
 

 
 

 

56 

DAFTAR PUSTAKA 

Aaker, D. a. (1991). Managing Brand Equity. Journal of Marketing. 

Ballantyne, R., Warren, A., & Nobbs, K. (2006). The evolution of brand choice. 

Journal of Brand Management. https://doi.org/10.1057/palgrave.bm.2540276 

Belch, G. E., & Belch, M. A. (1993). Introduction to Advertising & Promotion: 

An Integrated Marketing Communications Perspective. 

Budiastuti, D., & Bandur, A. (2018). Validitas dan Reabilitas Penelitian. In Binus. 

www.mitrawacanamedia.com 

Carter, D. (2005). Logo redesign : how 200 companies successfully changed their 

image. 

Carter, D. E. (2005). The Big Book of Logos 4. HarperCollins. 

https://books.google.co.id/books?id=2bLdPwAACAAJ 

De Pelsmaker, P., Geuens, M., & Van den Bergh, J. (2014). Marketing 

Communication - A European Perspective (4. Edition). In Marketing 

Communications. 

Erdem, T., & Swait, J. (1998). Brand equity as a signaling phenomenon. Journal 

of Consumer Psychology. https://doi.org/10.1207/s15327663jcp0702_02 

Farhana, M. (2012). Brand Elements Lead to Brand Equity: Differentiate or Die. 

Information Management and Business Review, 4(4), 223–233. 

https://doi.org/10.22610/imbr.v4i4.983 

Ghasemi, A., & Zahediasl, S. (2012). Normality tests for statistical analysis: A 

guide for non-statisticians. International Journal of Endocrinology and 

Metabolism, 10(2), 486–489. https://doi.org/10.5812/ijem.3505 



 

 
 

 

57 

Ghozali, I. (2016). Aplikasi Analisis Multivariate dengan Program IBM SPSS 23. 

(Edisi 8). Semarang: Badan Penerbit Universitas Diponegoro. 

Gounder, S. (2004). Chapter 3 - Research methodology and research questions. 

Research Methodology and Research Method, March 2012, 84–193. 

Gujarati, D., & Gujarati, D. (2015). Panel Data Regression Models. In 

Econometrics. https://doi.org/10.1007/978-1-137-37502-5_17 

Hamni Fadlilah Nasution. (2017). INSTRUMEN PENELITIAN DAN 

URGENSINYA DALAM PENELITIAN KUANTITATIF. BMC Public 

Health, 5(1), 1–8. 

https://ejournal.poltektegal.ac.id/index.php/siklus/article/view/298%0Ahttp://

repositorio.unan.edu.ni/2986/1/5624.pdf%0Ahttp://dx.doi.org/10.1016/j.jana.

2015.10.005%0Ahttp://www.biomedcentral.com/1471-

2458/12/58%0Ahttp://ovidsp.ovid.com/ovidweb.cgi?T=JS&P 

Hartono. (2011). Statistik Penelitian. In Statistik Penelitian. 

Henderson, P. W., & Cote, J. A. (1998). Guidelines for selecting or modifying 

logos. Journal of Marketing. https://doi.org/10.2307/1252158 

Jackson, D. M. (2003). Sonic Branding. In Sonic Branding. 

https://doi.org/10.1057/9780230503267 

Jamieson, S. (2004). Likert scales: How to (ab)use them. In Medical Education. 

https://doi.org/10.1111/j.1365-2929.2004.02012.x 

Junaidi. (2015). Memahami skala-skala pengukuran. ResearchGate, May, 1–5. 

Karailievova, I. (2012). Impact of Songs and Jingles Used in Advertising on 

Brand and Product Awareness. November. 



 

 
 

 

58 

Keller, K. L., Parameswaran, M. G., & Jacob, I. (2011). Branding Syllabus Feb 

2012. Strategic Brand Management: Building, Measuring, and Managing 

Brand Equity. 

Keller, Kevin L. (2005). Strategic Brand Management Process. In Moderne 

Markenführung. https://doi.org/10.1007/978-3-8349-4541-9_3 

Keller, Kevin Lane. (2013). Strategic Brand Management (global edition). In 

Pearson Education Limited. 

