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D-1. Gambar Pakaian Khas Thailand dan Indonesia
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D-3. Jumlah Pengguna Internet dan Sosial Media di Thailand

TOTAL ACTIVE ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA USERS CONNECTIONS SOCIAL USERS

WOo®

68.1 1.0 L10.0 828 40.0

MILLION MILLION MILLION MILLION MILLION

URBANISATION: 52% PENETRATION: 60% PENETRATION: 59%  vs. POPULATION: 122%  PENETRATION: 59%

D-4. Tabel Jumlah Kunjungan Wisatawan Indonesia ke Thailand (2011-2015)
international Departures by Desiinafion

COUNTRY 2011 2012 2013 2014 2015
Lacs 1,086.7 1,330.9 1,469.3 1,553.4 2,014.1
Myanmar 4297 5044 1,159.3 14417 1,859.7
Malaysia 14420 1,263.0 1,156.5 1,299.3 13436
Japan 145.0 2606 4538 6576 7%6.7
Singapore 4727 4779 4975 506.5 5164
China 4788 §08.0 5028 507.8 4897
Hong Kong 3806 388.7 4268 3949 4114
South Korea 309.2 3875 3rz2s 4858 3718
Cambodia 1168 2014 213 2795 2949
Vietnam 163.6 2033 2421 222 193.2
Macau 196.4 213 2388 1759 1842
Indonesia 1418 1498 1413 1478 1626
India 924 105.1 1171 1214 126.0
us 733 818 88.2 959 101.8
Switzeriand 56.9 60.1 m3 838 845
Australia 742 70.7 75.3 756 804
Taiwan 538 55.6 64.5 63.1 747
United Kingdom 65.0 75.0 74.0 76.0 654
United Arab Emirate 524 56.3 §1.7 639 64.8
Germany 445 51.5 §5.2 578 625
France 50.7 458 §1.1 60.5 61.7
Philippines 379 41.0 478 459 512
Netherlands 17.3 19.9 220 325 3438
Russia 17.0 19.4 238 256 325
New Zealand 175 16.9 20.7 217 215
Turkey 104 1.5 19.8 253 259

Spain 165 188 208 241 %5

Seuce Euromanior
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D-5. Kunjungan ke Kementerian Pariwisata

pesona ke
ndonesia
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