
91 

 

 

 

 

DAFTAR PUSTAKA 

Aaker, D. (1991). Managing Brand Equity:Capitalizing on the Value of a Brand 
Name. New York: Free Press. 

 

Albert et al. (2013). Brand passion: antecedents and consequences. Journal of 
Business Research, 904-909. 

 

Albert et al. (2013). Brand passion: Antecedents and consequences. Journal of 
Business Research, 904-909. 

Ambler et al. (2002). Marketing and the Bottom Line. London: Pearson Line. 

Arikunto, S. (2010). Prosedur Penelitian Suatu Pendekatan Praktik. Jakarta: Rineka 

Cipta. 
 

B.A Carroll and A.C Ahuvia. (2006). Some antecedents and outcomes of brand love. 
Marketing Letters, 79-89. 

 

B.A Mattingly and G.W Lewandowski. (2013). The power of one: Benefits of 
individual selfexpansion. The Journal of Positive Psychology, 12-22. 

 

Bairada et al. (2019). The impact of brand personality on consumer behavior: the 
role of brand love. Journal of Fashion Marketing and Management: An 
International Journal, 30-47. 

 

Banister et al. (2014). A Cultural Exploration of Consumers’ Interactions and 
Relationships with Celebrities. Journal of Marketing Management, 1-29. 

 

Bauer et al. (2007). How to create high emotional consumer-brand relationships 
The causalities of brand passion. 2007 Australian & New Zealand 
Marketing Academy Conference Proceedings, (pp. 2189-2198). Otago. 

 

Belk, R. (1988). Possesions and the extended self. Journal of Consumer Research, 
139-168. 

 

Belk, R. (2013). Extended self in the digital world. Journal of Consumer Research, 
477-500. 

 

Bonnici, S. (2015). Brand and Branding. Wiley Encyclopedia of Management, 1-3. 

Bonnici, T. S. (2015). Brand and Branding. John Wiley & Sons, Ltd. 



92 

 

 

 
 

Brakus et al. (2009). “Brand Experience; What Is It? How Is It Measured? Does It. 
Journal Of Marketing, 52-68. 

 

Brown and Alnawas. (2016). Service quality and brand loyalty: the mediation effect 
of brand passion, brand affection and self-brand connection. International 
Journal of Contemporary Hospitality Management, 2771-2794. 

 

Budiaji, W. (2013). Skala pegukuran dan jumlah respon skala likert. Jurnal Ilmu 
Pertanian dan Perikanan , 127-133. 

 

Chaudhuri and Holbrook. (2001). The Chain of Effect from Brand Trust and Brand 
Affect to Brand Performance: The Role of Brand Loyalty. Journal of 
Marketing, 81-93. 

 

Cheng et al. (2012). The effects of self-brand connections on responses to brand 
failure: A new look at the consumer-brand relationship. Journal of 
Consumer Psychology, 280-288. 

 

CNNIndonesia. (2020, Agustus 12). CNN Indonesia. Retrieved from 
https://www.cnnindonesia.com/teknologi/: 
https://www.cnnindonesia.com/teknologi/20200812124134-384- 
534839/penjualan-mobil-mulai-pd-naik-103-persen-pada-juli-2020 

 

Damara, D. (2020, Juli 17). Bisnis.Com. Retrieved from otomotif. Bisnis.com: 
https://otomotif.bisnis.com/read/20200717/275/1267548/semester- 
i2020-bmw-ungguli-mercedes-benz-di-pasar-indonesia 

 

Das, G. (2018). Does brand experience translate into brand commitment?: A 
mediatedmoderation model of brand passion and perceived brand 
ethicality. Journal of Business Research. 

 

Davood Ghorbanzadeh et al. (2020). Antecendents and consequences of brand 
passion among young smartphone consumers. Cogent Business and 
Management, 1. 

 

Dwivedi et al. (2015). Celebrity endorsement, self-brand connection and 
consumer-based brand equity. Journal of Product & Brand Management, 
449–461. 

 

Escalas, J. (2003). Narrative processing: building consumer connections to brands. 
Journal of Consumer Psychology, 168-180. 

http://www.cnnindonesia.com/teknologi/
http://www.cnnindonesia.com/teknologi/20200812124134-384-


93 

 

 

 
 

Escalas, J. (2003). You Are What They Eat: The Influence of Reference Groups on 
Consumers’ Connections to Brands. Journal of Consumer Pyschology, 339. 

