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CHAPTER I 

INTRODUCTION 

 

A. The Initial Idea 

Tourism in Indonesia has been growing and is shown in Figure 1 which 

was acquired from Central Bureau of Statistics of Belitung Regency (2019). 

The information that is shown in Figure 1 is gathered by the government 

showing the growth of visitors in Indonesia from the year 2014 to 2018. 

FIGURE 1 

Development of Number of Tourist Visits, 2014-2018 

       Source: Central Bureau of Statistics (2019, p. 17) 

The information that is shown in Figure 2 is taken from a government 

website that shows people the statistics of each region, Central Bureau of 

statistics. Figure 1 expresses the increasing number of foreign visitors visiting 

Indonesia. The graph shows an improvement with a 12.58% growth in 2018. 

Each and every year has shown a stable growth with the least growth at 8.43% 
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in 2015 and the most growth at 21.88% in 2017. The stable growth that is shown 

above shows a very prominent positive result with a promising future for 

businesses that accommodates travelers.  

Local and international people have been more aware of Belitung Island 

since the release of the Indonesian movie “Laskar Pelangi”. Even after four 

years of the movie release, the numbers of local and foreign visitors are still 

increasing even to this day (Ferdiansyah, 2016). Due to the increasing number 

of local and international visitors in Belitung Island, which is shown in Figure 

2, it made them want to concentrate in developing the tourism industry in the 

Belitung Island (Koran Jakarta, 2018). To add to that, the regent of Belitung 

Island mentioned how the island itself is located in a strategic location for the 

development of the national tourism (Koran Jakarta, 2018).  

FIGURE 2 

 Number of Tourists Visits in Belitung Regency (2016-2018) 

    Source: Central Bureau of Statistics (2019, p. 210) 
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The information that is shown in Figure 2 is taken from a government 

website that shows people the statistics of each region, Central Bureau of 

statistics of Belitung Regency. Figure 2 shows at least a 20% of tourists visits 

growth in Belitung Regency from 2016, 2017 and 2018. It starts with 292,885 

tourists visiting Belitung Regency in 2016 then goes up by 88,056 people or 

30% increased in the number of tourist visits in Belitung Regency in 2017. Then 

in the next year, which is 2018, it increased from 380,941 to 467,571 which is 

increased by 86,630 or 22% of an increase of tourists visits in Belitong Regency. 

The growth of tourism in Belitung Island has shown a window of 

opportunity to develop and emerge lodging businesses in Belitung Island. In the 

latest published information by the Central Bureau of Statistics of Belitung 

Regency, in the year 2018, there are 57 lodging businesses that are available to 

international and domestic guests with 2166 rooms available. Comparing it to 

the neighboring islands, Belitung Island has less competitors which also mean 

that it has a higher potential for future lodging businesses to emerge. In support 

from the officials of wanting to develop tourism in Belitung Island and having 

an average of 70.6 of available lodging businesses, Belitung Island is a place 

with potential for future lodging businesses to emerge in the area. 

As it is mentioned above that Belitung Island has a potential, the initial 

idea behind this is to create an accommodation that supports visitors in their 

visit to Belitung Island. The initial idea that has been thought is an 

accommodation that resembles the traditional Belitung Island house and by 

doing so, it is keeping the history of Belitung Island alive in a way; telling and 

reminding people that Belitung Island has grown and evolved. Not only that but 
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behind the initial idea of an accommodation in Belitung Island is to make the 

visitors feel like as if they have not left home at all. An accommodation that 

they can treat it as their second home with the same level of comfort as they 

were in their own house. 

Moving on to the districts of Belitung Island. There are five districts in 

Belitung Regency: Tanjung Pandan, Membalong, Sijuk, Badau and Selat Nasik. 

Among the five districts, Sijuk will be the location of the planned 

accommodation that will remind people of the tradition and the history of 

Belitung Island. Sijuk itself is 30 minutes away from the capital of Belitung 

Regency and another 30 minutes away from the international airport of Belitung 

Regency Hanandjoeddin. Not only that but Sijuk has the third largest area 

among the other four districts in Belitung Regency with an area of 413,990 km2 

(Central Bureau of Statistics of Belitung Regency, 2019). 

