DAFTAR PUSTAKA

Aiken, L. R. (2006). Psychological Testing and Asessment. Boston : Pearson.

Allen, D. J. Y. (1993). The Effects of a Self-esteem Training Program on Self-
esteem and College Persistence. Disertasi : University Of Orlans.

Branden,Nathaniel.2005. Kekuatan Harga Diri (The power Of Self esteem).
Batam: Interaksara.

Coopersmith, Stanley. 1967. The Antecedent of Self esteem . San Francisco: W.H
Freeman and Company

Hawari, D (2012). Manajemen Stres, Cemas dan Depresi. Jakarta: FKUI, p: 63.

Kim, M.-K, Park, M.-C., & Jeong, D.-H. (2004). The effects of
customer satisfaction and switching barrier on customer loyalty in korean
mobile telecommunication services. Telecommunications policy, 28(2), 145-
149.

Kotler, & Armstrong. (2011). Manajemen Pemasaran di- Indonesia. Jakarta:
Selemba Empat.

Kotler, P. (2007). Manajemen Pemasaran 2. Jakarta: PT. Indeks. Kelompok
Gramedia.

Kotler, P. (2002).Manajemen. Pemasaran: Analisis, Perencanaan,
Implementasi dan kontrol. Jakarta: PT . Prenhallindo.

Kotler,” Phillip dan Gary Amstrong.. ' (2008). ~Prinsip — Prinsip Pemasaran,
jilid 2, edisi ke-8,-Penerbit-Erlangga, Jakarta.

Kotler, & Killer.(2009).-Manajemen Pemasaran (13rd ed.). Jakarta: PT
Erlangga.

Kotler, P. (2001). Manajemen Pemasaran di Indonesia. Jakarta: Salemba
Empat

Lazarus, RS, & Folkman, S. (1984). Stress. Appraisal, and Coping. New York:
Springer

Mardalis, Ahmad. 2005. Meraih Loyalitas Pelanggan. Jurnal Manajemen
dan Bisnis, VVol. 9 No. 2, Desember 2005.

Morgan, R. M., & Hunt, S. D. (1994). The commitment-trust
theory of relationship marketing. Journal of marketing, 58(3), 20-38



Muhammad, Z. S (2012). The effect of customer Trust on Customer Loyalty
and Customer Retention: A Moderating role of cause Related Marketing.

Ndubisi, N. O. (2007) Relationship Marketing and Customer Loyalty.
Marketing Intelligence & Planning, 25 (1), 98-106.

Ndubisi, N. O. (2007). Relationship Marketing and Customer Loyalty,
Selangor, Malaysia: Monash University Malaysia.

Notoatmodjo, S. (2012). Promosi Kesehatan dan Perilaku Kesehatan. Jakarta:
Rineka Cipta.

Nursalam. (2013). Manajemen Keperawatan: Aplikasi Dalam Praktik
Keperawatan Profesional. Jakarta: Salemba Medika.

Oliver, R. L. (1999).  Whence customer loyalty? Journal of Marketing, 63, 33-
44

Parasuraman, A., Zeithmal, V. A, & Berry, L. L. (1985). A conceptual
model of service quality and its implications for further research.
Journal of marketing, 49(3), 41-50 Penerbit Andi.

Pervin, A.L. 1993. Personality: Theory and Research. Singapore: Willey

Soteriou, A., & Chase, R. B. (1998). Linking the customer contact model
to service quality. Journal of Operations Management, 16(4), 495-508.

Suliswati, 2005, Konsep Dasar Keperawatan Kesehatan Jiwa, Jakarta: EGC.

Sutrisni. 2010. Analisis Pengaruh Kualitas Produk, Kualitas Pelayanan,
Desain Produk, Harga dan Kepercayaan Terhadap Loyalitas
Pelanggan Indosat IM3 pada Mahasiswa Fakultas Ekonomi
Universitas Diponegoro.- Skripsi.Semarang. Universitas Diponegoro.

Tjiptono dan Chandra -G., 2005; -Service, — Quality &  Satisfaction,
Yogyakarta.

Tjiptono, F., 1997, Stategi Pemasaran, Yogyakarta: CV Andi Offset.

Tjiptono, Fandy. 2000. Prinsip & Dinamika Pemasaran. Edisi Pertama. J &
J Learning. Yogakarta

www.aeki-aice.com

www.bakerymagazine.com

www.excelso-office.com

www.finance.detik.com



http://www.aeki-aice.com/
http://www.bakerymagazine.com/
http://www.excelso-office.com/
http://www.finance.detik.com/

www.kemenperin.co.id

www.koran-sindo.com

www.manado.tribuns.com

WWW.masterserviceawards.com

www.merdeka.com

www.profit.merdeka.com



http://www.kemenperin.co.id/
http://www.koran-sindo.com/
http://www.manado.tribuns.com/
http://www.masterserviceawards.com/
http://www.merdeka.com/
http://www.profit.merdeka.com/

