.Com/.
https://mediaindonesia.com/ekonomi/547344/citilink-rugi-rp563-miliar-akibat-
kontrak-pesawat

Kariman, A., Wahab, Z., Shihab, M. S., & Natalisa, D. (2022). effect of E-CRM on
customer loyalty with customer satisfaction as a mediation variable. International
Research Journal of Management, IT and Social Sciences, 9(3), 375-385.
https://doi.org/10.21744/irjmis.v9n3.2089

66



Kington, H., Chapman, M., Clarke, C., & Beesley, S. (2018). Principles of marketing.
In BSAVA Manual of Small Animal Practice Management and Development.
https://doi.org/10.22233/9781910443156.25

Konuk, F. A. (2021). The moderating impact of taste award on the interplay between
perceived taste, perceived quality and brand trust. Journal of Retailing and
Consumer Services, 63(February), 102698.
https://doi.org/10.1016/j.jretconser.2021.102698

KumparanBisnis. (2024). Harga Tiket Pesawat Selalu Mahal Tiap Lebaran, INACA
Ungkap Alasannya | kumparan.com. Https://Kumparan.Com/.
https://kumparan.com/kumparanbisnis/harga-tiket-pesawat-selalu-mahal-tiap-
lebaran-inaca-ungkap-alasannya-220TFN1uSEI/full

Lestari, U. D., & Yanah, L. (2023). The Influence of Brand Loyalty, Brand Awareness,
Brand Image, and Perceived Quality on Brand Equity in MS Glow. Business
Management Journal, 19(1), 105. https://doi.org/10.30813/bmj.v19i1.4228

Muthmainnah, A., & Pebrianti, W. (2023). The Influence Of Price And Product Quality
On Customer Satisfaction With Purchase Decision As Mediation Variable In
Somethinc Serum Skincare Products In Indonesia. Azyyati Muthmainnah,et.al
THE INFLUENCE OF PRICE AND PRODUCT QUALITY ON CUSTOMER
SATISFACTI. Jurnal Ekonomi, 12(04), 2023.
http://ejournal.seaninstitute.or.id/index.php/Ekonomi

Natadiharja, S. A. (2020). Permasalahan Pasar Oligopoli,Dalam Industri
Penerbangan,Dan Peran Pelaku Usaha Baru Dalam Keseimbangan Pasar. Jurnal
Umsida, 1-4.

Natalina, K. (2022). Postgraduate Marketing Management Program Perbanas Institute
The Effect of Brand Image and Omni Channel Marketing on Customer. UTSAHA:
Journal of Entrepreneurship, 1(4), 51-61.
https://journal.jfpublisher.com/index.php/

Niluh Kurnia Dewi Pratami, N. D., Triansari, N. T., & Rahutama Atidira, R. A. (2020).
Pengaruh Kualitas Produk Dan Citra Merek Terhadap Keputusan Pembelian
Sepeda Motor Honda Scoopy Pada Pt. Mertha Buana Motor Singaraja. Prospek:
Jurnal Manajemen Dan Bisnis, 2(1), 31.
https://doi.org/10.23887/pjmb.v2i1.26187

Phan Tan, L., & Le, T. H. (2023). the Influence of Persepsi harga and Quality of
Delivery on Online Repeat Purchase Intention: the Evidence From Vietnamese
Purchasers. Cogent Business and Management, 10(2).
https://doi.org/10.1080/23311975.2023.2173838

Phung, M. T., Ly, P. T. M., & Nguyen, T. T. (2019). The effect of authenticity
perceptions and brand equity on brand choice intention. Journal of Business
Research, 101(19), 726-736. https://doi.org/10.1016/j.jbusres.2019.01.002

Praja, A. K. A., Septiawan, R. A., Syah, T. Y. R., Sari, E. M., Dewi, M. P., Katijan, P.
S., Cionita, T., & Lai, Y. L. (2023). Sustainable Development Strategy of Low-
Cost Airlines: Empirical Evidence for Indonesia Based on Analysis of Passenger
Loyalty. Sustainability (Switzerland), 15(3). https://doi.org/10.3390/su15032093

Pratiwi, D. M., Saerang, D. P. ., & Tumewu, F. (2015). The Influence of Brand Image,
Brand Trust and Customer Satisfaction on Brand Loyalty (Case of Samsung

67



Smartphone). Jurnal Berkala Ilmiah Efisiensi, 15(5), 377-385.

Rahman, A., Abir, T., Yazdani, M. N.-A., Hamid, A. B. A., & Mamun, A. Al. (2020).
Brand Image, eWOM, Trust and Online Purchase Intention of Digital Products
among Malaysian Consumers. Journal of Xi’an University of Architecture &
Technology, XI(I11), 4935-4946. https://doi.org/10.37896/jxat12.03/452

Rahmawan, G., & Suwitho, S. (2020). The Influence of Brand Image , Brand
Awareness , Perceived Quality on School Shoes Purchase Intention. International
Conference on Business & Social Sciences (ICOBUSS), 2020: 1st International
Conference on Business and Social Sciences, 514-523.

