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CHAPTER I 

INTRODUCTION 

 

1.1. Background 

The development of technology right now has become a very essential part of 

our life, it is becoming something we cannot escape and with it globalization also 

follows. With these developments, barriers of countries are becoming more of a blur 

making the amount of choices of products and services presented to the consumers 

are also more than ever before. And with technology, consumers are more 

knowledgeable about the products or services they are interested in. By a click of a 

button various information associated with the products or services, such as their 

quality or the brand image are available for them. 

Hence, nowadays companies are in a very competitive market. They have to 

compete with domestic companies but with companies from other countries as well 

and they also have to encounter knowledgeable consumers. Companies are fighting 

for the market share of their industry and the only way to win is to know what to do 

to influence consumers’ purchase decision. 

Beauty Industry is one of the fastest growing industries right now, according 

to Zion Market Research (Global Cosmetic Products Market Will Reach USD 863 

Billion by 2024: Zion Market Research, 2018), global cosmetic products market was 

valued around USD 532 billion in 2017 and expected to reach approximately USD 
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863 billion in 2024 and expected the beauty industry is expected to grow by 11% 

around 2024. The scope of it, limited to various products such as hair care, skin care, 

cosmetics, soaps, fragrances and sun care products.  

Growth of Beauty Industry in Indonesia is relatively solid. In 2018, there is an 

increase of 20% or four times the national economic growth in 2017. Indonesian 

Industry of Ministry also noted an increase in the amount of companies in the beauty 

industry with an additional to 153 companies, hence totaling 760 companies. The 

Ministry of Industry also has placed the cosmetic industry as the main sector as stated 

in 2015-2035 National Industrial Development Master Plan or Rencana Induk 

Pembangunan Industri Nasional (RIPIN). (Industry Kosmetik Nasional Tumbuh 20%, 

2018) 

On 2017 alone, the amount of export import in the beauty industry is 

USD$516,99 Million. Compared to the previous year with just USD$470,30 Million. 

This significant increase was driven by huge demand from domestic and export 

markets as the society began to pay more attention to body care products as their 

main need. Cosmetics sales growth in Indonesia was also driven by the increasing 

trend in the use of cosmetics by men. In the past, men weren’t interested in buying 

skin care products and make-up, but now their interest is high. Between the age of 13 

to 15 years old, young adults in Indonesia, 41.9% already knew about make-up, and 

36.4% of them have been in the beauty clinic for facials. Opportunity for the cosmetic 

market in Indonesia are still very large. Therefore, national cosmetics producers need 

to meet the increasing need of consumers (Kemenperin Optimistis Pertumbuhan 
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Industri Kosmetik Sentuh 9 Persen, 2019). With these growth in Indonesia, it also 

attracts more brand into the market, and one of the most prominent competitors in 

Indonesia’s beauty industry is Maybelline. 

Maybelline is a cosmetics brand that was produced by L’Oreal Group, which 

first appeared in Indonesia in 1979. At this moment, L’Oreal comes with 15 brands 

which are divided into three categories; Luxury, Consumer and Professional. The 

brands are L’Oreal Paris, Maybelline New York, Garnier, L’Oreal Professional, 

Kerastase Paris, Matrix, Lancome, Biotherm, Shu Uemura, Yves Saint Laurent and 

Kiehl’s (All about L’Oreal, 2019). 

Maybelline is the number one make-up brand in the world. Maybelline has 

combined the latest technology and trends. Maybelline offers cosmetics that are 

innovative, easy to obtain and easy to use for all women. In 2016, L’Oreal Profits was 

estimated to have reached USD 27.6 Million (All about L’Oreal, 2019).  

Maybelline offers more than 200 cosmetic products. The most famous product 

from Maybelline is mascara, and this makes mascaras are inseparable from women’s 

daily lives. Maybelline’s new products are now following the new trends and with 

attractive new bold colors. Maybelline has also won many awards not only in 

Indonesia, but also in America, Britain, and Japan. It has reached the number one for 

the highest sales in the world for the Mascara and BB Cream by Maybelline. 
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Table 1.1 Maybelline’s Best-selling Product with Price Range in 2019 
No. Product’s Name Price (in IDR) 
1. Maybelline Lash Sensational Mascara 80,000 
2. Maybelline Hyper Glossy Liquid Liner 35,000 
3. Maybelline Strobing Stick 72,000 
4. Maybelline Eyestudio Crayon Liner 138,000 
5. Maybelline Clear Smooth All in One BB Cream 20,000 
6. Maybelline Volume Express Hypercurl 29,000 
7. Maybelline Color Sensational Lip Gradation 73,000 
8. Maybelline Big Eyes Mascara 85,000 
9. Maybelline Superstay Matte Ink Liquid Lipstick 70,000 
10. Maybelline Lip Flush 55,000 
Source: Price of Maybelline (2019)  
 
 There are three categories in L’Oreal, the categories that divides products 

from expensive items to affordable items. Maybelline is in the consumer category, 

which is a brand that is available in retail markets such as drugstores and 

supermarkets, so this has proven that Maybelline is very affordable for middle to 

lower class people, not only by looking at the category, but also from the best-selling 

product’s price range from Rp. 35,000 to Rp. 138,000. 