The district of Belitung Regency, Sijuk, has also plenty of beaches for 

both international and local visitors of Belitung Island. There are well-known 

beaches like Tnajung Tinggi Beach and Tanjung Kelayang Beach. To add to 

that, beaches in Belitung Island is known to have clear blue waters with its pure 

white sand under it, a beautiful natural attraction fit for both local and 

international tourists that would visit Belitung island. Especially people from 

the city who are used to the city environment and looking for a change in their 

vacation. 

Belitung Island is a beach town that has a good potential. With its 

development and constant growth on most of its aspect, Belitung Island will 

soon be one of the leading islands as a vacation sport among the island around 
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Indonesia. With its constant development and growth, soon Belitung Island will 

some how drift further away from its origins especially its traditional housing. 

That being said, the idea behind this is to remind people of the history by letting 

them stay in it with a modern twist by its modern decorations that fits perfectly 

like a piece of a puzzle. Not only that but the other concept is to make the guests 

feel like at home. Having the comfort level of a person that they are at their own 

house, ‘home-from-home’. With this concept, it gave the idea of combining of 

using the word house and Belitung with using the old spelling with the local 

language, Indonesian Language. In the end, the accommodation that will 

support both local and international tourist visitors in visiting Belitung Island 

will be called Roemah Belitong. That being said, the initial idea of this final 

assignment has been concluded with the feasibility study of the business that is 

located in Sijuk, Belitung Regency, Roemah Belitong. 

 

B. The Objectives 

The following are the objectives of the study: 

1. To make the most effective and efficient plan as possible in establishing 

the lodging business.  

2. Revealing and solving all possible complication in the most effective 

and efficient way. 

3. Creating the strongest foundation of the lodging business with every 

factor included. 

4. Finding out whether the business concept idea is viable or not. 
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C. Research Method 

1. Data collection methods 

In this section, there will be explanations of ways to compile all the 

information that is needed to clear the objectives. This section will be 

divided into two data types, primary data and secondary data. 

a. Primary 

Primary data is acquired when a person does a research 

unmediated in order to discover a certain information that is needed for 

their research. There are methods to acquire the specific information 

needed and that is to do an interview, observation, giving out 

questionnaires and experiments (Sekaran & Bougie, 2016). 

1) Interview 

In this type of primary method is when a controlled 

discussion among two or more participants occur in order to get a 

helpful information for the benefit of the research. There are three 

types of interviews face to face interviews, telephone interviews and 

online interviews (Sekaran & Bougie, 2016). 

Interviews can occur with or without a structure. A 

structured interview is a well-prepared interview with questions that 

are prepared in advanced. Usually it starts off with questions that are 

easy to answer then goes to a more complicated one than the 

previous one (Sekaran & Bougie, 2016). 

While a structured interview is when the interviewer 

prepared questions in advanced, unstructured interview is the 



7 
 

opposite. The interviewer does not prepare any questions in 

advanced. The question would likely to revolve around the problem 

but not in depth but leads to recognizing critical factors (Sekaran & 

Bougie, 2016). 

2) Observation     

a) Definition 

Observation is the second method to gather primary data 

that is mentioned by Sekaran and Bougie (2016). By doing an 

observation, people who conduct the research have to go on the 

field and monitor the subject’s behavior. Usually they would 

capture the data and make notes out of the behavior or anything 

that have happened. They would describe and write it in their 

notes according to what they have seen by interpretation and 

analysis from their perspective.  

b) Four key dimensions 

The four key dimensions which act as the construct for 

conducting an observation are: 

i) Controlled versus uncontrolled observation 

The first of the four key dimension is either the 

observation takes place in a controlled or an uncontrolled 

environment. A controlled environment is not natural that 

usually takes place in a laboratory or anywhere that can be 

simulated under desired conditions. On the other hand, an 

uncontrolled environment is a natural environment that runs 
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on its own without any condition or manipulation (Sekaran 

& Bougie, 2016). 

