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CHAPTER I 

INTRODUCTION 

Before analyzing the representations of androgyny in a fashion model, it is 

crucial to comprehend the information regarding the background and problem that 

become the topic of the research. Furthermore, the researcher will explain in depth 

about what’s undermining the research, the problem as well as the statement, 

purpose, significance and organization of the study.  

I.1. Background of the Problem

Fashion has become an integral part in our daily social interactions with 

other people. As Alison Lurie (1981) mentioned in her book: ‘We can lie in the 

language of dress, or try to tell the truth; but unless we are naked and bald it is 

impossible to be silent’. What people wear is also known as ‘the outermost layer 

of the private self put on public display’ (Leeds-Hurwitz, 1993, p. 105). 

According to a survey conducted by Marks & Spencer and Oxfam (Mailonline, 

2016), women spend 17 minutes a day debating what outfit to wear while men 

spend up to 13 minutes riffling through their wardrobe. Meaning, everyone takes 

time only to decorate themselves. Moreover, the dramaturgical theory of Erving 

Goffman can be applied to this research as well. The theoretical concepts of 

Goffman such as identity kit, impression management, and presentation of the self 

fit perfectly to the way people wear their clothes. Goffman said in his writing that 

“dress carries much of the burden of expressing orientation within a situation” 
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(1963, p.213). That is why it is normal for people to take time deciding which 

clothing is appropriate for an event. 

Fashion projects the information of a person, including their identity, their 

social status, even their gender. As Lurie (1981) explained that fashion sends 

messages to other about the information regarding one’s economic and social 

situation, occupation, nationality, individual properties and values. It influences 

and shapes the appearance with significant impact on the construction of social 

identity (Tseelon, 1989). In Barnard (2009), Rouse stated that fashion and 

clothing are the instruments in society that categorize someone according to their 

sex and their gender roles. There are no start-point when people are introduced to 

their gender, even babies are not too young for it. In many cultures, ‘dressing the 

child in blue invest the child with masculinity; in pink, with femininity’ (Stone, 

1962, p.105-106). And with determined gender comes determined roles and 

obligations in the society, thus people respond based on the dress that people put 

on.   

The effect of fashion and clothing is very powerful throughout the history, 

including bringing equality for women. When women had an opportunity to work 

in the early 1900s, it brought a fashion revolution to the way women dress 

(Entwistle, 2015). By starting to work, it means that women start to enter the 

man’s world and therefore they need to make an adjustment and follow the 

masculine dress code. This can be considered as the starting point when women 

get to dress like men and be liberated from the excessive garments. 1920s was a 

time for the western woman’s true liberation. Women started to break all the 

social norms that had been set in place, those women were called the ‘flappers’. 
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They used fashion statement as a symbol of rebellion, such as using long strips of 

cloth, bobbed hairstyles, and such. These women were embracing androgyny to 

prove to men that they were capable of functioning as equally valuable and 

important citizens (e.g. going to work and vote). These flappers were the pioneer 

of the progressively blurring lines between masculinity and femininity (Morley, 

2012).  

Many designers and big brands have taken a role to alter their clothing and 

challenge the gender roles as well as blurring the line of masculinity and 

femininity, including YSL, Alexander McQueen, Gaultier, Givenchy, and Chanel. 

They used clothing to point out the constructed nature of gender and to break 

gender norms from their constructs through their fashion designs (Marcangeli, 

2015). The types of clothing that help bridging the gap between female and male 

are ‘the collared white shirt, the female suit, the oxford shoes, and pants’ (Sobel, 

2017). Thus, the brand gave an opportunity for women to dress up like men and 

have more freedom in determining what they want to wear for the first time in 

history. Women that wear menswear are viewed like a man, being powerful and 

masculine. Thus, the style that they wear is called androgynous fashion, in which 

combining feminine and masculine traits in one body. 

The society was used to recognize binary gender expression, such as 

masculine and feminine. However, since the movement, androgyny is 

increasingly finding its way into mainstream culture (Gligorovska, 2011). 

Androgyny is a form of gender expression that welcomes both masculinity and 

femininity (Killermann, 2013). As posted in Huffington Post (2017), any gender 

identity (i.e., man, woman, non-binary) can inhabit any gender expression (i.e., 
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masculine, feminine, androgyny). And as quoted from FashionRider (2017), ‘the 

bridge between gender roles in 2017 is becoming progressively narrower, not only 

in the fashion industry but throughout society, mainstream media and politics. 

