
BIBLIOGRAPHY 

(2017, June). Retrieved from Statista: 

https://www.statista.com/topics/1882/instagram/ 

American Marketing Association. (2018, June). Retrieved from 

https://www.ama.org/resources/Pages/Dictionary 

Arslan, E. (2017). THE EFFECT OF SOCIAL MEDIA ON MARKETING. 

CXVI. 

Azwar, S. (2007). Metode Penelitian. Yogyakarta: Metode Penelitian. 

Belli, G. (2008). Nonexperimental Quantitative Research. In M. T. Stephen D. 

Lapan (Ed.), Research Essentials: An Introduction to Designs and 

Practices.  

Berger, J. (2013). Contagious: Why Things Catch On . Simon & Schuster. 

Bilson, S. (2001). Memenangkan Pasar dengan Pemasaran Efektif dan Profitabel 

(1st ed.). Jakarta: PT. Gramedia Pustaka Utama. 

Blaikie, N. (2003). Analysing Quantitative Data. London: Sage Publications. 

Bughin, J., Doogan, J., & Vetvik, O. J. (2010). A new way to measure word-of-

mouth marketing. McKinsey Quarterly. 

Carifio, J. &. (2007). Ten common misunderstandings, misconceptions, persistent 

myths and urban legends about LIkert scales and Likert response formats 

and their antidotes. Journal for Social Sceiences, 3(3), 106-116. 

Chan, K. K., & Misra, S. (2016). Characteristics of the opinion leader. Journal of 

Advertising, 1. 

Cohen L., M. L. (2000). Research Methods in Education. London: 

RoutledgeFalmer. 



Cronbach, L. J. (1951). Coefficient Alpha and The Internal Structure of Test. 

Psychometrika, 16(297), 334. 

Dawson, C. (2007). A Practical Guide to Research Methods. A User Friendly 

Manual for Mastering Research Techniques and Projects. 3rd Edition. 

Dean, D. H. (1999). Brand endorsement, popularity, and event sponsorship as 

advertising cues affecting consumer pre-purchase attitudes. Journal of 

Advertising, 28(3), 1-12. 

Duncan, T. R., & Everett, S. E. (1993). Client Perceptions of Integrated Marketing 

Communications. Journal of Advertising Research, 30-39. 

East, Robert, Hammond, K., & Lomax, W. (2008). Measuring the Impact of 

Positive and Negative Word of Mouth on Brand Purchase Probability. 

International Journal of Research in Marketing, 215-224. 

Engel, J. F., Roger, D. B., & Paul, W. M. (1993). Consumer Behavior. Texas: 

Dryden. 

Erdogan, B. Z. (1999). Celebrity Endorsement: A Literature Review. Journal of 

Marketing Management, 15(4), 291-314. 

Flew, T. (2008). New Media: An Introduction. Oxford University Press. 

Flynn, Reinecke, L., Goldsmith, R. E., & Eastman, J. K. (1996). Opinion Leaders 

and Opinion Seekers: Two New Measurement Scales. Journal of the 

Academy of Marketing Science, 2(24), 137-147. 

Fornell, C., & Bookstein, F. L. (1982). Two structural equation models: LISREL 

and PLS applied to consumer exit-voice theory. Journal of Marketing 

Research, 19(4), 440-453. 

Freiden, J. B. (1984). Advertising Spokesperson Effects: An Examination of 

Endorser Type and Gender on Two Audiences. Journal of Advertising 

Research, 33-41. 



Gilbert, D. T., & Malone, P. S. (1995). The Correspondance Bias. Psychological 

Bulletin, 117(1), 21-38. 

Gilly, C., M., Graham, J. L., Wolfinbarger, M. F., & Yale, L. J. (1998). A Dyadic 

Study of Interpersonal Information Search. Journal of the Academy of 

Marketing Science, 2(26), 83-100. 

Gobe, M. (2005). Emotional Branding. Jakarta: Erlangga. 

Goldsmith, R. E. (2006). Electronic Word of Mouth. In E. H. Mehdi Khosrow-

Pour, Encyclopedia of E-Commerce, E-Government and Mobile 

Commerce. Idea Group Publishing. 

Grewal, Rajdeep, Cline, T. W., & Davies, A. (2003). Early-Entrant Advantage, 

Word-of-Mouth Communication, Brand Similarity, and the Consumer 

Decision-Making Process. Journal of Consumer Psychology, 13(3), 187-

197. 

Hackley, C. (2005). Advertising and Promotion: Communicating Brands. 

London: Sage Publications. 

Hair, J. F., & Ringle, C. M. (2011). PLS-sem: Indeed a silver bullet. The Journal 

of Marketing Theory and Practice, II(19). 

Hennig-Thurau, Gwinner, K. P., Walsh, G., & Gremler, D. D. (2004). Electronic 

Word-of-Mouth via Consumer-Opinion Platforms: What Motivates 

Consumers to Articulate Themselves on the Internet? Journal of 

Interactive Marketing, 1(18), 39. 

Herring, S. C. (1996). Computer-Mediated Communication: Linguistic, Social 

and Cross-Cultural Perspectives. 