ii) Participant versus nonparticipant observation 

The second key dimension is either the people who 

are conducting the research are participating in the 

observation or not. Participant observation is when the 

researcher is in the natural habitat of the subject, partaking 

in the activities or events with the community while studying 

and taking notes of what is happening in the researcher’s 

surroundings. On the other hand, nonparticipant observation 

is when the researchers are not directly involved with the 

subjects to the point of using a one-way mirror or even 

camera to study the subjects (Sekaran & Bougie, 2016). 

iii) Structured versus unstructured observation 

The third key dimension is another method of how to 

observe in a study, a structured or an unstructured 

observation. Just like the previous type of gathering primary 

data, interview, this has a similar one. A structured 

observation is when the researcher has decided in advanced 

of what events or activities to study while an unstructured 

observation is the opposite. An unstructured observation is 

when the research does not know or what to focus at and just 

record everything (Sekaran & Bougie, 2016). 
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iv) Concealed versus unconcealed observation  

The fourth key dimension is either the observation is 

concealed or unconcealed. Subjects tend to change when 

they know if they are being observed and studied which 

affects the validity of the research. When a concealed 

observation occurred, it takes away the effects of having the 

knowledge of being observed since the subjects do not know 

if they are being observed. However, concealed observation 

has ethical issues since it violates consent, privacy and 

confidentiality. On the other hand, unconcealed observation 

is when the subject knows that they are being observed and 

studied which affects the genuineness of the results (Sekaran 

& Bougie, 2016). 

c) Benefits of using observation method 

The benefits of using this type of method is that 

observing is direct; the researcher must simply watch and does 

not have to interact to gather information. Another thing is that 

it can separate factors that affect the outcome in an irregular way. 

(Sekaran & Bougie, 2016). 

3) Questionnaire 

Questionnaire is a written list of predetermined constructed 

questions that is distributed to be answered by the respondent. This 

is one of the types on how to gather primary data. This is used to 

gather a huge amount of information that is labeled as a quantitative 



10 
 

data. This can be distributed personally, mailed and electronically to 

the targeted respondents (Sekaran & Bougie, 2016). 

a) Personally administered questionnaires 

In this way of distributing the questionnaires tends to be 

used to collect data locally. The good thing about using this 

method of distributing questionnaires is that if respondents were 

to not understand, doubts can immediately be dismissed since 

researchers personally distribute the questionnaires. Since the 

researchers are physically there, they are also able to introduce 

and briefly explain on the topic that they are researching which 

can lead to the respondents in giving an open and honest answer. 

Not only that but this method is faster to collect, inexpensive and 

no skill is needed to distribute (Sekaran & Bougie, 2016). 

b) Mail questionnaires 

This type of method uses paper and pen to assemble the 

questionnaire. Then the questionnaire will be distributed to the 

respondents via the postal system. Comparing this to the 

personally distributing the questionnaire method, this has a 

wider coverage in the geographical sense. Not only that but this 

method gives respondents an advantage of having more time in 

responding back (Sekaran & Bougie, 2016). 

c) Electronic questionnaires 

In this type of method, the questionnaire is usually 

created by using survey development software or by using online 
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survey services. Then it will be distributed via electronic mail, 

social media or by posting the link to a website. This method can 

reach globally like the mail method, but this is faster than the 

mail method. This is a very promising method. It is fast, global, 

cheap and easy but people must be able to use computers, and 

this has a very high chance for the respondents to not respond 

(Sekaran & Bougie, 2016).  

4) Experiments 

In the previous three ways on how to gather primary data, 

those are the non-experimental and now moving on to the next one 

which is experiments. Experiments is the study of the relationship 

between the independent and dependent variables. Researchers 

would control the influence of the independent variable and study 

the result of how or what the independent variable would do to the 

dependent variable under a certain condition; the study of cause and 

effect (Sekaran & Bougie, 2016). Experiments is divided into two 

types of settings, lab and field experiments. Lab experiment takes 

place in an artificial type of environment where the researcher is able 

to do some tweaking to the independent variable to a certain extent. 