 

Escalas, J.E. (2004). Narrative processing : building consumer connections to 
brands. Journal of Consumer Psychology, 168-180. 

 

Francisco Maffezzolli. (2014). Construing loyalty through brand experience: the 
mediating role of brand relationship quality. Journal of Brand 
Management, , 446-458. 

 

Ganesh et al. (2010). Online shopper motivations, and e-store. Journal of Retailing, 
106-115. 

 

Gaustad et al. (2018). The Perils of self brand connection. Psychology and 
Marketing. 

 

Ghozali, I. (2014). Structural Equation Modeling: Metode Alternatif dengan Partial 
LeasSquare (PLS). Semarang: Badan Penerbit Universitas Diponegoro. 

 

Gounaris, S., & Stathakopoulos, V. (2011). Antecedents and consequences of 
brand loyalty: An empirical study. Journal of Brand Management, 283-306. 

 

Griffin, J. (2010). Customer Loyalty, Menumbuhkan dan Mempertahankan 
Kesetiaan Pelanggan. Jakarta: Erlangga. 

 

Griffin, Jill. (2003). Customer Loyalty, Menumbuhkan dan Mempertahankan 
Kesetiaan Pelanggan. Jakarta: Erlangga. 

 

Grundlach et al. (1995). The Structure of Commitment in Exchange. Journal of 
Marketing, 78-92. 

 

Hair et al. (2011). PLS-SEM:Indeed a Silver Bullet. Journal of Marketing Theory and 
Practice, 139-152. 

 

Hakala et al. (2015). Operationalising brand heritage andcultural heritage. Journal 
of Product and Brand Management, 263-275. 

 

Hamerl et al. (2016). Attribution of symbolic brand meaning: The interplay of 
consumers, brands and reference groups. Journal of Consumer Marketing, 
32-40. 



94 

 

 

 
 

Haryono, H. S. (2016). Metode SEM Untuk Penelitian Manajemen AMOS LISREL 
PLS. Jakarta: Intermedia Personalia Utama. 

 

Henseler et al. (2015). A new criterion for assessing discriminant validity in 
variance-based structural equation modeling. Journal of the Academy of 
Marketing Science. 

 

Hulten, B. (2011). Sensory marketing: the multi-sensory brand-experience 
concept. European Business Review, 256-273. 

 

Hwang J. and Hyun, S.S. (2012). “The antecedents and consequences of brand 
prestige in luxury restaurants. Asia Pacific Journal of Tourism Research, 
656-683. 

 

Iglesias et al. (2011). The role of brand experience and affective commitment in 
determining brand loyalty. Journal of Brand Management, 570-582. 

 

J.Kang, A. S. (2017). An investigation of brand experience on brand attachment, 
knowledge, and trust in the lodging industry. Journal of Hospitality 
Marketing and Management, 1-22. 

 

Joseph Belizzi & Robert Hite. (1992). Psychology & Marketing. In Environmental 
Color, Consumer Feelings, and Purchase Likelihood, (pp. 347-363). 

 

Kabiraj, S., & Shanmugan, J. (2011). Development of a Conceptual Framework for 
Brand Loyalty: A Euro-Mediterranean Perspective. Journal of Brand 
Management, 285-299. 

 

Keller, K. L. (2008). Strategic Brand Management: Building, Measuring, and 
Managing Brand Equity. Pearson. 

 

Khan, M.A., & Mahmood, Z. . (2012). Impact of Brand Loyalty Factors on Brand 
Equity. Journal of Academic Research, 33-37. 

 

Kuikka and Laukkanen. (2012). Brand loyalty and therole of hedonic value. journal 
of Product and Brand Management, 529-537. 

 

Kuleh, Y. (2016). The Effect of Brand Trust and Affection on the Attitudinal and 
Purchase Loyalty of Celluler Telecomunication Customers in East 
Kalimantan – Indonesia . European Journal of Business and Management. 



95 

 

 

 
 

Kumar et al. (2015). Enhancing consumers’ affection for a brand using product 
design. Journal of Product Innovation Management, 716-730. 

