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CHAPTER I 

INTRODUCTION 

I.1 Background of the Study

It is undeniable that the lifestyle of society has changed throughout the 

years. One of the most popular choice is to migrate from one region to another. 

There are approximately 9.8 million individuals estimated to be temporary internal 

migrants in 2010 (Sukamdi and Muhajid, 2015). By moving to the city, people from 

small villages can improve their skills and abilities in many aspects and one of them 

is through education. Thus, government stimulating economic growth by increasing 

people’s opportunity to invest their self in higher education to improve their job 

prospect (Holden and Biddle, 2016). This was given by the government through the 

12 years of study program (Permendikbud No. 19 Tahun 2016).  

Exposed to the outer side of the country, alteration of population from the 

countryside also leads to population growth. According to BPS (Badan Pusat 

Statistik), it can be seen from the table below that in 2018 the amount of population 

in Indonesia reach out to 265.015,30 lives and will keep going higher to reach 

303.996,70 lives by 2034. With such massive impact, there are also consequences 

that need to be faced and overpopulation is one of them. Baus (2017, p. 26) explains 

that the “expanding of urban areas, race for food and water resources, and lack of 

housing and employment opportunities arise as consequences of overpopulation”.  
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Figure 1.1 The Graphic of Proyeksi Penduduk Indonesia Berdasarkan Hasil Sensus Penduduk 

2010.  
Source: bps.go.id  

 

To accentuate more about the matter, overpopulation cause agricultural area 

to be turned into paved road and residential buildings to fulfill the needs of society 

(Tian et al, 2012). The need to acquire more space has become crucial for the 

sustainability of life and it also the cause for high dynamic changes of land usage 

in most of the cities.  

As an example, stacked houses or apartments have become a popular choice 

for living aside from domesticated houses amongst the rich and the poor. 

Particularly in Asian developing countries such as Singapore, Malaysia, 

Philippines, Korea and Indonesia, apartments for low income households were 

developed in a fast pace in order to solve urban problems (Laquian, 1979). It can be 

concluded that price point is also one of the many reasons that cause the shifting of 

land usage from low land to the upper ground.  

The growing of socioeconomic concentration and activities especially in 

Jakarta and its surrounding areas have attracted migrants, particularly those from 
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rural areas. Therefore, most frequent land conversion happens to fulfilled the need 

of urban uses in cultivated area around major cities in Indonesia (Kitamura and 

Rustiadi, 1998). It is explained by Rustiadi and Indraprahasta (2015, p. 422) that 

Indonesia’s major cities were divided by several administrative regions under the 

name of Jabodetabek as one of the most developed area in Indonesia.  

It consists of three major provinces: Capital City of Jakarta, Banten (Tangerang 

Regency, Tangerang Municipality and South Tangerang Municipality) and West 

Java Province (Regency and Municipality of Bogor, Regency and Municipality of 

Bekasi, and Depok Municipality) with Jakarta its center and Bodetabek (Bogor, 

Depok, Tangerang and Bekasi) as its suburban areas.  
 

Easier access to public transportation, entertainment and technological 

development is one of the reasons why people would rather move to the central 

area. Various transportation-related factors including measures of walkability and 

land use mix are satisfaction factors that people find in having a home in 

metropolitan area (Yang, 2008). To support the idea, accessibility to jobs and social 

services are some of the important factors of one’s satisfaction wanted to have in a 

residential environment (St. John and Clark, 1984). Thus, the need for expansions 

of land and spaces for living emerged. 

Aside from living spaces, the growth also leads to the need of temporary 

places to stay in during work hours. People of the new era are mobile and most 

likely to work throughout the day. They practice the trait +called extraversion. It 

implies that people are more energetic towards the social and material world such 

as sociability and activity (John et al, 2008). Working inside the office is not the 

only way for young adults to be productive in performing their day-to-day activities. 

Startup companies that are involved in the creative industry also responsible are for 
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the presence of this new work life cycle. Workers are now searching for a new 

environment to work in order to keep the creativity going.  

Startup companies also prefer working spaces that have the facilities to 

support the people. Doni Apriliandi the chairman of Happy5 startup company give 

a piece of his mind stating that “menurut saya, kantor itu harus nyaman, dingin, 

internetnya cepat, dekat dengan klien. Kalau saya bikin kantor sendiri seperti ini, 

biayanya sangat mahal” (Jirome Wirawan, 2015, p. 1). With the demand getting 

higher and higher each day, many businesses from the services industry think about 

how to channel supply. 

Rental service is not an uncommon business as it dates back to World War 

I when the first initial idea is to help the tenants pay their contractual rents. In 2016, 

data collection done by BPS showed that there were 8,42% households that have 

another property in their possession (Statistik Perumahan dan Pemukiman, 2016, 

p.15). There are a lot of spaces owned privately or are “temporarily not used” by 

another party that can be used for these purposes hence, the idea of “renting 

temporal spaces” to become a popular choice by business developer. Furthermore, 

taking advantages of the new technology, rental services via the internet became a 

very popular platform to promote this idea. 

There are a lot of type of accommodations that can be rented to the potential 

user. Categorized as business room spaces, it has a lot of type including office, co-

working spaces, meeting room, event spaces and many more are a good example 

on how the market have gone into another level of needs in room rental services. 

With a lot of different type of rooms and its usage, people search another alternative 
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to make it easier and faster for them to search for a suitable room and affordable 

price. With over 2000 rooms nationwide, XWORK is an online platform created for 

the purpose of helping others search business room type.  

They provide many types of room services such as Virtual Office, Co-

Working Spaces, Event Spaces, Office, Meeting Room and Meeting Package. 

Booking can also be done in a minute by clicking the website page, pick the one 

that suits your taste and budget, and proceed to the payment procedure via transfer 

or credit card. It is easier for customer to see how the room feel and look by the 

images provided in the website. Many customers that have used XWORK’s services 

stated that because of the images, they do not feel the urge to go out and look up for 

the place by themselves. Image was enough to convince them that the room is good 

and ready to be used at any time. With this statement in mind, researcher wanted to 

find out more about the truth behind the statement by doing 640 hours of internship 

at XWORK. 

  

I.2 Purpose of Internship 

The purpose of internship is stated below: 

1. To observe how message can be altered through visual communication and 

used as a mean to persuade human to do a certain action. 

2. To learn how nonverbal communication support visual communication in 

persuading human to do a certain action. 
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I.3 Scope and Limitation  

 In the internship program, writer was assigned in the department of Client 

Relation Associates. For the scope of internship, writer only focused on the message 

XWORK tried to convey through the pictures posted on their website and how it 

can persuade potential customer to booked a room. As for the task and limitation, 

writer was supposed to handle customer complaints, make sales visit for 5 

consecutive days to gain feedback manually from the customer or share awareness 

of the brand to a new potential customer, update and analyze the feedback that has 

been collected to further improve XWORK host mannerism, work protocols, 

technological development and many more.     

I.4 Period and Location of the Internship 

 The internship will start from July until November 2018 and it will be 

done in 4 months work period as 640 hours work of internship is a requirement 

needed for this internship. PT Urban Solusi Digital (XWORK) is located in 

Wisma 76 Lt 23. Jl. Letjen S Parman Kavling 76, RT.4/RW.3, Slipi, Palmerah, 

Slipi, Jakarta will be the destined place for the internship. 

 

 

 

 