On the other hand, field experiment is where the subjects are in their 

natural environment without the researchers intervening with the 

factors (Sekaran & Bougie, 2016). 
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b. Secondary 

According to Malhotra, Nunan and Birks (2017), secondary data 

is a type of data that has been gathered by other researchers for their 

own research purposes. Secondary data is classified into two, internal 

and external. Figure 3 shows where secondary data can be gathered 

from; internal secondary data can be gathered from inside the 

organization while external is from published materials, computerized 

databases and syndicated services. 

FIGURE 3 

A Classification of Secondary Data 

  Source: Malhotra, Nunan and Birks (2017, p. 100) 

Figure 3 expresses that there are two ways to gather secondary 

data which can originate from internal or external. An example for the 

internal type is when an organization want the researcher to do a 

research and the researcher would use the method of gathering from 

secondary data, then that data is found internally within the organization 

(Malhotra, Nunan & Birks, 2017).  

The internal data can be readily available due to the constant 

update from the management or an existing data that must be processed 
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in order to be useful. On the other hand, external type data is available 

outside of the organization which can exist in the form of published 

materials, computerized databases and syndicated services (Malhotra, 

Nunan & Birks, 2017).  

Published materials which is one of the sources of an external 

data, it can be gathered from government sources and general business 

sources. Figure 4 shows that published secondary data can be gathered 

from two sources, government sources and general business sources. 

FIGURE 4 

A Classification of Published Secondary Sources 

 Source: Malhotra, Nunan and Birks (2017, p. 101) 

Then published materials is classified into two, government 
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specific information and researchers uses it to look for the person. Then 

statistical data under general business sources are data that are gathered 

by a business like the growth of tourists’ arrival (Malhotra, Nunan & 

Birks, 2017). 

Figure 5 shows one of the external sources, computerized 

databases the computerized databases can be gathered from an online 

source and offline source. Figure 5 also shows the sources where it can 

originate from but also can be found both online and offline. There are 

five sources where computerized databases can be gathered from, 

bibliographic databases, numeric databases, full-text databases, 

directory databases and special-purpose databases.  

FIGURE 5 

A Classification of Computerized Databases 

Source: Malhotra, Nunan and Birks (2017, p. 104) 

Computerized databases are any data that are found from online 

or offline sources. Online databases tend to be better than offline 

databases. Since it is online, the data tends to get updated. Not only that 

but it is simple and quick to access; it is also accessible through the 

mobile devices. Online databases are really convenient and helpful. 

However, those databases tend to get monetized by the authors. Those 
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sources are bibliographic, numeric, full-text, directory and special-

purpose type of database (Malhotra, Nunan & Birks, 2017). The first 

source of computerized data is from bibliographic databases, it contains 

citations of articles that are used in journals, magazines, newspapers, 

marketing research studies, technical reports, government documents, 

etc. Then there are the numeric databases which consist of statistical 

information like the number tourists’ arrivals and such. The fourth one 

is the full-text databases holds the entire text of a document and then 

there is the directory databases. Directory databases hold data that 

informs on the individual, organization and services. Then the last one 

is special-purpose databases which has data that informs on a specific 

thing like specialized industry (Malhotra, Nunan & Birks, 2017) 

Computerized databases is the second type of where can external 

secondary can be gathered for. Then moving on to the third external 

source, syndicated service. 

The syndicated service is divided into two types of unit of 

measurement, household/consumers or institutions. Syndicated service 

is shown in Figure 6 and it helps to show a clear understanding of where 

and what to get from the classification under syndicated service. The 

household/consumers data can be gathered form surveys, panels and 

electronic scanner services, while institution data can be gathered from 

retails, wholesalers and industrial firms. 
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FIGURE 6 

A Classification of Syndicated Services 

Source: Malhotra, Nunan and Birks (2017, p. 106) 
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the other hand, media panel is when a device records the television 

viewing activities of a participant (Malhotra, Nunan & Birks, 2017).  

While panel is the second way to gather household/consumers 

data that provide information given from the subject for a period of time, 

another way of gathering household/consumers is from electronic 

scanner services. The data is from the barcode of a good in a store being 

scanned by the laser scanner. The barcode is linked to the computer and 

after being scanned, the computer knows which item the customer wants 

to purchase and will prepare a list of items that the customer must pay. 