Hoyer, W. D. (1984). An Examination of Consumer Decision Making for a 

Common Repeat Purchase Product. Journal of Consumer Research , 822-

829. 



Hu, Y., Manikonda, L., & Kambhampati, S. (2014). What We Instagram: A First 

Analysis of Instagram Photo Content and User Types. 

Jones, S. G. (1995). Understanding community in the information age. In 

Cybersociety - computer mediated communication and community. CA: 

Sage Publications Inc. 

Joppe, M. (1998, February 25). The Research Process. Retrieved from 

http://www.ryerson.ca/~mjoppe/rp.htm 

Keller, K. L. (2001). Mastering the Marketing Communications Mix: Micro and 

Macro Perspectives on Integrated Marketing Communication Programs. 

Journal of Marketing Management, , 17(7-8), 819-847. 

Kelman, H. C. (1961). Process of Opinion Change. Public Opinion Quarterly, 60-

65. 

Kitchen, J., P., & Hall, M. L. (2014). Fashion Branding and Consumer Behaviors. 

Springer Science Business. 

Kotler, Philip, & Keller, K. L. (2012). Principles of Marketing (14th ed.). New 

Jersey: Pearson Education. 

Latham, G. P. (2007). Work motivation: History, theory, research, and practice. 

Lincoln, & Denzin. (2005). The SAGE Handbook of Qualitative Research 

(illustrated ed.). (Y. S. Norman K. Denzin, Ed.) SAGE, 2005. 

Losby, J., & Wetmore, A. (2012). CDC Coffee Break: Using Likert Scale in 

Evaluation Survey Work. Retrieved from 

http://www.cdc.gov/dhdsp/pubs/docs/cb_february_14_2012.pdf  

Loudon, D. L., & Bitta, A. D. (1993). Consumer Behavior: Concepts and 

Applications. McGraw-Hill. 

Mangold, W. G., & Faulds, D. J. (2009). Social media: The new hybrid element of 

the promotion mix. Business Horizons, 52, 357-365. 



Manovich, L. (2001). The Language of New Media. London: Masachussetts 

Institute of Technology. 

Merriam-Webster. (2018, June 10). Retrieved from https://www.merriam-

webster.com/dictionary/microblogging 

Misner, I. R. (1999). The World's Best Known Marketing Secret: Building Your 

Business with Word-of-Mouth Marketing. Bard Press. 

Montogomery, D. C., Pech, E. A., & Vining, G. G. (2012). Introduction to Linear 

Regression Analysis (5th ed.). Wiley. 

Nazir, M. (2005). Metode Penelitian. Jakarta: Ghalia Indonesia. 

Oxford Dictionary. (2018). English Oxford Living Dictionaries. Retrieved from 

https://en.oxforddictionaries.com/definition/internet 

Peter, J. P., & Olson, J. C. (2010). Consumer Behavior & Marketing Strategy (9th 

ed.). New York, USA: The McGraw-Hill Companies. 

Ridwan, M. (2004). Manajemen Baitul Maal wa Tanwil (BMT). 

Rogers, M, E., & Cartano, D. G. (1962). Methods of Measuring Opinion 

Leadership. Public Opinion Quarterly, 435-441. 

Romiszowski, A., & Mason, R. (1996). Computer Mediated Communication. 

Rowley, J. (1998). Promotion and marketing communications in the information 

marketplace. 383-387. 

Samantha, N. (2015, September 10). Retrieved from To The New: 

www.tothenew.com/blog/the-top-5-food-bloggers-in-jakarta-indonesia/ 

Saravanakumar, D. M., & SuganthaLakshmi, D. T. (2012). Social Media 

Marketing. Life Science Journal. 

Sekaran, U. (2006). Metodologi Penelitian Untuk Bisnis (4th ed.). Jakarta: 

Penerbit Salemba Empat. 



Sengupta, S., Perlroth, N., & Wortham, J. (2012). Behind Instagram’s Success, 

Networking the Old Way. The New York Times, Global Edition. 

Sernovitz, A., Godin, S., & Kawasaki, G. (2009). Word of Mouth Marketing. New 

York: Kaplan Publishing. 

Silvera, D. H., & Austad, B. (2004). Factors predicting the effectiveness of 

celebrity endorsement advertisements. 38(11/12), 1509-1526. 

Statista. (2018, October). Retrieved from The Statistics Portal: 

https://www.statista.com/statistics/248769/age-distribution-of-worldwide-

instagram-users/ 

Sugiyama, K., & Andree, T. (2010). The Dentsu Way: Secrets of Cross Switch 

Marketing from the World’s Most Innovative Advertising Agency. 

McGraw-Hill Education. 

Sugiyono. (2012). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 

Alfabeta. 

Waters, R. (2014). Instagram®: How Kevin Systrom & Mike Krieger Changed the 

Way We Take and Share Photos. Simon and Schuster. 

Wright, J. (2005). Blog Marketing: The Revolutionary New Way to Increase 

Sales, Build Your Brand, and Get Exceptional Results. McGraw-Hill 

Education. 

 


