
 

 

REFERENCES 

 

 

Adhari, Iendy Zelviean (2021). Customer Satisfaction & Achievement of Brand 

Trust. East Java: Qiara Media. 

Banjarnahor, Astri Rumondang, Bonaraja Purba, Andriasan Sudaro, Syafrida Hafni 

Sahir, et al. (2021). Marketing Communications Management. Medan: Kita 

Write Foundation. 

 

Bela. (2022). The Influence of Service and Personal Selling on Customer Loyalty 

at Bank Muamalat KCP Sumenep. 

Djaali, P. (2020). Marketing Management Theory. Jakarta: Mitra Discourse Media. 

Fathoroni, Annisa, Nuraini Siti Fatonah, Roni Andarsyah and Noviana Riza. (2020). 

Tutorial Book for Decision Support Systems for Lecturer Performance 

Assessment Using the 360 Degree Feedback Method. Bandung: Creative 

Industrial Archipelago. 

 

Firmansyah, A. (2019). Product and Brand Marketing (Planning & Strategy). 

Publisher Deepublish Publisher, Yogyakarta. 
 

Firmansyah, Anang. (2020). Marketing Communications. Yogyakarta: Deepublish 

Publisher. 

Firmansyah, Anang. (2022). Marketing Management. Surabaya: UMSurabaya 

Publishing. 

 

Ghozali, Imam. (2019). Multivariate Analysis Applications. Semarang: University. 

Diponegoro. 

 

Handini, Sri. Sukesi and Hartati Kanty Astuti. (2019). Empowering Village 
Communities in Developing MSMEs in Coastal Areas. Surabaya: Scopindo. 

 

Harjadi, Dikdik and Arraniri, Iqbal (2021). Experiential marketing & Product 

Quality in Millennial Generation Customer Satisfaction. Cirebon: Insan 

Shodiqin Gunung Jati Foundation. 

 

Hasanuddin. (2020). Analysis of Determining Factors to Achieve Integrity of a 

Financial Report. Pasuruan: Qiara Media 

 

Herlina, Vivi. (2019). Practical Guide to Processing Questionnaire Data Using 

SPSS. Jakarta: Elex Media Komputindo. 



 

 

Hery. (2022). Marketing Management. Jakarta: Grasindo. 

 

Mujahideen, et al. (2022). The Effect of Relationship Marketing and Relationship 

Quality on Customer Loyalty (Bank Muamalat Indonesia). 

Mustafa, Pinton Setya, Hafidz Gusdiyanto, and Andif Victoria. (2020). Quantitative, 

Qualitative, and Classroom Action Research Methodologies in Sports 

Education. Malang: State University of Malang. 

 

Nagdalena, Ina. (2021). Joint Writing About Elementary School Learning Design. 

Sukabumi. Publisher's Imprint. 
 

Nalendra, Alosius Rangga Aditya, et al. (2021). Basic Series Statistics with SPSS. 

Jakarta: Indonesian Science Media. 

Nurjaya. (2022). Digital Entrepreneurship. Surabaya: Cipta Media Nusantara. 

Purnomo., Rochmat Aldy. (2019). Economic and Business Statistical Analysis 

Using SPSS. Ponorogo: UNMUH Ponorogo Press. 
 

Prasetyo, Bambang, Nurfian S. Febriani, and Wayan Weda Asmara. (2019). 

Integrated Marketing Communications. Publisher UB Press. Poor. 

 

Priantoro and Soliha, et. al. (2022). The Influence of Experiential Marketing and 

Location on Customer Loyalty. 

 

Priyatna, Surya Eka. (2020). Social Statistical Analysis of Quantitative Research 

Series Using SPSS. Medan: Kita Write Foundation. 

Rahayu, Siti Kurnia. (2021). Taxation, Concepts, Systems and Implementation. 

Bandung: Science Engineering. 
 

Riyanto, S., and Aglis, A. H. (2020). Research Methods Quantitative Research in 

the Fields of Management, Engineering, Education and Experimentation. 

Yogyakarta: Deepublish Publisher. 

 

Rizal, A. (2020). Marketing Management Textbook in the Era of Industrial Society 

4.0. Yogyakarta: Deepublish Publisher. 

 

Saleh, Y. M., and Said, M. (2019). Marketing Concepts and Strategies. Makassar: 

Sah Media. 

 

Sari, Anggraini. (2020). Entrepreneurship and Online Business. Medan: Kita Write 

Foundation. 



 

 

Sawlani, Dhiraj Kelly. (2021). Online Purchase Decisions: Website Quality, 

Security and Trust. Surabaya: Scopindo Media Pustaka. 

Sudarmanto, Eko, Ardhariksa Zukhruf Kurniullah and Erika Revida. 2021. 

Business Research Design: A Quantitative Approach. Medan: Kita Write 

Foundation. 

Sudarsono, Heri. 2020. Textbook: Marketing Management. Jember: Media Library. 

Sudarto, Ferry, et al., 2019. Quantitative Methods for Measuring Campus Web User 

Satisfaction. Klaten: Lakeisha. 
 

Sugiyono. (2019). Accounting Research Methods. Yogyakarta: Deepublish 

Publisher. 

 

Supriadi, Imam. (2020). Accounting Research Methods. Yogyakarta: Deepublish 

Publisher. 

 

Supriatna, Y., Yoga, A., & Deni S. (2019). Marketing Management Induction. 

Surabaya: Qiara Media. 

 

Suwatno. (2023). Leaders and Leadership in Public and Business Organizations. 

Bumi Aksara Publishers, Jakarta. 
 

Tjiptono, Fandy., and Diana, Anastasia. (2019). Customer Satisfaction-Concept, 

Measurement and Strategy. Yogyakarta: Andi Offset. 

Untari, Dhian Tyas. (2019). Marketing Management: Cases in the Development of 

the Betawi Traditional Culinary Tourism Market. Purwokerto: Pena Persada. 

 

Wahyoedi, Soegeng and Saparso. (2019). Sharia Bank Customer Loyalty: Study of 

Religiousness, Service Quality, Trust and Loyalty. Yogyakarta: Deepublish 

Publisher. 

 

Wahyudi, S. T. (2019). Economic Statistics: Concepts, Theory and Application. 

Malang: UB Press. 

 
Yusup, Dede. (2021). The Influence of Kampoeng Jamboe Agrotourism 

Experiential Marketing on Visitors' Word of Mouth. STIA Banten Thesis. 


