
CHAPTER I 

INTRODUCTION 

 
I.1. Background  

Rumah Sanur is an event based company located in Denpasar, Bali, 

specifically in the heart of Sanur. The intern chose to do the internship at Rumah 

Sanur as the interest of the intern about events is quite large and as the intern wanted 

to try doing the intern in Bali, that is why the intern chose Rumah Sanur as a 

company to be doing the internship.  

Rumah Sanur is supported by BEKRAF (Badan Ekonomi Kreatif) because 

Rumah Sanur uses all recycled and upcycled for its materials and is against plastic. 

Rumah Sanur also uses the sixteen Subsectors of BEKRAF as their events that are 

made at Rumah Sanur. The sixteen Subsectors are application and game 

development, Architecture, Interior Design, Visual Design Communication, 

Product Design, Fashion, Film, Animation and Video, Photography, Craft, 

Culinary, Music, Publishing, Advertising, Performing Arts, Art, and Television and 

Radio. Rumah Sanur does not use all of these subsectors, events that are mostly 

held in Rumah Sanur are arts, film, photography, music, films, and books, this is to 

showcase their creation for people to know. (BEKRAF, 2017) 

           Events now are made into a business, using event organizers. People know 

the importance of events that are happening as the people find it profitable so they 

start making event organizers. Event organizers can be divided into subparts (King, 

2011): 



1) Wedding Organizers 

This is also an event organizing form but focusing on wedding 

events. Usually, the clients will search for event organizers that can help 

them in the process of making the events. These event organizers will 

simplify everything for their client from the rundown to what the client will 

have to do, including choosing the venue, everything is done by the event 

organizers.  

2) Birthday Organizers  

This is a category in event organizing, this includes birthday parties. 

What has been happening is Sweet 17 for teenagers to celebrate and using 

event organizers is the best possible way to make the birthday party become 

a blast.  

3) Business/ Corporate Organizers 

Companies have events, either huge or. The need for event 

organizers is a must to ease the process regardless the size of the events. 

Business events can be meetings, outings, celebrations, business dinners, 

conferences, seminars, product launching, networking and many more. If 

the companies would want it outside of the office, the chances of using event 

organizers will be huge, but if it stays in the office itself, they will be making 

it on their own. This can include business dinners, conferences, seminars, 

product launching, networking 

Rumah Sanur Creative Hub has different kinds of events. The events are 

categorized as arts, film, photography, music, films, and books. Aside from 



BEKRAF subsectors, Rumah Sanur has talk show and conference. The art events 

include SOBER which consist of postcard painting, cukil, graphic designing, jacket 

painting. The photography events include juxtapose and analog photography 

hunting. Its Showcase is an event filled with music, art and exhibition as music 

comes under this event. Films like Unity which talks about being kind to all the 

people and its surrounding and A Quest for Meaning is about a person that is 

figuring out the meaning of life, these two movies are presented at Rumah Sanur. 

Carly Findlay is an author of a book called “Making Events Accessible” and the 

author launches her book at Rumah Sanur while explaining the content of the book. 

Obrolan Rabu Malam or OBRAL takes place at Rumah Sanur every Wednesday 

night and the discussion is always different everyweek. The discussion of a book 

called “Siti Kewe” written by Nur Raihan Lubis comes under the category of books.  

Huge events come in different types, in this time events such as GIIAS, 

Color Run, music events like DWP, We The Fest, Java Jazz and also events like 

JFW (Jakarta Fashion Week) which is in the category of fashion is currently an 

ongoing event the majority of people have interest in. Specifically speaking about 

events, GIIAS can be the example of a huge event that a lot of people come and 

enjoy the event and what is consisted of these events are cars, motorbikes and also 

usually brand-new vehicles that the company is trying to feature through this event. 