Ravishankar, B., & Christopher, P. B. (2023). Examining the Impact of Service Quality
on Repurchase Intent: A Study of Foreign International Airlines. Journal of Law
and Sustainable Development, 11(11), e826.
https://doi.org/10.55908/sdgs.v11i11.826

Rhamadanty, S. (2024). Tingkat Keterisian Penumpang Citilink Capai 90% Selama
Periode Nataru. Https://Industri.Kontan.Co.ld/.
https://industri.kontan.co.id/news/tingkat-keterisian-penumpang-citilink-capai-
90-selama-periode-nataru

Rifki, M., Wicaksana, A., & Santosa, S. B. (2022). Pengaruh Kualitas Produk, Kualitas
Layanan, Dan Persepsi Harga Terhadap Minat Beli Ulang Dengan Kepuasan
Pelanggan Sebagai Variabel Intervening (Studi Pada Pelanggan Jne Di Kota
Semarang). Diponegoro  Journal of Management, 11(1), 1-12.
https://ejournal3.undip.ac.id/index.php/djom/article/view/36526

Rommy, A. S. N., Moh, N. B. H. H., & Nur, A. R. Y. N. (2018). Effect of Brand Image
and Price Perception on Purchase Decision. Journal of Business and Management,
20(8), 76-81. https://doi.org/10.9790/487X-2008027681

Saputra, I. G. M. D., & Ekawati, N. W. (2020). Mediating Role Customer Satisfaction
Brand Image Effect on Repurchase Intention (A Case Study on Consumer Talib
M.Aboe Shop in Tabanan City). American Journal of Humanities and Social
Sciences Research, 4(3), 3-88. www.ajhssr.com

Saputra, S. (2023). Faktor-Faktor Yang Mempengaruhi Loyalitas Merek Dengan
Kepuasan Pelanggan Sebagai Variabel Intervening Pada Pengguna Ponsel Pintar
Di Batam. Jurnal Management Studies and Entrepreneurship Journal, 4(2),
1956-1961. https://journal.yrpipku.com/index.php/msej/article/view/1812

Saputro, A. W. (2023). Pengaruh E-Service Quality Terhadap E-loyalty dengan Brand
Image dan E-Satisfcation Sebagai Variabel Mediasi. Jurnal llmiah Manajemen
Kesatuan, 11(2), 203-212. https://doi.org/10.37641/jimkes.v11i2.1750

Sekaran, U., & Bougie, R. (2017). Metode Penelitian Bisnis (6th ed.). Salemba Empat.

Setiawan, E. B. (2018). The Role of Word of Mouth in Increasing Purchase Intention
of Low Cost Green Car. Advances in Transportation and Logistics Research, 2(8),
88-96.

Shen, Y., & Ahmad, R. (2022). The Influence of Brand Image and Favorability Toward
Citizens in a Product’s Country of Origin on Product Evaluation: Moderating
Effects of Switching Costs. Frontiers in Psychology, 13(March).
https://doi.org/10.3389/fpsyg.2022.740269

Sugiyono. (2019a). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Alfabeta.

68



Sugiyono. (2019b). Statistika untuk Penelitian. Alfabeta.

Sutanto, W. D. R., & Kussudyarsana, K. (2024). The Role of Brand Trust, Brand
Image, Brand Equity on Repurchase Intention. Jurnal Ilmiah Manajemen
Kesatuan, 12(1), 119-128. https://doi.org/10.37641/jimkes.v12i1.2395

USLU, A., & HUSEYNLI, B. (2018). Impact of Price Sensitivity on Repurchase
Intention in Terms of Personality Features. Uluslararas: Iktisadi ve Idari
Incelemeler Dergisi, August 2018, 515-532.
https://doi.org/10.18092/ulikidince.434866

Utama, B. D. (2021). Perkembangan Industri Penerbangan Dan Pertumbuhan Ekonomi
Di Indonesia. Jurnal llmu Pemerintahan Suara Khatulistiwa, 6(2), 213-223.
https://doi.org/10.33701/jipsk.v6i2.1901

Wang, J., Xu, S., Zhang, S., Sun, C., & Wu, L. (2023). Research on the Impact of
Consumer Experience Satisfaction on Green Food Repurchase Intention. 1-15.

Wilson, N. (2021). The Effect of Brand Image, Website Quality, and Trust Towards
Customer Loyalty in the Indonesian Consumer-to-Consumer (C2C) E-Commerce
Business. Proceedings of the Ninth International Conference on
Entrepreneurship and Business Management (ICEBM 2020), 174(lcebm 2020),
124-130. https://doi.org/10.2991/aebmr.k.210507.019

Witama, A., & Keni, K. (2020). The Impact of Brand Image, Persepsi harga and Service
Quality Toward Customer Satisfaction. 439(Ticash 2019), 316-320.
https://doi.org/10.2991/assehr.k.200515.057

Yang, Q., Hayat, N., Mamun, A. Al, Makhbul, Z. K. M., & Zainol, N. R. (2022).
Sustainable customer retention through social media marketing activities using
hybrid SEM-neural network approach. PLoS ONE, 17(3 March), 1-23.
https://doi.org/10.1371/journal.pone.0264899

Yoopetch, C., Siriphan, P., & Chirapanda, S. (2022). Effects of Application
Satisfaction, Promotions, Ease of Payment and Convenience on Intention to
Repurchase Food Online. Journal of Hunan University (Natural Sciences) ,
49(5), 1-9. http://jonuns.com

Zunaini, R., Rejeki, A., & Fitri Sholichah, I. (2021). the Influence of Brand Image on
Repurchase Intention on Cement Products in Store X. Journal Universitas
Muhammadiyah Gresik Engineering, Social Science, and Health International
Conference (UMGESHIC), 1(2), 192.
https://doi.org/10.30587/umgeshic.v1i2.3381

69