After paying, there will be a sales slip which is given to the customer. It 

contains the price of all the items that the customer purchased (Malhotra, 

Nunan & Birks, 2017). Then there is the scanned data, it comes in three 

different types, volume-tracking data, scanner panels and scanner panels 

with cable TV. Volume-tracking data is gathered from the checkout 

scanners as consumers purchased goods. Things like the brand, size, 

price or flavor is compiled as a data which researchers may get that 

consumer prefer the flavor strawberry over mango as an example. 

Scanner panels gather data from each individual by using an ID card. 

People will give their ID card at the checkout counter then the system 

will store the data of what they have bought accordingly. Scanner panel 

with cable TV enables researcher to know which household members 

have watched the advertisement and which did not (Malhotra, Nunan & 

Birks, 2017).  
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That was the sources in getting data from household/consumers. 

There is another way where data can be gathered which is from 

institution. The data from institution can be obtained from retailers, 

wholesalers or industrial firms. Data that are available from retailers and 

wholesaler is audit. Audit shows the record of product movement by 

doing inventory or analyzing records. The data itself is all about the 

products or services that are sold or the characteristics of an outlet 

(Malhotra, Nunan & Birks, 2017). Then the last one is industrial firms 

which is collected from analyzing the corporate reports, making direct 

enquiries and from clipping services. This type of data is usually to make 

a sales management decision, advertising decisions, segmenting market 

and even helps in designing custom products and services for a specific 

segment (Malhotra, Nunan & Birks, 2017). 

2. Conclusion 

Primary and secondary data have their own advantages, some of the 

information that is needed can only be obtained through secondary and vice 

versa. From assessing both methods, what is good is to do a combination of 

both since there are some can only be obtained through gathering primary 

data since it is very specific. The information needed will be gathered 

through the primary research which by doing a questionnaire. For the 

secondary type of research, most of the information gathered will be 

obtained through external sources which is from published secondary data 

and computerized databases. 
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D. Theoretical Conceptual Review 

1. Types of travelers 

There are two types of travelers: 

a. Business travelers 

For business travelers, location tend to affect their hotel selection more 

than leisure travelers (Kim, 2014). Business travelers would usually 

travel by themselves.  Most of them would stay for three or more nights, 

that is with 39%. 35% of business travelers would stay for one night and 

with the remaining 26% stay for two nights (Barrows, Powers & 

Reynolds, 2012). In this type of traveler, it can be categorized into two 

types, corporate and association. 

1) Corporate market segment 

In this type of business travelers, they expect to have a certain 

quality to the service and facilities since the company is able to 

spend more (Barrows, Powers & Reynolds, 2012).   

2) Association market segment 

In this type of business travelers, they are more sensitive to spending 

since usually they pay on their own unlike the corporate market 

segment that is paid by their company (Barrows, Powers & 

Reynolds, 2012). 

b. Leisure travelers  

Instead of worrying about the location of the lodging business, 

leisure travelers are more concerned about the physical property like its 

cleanliness, the service and the food and beverage services (Kim, 2014). 
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Comparing leisure travelers to business travelers, leisure travelers tend 

to dominate occupancy more than business travelers. Most of leisure 

travelers stay for one night with 41% of the, 31% for two nights and 

28% of them spend for three or more nights (Barrows, Powers & 

Reynolds, 2012).  

2. Lodging 

a. History of lodging 

It all started in about 1800 B.C, before the concept of lodging 

industry exists for profit. They mentioned in the Code of Hammurabi, it 

is called “tavern keeping” or innkeeping. Then the Romans built a better 

one with roads and placed inns at places that people usually rests. 

Continuing to the Middle Ages where the reason for travel change, for 

religious pilgrimage. Then in the fifteenth century when the existence 

for profit began, where European cities grow as a center of commerce 

and culture. The booming began after the development of stagecoach 

and its route; placing inns along the routes. Then the stagecoach 

development is followed by the development of railroads, automobile 

and airplanes which also gave an impact on such services (Barrows, 

Powers & Reynolds, 2012). 

