BIBLIOGRAPHY

Arens, A.A., Elder, R.J., & Beasley, M.S. (2008). Auditing and Assurance Services:
An Integrated Approach and ACL Software 12" edition. USA: Pearson.

Arnott, D. C., & Bridgewater, S. (2002). “Internet, Interaction and Implication for
marketing.” Marketing Intelligence and Planning, Vol. 20(2):86-95.

Belch, G. E., & Belch, M.A. (2009). Advertising and Promotion: An Integrated
Marketing Communication Perspective 8" edition. New York: McGraw-Hill.

Blythe, J. (2003) Essentials of Marketing Communications 2™ edition. England:
Prentice Hall.

Chadha, R. (2017). In Indonesia Path Still Hans On. Accesed November 26, 2018,
From https://www.emarketer.com/Article/Indonesia-Path-Still-Hangs-
On/1015976

Chitty, W., Baker, N., and Shimp, T. A. (2005). Integrated Marketing
Communication. South Melbourne: Thomson.

Clow, K., & Baack, D. (2016). Integrated Advertising, Promotion and Marketing
Communication (7th ed.). England: Pearson Education Limited.

Creassionbrand. (2011). Menciptakan Penjualan Melalui Social Medi@. Jakarta:
PT. Elex Media Komputindo.

Duncan, T. (2008). Principles of Advertising and IMC 2™ edition. New York:
McGraw-Hill.

Evans, D. (2008). Social media marketing an hour a day. Canada: Wiley Publishing.

Evans, D., & McKee, J. (2010). Social Media Marketing: The Next Generation of
Business Engagement. Indiana: Wiley Publishing.

Fill, Chris. (2005). Marketing Communications: Engagements, strategies, and
Practice. Harlow: Pearson Education.

Fill, Chris. (2009). Marketing Communications: Interactivity, communities, and
content: Financial times. England: Prentice Hall.

Freishchald, N. (2016). One year of acquisition, Path is more dead than ever.
Accessed November 6, 2018, from https://www.techinasia.com/path-one-
year-after-acquisition

Gunelius, S. (2011). 30-minute: Social Media Marketing. New Y ork: McGraw-Hill.



Kabani, S.H., & Brogan, C. (2010). The Zen of Social Media Marketing. USA:
Perseus Distibution.

Kotler, P. (1991). Marketing Management: Analysis, Planning, and Control (8th
ed.) Englewood Cliffs, NJ:Prentice-Hall, Inc.

Kotler, P., & Armstrong, G. (2004). Principles of Marketing (10th ed). New Jersey:
Pearson.

Kotler, P., & Keller, K. L. (2009). Marketing Management. New Jersey: Pearson
Educations,Inc.

Lane, W. R., King, K. W., & Rusell, J. T. (2008). KLEPPNER’S Advertising
Procedure (17" ed). Boston: Pearson Education.

Ouwersloot, H., & Duncan, T. (2005). Principle of Advertising and IMC,
International Edition 2nd ed. New York: McGraw-Hill.

Ouwersloot, H., & Duncan, T. (2008). Integrated Marketing Communication,
European ed. New York: McGraw Hill.

Percy, L. (1997). Strategies for Implementing Integrated Marketing
Communications. Chicago: NTC Publishing.

Pertiwi, W.K. (2018). Riset Ungkap Pola Pemakaian Medsos Orang Indonesia.
Accessed November 29, 2018, from
https://tekno.kompas.com/read/2018/03/01/10340027/riset-ungkap-pola-
pemakaian-medsos-orang-indonesia

Semenik, R. J. (2002). Promotion and Integrated Marketing Communications.
Cincinnati: Ohio.

Shaw, A. (2018). How Social Media Can Move Your Business Forward. Accessed
November 29, 2018, from
https://www.forbes.com/sites/forbescommunicationscouncil/2018/05/11/ho
w-social-media-can-move-your-business-forward/#4111efad4cf2

Shimp, T. A. (2010). Integrated Marketing Communications in Advertising and
Promotion (8" ed). South-Western: Thomson Corporation.

Thomases, H. (2010). Twitter Marketing: An Hour A day. Indiana: Wiley
Publishing.

West, R., & Lynn H. T. (2010). Introducing Communication Theory (4™ ed). New
York: McGraw-Hill.



Wood, J.T. (2006). Communication Mosaics (4™ ed). USA: Wadsworth.

Zarella, D. (2010). The Social Media Marketing Book. Canada: O’Reilly.



