
138 
 

 

 

DAFTAR PUSTAKA 

 

Aaker, J. L. (1997). Dimensions of Brand Personality. Journal of Marketing 

Research, 34(3), 347–356. https://doi.org/10.2307/3151897 

Auliyanti, E., Muttaqien, F., & Fauzan Muttaqien, M. A. (2018). Jurnal Riset 

Manajemen Jurnal Riset Manajemen. Jurnal Riset Manajemen, 1(1), 114– 

126. 

Authors, F. (2015). Building Brand Loyalty through managing brand community 

commitment. https://doi.org/10.1108/00251741111151217 

Alhogbi, B. G. (2017). 済無No Title No Title. Journal of Chemical Information 

and Modeling, 53(9), 21–25. http://www.elsevier.com/locate/scp 

Authors, F. (2015). Building Brand Loyalty through managing brand community 

commitment. https://doi.org/10.1108/00251741111151217 

Baalbaki, S., & Guzman, F. (2016). Consumer-based brand. October. 
 

Bambang, Lubis, A. R., & Darsono, N. (2017). Pengaruh Brand Image, Brand 

Personality, Brand Experience terhadap Brand Love Dampaknya pada 

Brand Loyalty Gayo Aceh Coffee PT. Oro Kopi Gayo Kabupaten Aceh 

Tengah. Jurnal Perspektif Manajemen Dan Perbankan, 8(3), 158–184. 

Banerjee, S. (2016). Influence of consumer personality, Brand Personality, and 

corporate personality on brand preference: An empirical investigation of 

interaction effect. Asia Pacific Journal of Marketing and Logistics, 28(2), 

198–216. https://doi.org/10.1108/APJML-05-2015-0073 

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand Experience: What 

Is It? How Is It Measured? Does It Affect Loyalty? Journal of Marketing, 

http://www.elsevier.com/locate/scp


139 
 

 

 

73(3), 52–68. https://doi.org/10.1509/jmkg.73.3.52 

 

Bambang, Lubis, A. R., & Darsono, N. (2017). Pengaruh Brand Image, Brand 

Personality, Brand Experience terhadap Brand Love Dampaknya pada 

Brand Loyalty Gayo Aceh Coffee PT. Oro Kopi Gayo Kabupaten Aceh 

Tengah. Jurnal Perspektif Manajemen Dan Perbankan, 8(3), 158–184. 

Banerjee, S. (2016). Influence of consumer personality, Brand Personality, and 

corporate personality on brand preference: An empirical investigation of 

interaction effect. Asia Pacific Journal of Marketing and Logistics, 28(2), 

198–216. https://doi.org/10.1108/APJML-05-2015-0073 

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand Experience: What 

Is It? How Is It Measured? Does It Affect Loyalty? Journal of Marketing, 

73(3), 52–68. https://doi.org/10.1509/jmkg.73.3.52 

BPOM. (2019). pedoman cara pembuatan kosmetika yang baik. 

 

Bambang, Lubis, A. R., & Darsono, N. (2017). Pengaruh Brand Image, Brand 

Personality, Brand Experience terhadap Brand Love Dampaknya pada 

Brand Loyalty Gayo Aceh Coffee PT. Oro Kopi Gayo Kabupaten Aceh 

Tengah. Jurnal Perspektif Manajemen Dan Perbankan, 8(3), 158–184. 

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand Experience: What 

Is It? How Is It Measured? Does It Affect Loyalty? Journal of Marketing, 

73(3), 52–68. https://doi.org/10.1509/jmkg.73.3.52 

Cheng, S. Y. Y., White, T. B., & Chaplin, L. N. (2012). The effects of Self-Brand 

Connections on responses to brand failure: A new look at the consumer- 

brand relationship. Journal of Consumer Psychology, 22(2), 280–288. 