During the colonial of the Americans, inns and taverns are used 

as meeting places for colonists to plan their segregation from England. 

The inns are called “ordinaries” because they are for ordinary people. 

People who stays in the inns or taverns overnight gets a meal, lunch or 

dinner. Then this is when the term hotel emerges as larger and 
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commercialized lodging business started to emerge in the nineteenth 

century (Barrows, Powers & Reynolds, 2012). 

b. Definition of lodging 

The definition of the word lodging is stated that it is a place that provides 

people with an overnight accommodation, they can stay to rest for one 

or more nights (Reynolds & Chase, 2016).  They also mentioned that 

the business itself can also be called lodging property. The lodging 

property has varieties of facilities depending on the price of the property. 

c. Types of lodging 

In this section, it will include different types of classification of a 

lodging business from the AAA rating system, price, function, location, 

market segment to other types of classification. 

1) AAA rating system 

The AAA rating system or the American Automobile 

Association rating system uses the term diamond instead of the 

typical stars. The AAA rating system goes from one diamond to five 

diamond. One diamond hotels meet the very basic needs, two 

diamond is still affordable but there are some designs and decor with 

amenities provided, three diamond means that the hotel is the same 

as two diamond but more distinguished and enhanced than two 

diamond, four diamond is considered to be an upscale hotel with 

sophisticated decor, interior and staffs and five diamond is the 

highest rating which means the hotel has reached a certain level of 

luxury (Walker, 2017). 
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2) Classified by price 

a) Limited-service 

A limited-service type of lodging business is a type that only has 

guest rooms; they have no space for such recreational fun 

activities and space for it. It is also mentioned how their room 

rates are the lowest out of all the classification. The rooms that 

are available in this type of lodging business is at about 122 

rooms that is recorded in 2008. Most of their customers are 

transient travelers that is at 82.2%, followed by conference 

group at 6.9%, then contract and other travelers at 4.6% 

(Barrows, Powers & Reynolds, 2012). 

b) Select-service 

Select-service type of lodging business provides the very basic 

required services like a food service operation but limited, a 

scaled-down meeting space, hot breakfast service and they also 

provide guests with a free high-speed internet access. On 

average, they have at about 100 to 200 rooms and their rooms 

are nice but priced at a cheaper value. It is also mentioned that 

this type of lodging business is new yet the fastest growing one 

(Barrows, Powers & Reynolds, 2012). 

c) Full-service 

The full-service lodging business provide their guests with a 

wide range of facilities and amenities with at least one food and 

beverage facility. On average, they usually have at about 272 
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rooms with the price of equal to slightly above market-are 

average. It is also mentioned that this type of lodging business 

has guests that are business and leisure travelers at 57.3% and 

groups, contract sales and others at 42.7% (Barrows, Powers & 

Reynolds, 2012). 

d) Luxury 

In a luxury type of lodging business, they are beautifully 

decorated with upscale decor and furnishing and not only that, 

but they also provide guests with full array of amenities and 

services; several food and beverage outlets and recreational 

facilities. They are priced above the market-area with 150 to 500 

rooms on average. It is also mentioned how they must cut their 

prices to get, not even a high occupancy rate but a low one 

(Barrows, Powers & Reynolds, 2012). 

3) Classified by function 

a) Convention 

A convention type of lodging has usually 500 or more rooms 

with large-scale meeting and function space like ballroom and 

exhibition areas, food and beverage with several outlets, banquet 

facilities and room services. It is also mentioned that this type of 

lodging usually located near convention centers and other hotels 

with the similar classification (Barrows, Powers & Reynolds, 

2012). 
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b) Commercial 

Comparing this type with convention, this has a smaller number 

of rooms ranging at 100 to 500 rooms. This type has also a 

smaller meeting and function space, fewer food and beverage 

outlets and a limited recreational amenity (Barrows, Powers & 

Reynolds, 2012). 

