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CHAPTER I 

INTRODUCTION 

1.1 Background of the Problem 

In carrying out economic activities, each country has its own economic system. 

There are three main economic systems in the world namely a capitalist economic 

system (Liberal), a socialist economic system, and a mixed economic system. A 

Capitalist/Liberal economic system is a system that possesses an economic life 

system in the form of a community that is strongly influenced by capital holders. 

This capitalist system has characteristic such as private ownership, freedom to build 

businesses to compete and is free to determine the goods of production and there is 

no government interference in economic activities executed (Pasaribu, 2005, p. 1-

6). 

Whereas in a socialist economic system the economic system implements state 

economic activities regulated by the government. A socialist system has 

characteristics such as every activity and ownership related to production that is 

controlled by the government, where the government determines the price for the 

distribution of goods, and no production is controlled by the society or individuals 

as the individuals is a labor force paid by the state (Pasaribu, 2005, p. 1-6). In a 

mixed economic system, the economic life of the State involves both the 

government and the private sector. The role of government here is more towards 

making regulations, carrying out fiscal and monetary policies and being directly 

involved in economic activities (Pasaribu, 2005, p. 1-6). 
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In Indonesia, the current economic system has a tendency leading to a mixed 

economic system (Pasaribu, 2005, p. 1-6). However, to give a true definition of the 

Indonesian economic system is still tends to be difficult as the Indonesian economic 

system itself is based on Article 33 of the 1945 Constitution said “Perekonomian 

disusun sebagai usaha bersama berdasar atas asas kekeluargaan” which still 

cannot be understood the concrete relationship between “usaha bersama” and 

“asas kekeluargaan” in government policy (Biro Humas dan TU Pimpinan, 2008). 

In economic growth, there are several factors that influence one of the roles of 

banking. According to Minister of Finance Sri Mulyani, the role of the banking 

sector is clearly visible in supporting economic growth and equity (Liputan6.com, 

2018). Bank is a business entity that collects funds from the public, then channeling 

it to the community in order to improve the standard of living of society (Riyanto, 

2015, p. 10).  

The banking industry itself in Indonesia began in 1953, which was pioneered 

by the birth of Bank Indonesia after the UU Pokok Indonesia was enacted (Bank 

Indonesia - Bank Sentral Republik Indonesia, 2007, p. 2). Nowadays, in Indonesia 

there are various kinds of banks that run the banking industry including state-

owned, private, and foreign banks. One of the biggest private bank in Indonesia is 

PT Bank Central Asia Tbk.  

PT Bank Central Asia Tbk was established in 1957. For corporate entities, PT 

Bank Central Asia Tbk have 8 subsidiary entities (PT Bank Central Asia Tbk, 

2018). In 2017, This banking company has received more than 10 awards such as 
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Top Brand Award, Investor Award Best Bank 2017, Corporate Image Award, 

Asean Best Public Companies SWA 2000, Forbes Global 2000, and many more 

(PT Bank Central Asia Tbk, 2017). In 2018, PT Bank Central Asia Tbk was also 

awarded as the best bank in Indonesia and Asia (Biro Hubungan Masyarakat - PT 

Bank Central Asia Tbk, 2018).  

These achievements were not obtained easily. To achieve all of the awards like 

this, there must be something recognized nationally and internationally. To achieve 

these achievements, PT Bank Central Asia Tbk do not escape from hard work, 

policy, good management, commitment and obedience to the regulations (PT Bank 

Central Asia Tbk, n.d.). Beside complying with the regulations, PT Bank Central 

Asia also commit to provide openness regarding corporate governance report, 

annual report and sustainability report, financial highlights (Quarterly and 

Monthly), and other reports. With data that are regularly update, these prove that 

PT Bank Central Asia Tbk is very transparent in providing information for 

stakeholders. By the definition, transparency is about the availability of the 

information that allow customers and potential customers to be informed and have 

considerations to make choices (Molina & Moreno, 2014, p. 2211). 

Their performance are not stop here. In an attempt to give best services to their 

stakeholders, PT Bank Central Asia Tbk also committed carrying out corporate 

social responsibility (CSR). PT Bank Central Asia Tbk present in CSR activities 

which specifically cover the fields of social and community development; 

employment, health, and work safety; also environment and the economy itself (PT 
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Bank Central Asia Tbk, 2018). With the transparency and commitment of this 

company, this will increase the familiarity of the customers as well as potential 

customers about the presence of the company. This familiarity will lead to the 

public well known so the trust is easily to build. In building trust, transparency or 

openness is one of essential parts (Rawlins, 2008, p. 6). 

We can see from this commitment, added with the transparency that the 

company gave in building trust, this proves that PT Bank Central Asia Tbk is a 

banking industry that have integrity. Integrity is about how the organization keeping 

up with their commitment for their stakeholders (Finn, 2016), and PT Bank Central 

Asia Tbk hold that commitment. 

