
DAFTAR PUSTAKA 

Kotler, Philip, Marketing Management : Analysis, Planning, Implementation 
and Control, Nine Edition, Prentice Hall International Inc. NI. USA, 1998. 

Kotler, Philip, Manajemen Pemasaran 1, Pearson Education Asia Pte.Ltd dan PT. 
Prenhallindo, Jakarta, 2002. 

Kotler, Philip, Manajemen Pemasaran 2, Pearson Education Asia Pte.Ltd dan PT. 
Prenhallindo, Jakarta, 2002. 

Mc Charty, E. Jerome, William Perrault, Basic Marketing, Eight Edition, Richard. 
D. Irwin, Inc, USA, 1998. 

Stanton William. J., Fundamentals of Marketing, Mc Graw Hill, Inc, USA., 1998 

Swastha, Basu D.H., Manajemen Pemasaran Modern, Liberty, Yogyakarta, edisi 
ketiga, 1996. 

Winardi, Azaz-Azaz Marketing, CV. Mandar Maju, Bandung, 1996. 

59 

http://www.uph.edu

	UPH Logo: 
	Help: 
	Master Index: 
	Back to TOC: 