140 
 

 

 

https://doi.org/10.1016/j.jcps.2011.05.005 

 

Cheng, S. Y. Y., White, T. B., & Chaplin, L. N. (2012). The effects of Self-Brand 

Connections on responses to brand failure: A new look at the consumer- 

brand relationship. Journal of Consumer Psychology, 22(2), 280–288. 

https:// doi.org/10.1016/j.jcps.2011.05.005 

Coelho, F. J. F., Bairrada, C. M., & Matos Coelho, A. F. (2020). Functional brand 

qualities and perceived value: The mediating role of Brand Experience and 

Brand Personality. Psychology & Marketing, 37(1), 41–55. 

https://doi.org/10.1002/mar.21279 

Cheng, S. Y. Y., White, T. B., & Chaplin, L. N. (2012). The effects of Self-Brand 

Connections on responses to brand failure: A new look at the consumer- 

brand relationship. Journal of Consumer Psychology, 22(2), 280–288. 

https://doi.org/10.1016/j.jcps.2011.05.005 

Coelho, F. J. F., Bairrada, C. M., & de Matos Coelho, A. F. (2020). Functional 

brand qualities and perceived value: The mediating role of Brand 

Experience and Brand Personality. Psychology and Marketing, 37(1). 

https://doi.org/10.1002/mar.21279 

Darmawan, R. (2013). Pengalaman , Usability , dan Antarmuka Grafis : Sebuah 

Penelusuran Teoritis. 4(2), 95–102. 

https://doi.org/10.5614/itbj.vad.2013.4.2.1 

Dwivedi, A., Johnson, L. W., & McDonald, R. E. (2015). Celebrity endorsement, 

Self-Brand Connection and consumer-based brand equity. Journal of 

Product and Brand Management, 24(5), 449–461. 



141 
 

 

 

https://doi.org/10.1108/JPBM-10-2014-0722 

 

Digimind. (2020). DIgimind. Retrieved from data produk kecantikan terlaris di e- 

commerce: https://digimind.id/data-produk-kecantikan-terlaris-di-e- 

commerce/ 

Dwivedi, A., Johnson, L. W., & McDonald, R. E. (2015). Celebrity endorsement, 

Self-Brand Connection and consumer-based brand equity. Journal of 

Product and Brand Management, 24(5), 449–461. 

https://doi.org/10.1108/JPBM-10-2014-0722 

Engriani, Y., & Aulia, G. D. (2019). The Effect of Brand Personality of Electronic 

Word of Mouth on Wardah Products with Brand Preference as an 

Intervening Variable. https://doi.org/10.2991/piceeba-19.2019.72 

Hameed, S., & Kanwal, M. (2018). Effect of Brand Loyalty on Purchase Intention 

in Cosmetics Industri. Research in Business and Management, 5(1). 

https://doi.org/10.5296/rbm.v5i1.12704 

How Brands are Built. (2019, January 30). Definition : Brand Experience. 

 

Retrieved from How Brands are Built: https://howbrandsarebuilt.com 

Ghozali, I., & Hengky, L. (2015). Konsep, Teknik Dan Aplikasi Menggunakan 

Program Smart PLS 3.0. In Universitas Diponegoro. Semarang. 

 

Gunawan, I. (2014). Metode Penelitian Kualitatif: Teori dan Praktik. In Jakarta: 

Bumi Aksara. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer on 

Partial Least Squares Structural Equation Modeling (PLS-SEM). Second 

Edition. In California: Sage. 



142 
 

 

 

Hair, Joe F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial 

least squares structural equation modeling (PLS-SEM): An emerging tool in 

business research. In European Business Review. 

https://doi.org/10.1108/EBR-10-2013-0128 

Hair, Joseph F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use 

and how to report the results of PLS-SEM. European Business Review, 

31(1), 2–24. https://doi.org/10.1108/EBR-11-2018-0203 

Henseler, J., Hubona, G., & Ray, P. A. (2016). Using PLS path modeling in new 

technology research: Updated guidelines. Industrial Management and Data 

Systems, 116(1), 2–20. https://doi.org/10.1108/IMDS-09-2015-0382 

Henseler, J., Ringle, C. M., & Sarstedt, M. (2014). A new criterion for assessing 

discriminant validity in variance-based structural equation modeling. 