4) Classified by location 

a) Downtown 

The downtown lodging business is located in the downtown 

area. Large office complexes and retail stores are usually located 

in a close proximity with this type of lodging business. They also 

mentioned that this can also mean that in the day, it is around 

business area and at night, it is close to the city’s entertainment 

centers (Barrows, Powers & Reynolds, 2012). 

b) Suburban 

The suburban type of lodging business is located in the suburban 

area. They tend to have an average of 200 to 250 rooms that are 

provided for the guests. It is also mentioned how this type of 

classification involve low- to midrise type of building (Barrows, 

Powers & Reynolds, 2012). 

c) Highway/interstate 

The highway or the interstate type of lodging business tend to 

have an average of 100 to 250 rooms and also, they have a low-

rise structure. Their corridor that leads the guests to their room 
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banquet, meeting space and food and beverage facilities is an 

exterior corridor (Barrows, Powers & Reynolds, 2012). 

d) Airport 

This exist due to the rise of air travel in 1950s and 1960s; this 

target air travelers. On average, they have about 250 to 550 guest 

rooms. It is also mentioned how this type of lodging business 

varies in facilities and amenities depending the location and size 

of the airport that it is in (Barrows, Powers & Reynolds, 2012). 

5) Classified by market segment 

a) Executive conference centers 

The executive conference center type of lodging business is 

located in suburban or secluded area. On average, they have 

around 300 guest rooms or even less. This type of lodging 

business also provides their guests with facilities that gives a 

well-designed learning environment that perfectly match with its 

name, executive conference centers, Facilities like small 

meeting rooms and classrooms with full audiovisual and 

technological support are usually available in the premises. 

Usually, meals and recreational facilities are included in the 

daily room rate (Barrows, Powers & Reynolds, 2012). 

b) Resorts 

Barrows, Powers and Reynolds (2012) mentioned that in this 

type of classification, resorts tend to have 200 to 500 guest 

rooms. They also tend to have everything provided for guests 
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since they usually stay within the resort for their vacation period 

and with no to little food and beverage options outside the resort; 

these are called destination resorts. Destination resorts is located 

100 miles away and usually traveled by using air transportation 

while non-destination resorts only need two to three hours car 

ride. This can also be classified by seasons; ski resorts. 

c) Casino 

It is mentioned by Barrows, Powers and Reynolds (2012) that 

the first casino hotel opened was in 1978 after gambling was 

approved in 1976. This type of lodging business is mostly 

located in Las Vegas. Most of their revenue comes from the 

gaming operations.  

d) Health spas 

The health spas are a type of classification that is often located 

in a resort. They provide services that concentrates in helping 

people to lose weight, relaxation that reduces stress and mainly 

to spend time in focusing on oneself relaxation (Barrows, 

Powers & Reynolds, 2012). 

e) Vacation ownership 

Vacation ownership is when a person buys the ownership of a 

lodging property for a period of time. The price ranges 

depending on the property. The price can depend on the size of 

the property, the amenities that are available, the location and 

the season. Not only that but the way that this type is sold is 
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divided into intervals, meaning that the ownership of the 

property is sold typically by the week (Barrows, Powers & 

Reynolds, 2012). 

6) Other classification 

a) All-suite 

In this type of classification, it has a larger room that is 

usually more than 46 square meters. The rooms have a living 

area, kitchen area and the bedroom that are all separated in its 

own respective place. This can be found in urban, suburban and 

residential area (Barrows, Powers & Reynolds, 2012). Then this 

is also confirmed by Rogerson (2011) and Bordean, Borza and 

Glaser-Segura (2011) this hotel classification that is popular in 

America has the concept of all-suite is to have and provide a 

larger living space than other normal hotels, a concept that gives 

an experience of ‘home-from-home’. A space where it provides 

more freedom and flexibility than the generic hotel. However, 

the number of rooms differ in quantity, it can go from less than 

ten rooms to over 200 rooms. All-suite usually does not have a 

restaurant or bar with a small lobby in exchange for a bigger 

room. Not only that but it is also mentioned that all-suite does 

not have to be located in a central area (Rogerson, 2011). 