 

Kurniawan, R. (2019, maret 1). Detikoto. Retrieved from Detikoto: 
https://oto.detik.com/mobil/d-4449123/dua-penyebab-mulai- 
bergesernya-tren-otomotif-indonesia 

 

Kurniawan, R. (2019, Maret 1). https://oto.detik.com/. Retrieved from Detikoto: 
https://oto.detik.com/mobil/d-4449212/walaupun-transportasi-umum- 
sudah-baik-kebutuhan-memiliki-mobil-tetap-tinggi 

 

Kurniawan, R. (2020, Juli 21). Kompas.com. Retrieved from Otomotif.Kompas.com: 
https://otomotif.kompas.com/read/2020/07/21/174200115/segmen- 
mobil-mewah-penjualan-bmw-kalahkan-mercedes-benz?page=all 

 

Law et al. (2009). How Does Visual Merchandising Affect. European Journal of 
Marketing, 112-133. 

 

Leo Schiffman and Leslie Kanuk. (2010). Consumer Behavior. Pearson. 
 

Lin, L. (2010). The relationship of consumer personality trait, brand personality and 
brand loyalty: an empirical study of toys and video games buyers. Journal 
of Product and Brand Management, 4-17. 

 

Lithopoulos. (2020). An Experimental Application of the Brand Equity Pyramid 
Using a Healthy Movement Product Brand. Social Marketing Quarterly, 
129-145. 

 

Maheswari et al. (2014). Determinants of Brand Loyalty : A Study of the 
Experience-Commitment Loyalty Constructs. International Journal of 
Business Administration. 

 

Matzler et al. (2018). Who isspreading the word? The positive influence of 
extraversion on consumer passion and brand evangelism. Marketing 
Theory and Applications, 25-32. 

 

Maurya, U. K. (2012). What is a brand ? A perspective on brand meaning. European 
Journal of Business and Management. 

 

Mazzocco, Philip J., Derek D. Rucker, Adam D. Galinsky, and Eric T. Anderson. 
(2012). Direct and Vicarious Conspicuous Consumption: Identification with 



96 

 

 

 
 

Low-Status Groups Increases the Desire for High-Status Goods. Journal of 
Consumer Psychology, 520-528. 

 

McCarthy, S. T. (2016). It's All About Me: How Self-Brand Connection and Social 
Media Interactivity Influence Purchase Intent. Theses and Dissertations. 

 

N. Albert & D. Merunka. (2013). The role of brand love in consumer brand 
relationships. Journal of Consumer Marketing, 258-266. 

 

N.Albert & D.Merunka. (2013). The role of brand love in consumer-brand 
relationships. Journal of Consumer Marketing, 258-266. 

 

Newman, J.W. & Werbel, R.A. (1973). Multivariate analysis of brand loyalty for 
major household appliances. . Journal of Marketing Research, 404-409. 

 

Nugrahani et al. (2014). Analisis Penguatan Merek dalam Membentuk Ekuitas 
Merek pada Minuman Sari Buah BB. Jurnal Agribisnis, 189-201. 

 

Ong et al. (2018). Impact of brand experience on loyalty. Journal of Hospitality 
Marketing and Management, 755-774. 

 

OTOFLIK. (2018). Otoflik. Retrieved from 50 Mobil Mewah di Dunia dan Indonesia 
Paling Keren 2020: https://www.otoflik.com/mobil-mewah-di-dunia-dan- 
indonesia/ 

 

Park et al. (2010). Brand attachment and brand attitude strength: conceptual and 
empirical differentiation of two critical brand equity drivers. Journal of 
Marketing, 1-17. 

 

Perez-Truglia and Ricardo. (2013). A Test of the Conspicuous-Consumption Model 
Using Subjective Well Being Data. Journal of Socio-Economics, 146-154. 

 

Pourazad et al. (2019). The power of brand passion in sports apparel brands . 
Journal of Product & Brand Management. 

 

Prasetyo, B. (2018). Pengantar Statistik Sosial. Tangerang Selatan: Universitas 
Terbuka. 

 

Pratiwi et al. (2019). Implementasi literasi budaya dan kewargaan sebagai solusi 
disinformasi pada generasi millenial di Indonesia. Jurnal Kajian Informasi & 
Perpustakaan, 65-80. 

http://www.otoflik.com/mobil-mewah-di-dunia-dan-


97 

 

 

 
 

Punniyamoorthy, M., & Raj, P.M. . (2017). An Empirical Model for Brand Loyalty 
Measurement. Journal of Targeting, Measurement and Analysis for 
Marketing, 222-233. 

