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CHAPTER I  

INTRODUCTION 

 

A. Research Background 

Green issues have been one of the trending global issues because of the 

deterioration of the environment and limited unrenewable world resources. In the 

hospitality context, an average hotel usually used the unrenewable energy mostly for 

customers’ comfort such as space heating, water heating, refrigerator, cooking, lighting, 

huge consumption of goods, water, and unrecyclable energy for ventilating, and air-

conditioning. Moreover, conventional hotels have produced enormous harm to the 

environment (Barber, 2015). It is also responsible to water usage and huge energy 

production. For instance, a hotel requires enormous quantities of clean water for a lot of 

purposes such as personal use, food preparation, cleaning and other domestic purposes, 

and possibly for firefighting, cooling, boilers, laundries, swimming pools and 

recreational use, irrigation of grounds and pavement cleaning. A hotel guest would use 

approximately 135 liters of water in one day in the United States (Lawson, 2007). In 

addition, hotels in Asian countries showed similar results. Shockingly, it is responsible 

for very high-water usage rates (around 900 liters per guest night) and some of them 

even do not applied the sustainable policy to the water usage (Becken, 2014). Lighting 

installation is also a problem on the huge energy produced. Basically, lighting is 

essential for the hotel and to satisfactorily provide the guests with adequate 

illumination. Therefore, the hotel is responsible for huge electricity production. Another 

problem with huge electricity production is mostly used for warm water production, 
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direct steam use in kitchen and laundry, and all lights, refrigerator, air conditioner and 

others that need the electricity (Sternstein, 2011).  

 

Table 1.1 Auckland’s Hotels Consumption Data 

Energy Mean Range 

Annual total   5099283kWh 529490-11700000kWh 

Electricity / annual   59% 47-92% 

Gas / annual  41%  8-53% 

Annual per room 20030kWh/room  6932-36792kWh/room 

Annual per m2  251kWh/ m2 90-434kWh/ m2 

Source: adapted from Hotel Design and Energy Consumption by Bin Su, (2012).  

 

Table 1.1 showed an example electricity and gas consumption in Auckland, 

New Zealand in conventional hotels. Eighteen 4 - 5 star hotels which have a central air 

conditioning system for space heating during winter and cooling during summer were 

selected. 7 hotels have indoor swimming pools and 11 without. Additionally, the 

selected hotels operated 17% more energy per guest room during winter than summer 

(Su, 2012). This is only in Auckland, New Zealand and only eighteen of all of the hotels 

identified in this research. The finding was excluding the conventional hotels that was 

identified as 3 stars and below in New Zealand. This strong evidence could be a 

downside of having a luxurious hotel and this stigma is now going for decades.  

Green hotel was introduced to break the stigma in which from the conventional 

practices greatly shifted for the implementation to green practices because sustainability 

is now a global issue. Green hotel is fundamentally defined as a hotel which changes the 

policy of environmental practices and doing the communication through both one-way 

communication and practitioners’ involvement. An example of one-way communication 

is putting signage about “save water, save earth” in every room for awakening the 
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customer awareness of the environment. The communication through practitioners’ 

involvement is more educative to the guests about green practices. Lastly, verbal 

education through practitioners about green operational action to guests. For instance, 

According to Issac & Fukey (2014), due to the findings changing bed sheets is the most 

important green practices, followed by green certification, energy efficient light bulbs, 

towel reuse policy, and recycling bins in the guestroom, and not to forget the green 

certification of the hotel boosts up the intention to stay to the respondents in US. In 

other words, a green hotel is an eco–friendly hotel operation that enacts the 

environmentally friendly policy while performing green practices.  

Nowadays, possessing limited resources created Millennial tourists’ mindset of 

selecting hotels’ environment resources and hotels’ attributes which contribute to 

protecting the earth (Naderi & Steenburg, 2018). As the guest perception about green 

hotels dramatically raises, green hotel attributes are being the opportunity to create a 

profitably competitive advantage. In terms of the Millennial generation, previous studies 

described the Millennial generation concept as follows: Millennials were born between 

1978 to 2000 (Muposhi, Dhurup, & Surujlal, 2015); born after 1982 until 2004 (Howe 

& Strauss, 2000); have range of age between 18 to 35 thus were born between 1983 to 

2000 (Ntanos, Skordoulis, & Ntanos, 2014); were defined into two groups: Junior (born 

between 1991 – 1998) and Senior Millennials (born between 1983 – 1990). Millennials 

in Indonesia has predicted to be biggest drivers in near future (Utomo, 2018). Hoteliers 

has also seen the opportunity and created green policies in such a way so that it is able 
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to fit the opportunity. That is, keeping the environment to its optimum sustainability for 

future generations is trend that the Millennials seek. 