On the other hand, the integrity that a company have will affect the image 

formation of the company. Image is the result of public thought about the company, 

while integrity is the true identity of the company (Global Training Institute Pty 

Ltd, 2013). With good corporate integrity, a good image will also be reflected 

because integrity is directly proportional to the formation of a positive corporate 

image. In the end, a collection of these images will lead to the formation of 

corporate reputation.  

From their commitment through their sustainability report and activities 

(corporate social responsibility), PT Bank Central Asia Tbk make their integrity are 

always inside them. This culture that they trying to build will become an added 

value to support in building positive image. Corporate reputation begins to bloom 
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when companies hold their consistency in making commitments and are balanced 

with effective communication to the public (Gray & Balmer, 1998, p. 697).   

There are many factors that affect corporate reputation. One of them is media 

relations. Media relations are also needed for the life of the company to keep its 

activities keep going. Media relations is the way the company build and maintain 

relations with media (Binus Malang, 2017). 

The media holds control to be taken by the public in making decisions in using 

services or buying products from a company (Binus Malang, 2017) In terms of 

maintaining a positive image, PT Bank Central Asia Tbk has performed well in 

positioning themself in the hearts of the people. This is proven from the awards that 

have been won by PT Bank Central Asia Tbk that previously mentioned. 

 News or reports about the activities carried out by PT Bank Central Asia Tbk 

itself are always informed through the official website of the Bank Central Asia. 

With the title "press release" company always updates information about activities 

related to PT Bank Central Asia Tbk. From intern’s searching results regarding 

news related to BCA, in addition press releases that posted on the official website 

of PT Bank Central Asia Tbk, there are also published in other online media 

platforms. With these press releases availability, it can be seen that PT Bank Central 

Asia Tbk is focus in providing information disclosure that easily to access by media, 

so that media are the media can easily write the journal. The other way of PT Bank 

Central Asia Tbk in maintaining a good relation to media can be seen through the 
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events of media sharing that held by PT Bank Central Asia Tbk with hope to equip 

the media to have picture about banking industry. 

 

 

Figure 1.1 BCA Adakan Media Sharing Knowledge 

Sumber : (PT Bank Central Asia Tbk, 2016) 

 
 

 

PT Bank Central Asia Tbk is the intern's company of choice in executing an 

internship to complete the final project of the intern's academic pursuits. The reason 

why the intern chose PT Bank Central Asia Tbk as a place of internship is because 

the intern sees that this is a banking company that has integrity and good 

performance in its services. Not only shown to customers, but the service is also 

shown to all company's stakeholders. This can be seen from BCA's annual report 

for 2017 page 222 where PT Bank Central Asia Tbk consistently provides training 

and development programs for employees such as work-life balance and others (PT 

Bank Central Asia Tbk, 2018). 
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The reason why the intern chose the media relations activities as the topic of 

discussion is because nowadays the media takes on an important role in an 

individuals life. In order to get publicities, companies must be able to manage good 

relations with the media. Media is the access that allow people to learn more and 

get to know deeply about the overall company (Einwiller, Carroll, & Korn, 2010, 

p. 299). Media relations is intended that the media can consistently spread good 

news related to company achievements and can also minimize reporting about the 

crisis that has been or is being faced by the company. This is what drives the intern 

to want to know about what public relations division of PT Bank Central Asia Tbk 

do in order to build positive relationships with the media. 

In addition to that, the reason why intern chose the topic of media relations 

activities in PT Bank Central Asia Tbk company is due to the fact that the 

performance of PT Bank Central Asia Tbk both nationally and internationally 

stimulates the intern to know how the company is able to take place in the hearts of 

the community both Indonesian people as well as outside Indonesian. This requires 

large trust placed in the public from PT Bank Central Asia Tbk. According to what 

the intern has learned, there can be no public trust, without public well known. This 

must be related to the role of the media as a tool for information dissemination.  
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1.2 Purpose of the Internship 

1. To compare media relations theories with its practice at PT Bank Central 

Asia Tbk 

2. To find out and study various media relations activities carried out by PT 

Bank Central Asia Tbk 

1.3 Scope and Limitations 

The scope of the intern in carrying out the internship is as a corporate public 

relations assistant under the Corporate Secretariat Division - Corporate 

Communication sub division of the Public Relations Bureau. While the 

limitation in carrying out an internship at PT Bank Central Asia Tbk (BCA) is 

to help carry out the function of public relations related to media relations 

activities and help to carry out overall role of public relations that company do 

from the beginning. 

1.4 Period and Location of the Internship 

The location of the intern's internship is in the Central Jakarta area, precisely at 

BCA Tower Grand Indonesia Lt.20, in Jl. MH Thamrin No.1. The time that the 

intern will use to complete the final assignment in the form of an internship is 

four months, starting from August 2019 to December 2019 

  


