
	

	
	

DAFTAR PUSTAKA 
 

 
A, Shimp,Terence.(2003). Periklanan Promosi & Aspek Tambahan Komunikasi 
 Pemasaran.Terpadu, Jilid I ( edisi 5), Jakarta: Erlangga. 

 

Abdurrahman, N.H., (2015). Manajemen Strategi Pemasaran, Bandung: CV. 
Pustaka Setia. 

 
Alo, Liliweri. (2011). Komunikasi Antar Personal. Jakarta: Remaja Rosdakarya. 

 
Asosiasi Penyedia Jasa Internet Indonesia. “Data Pengguna Internet di Indonesia 

2019”, Homepage on-line. Diperoleh dari: https://apjii.or.id; Internet; 
diakses tanggal 18 Februari 2020. 

 
Belch, G.E and M.A. Belch. (2015). Advertising And Promotion: An Integrated 
 Marketing Commnunications Perspective. New York: The McGraw 
 Hill. 

 
Cangara, Hafied. (2013). Perencanaan dan Strategi Komunikasi. Jakarta: Raja 

Grafindo. 
 

Chitty, William, Nigel Barker, Terence A.Shimp, (2005). Integrated Marketing 
Communications. Australia: Cengage Learning Australia Pty Limited. 

 
Clifton, Rita dan John Simmons. (2003).  Brands and Branding. London: Profile 

Books LTD. 
 

Clow E. Kenneth dan Donald E. Baack. (2012). Integrated Advertising, 
Promotion and Marketing Communications, 5th Edition. Pearson. 

 
Effendy, Onong Uchjana. (2009). Komunikasi Teori dan Praktek. Bandung: 

Remaja Rosdakarya. 
 
Elley, Brandon dan Tilley, Shayne. (2009). Online Marketing Inside Out. 

Cambridge Stree. Sitepoint Pty, Ltd. 
 

Facebook Indonesia. “Studi Kasus Samsung Indonesia”, Homepage on-line. 
Diperoleh dari:  

 https://www.facebook.com/business/success/instagram/samsung-
indonesia/; Internet; diakses tanggal 25 Februari 2020. 

 
Gunelius, Susan. (2011). 30-Minute Social Media Marketing. United States: 

McGraw-Hill Companies 
 



	

	
	

Guinn O’ Thomas, Chris Allen, dan Richard J. Semenik. (2006). Advertising and 
Integrated Brand Promotion.Cengage 

 

Instagram. “About”, Homepage on-line. Diperoleh dari: 
https://www.instagram.com/; internet; diakses tanggal 5 Maret 2020. 

 
Instagram Rapier Technology. “Profil Rapier Technology Indonesia”, Homepage 

on-line. Diperoleh dari: 
https://www.instagram.com/rapiertechnology/?hl=en; Internet; diakses 

tanggal 18 Februari 2020. 
 

Keller, Kevin Lane. (2013). Strategic Brand Management building, measuring, 
and managing brand equity. 3rd ed. New Jersey: Prentice-Hall.  

 
Kotler, Philip dan Keller. (2012). Manajemen Pemasaran Edisi 12. Jakarta: 

Erlangga,  
 

Kotler, Philip dan Armstrong. (2015). Prinsip – Prinsip Manajemen Edisi 14 Jilid 
1. Jakarta: Erlangga,  

 
Levine, Michael. (2003). A Branded World; Adventures in Public Relations and 

the Creation of Superbrands. USA: Wiley. 
 

Morreale, P. Sherwyn, Michael M Osborn & Judy Pearson. (2006). Why 
Communication is Important: A Rationale for The Centrality of the Study 
of Communication. JACA. 

 

Machado, Carolina, dan J. Paulo Davim., (2016). MBA: Theory and Application 
of Business and Management Principles. Switzerland: Springer. 

 
Nasrullah, Rulli. (2015). Media Sosial Perspektif Komunikasi, Budaya dan 

Sosioteknologi. Bandung: Simbiosa Rekatama Media. 
 

Purba, Amir. (2006). Pengantar Ilmu Komunikasi. Medan: Pustaka Bangsa. 
 

Pratomo Yudha. “ 2019, Industri Indonesia Diprediksi Belanja Rp 465 Triliun 
untuk ICT”, Homepage on-line. Diperoleh dari: 

https://tekno.kompas.com/read/2019/01/31/14390047/-2019-industri-
indonesia-diprediksi-belanja-rp-465-triliun-untuk-ict; Internet; diakses 

tanggal 18 Februari 2020.  
 

Rangkuti, Freddy. (2009). Strategi Promosi yang Kreatif dan Analisis Kasus 
Integrated Marketing Communication. Jakarta: GramediaPustakaUtama. 

 



	

	
	

Rapier Technology Indonesia. “About”, Homepage on-line. Diperoleh dari: 

https://www.rapiertechnology.co.id/; Internet; diakses tanggal 18 Februari 
2020.  

Safko, Lon dan David K. Brake. (2009). The Social Media Bilble. New Jersey: 
Hoboken,  

 
Scissons, M. , Sim, H., & Vo, J. (2014). Flashtock’s Instagram Marketing 

Strategy 
 E-book.       Tersedia 

https://instagrampartners.com/wpcontent/uploads/2015/11/Flashstocks-
Instagram-Marketing-Strategy-E-book2015-1.pdf (Diakses pada 5 Maret 

2020. 
 

Silalahi, Marina. “Kampanye #AdaAqua dari Danone”, Homepage on-line. 
Diperoleh dari: https://mix.co.id/marcomm/brand-communication/digital-

brand-communication/kampanye-adaaqua-dari-danone/; Internet; diakses 
tanggal 25 Februari 2020. 

 
Smith, PR. dan Ze Zook. (2011). Marketing communications: Integrating offline 

and online with social media. Great Britain: Ashford Colour Press.  
 

Tempo.co. “Wujudkan Pertumbuhan Ekonomi, Kemenperin Prioritaskan Lima 
Sektor Industri”, Homepage on-line. Diperoleh dari: 

https://nasional.tempo.co/read/1291779/wujudkan-pertumbuhan-ekonomi-
kemenperin-prioritaskan-lima-sektor-industri; Internet; diakses tanggal 18 

Februari 2020. 
 

Tubbs, Stewart L & Sylvia Moss, (2011). Human Communication: Konteks-
Konteks Komunikasi, Editor Deddy Mulyana, Remaja Rosdakarya, 
Bandung. 

 

West, Richard, dan Lynn H. Turner. (2014). Introducing Communication Theory: 
Analysis and Application. New York: McGraw-Hill. 

 

 

 