Indeed, Millennials generation is a future market and the future of hospitality 

stakeholders are considered; major hotel brands started to create the green hotels 

principles in Indonesian hotels. Hotels now have promoted heavily on measurement of 

sustainability implemented including energy efficiency measures, water efficiency 

measures, energy monitoring, etc. (Sulistiyanto & Szum, 2013). Indonesian tourists are 

also having high concern about green product and service but Indonesian hotel still 

lacks of providing it (Lita, Surya, Ma’ruf, & Syahrul, 2014). Additionally, IDN 

Research Institute found out that traveling is one of the activities both Junior and Senior 

Millennials love to do, four out of ten Millennials surveyed in Indonesia tend to go to 

either overseas or domestic country at least once each year (Utomo, 2018). Thus, many 

policies have been changed including the practices that crossing the line of green issues. 

It is one of the worldwide issues that is being implemented by the great hotel chains in 

Jakarta. Due to the green issues such as climate change and limited resources of energy, 

a hotel should be more aware of the energy and wastages produced. In line with this 

concept, WTO, World Travel Award, Green Hospitality Awards, and Indonesian 

government gave the platform of importance of sustainability by giving an award for the 

best green hotel.  

Additionally, Jakarta is placed as the fourth favorite domestic country to visit 

(Utomo, 2018). Hence, the development of hotels in Jakarta are massively growing. 

Quantity and quality of the hotel’s management is improving along the years. Recent 
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practitioners are recognized to be green hotels through some practices such as recycling 

used water to water plants, implementing energy saving lights and installing VRV air 

conditioners (censored automated AC) (Supriadi, 2016).  It is showing the commitment 

of Indonesia especially Jakarta to be sustainable destination and having a world class 

competitiveness. Yet the consumers are being questioned for the readiness for these 

changes and benefits consumers get. Barber (2015) claimed that environmental factors 

are being dramatically increase in terms of awareness among the hotel industry. Hotel 

that care about the customers’ comfort and environment at the same time would not be 

so easy to implement. Millennials were concerned about the environment but not 

intended to give more attention to green activities at the green hotels. In other words, 

Millennials were not aware and did not understand the foundation of green hotel 

practices so that it in indirect way affect the level of service and product quality the 

green hotel offered (Akbaba, Yesugey, & Tolga, 2017). Mostly, Indonesian consumers 

was not fully aware of green practices (Rahmafitria, 2014). 

Although explaining human behaviour is a complex task to a psychologist, it is 

able to seek human behaviour in many approaches. Green consumer behaviour is also 

able to be predicted by applying the Theory of Planned Behaviour (TPB). Previous 

studies have also shown support for the TPB worked in the context of hospitality (Chen, 

2012; Suki & Suki, 2015; Teng, Lu, & Huang, 2017; Olya, Bagheri, & Tumer, 2019). 

TPB enables to explain behavioural variability across situations, and give prediction of 

a specific behaviour in a given situation. Intention to do tourism activities (skiing, 

swimming, horse-back riding, mountain climbing, etc.), for instance, was the specific 
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condition and could be predicted through looking at these three variables: Attitude, 

Subjective Norms, and Perceived Behavioural Control (Azjen & Driver, 1992).  

Based on the phenomena that described above, the researcher is aiming to seek 

Indonesian tourists’ intention to return at a green hotel especially Millennial generation 

(between the ages of 18 to 35) based on Ntanos, Skordoulis & Ntanos (2014) concept 

specifically who has experienced staying at a green hotel. Millennials is chosen to be 

the research subject. This research will be using the replica model of TPB that was used 

by Suki & Suki (2015). The research will reveal guest Intention to Return as dependent 

variable by using Attitude, Subjective Norms, and Perceived Behavioural Control 

(PBC) independent variables. Attitude variable is able to let the researcher know that the 

perspective of green hotel is going to be positive or negative. Subjective Norms variable 

lets the respondents tell that the relatives and close friends build the pressure of green 

awareness or lack of it. Finally, PBC variable is able to reveal the ease of action of each 

respondent. These three variables are to affirm Millenials’ Intention to Return variable 

or the mental strength of purpose in order to do certain behaviour.  