Kotler, P., & Keller, K. L. (2015). Marketing Mangement. In Pearson Edition 

Limited. 

Likert, R. (1932). A technique for the measurement of attitudes. Archives of 

Psychology. 

Malo, M. (1986). Metode penelitian sosial. Penerbit Karunika, Jakarta. 

https://books.google.co.id/books?id=Xg3EnQAACAAJ 

Maslow, A. H. (1943). A theory of human motivation. Psychological Review, 

50(4), 370–396. https://doi.org/10.1037/h0054346 

Masoom, M. R., & Pasha, S. H. A. (2013). Top of the Mind Awareness (TOMA) 

of a Particular Brand as Leading Consideration of Purchasing the Product: 

An Empirical Assessment. JIMS8M: The Journal of Indian Management & 

Strategy, 18(1), 13–20. 

Mathew, L. S., & Panicker, S. (2019). A study on impact of Brand Elements on 

Brand Equity with special reference to ‘ Sony Corporation .’ 3085(01), 180–

184. 

Mohajan, H. K. (2017). Two Criteria for Good Measurements in Research: 



 

 
 

 

59 

Validity and Reliability. Annals of Spiru Haret University. Economic Series, 

17(4), 59–82. https://doi.org/10.26458/1746 

Muhammad, S. A., & Muath, L. S. (2018). Impact of brand elements on brand 

equity: An applied study on Jordanian Corporations. African Journal of 

Marketing Management, 10(3), 17–27. 

https://doi.org/10.5897/ajmm2016.0493 

Neuman, W. L. (2011). Social Research Methods: Qualitative and Quantitative 

Approaches. In Pearson Education. 

Notoatmodjo. (2012). Metodologi Penelitian Kesehatan Cetakan Kedua. Rineka 

Cipta. 

Reichert, G. (1972). Advertising. Alexander Hamilton Institute. 

Riduwan. (2010). Dasar Dasar Statistika. In Pendidikan Dan Perilaku Kesehatan. 

Rizki, M. B. (2018). Pengaruh Tagline dan Jingle Iklan Terhadap Pembentukan 

Brand Awareness ( Studi Pada Iklan Oreo dengan Tagline “ Penuh 

Keajaiban ” dan Jingle “ Bayangkan Ku Beri Oreo ” di Televisi Terhadap 

Masyarakat di Kota Medan ). 

rono, L. (2018). Microcredit and Its Relationship To the Growth of Small and 

Medium Enterprises in Konoin Subcounty, Kenya. International Journal of 

Advanced Research, 6(4), 961–968. https://doi.org/10.21474/ijar01/6935 

Sarwono, J. (2017). Artikel Teori Regresi. Jonathansarwono.Info, 1–14. 

Shimp, T. A. (2010). Integrated Marketing Communications in Advertising and 

Promotion. South-Western Cengage Learning. 

https://books.google.co.id/books?id=__c4nQAACAAJ 



 

 
 

 

60 

Silk, A. J., & Urban, G. L. (1978). Pre-Test-Market Evaluation of New Packaged 

Goods: A Model and Measurement Methodology. Journal of Marketing 

Research. https://doi.org/10.2307/3151248 

Smidts, A., Pruyn, A. T. H., & Van Riel, C. B. M. (2001). The Impact Of 

Employee Communication And The Impact Of Perceived External Prestige 

And Communication Climate. Journal of Organizational Behavior. 

https://doi.org/10.2307/3069448 

Soehadi, A. W. (2006). Effective Branding : Konsep dan Aplikasi Pengembangan 

Merek yang Sehat dan Kuat. 

Sugiyono. (2018). Metode Penelitian Kuantitatif,Kualitatif dan R&D. In Ke-26. 

Wells, A. W., Moriarty, S. E., & Mitchell, N. (2010). Advertising : Principles & 

Practice. Managing. 

Wu, W. Y., Fu, C. S., Huang, H. S., & Wang, H. C. (2010). Effects of sound 

stimuli applied in branding: An empirical study of its antecedents and 

consequences. Asian Journal of Business and Accounting, 3(1), 27–54. 

Zikmund, W. G. (2006). Basic Data Analysis: Descriptive Statistics. Expert 

Review of Anticancer Therapy. 

 

 

 

 

 

 