From the runways, through to the high street, the emergence of genderless fashion 

is slowly beginning to distort the line between traditional gender roles in the 

industry’.  

Therefore, many high-end designers are attempting to create the look that 

aims to eliminate the gender labels. Gucci and Burberry are the examples of the 

brand that promote androgyny fashion. Inspired by Orlando, fictional character of 

Virgina Woolf (1928), in which the character switches from man to woman, 

Christopher Bailey as the designer of Burberry showcased a collection of ruffled 

collared shirts, silk pajama separates and paisley prints while Gucci followed suit 

with collection of loose silks, floral prints on suiting and shorts and bows and 

embellishments (FashionRider, 2017). Another example comes from Balenciaga 

as it held its fashion show featured with androgynous models and since then, 

many others followed: ‘Kate moss kissing her colleague at the cover of magazine; 

Givenchy’s muse was transsexual model and Jean Paul Gaultier’s advert which 

shows Karolina Kurkova kissing a beautiful blonde, who is in fact famous 

androgynous model Andrej Pejic’ (Lalovic, 2013). As written in her article of 

‘Androgyny in the fashion world: links and influences’, Itana Lalovic (2013) 

wrote that ‘during the 20th and the beginning of 21st century, androgyny was 

mostly promoted by persons from fashion industry and pop culture. 
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Figure I.1 Burberry’s September 2016 Collection 
Source: Allure. (2016). Burberry reveals details about first see now buy now collection. Accessed 

on 13 October 2018 from https://www.allure.com/story/burberry-see-now-buy-now-campaign 
 

The runways are also moving toward androgyny. It can be seen from 2017 

New York Fashion Week, that raised a big question mark in people’s mind since 

they could not differentiate between masculinity and femininity (The New York 

Times, 2017).  Along with the increasing number of designers that create 

androgyny fashion, the number of models wanted to be recognized as androgyny 

is also increasing. The pioneer of the androgynous model is Grace Jones back in 

the 70s (TheFashionSpot, 2015). Her performance and her look have changed 

gender expectations and drawn the attention of every parties from Helmut Newton 

to Karl Lagerfeld.  
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Figure I.2. Grace Jones as the pioneer of androgynous model in the 1970s 
Source: google images 

 
Many androgynous models then followed her step and become bolder in 

expressing their gender, for example Rain Dove Dubilewski, Ruby Rose, Stav 

Strashko, and  Darell Ferhostan. The trend fits with Crane’s observation (2000), it 

is stated that ‘by the late twentieth century, nineteenth century notions of fixed 

gender identities and intolerance of gender ambiguity were gradually 

disappearing’. As androgyny makes it way to the fashion industry and become the 

fresh angle of fashion, that what makes androgynous fashion models become the 

new faces of the big brands since the traditional male and female models’ 

attitudes are less relevant. Therefore, androgyny is the key to this research.   
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Figure I.3. Rain Dove as an androgyny model 
Source: google images 

 

I.2. Identification of the Problem 

 The fashion trend may move toward androgyny fashion today and the 

demand for androgynous model may be high, yet not every part of the world 

accepts where the trend is going, Indonesia for instance. The country still strongly 

holds to the traditional gender norms and gender roles; therefore, it is still 

considered as gender-deviant if people do cross-dressing, especially for boys.  

 Men’s clothing and women’s clothing has been a subject to the trends in 

styles and fashions throughout decades. Yet, women’s fashion received more 

attention than men’s (Craik, 1993). Davis (1988) argued that men have a restricted 

dress code, while women have an elaborated code. It means that, women are 
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permitted to access to some of the elements of the male dress code (as when 

professional women wear adapted version of ties with their adapted business 

suits), whereas men are unable to utilize most elements of the female dress code 

with equal facility. For example, women can wear oxford shoes, pants, and white 

collared shirt in public without being criticized today, however it is difficult for 

men to wear skirts and bright colors in public without being starred at. As Arnold 

(2001) stated men who displayed an exaggerated style had already been ridiculed 

in the 18th century, as the Macaronis in England or the Incroyables in France. 

While today, men’s excessive use of fashion and ornamentation was commonly 

viewed with suspicion and believe to be a sign of weakness and effeminate vanity.  

