
73 

 

DAFTAR PUSTAKA 

 

Armstrong, Gary, dkk. 2015. Principles of Marketing, 6
th

 edition. Melbourne: 

Pearson. 

Bougie, & Sekaran. 2013. Research Methods for Business: A skill Building 

Approach, edisi 5. New York: John wiley@Sons. 

David, Fred R. 2013. Manajemen Strategi edisi 15. Jakarta: Salemba Empat. 

Durianto, dkk. 2004. Brand Equity Ten : Strategi Memimpin Pasar. Jakarta: PT 

Gramedia Pustaka Utama. 

Durianto, Darmadi. 2001. Strategi Menaklukan Pasar. Jakarta: Gramedia Pustaka 

Utama. 

Kotler, Phillip. 2013. Manajemen Pemasaran, Analisis Perencanaan dan 

Pengendalian edisi 13. Jakarta: Prehallindo. 

Sevilla, Consuelo G. 2007. Research Methods. Rex Printing Company. Quezon 

City. 

Sumarni, Murti dan John Soeprihanto. 2010. Pengantar Bisnis (Dasar-dasar 

Ekonomi Perusahaan). Edisi Ke 5 Yogyakarta: Liberty Yogyakarta 

Spiro, R.L. dan B.A. Weitz (1990), “Adaptive Selling: Conceptualization 

Measurement and Nomological Validity,” Journal of Marketing 

Research, Vol. XXVII, pp. 61-69 

Tjiptono, Fandy. 2008, Strategi Pemasaran, edisi 3. ANDI : Yogyakarta. 

https://www.cnnindonesia.com/teknologi/20180219160127-192-

277197/pengguna-internet-indonesia-capai-143-juta (accessed December 

5, 2018). 

https://inet.detik.com/cyberlife/d-3912429/130-juta-orang-indonesia-

tercatat-aktif-di-medsos (accessed December 5, 2018) 