Table 1.2 Market Share Top Brand Index Cosmetic Products Category 
Cosmetic Products in 

Indonesia 
2015 2016 2017 2018 2019 

Wardah 9.7% 17.12% 20.67% 27.97% 22.05% 
Maybelline 8.79% 7.09% 7.24% 5.04% 12.53% 
Oriflame 7.67% 6.6% 5.01% 4.16% 3.37% 
Revlon 10.89% 8.55% 7.96% 10.25% 5.16% 

Pixy 3.17% 4.18% 5.57% 2.41% 2.13% 
Sariayu 6.76% 8.36% 5.81% 5.82% 1.06% 

Viva 5.22% 6.36% 7.71% 6.9% 5.26% 
La Tulipe 5.1% 3.1% 2.55% 1.29% 5.88% 

The Body Shop 1.08% 0.61% 0.43% - - 
Other Brands 41.62% 38.03% 37.05% 36.16% 42.56% 

Source: Top Brand Index Personal Care Category (2019) 
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Based on a survey from Indonesia’s Market Share Top Brand Award, Wardah 

ranks first in the table of top brand cosmetic products in Indonesia, while Maybelline 

ranks second for cosmetic products in Indonesia. This shows that Maybelline are still 

left behind and has more than 10% amount of market share catching up to do. In 

order to that, it is important for Maybelline to figure out what might influence 

consumers’ purchase decision. 

There have been many researches regarding purchase decision combined with 

other variables such as country of origin, brand image, and product quality. Those 

research are Country Of Origin Image, Brand Associations, Brand Loyalty, Brand 

Awareness And Brand Equity (Haryanto, 2015), Analisis Pengaruh Brand Image dan 

Kualitas Produk Terhadap Keputusan Pembelian Konsumen Pada Produk Nexian 

(Hariyanti & Septi, 2018), The Impact Of Country Of Origin In Mobile Phone Choice 

Of Generation Y And Z (Nagy, 2017). However, most of the products that have 

become the research objects are in the electronic industry and still very limited study 

about it on beauty industry, especially make up. In their research, Yasin et al (2007) 

suggested that replication of the study in different industry and country would be 

beneficial in understanding the concept. Hence this study will try to research the 

effect of country of origin, brand image and product quality to purchase decision of 

Maybelline in Indonesia. This study is a replication from a previous study by Pantri 

Heriyati and Septi, with the title “Analisis Pengaruh Brand Image dan Kualitas 

Produk Terhadap Keputusan Pembelian Konsumen Pada Handphone Nexian” and 

from 2018 study, by Amalia Ghaizani A, Edriana Pangestuti, Lusy Deasyana Rahma 
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Devita, with the title; “Pengaruh Country Of Origin Terhadap Brand Image dan 

Dampaknya Bagi Keputusan Pembelian”. 

 

2. 1.2. Research Problem 

Maybelline are currently ranks the second behind Wardah in terms of market share in 

Indonesia. Furthermore, consumers are quick to change their decision about which 

product or brand they purchase. Hence, to be able to keep and strengthen their 

position as market leader in Indonesia’s beauty and make-up industry, it is important 

to do research on what influences consumers’ purchase decision on Maybelline 

products. Therefore, the research questions of this research are:  

1) Does the Country of Origin have an impact towards Purchase Decision of 

Maybelline products in Indonesia? 

2) Does the Brand Image have an impact towards Purchase Decision of 

Maybelline products in Indonesia? 

3) Does the Product Quality have an impact towards Purchase Decision of 

Maybelline products in Indonesia? 

 

1.3 Research Objective 

The objectives of this research are as follows: 

1) To determine if there is an impact of Country of Origin towards Purchase 

Decision of Maybelline make-up products in Indonesia. 
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2) To determine if there is an impact of Brand Image towards Purchase Decision 

of Maybelline products in Indonesia. 

3) To determine if there is an impact of Product Quality towards Purchase 

Decision of Maybelline products in Indonesia. 

 

1.4 Research Benefit  

There are several benefit researchers hope can be obtained through this 

research, which are: 

1) For professionals or other researcher to be able to understand the global 

marketing, especially understanding what influences purchase decision and 

related variables. 

2) For the readers of this research to further understand regarding purchase 

decision in the case of country of origins to Maybelline in Indonesia. 

 

1.5. Research Limitation 

There are several limitations set for this study, which are: 

1) This study is only limited to Tangerang, Indonesia area for the period of 

October - November 2019. 

2) This study is only limited to university students in Tangerang. 

3) This study is only limited to research of make-up products of Maybelline. 
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1.6. Research Outline 

In conducting this research, researchers organize it in order to give clear 

guidance in reading and understanding the content of the study. Researchers 

organizes this study in five chapters, each emphasizing different parts of the study. 

The outline of this study are as follow.  

CHAPTER I  : INTRODUCTION 

Consists of overall background of the study, including identification of the 

problems, objectives and benefits of the research  

CHAPTER II  : LITERATURE REVIEW 

Consists of literature review that this research are based upon and previous 

research as the references 

CHAPTER III : RESEARCH METHODOLOGY 

Research Method, Rules of thumbs and research objects are discussed in this 

chapter 

CHAPTER IV : RESULT & DISCUSSION 

Discussing the result of the findings from the data collected and what 

Hypotheses are taken  

CHAPTER V  : CONCLUSION & RECOMMENDATION 

Consists of the Conclusion of the research and Recommendation for future 

research 

 