The thoughts created in mind and the way people respond to those who violate 

gender norms are because of the discourse rooted in society’s mind in which all 

started with the self. 

Referring to the Foucault’s philosophy about body, power, and society, in 

which initially he (1997, p.225) set out a typology of four inter-related 

‘technologies’, they are technologies of production, technologies of sign systems, 

technologies of power (or domination), and technologies of the self. The notion of 

‘technology’ refers to a way of telling the truth. In his research, Foucault has 

focused on technologies of power and technologies of the self. In definition, 

technologies of the power ‘determine the conduct of individuals and submit them 

to certain ends or domination, an objectivizing of the subject’, meanwhile 

technologies of the self are the various ‘operations on their own bodies and souls, 

thoughts, conduct, and way of being’ that people make either by themselves or 

with the help of others in order to transform themselves to reach a ‘state of 
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happiness, purity, wisdom, perfection, or immortality’ (Foucault, 1997). Both of 

the technologies define the individual and control their conduct, as they make the 

individual a significant element for the state through the exercise a form of power 

which Foucault termed governmentality, in which is to produce useful, docile, 

practical citizens (Foucault, 1997). In this sense, there is a gender norms that have 

been set in the society, in which is a result of power and discourse. The gender 

norms are: men are assigned to always be masculine and in charge of everything, 

while women are determined to be feminine and dependent. This is what society 

considered as normal and acceptable. 

Foucault’s view on the self changes over time, in The History of 

Sexuality, vol I (1980) he presented a change from technologies of domination to 

technologies of the self. In which his perception that the self is restricted under the 

coercive power has turned into how discourse determined what people do every 

day. The general assumption of western culture is that the body and its desires 

reveal the truth about the self. When people reveal their information about 

themselves especially their desires, then they become the subject of the truth. It is 

important to be noted that one cannot disclose without renouncing. Foucault 

coined two kinds of renunciation, in which are exomologies (its heart is about 

exposing and receiving the penance, focusing on action received) and exagoreusis 

(verbalizing the self, self-examination, focus on the mind of oneself). What 

Foucault means by this is that all human beings are subjected to the truth when 

they are telling others about who they are, and they will be followed with 

consequences afterwards. For example, when Darell Ferhostan disclosed that he is 

an androgyny, he is becoming a subject to the truth. However, as the 
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consequences, he got rejected by most of model agencies in Indonesia for being 

norms-deviant.   

Foucault (1988) pointed out that, since a common cultural feature is the 

paradoxical combination of prohibitions against sexuality on the one hand and 

strong incitation to speak the truth on the other, his project became focused on a 

history of this link, asking how individuals had been made to understand 

themselves in terms of what was forbidden, namely the relationship between truth 

and asceticism. On the other side, Foucault (1997) emphasized that individuals are 

always in the process of ‘constituting themselves as ethical subjects through both 

technologies of the self and ethical self-constitution and a notion of power that is 

not simply based upon repression, coercion or domination’. He, then, perceived 

individuals as ‘self-determining agents capable of challenging and resisting the 

structures of domination in modern society’ (McNay, 1992). From this paragraph, 

Foucault is trying to say that when it comes to people, they cannot just be 

categorized into binary terms that has already existed, they can develop 

themselves deeper and beyond that, especially when it comes to gender.  

The thing with subjectivity was started with the existence of social 

divisions brought in the name of madness, illness, and delinquency, along with 

their effects on the constitution of a rational and normal subject (Foucault, 1997, 

p.88). Foucault (1997, p.51) then determined the group of abnormals that consist 

of three elements that own formation was not exactly synchronic, such as the 

human monster, the individual to be corrected, and the onanist. What makes a 

human monster a monster is the disturbance it brings to juridicial regularities (it 

does not refer purely and simply to the law but does not suspend it either it snares 
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the law, provoking effects, triggering mechanisms), it combines the impossible 

and the forbidden. In this context, androgyny is considered as the human monster, 

as it violates the existing gender roles and norms. People are questioning on how 

to categorize them and what to do with androgynous beings. Society are afraid of 

them since they brought disturbance to the law that has been there. Androgyny is 

considered as abnormal and gender-deviant. 