 This research is hoped to contribute to the hotel operational activities 

specifically 3 - 5 star hotels in Jakarta by the findings of the Indonesian Millennials’ 

intention to return to green hotels. Hotels can prepare or initiate programs to enhance 

green practice participation. The researcher simplifies the model to three independent 

variables and one dependent variables without the moderating variable, Green Hotel 

Knowledge variable for the ease of research method.  
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B. Research Value 

This replica research will be using Theory of Planned Behaviour model (Suki & 

Suki, 2015) to reveal the Millennials’ Intention to Return especially to respondents who 

has experience staying in a green hotel before. This research will focus on the 

Millennials side of Intention to Return to a green hotel. To achieve that, the researcher 

will record the three variables of Theory of Planned Behaviour: Attitude, Subjective 

Norms, and Perceived Behavioural Control. As the Millennials is the future market and 

the next generation of hospitality stakeholders. It is done so that Millennials in Jakarta 

has a unique differentiation on customers’ intention to return and at the end of the 

research perhaps has the answer to solve customers' intention to return as well as 

keeping the sustainability to the surrounding. The findings of qualitative research 

hopefully would extent the hospitality literature on Indonesian consumers. 

C. Research Problems 

The problems are: 

1. To what extent does attitude of hotel guests have a significant relationship 

to guest intention to return at a green hotel in Jakarta?  

2. To what extent does subjective norms of hotel guests have a significant 

relationship to guest intention to return at a green hotel in Jakarta? 

3. To what extent does perceived behavioural control of hotel guests have a 

significant relationship to guest intention to return at a green hotel in 

Jakarta? 
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D. Research Objectives 

The objectives are: 

1. To find out whether hotel guests’ attitude have a significant relationship to 

guest intention to return at a green hotel in Jakarta. 

2. To find out whether hotel guests’ subjective norms have a significant 

relationship to guest intention to return at a green hotel in Jakarta. 

3. To find out whether hotel guests’ perceived behavioural control have a 

significant relationship to guest intention to return at a green hotel in 

Jakarta. 

E. Research Purpose 

The purpose of this research is to seek whether the three variables of TPB have a 

significant relationship with the consumers intention to return at a green hotel especially 

consumers of Millennials who has experience staying in a green hotel before based on 

their awareness of green hotel concept.  This research is hopefully will be contribute to 

the extended the current knowledge of green hotel guests’ behaviour in Jakarta, 

Indonesia. It will contribute to behavioural attraction to achieve the sustainable goals. 

Also, the findings possibly track the steps with the Millennials. The hotels possibly find 

foundation of creating the regulations based on creativity to create sustainability 

changes of Millennials. 

F. Research Writing System 

CHAPTER I INTRODUCTION 
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This chapter covers the introduction of the research which includes research 

background, research value, research problems, research value, research purpose, and 

research writing system. 

CHAPTER II LITERATURE REVIEW 

This chapter covers the literature review and more details about previous research 

related to the research conducted. Including hotel definition, green hotel concept, 

selected previous studies on green hotels, generation theory specifically about 

Millennials and the green tourist.  

CHAPTER III RESEARCH METHODOLOGY 

This chapter covers all the research methodology that this research had been used in this 

research such as SPSS. The content of this chapter is research design, research sample, 

data collection method, and analyzing data method.  

CHAPTER IV RESULT AND ANALYSIS 

This chapter covers the result of the 3 hypotheses that has been stated on the previous 

chapter and analysis of the primer data that is used to search for the objectives. It also 

covers the discussion of data analysis and the solution of the findings researcher 

encounters.  

CHAPTER V CONCLUSION, LIMITATION, AND IMPLICATION 

This chapter covers the conclusion of all chapter. Also, it covers the limitation of the 

research and the implication both managerial and practical programs that can be 

delivered in order to get more Millennials attention to return to a green hotel. It also 

covers suggestions for future researchers.  
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