In conclusion from the three works that is mentioned 

above, all-suite is a type of hotel classification that offers 

spacious rooms in exchange for a small lobby and no outlets in 
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the premises. They usually have less than ten rooms to over 200 

rooms available for the guests. Not only that but the main 

concept behind this is to provide a ‘home from home’ experience 

which means that the guests will feel as comfortable as they are 

at their own house. 

b) Extended-stay 

The extended-stay type of lodging business consists of a stove, 

microwave, refrigerators, kitchenware, grocery shopping 

service, business services, and limited housekeeping service that 

are available in the property. This type of classification tends to 

be cheaper than the all-suite with daily, weekly, and monthly 

rates available (Barrows, Powers & Reynolds, 2012). 

c) Historic conversions 

In this type of classification, the building itself has a historical 

background to it and not only that but the building itself has been 

refurbished to what it used to be back in the day as what the 

history of the building will show (Barrows, Powers & Reynolds, 

2012). 

d) Bed and breakfast  

In this type of lodging business, it has an average of eight rooms 

in their establishment. Breakfast is already included in the room 

rate. They are mostly located in rural areas and in towns with 

most owners live on the premises (Barrows, Powers & Reynolds, 

2012). 



29 
 

e) Boutique 

This type of lodging business’ rooms is not like a typical hotel 

room, but it is decorated with a range from postmodern to homey 

type of interior design. For the number of rooms, a study was 

done in the United States that 56.2% of the boutique 

establishment have fewer than 75 rooms while the 31.9% have 

75 to 149 rooms (Barrows, Powers & Reynolds, 2012). 

3. The concept of Roemah Belitong 

a. The structure of Roemah Belitong 

The concept of Roemah Belitong structure is taken from Belitung 

traditional houses. The houses are raised like stilt houses and made with 

three different types of wood and granite for its foundation. The three 

different types of wood are Bornean ironwood, nyatoh wood and 

medang wood. Bornean ironwood is used for the floor of the house, 

nyatoh wood is used for the columns of the house and medang wood is 

used for the roof of the house (Adiakurnia, 2016). Rooms in Roemah 

Belitong will take the form of a traditional Belitung stilt houses; elevated 

from its granite foundation. Then having a wooden interior and exterior 

like the traditional Belitung stilt houses. A traditional Belitung house 

with a modern twist, meaning that the interior itself will be beautifully 

decorated with wooden but modern furniture.  

b. The classification of Roemah Belitong 

There will only be six rooms in Roemah Belitong, but each room has a 

dining area, living area and two double beds. With the concept of 
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offering breakfast and a room with a complete area with living room, 

bedroom and dining room that are available in one room, it shows that 

it is an upscaled bed and breakfast that offers a bigger room than most 

of the generic hotels like an all-suite. From the theory that is mentioned 

under the hotel classification all-suite, Roemah Belitong can be 

classified under both all-suite and bed and breakfast. The first one is all-

suite is because Roemah Belitong has a concept offering an experience 

of ‘home-from-home’. Then the second one is bed and breakfast is 

simply because the whole environment is very flexible unlike the 

generic and traditional hotel and there is a rate that offers a room and 

breakfast. Not only that but from the classification of price, Roemah 

Belitong will be using select-service since Roemah Belitong provide 

their guests with breakfast and there is a swimming pool in the premises. 

The swimming pool is the only leisure facility in the premises, without 

it there will be no activities for the guests to enjoy since Roemah 

Belitong is quite far from the city. The location is neither in a suburban 

area or in a downtown area. Roemah Belitong is located in an area that 

is quite untouched. Even though Roemah Belitong is quite far from the 

city, it is nearer to go to Roemah Belitong from the airport than going 

from the city to the airport. However, with the location as an 

inconvenience factor, Roemah Belitong has transportation services than 

allows people to travel from one place to another. 
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c. The target travelers of Roemah Belitong 

Roemah Belitong does not target business travelers but leisure travelers. 

Business travelers usually travel by themselves which does not apply to 

the rooms that Roemah Belitong has provided. Roemah Belitong has 

provided guests with a room that is for a group of five people. Not only 

that but business travelers are more concerned about the lodging 

location than leisure travelers; Roemah Belitong is not in the most ideal 

location but they provide their guests with transportation in exchange of 

the location. 