When it comes to gender, Judith Butler (1990) argued that since gender is 

performative then there should be no identity exists behind the acts that 

supposedly ‘express’ gender, and these acts constitute, rather than express, the 

illusion of the stable gender identity. Thus, it makes gender has no solid, universal 

meaning, and it opens a room for interpretation. However, the gender ‘performs’ 

outside the binary established gender is called gender trouble. When society only 

familiars with the term of masculine and feminine, androgyny becomes something 

that bothers them. It changes something that has been established in the society. 

From the explanation of Foucault and Butler, this makes androgyny 

becomes something deviant in gender. It violates the established gender norms, it 

brings disturbance to what considered as normal: woman dresses femininely and 

man dresses in a masculine way.   

Darell Ferhostan is the first androgynous male model from Indonesia. The 

way he looks represents his identity as the combination of masculinity and 

femininity. However, it is not easy for him to be accepted in the modeling world 

in Indonesia. It is because most of the people in Indonesia are still bounded with 

the regulations that determine people’s rights and obligations based on their 

biological sex. They still misinterpret androgyny as a part of homosexuality and 
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transgender (Goenawan, 2007). Thus, Darell got rejected a lot for dressing as an 

androgyny during his casting in Indonesia, yet he now has succeeded and pursued 

his career as an androgynous model in Paris. 

 It can be seen that the style and the look that he portrays is not align with 

what people expected from him as a man. The elements of androgyny is portrayed 

in Darell Ferhostan when he was featured in one of Yohji Yamamoto’s Collection 

as seen in his Instagram account.  

  

I.3. Statement of the Problem 

 After identifying and describing the problem, therefore the question that 

the researcher intends to answer is:  

“How is androgyny represented in Darell Ferhostan as seen in Yohji 

Yamamoto’s Instagram ? 

  

I.4. Purpose of the Study 

 The purpose of the study is to describe and analyze the representation of 

androgyny in terms of the clothing Darell puts on, his physical appearance, his 

gestures by conducting a content analysis of Darell’s photos uploaded in a 

Japanese designer’s Instagram page. The researcher will not focus on the sexual 

orientation, the media that are used to upload the photos. Subsequently, the 

researcher aims to understand better about the sign and symbol used to portray 

androgyny in a fashion model. 
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I.5. Significance of the Study 

I.5.1 For Academic Benefit 

  The researcher hopes that this research can deepen pre-existing 

knowledge about androgyny, how it only a matter of choice to express the self and 

has nothing to do with their sexual orientation and biological sex. In addition, this 

research will be useful in the field of semiotic studies.  

I.5.2 For Practical Benefit 

 Through this research, the researcher wants to give insight and expand the 

knowledge of designers, models, and other people in general how gender is not 

binary, especially the way to express it.  

I.5.3 For Social Benefit 

 Since fashion is pervasive, people in general needs to know how powerful 

it is and the impact it can bring to the society, especially regarding the perception 

of androgyny. The researcher wishes that this research will add to the intelligence 

regarding the topic and anyone who wants to know more about the issues brought 

up. 

 

I.6. Organization of the Study 

CHAPTER 1 – Introduction 

 The chapter is divided into six sub-chapters, they are the background of 

the problem, identification of the problem, statement of the problem, purpose of 

the study, significance of the study, and the organization of the study.  

CHAPTER II – Research Object and Research Subject 
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 The object of the research is Darell Ferhostan as androgynous fashion 

model, the history of androgyny, and the concept of androgyny in Indonesia. 

Meanwhile the research of the subject is Yohji Yamamoto’s Instagram and 

literatures about him as the researcher collect the data from them. 

CHAPTER III – Literature Review 

 This chapter stresses about the theories and concepts that researcher uses 

related to the topic of the research.  

CHAPTER IV -  Research Methodology 

 In the chapter of research methodology, the researcher will describe in-

depth the method and techniques that will be conducted in order to collect, 

analyze and test the validity of the data found.  

CHAPTER V – Research Findings and Discussion 

 The researcher will conduct an analysis to the unit of analysis with the 

methods that have been described in chapter four, the theories and concepts that 

have been explained in chapter three in order to get the answer for the research 

question. By the end of the chapter, the researcher will explain the findings and 

doing a validity regarding the result of the analysis. 

CHAPTER V – Conclusion and Suggestion 

 This is the last chapter of the research in which is divided into conclusion 

and suggestion. The conclusion will be answering the question of the problem and 

supported by the data that has been analyzed in the previous chapter. Meanwhile, 

the suggestion will be the opinion of the researcher on what can be improved for 

the future research.  