As this event aims specifically on people who love automobiles and also in 

Indonesia, the amount of people who are into such kind of things is huge, as to why 

the event becomes one of the most awaited events of the year. Another comparison 

of the same event is located in JIEXPO called, IIMS or in long, Indonesia 



International Motor Show, having almost the same concept, car exhibitions, and 

many more but at different venue and name. The most important part is that these 

companies know that events help them and that is why these events are always made 

every year. (indonesiaautoshow, 2019)  

           A lot of events have been done in the past but these events are different 

compared to today’s event. The millennial generation is now the generation that is 

going to dominate the market and the events that are made today are aiming at the 

millennials. Taking Djakarta Warehouse Project as an example, it is an event that 

had occurred in the past, technology had been upgrading simultaneously then comes 

in DJs with different sorts of music that is published. These kinds of music attract 

the millennial into listening, events in the 90s are missed out because of the new 

coming event and some event organizers are making events with old themes to 

remind these events to the society. An example of this event in Jakarta is The 90’s 

Festival. This event is to bring back the old 90s vibes for the audience who have 

passed the time and want to feel as if they are back to those fun moments. Since the 

market is dominated by millennials, events are aimed at them with different kinds 

of concepts but still in the path in which millennials can or will be attracted to attend 

(nowjakarta.co.id, 2019). 

           Communication is really important to deliver messages, to give information 

to other people. It can be in groups, person to person, or even to one’s self. Having 

good communication skills can help a person become a better public speaker, or 

even can understand ambiguous message from other people. The process of making 

events always uses communication skill so that everything will go as planned. 



Imagine having an event yet no one communicates with each other, this can be 

disastrous for the event organizers also for the attendants who comes, to enjoy, 

ending up with the worst event the attendants have come. The implementation of 

communication should involve the whole team and possessing good 

communication skills in event managing in very important. A good manager should 

be involved in using good communication skills to direct proper messages to the 

employees as communication is used to deliver information from the very 

beginning of the event until the end of the event. Sorting out problems is very 

important and needs to be communicated to every person involved in the process 

of making an event, from meetings, setting the required properties to the evaluation 

of events. These are very important to be informed to others as this can help each 

individual to understand the flow of events (Novak, 2016). 

 Event management activities involves managing an event from the 

beginning until the event has finished. Event management activities can be 

considered as marketing communication through the marketing communication 

mix is used in creating an event. The purpose of the marketing communication mix 

is to communicate with the audience about the event, through various 

characteristics which include, advertising, promotions, personal selling, publicity, 

and marketing. Events and experience is also included in the marketing 

communication mix. Without marketing communication, an event will not be able 

to communicate to the audience using various forms of marketing that can allow 

targeting a large number of audience. The same applies for marketing 

communication, without having event management activities, an event will not be 



able to run perfectly as the process of managing an event goes through a process in 

creating the perfect event. 

           PT. Sinar Rumah Sanur understands that process of Event Management is 

very useful to keep the events on point in each event that is made in Rumah Sanur 

as it is a creative hub as to why the intern is interested to come up with the topic 

“Event Management Strategy “SHOWCASE” Organized by Rumah Sanur Creative 

Hub”. 

I.2. Purpose of Internship 

The objectives that need to be achieved by the intern in the implementation 

of the internship are: 

1) To learn the flow of the company’s event making process 

2) To learn the implementation of the company’s event management process 

3) To assist the supervisor in every event, pre-event, ongoing event and post-

event, focusing more on the field and do market research while ongoing 

event 

I.3. Scope and Limitation 

The intern is working at PT. Sinar Rumah Sanur as the intern will be placed 

in the event and marketing team in which the intern will be an Event Assistant with 

other members of the company. The intern will be creating event reports of all 

events that are held in Rumah Sanur that will be used later on and be discussed in 

the weekly meeting of all the members of Rumah Sanur. The event report consists 

of the intern’s work of how the event has gone and the intern has to put all the data 

inside the event report, including the evaluation of the event, and also do 



documentation of the events that is currently going on and to be posted in Rumah 

Sanur’s social media by the head of the Digital Marketing Specialist. The intern 

will report all of the work done to the supervisor who is the head of the Event and 

Marketing team. Not only in the event process, but the intern will also print all the 

documents. The documents include paperwork, posters, signage and other 

documents that have to be printed to be given to the supervisor and also assist the 

supervisor in creating the layouts of the event for the client to agree on where to put 

every detail that is needed by the client. The intern will also focus more on the 

fieldwork, assisting the supervisor pre-event, while the event is going on and post-

event, and report every data to the supervisor. 

I.4. Period and Location of the Internship 

The internship location is at Jl. Danau Poso No. 51 A, Br. Semawang, Sanur, 

Denpasar 80228, Bali, Indonesia. The intern will do a minimum of 640 hours of 

internship, which equals to 4 months and will start from 5th August until 5th 

December 2019. 

 

 

 

 

 

Picture 1.1 PT. Sinar Rumah Sanur 

Source: Intern 

 

 


