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CHAPTER I 

INTRODUCTION 

 

This chapter consists of background, problem definition, purpose, the 

objective of analysis information the scope of analysis of this paper, the research 

systematics. In the background section of this paper, the basis of conducting this 

research on the mall patronage intention of students of the University of Pelita 

Harapan towards Supermal Karawaci. The problem definition section contains the 

discussion on problems that will be examined in the study. Furthermore, the 

purpose section contains targets to be achieved from the research that will be 

conducted.  

 

1.1! Background 

Supermal Karawaci is the only shopping mall in Lippo Karawaci, 

Tangerang. It is only several walking distance the University of Pelita Harapan. 

Consequently, there are a lot of UPH students who become customers of Supermal 

Karawaci. The mall offers many things for their customers to enjoy, which includes 

stores and non-stores experience. There are various stores that customers can visit 

in the mall including department stores, supermarket, electronic stores and many 

more. Similarly, there are also diverse non-stores aspects of the mall that customers 

can enjoy, such as the cinema, cafés, and salons.   

Although the mall itself has various stores and non-stores aspects that attract 

all kind of customers, it doesn’t ensure completely that Supermal Karawaci is 

preferred than other malls in Tangerang by customers. Moreover, the mall doesn’t 
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only have to compete with other malls, but online stores and many more. Not only 

the mall, the retail stores, and non-stores also have to compete to stay in the market. 

Although the malls can successfully attract visitors, the retail stores and non-stores 

have different success since the consumer is more cautious about spending their 

money in shopping malls due to the economic inflation. There are stores closing 

and just opening in the mall most of the time. According to the Head of APINDO 

(Asosiasi Pengusaha Indonesia) on November 27, 2017, the stores are closing not 

because the products are not desirable but by the decreasing number of buyers 

which can be traced back to the fall of the power or ability for purchasing (Julianto, 

2017). 

Mall Patronage intention is the desire of visitors of the mall to become a 

loyal customer or consumer of the mall by purchasing product or services offered 

in the mall repeatedly. Mall patronage intention of the mall’s visitor is something 

desirable for every mall. A research done in India done by Kaur and Singh (2007, 

in A. Sadachar et al 2014) suggest that the reason to shop is generally for hedonic 

advantages. These hedonic advantages include entertainment, emotional elements 

of shopping and also involves arousal, fantasy, imagination and escapism. A study 

by Pine and Gilmore (1999, in A. Sadachar et al 2014) suggests that to fully engage 

the consumer, the shopping mall’s environment should have four experience realms 

which are the 4E’s- educational, entertainment, escapism and esthetic (aesthetic) 

experiences. These factors contribute to experiential value from retail stores and 

non-stores aspects of the mall.  
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1.2! Problem definition 

It is difficult for international and domestic retailers and other tenants to 

survive in this competitive market especially with the rise of technology that 

promotes online shopping and other newer malls with the economic inflation, 

especially without an understanding of current conditions and buying behavior.  

A Mall’s success is affected to the success of its stores and non-store 

aspects. Therefore, it is essential to understand what the consumers want in terms 

of value. It’s also important to know the factors that are associated with the 

satisfaction the customer feels in the mall and also intention to patronize the mall. 

Mall tenants and the manager of the mall must understand these factors that affects 

the patronage intention of the customer and their relationship to provide the value 

that is desired by the mall’s visitors to convert them into customers. 

 

1.3! Purpose 

The purpose of this study is to improve the mall patronage intention of UPH 

students toward Supermal Karawaci by exploring the relationship and effects of its 

variables. 

!

1.4! Scope of Analysis 

The scope of this research as follows:  

1.! Study and research are carried out through August to November 2018. 
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2.! The educational experience and escapist experience is not further discussed 

or used for research because Supermal Karawaci does not offer those type 

of experience. !

3.! The research doesn’t cover the banks available in Supermal Karawaci.!

4.! The educational experience and escapist experience is not further discussed 

or used for research because most of Supermall Karawaci store and non-

store aspects do not offer those type of experience.!

 

1.5! The Research Sistematics 

This thesis consists of six chapters which include introduction, literature 

review, research methods, data collection, data analysis, conclusions and 

suggestions. Explanation of each systematic component of writing is as follows. 

 

CHAPTER I: INTRODUCTION 

This chapter consists of background, problem definition, purpose, the 

objective of analysis information and the scope of analysis of this paper. In the 

background section of this paper, the basis of conducting this research.  

 

CHAPTER II: LITERATURE REVIEW 

This chapter consist of literature study of SOR based shopping experience 

framework, environmental components of the mall and retail stores, customer’s 

internal state, consumer’s behaviour, 4 Es, perceived value, hypothesized model for 

patronage intention towards malls, content reliability, content validity, the 

difference between PLS-SEM and CB-SEM, order confirmatory factor analysis. 



 5 

 

CHAPTER III: RESEARCH METHODS 

Chapter 3, research methods, contain explanation about research subject 

determination, problem definition, literature study, research purpose, conceptual 

model creation of the questionnaire along with face validity, method determination 

for algorithm analysis, data collecting, validity test, reliability test, determining the 

resampling method, creation of path model, model evaluation, data analysis and 

finally, conclusion and suggestions done based on the research. 

 

CHAPTER IV: DATA COLLECTION 

This chapter consists of the history of Supermal Karawaci, questionnaire, 

face validity and the results which are the response given by the respondents, 

hypothesized model, demographic data result, data validation and reliability, code 

for model’s indicator to outer model evaluations. 

 

CHAPTER V: DATA ANALYSIS 

This chapter consists the result of the adjustments on the previous model 

and also the analysis of the model, the model is evaluation is done through outer 

and inner model evaluation.  

 

CHAPTER VI: CONCLUSIONS AND SUGGESTIONS 

This chapter consists of the conclusion taken after the evaluation and analysis 

done on the data and the corresponding suggestions.  

 