 

Rania and Tamara. (2020). Brand experience and brand. Asia Pacific Journal of 
Marketing and Logistics. 

 

Rania B Mostafa and Tamara Kasamani. (2020). Brand experience and brand 
loyalty: is it a matter of emotions ? Asia Pacific Journal of Marketing and 
Logistics. 

 

Rania B. Mostada and Tamara Kasamani. (2020). Brand experience and brand 
loyalty: is it a matter of emotions ? Asia Pacific Journal of Marketing and 
Logistics . 

 

Ridha, N. (2017). Proses Penelitian, Masalah, Variabel, dan Paradigma Penelitian. 
Jurnal Hikmah. 

 

Rindfleisch, A., Burroughs, J. E., & Wong, N. (2009). The safety of objects: 
Materialism, existential insecurity, and brand connection. Journal of 
Consumer Research, 1-16. 

 

Sahin, A. (2011). The Effects of Brand Experiences, Trust and Satisfaction on 
Building Brand Loyalty; An Empirical Research On Global Brands. Social and 
Behavioral Sciences, 1288-1301. 

 

Sarkar et al. (2012). Understanding and measuring romantic brand love. Journal of 
Customer Behaviour, 324-347. 

 

Schmitt, B. (1999). Experiental Marketing. Journal of Marketing Management, 53- 
67. 

Sekaran and Bougie. (2016). Research Methods for Business. Chicester: Wiley. 

Sharon Madeline  and  Sabrina  O.  Sihombing.  (2019).  THE  IMPACTS  OF BRAND 
EXPERIENCES ON BRAND LOVE, BRAND TRUST, AND BRAND  LOYALTY: AN 
EMPIRICAL STUDY. Jurnal Bisnis dan Manajemen, 91-107. 

 

Silalahi et al. (2016). The Role of Brand Trust in Determining The Relationship 
Between Brand Affection and Loyalty Programs on Customer Loyalty. 



98 

 

 

 
 

Sirgy, M. (1982). Self Concept in Consumber Behavior : A Critical Review. Journal 
of Consumer Research, 287-300. 

 

Siyoto, S. (2015). Dasar Metodologi Penelitian. Yogyakarta: Literasi Media 
Publishing. 

 

Srpott et al. (2009). The Importance of Brand Engagement on Market Behavior: 
Development and Validation of A Scale. Journal of Marketing Research, 92- 
104. 

 

Sugiono. (2010). Metode penelitian pendidikan. Bandung: Alfabeta. 
 

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: PT 
Alfabet. 

 

Sutikno, B. (2011). Does Consumers’ Brand Identification Matter: The Mediating 
Roles of Brand Loyalty. International Journal of Interdisciplinary Social 
Sciences, 1833-1882. 

 

Swimberghe et al. (2014). A new dualistic approach to brand passion: harmonious 
and obsessive. Journal of Business Research, 2657-2665. 

 

Thomson et al. (2005). The ties that bind: measuring the strength of consumer’s 
emotional attachments to brands. Journal of Consumer Psychology, 80. 

 

Tjandra et al. (2020). Independent financial adviser-based brand equity pyramid. 
Journal of Financial Services Marketing. 

 

Tsaur, S. (2007). The visitors behavioral consequences of experiential marketing. 
Journal of Travel and Tourism Marketing, 47-64. 

 

Wang, X. (2014). How to build brand loyalty: facilitated by brand experience. 
Advances in Services Science and Services Information Technology, 52. 

 

Westhuizen, L. (2018). Brand loyalty: exploring self-brand connection and brand 
experience. Journal of Product and Brand Management, 172-184. 

 

Westhuizen, L.-M. v. (2018). Brand loyalty: Exploring self-brand connection and 
brand experience. Journal of Product & Brand Management, 172-184. 

 

Wood, L. (2002). Brands and Brand Equity: Definition and Management. 
Management Decision, 662-669. 



99 

 

 

 
 

Y.C Wang, Qu, J. Hang. (2019). The formation of sub-brand love and corporate 
brand love in hotel brand portfolios. International Journal of Hospitality 
Management, 375-384. 