Journal of the Academy of Marketing Science. 

https://doi.org/10.1007/s11747-014-0402-8 

Ishak, F. (n.d.). A Review of the Literature on Brand Loyalty and Customer 

Loyalty. 186–198. 

Ibeng, P. (2021, January 21). Pengertian Data, Fungsi Data, dan Macam 

Jenisnya. Retrieved from Pendidikan: https://pendidikan.co.id/pengertian- 

data/ 

Journal, B., Vol, M. S., Centre, E., & Uk, D. (2015). BRAND TRUST AND 

BRAND    LOYALTY,    AN    EMPIRICAL    STUDY    IN     INDONESIA 

CONSUMERS Anton A Setyawan, Kussudiyarsana, Imronudin Faculty of 

Economic and Business, Universitas Muhammadiyah Surakarta. 4(3), 37– 



143 
 

 

 

47. 

 

Japutra, A., & Molinillo, S. (2019). Responsible and active Brand Personality: On 

the relationships with Brand Experience and key relationship constructs. 

Journal of Business Research, 99(August), 464–471. 

https://doi.org/10.1016/j.jbusres.2017.08.027 

Journal, B., Vol, M. S., Centre, E., & Uk, D. (2015). BRAND TRUST AND 

BRAND LOYALTY, AN EMPIRICAL STUDY IN INDONESIA 

CONSUMERS Anton A Setyawan, Kussudiyarsana, Imronudin Faculty of 

Economic and Business, Universitas Muhammadiyah Surakarta. 4(3), 37– 

47. 

Journal, B., Vol, M. S., Centre, E., & Uk, D. (2015). BRAND TRUST AND 

BRAND LOYALTY, AN EMPIRICAL STUDY IN INDONESIA 

CONSUMERS Anton A Setyawan, Kussudiyarsana, Imronudin Faculty of 

Economic and Business, Universitas Muhammadiyah Surakarta. 4(3), 37– 

47. 

Kim, H. S. (2000). Examination of Brand Personality and brand attitude within 

the apparel product category. Journal of Fashion Marketing and 

Management, 4(3), 243–252. https://doi.org/10.1108/eb022593 

Kruger, L.-M. (2016). Brand Loyalty: Exploring Self-Brand Connection and 

 

Brand Experience. Journal of Product & Brand Management. 

 

Kabadayi, E. T., & Alan, A. K. (2012). BRAND TRUST AND BRAND AFFECT : 

THEIR STRATEGIC IMPORTANCE ON. 1, 80–88. 

https://doi.org/10.20460/JGSM.2012615788 



144 
 

 

 

Khan, A., Mohammad, A. S., & Muhammad, S. (2020). An integrated model of 

Brand Experience and Brand Love for halal brands: survey of halal fast food 

consumers in Malaysia. Journal of Islamic Marketing, ahead-of- 

print(ahead-of-print). https://doi.org/10.1108/jima-11-2019-0236 

Kruger, L.-M. (2016). Brand Loyalty: Exploring Self-Brand Connection and 

 

Brand Experience. Journal of Product & Brand Management. 

 

Kabadayi, E. T., & Alan, A. K. (2012). BRAND TRUST AND BRAND AFFECT : 

THEIR STRATEGIC IMPORTANCE ON. 1, 80–88. 

https://doi.org/10.20460/JGSM.2012615788 

 

Kim, H. S. (2000). Examination of Brand Personality and brand attitude within 

the apparel product category. Journal of Fashion Marketing and 

Management, 4(3), 243–252. https://doi.org/10.1108/eb022593 

Katadata. (2016, November 17). Katadata. Retrieved from konsumen Indonesia 

lebih suka merek kosmetik global: https://databoks.katadat.co.id 

Katadata. (2020, November 16). Katadata. Retrieved from Indomie Wardah 

merek lokal palig populer di Indonesia: https://databoks.katadata.co.id 

Koranmu. (2017, 12). Koranmu. Retrieved from Wardah dan strategi 

pemasarannya: https://www.koranmu.com 

Laroche, M., Habibi, M. R., Richard, M., & Sankaranarayanan, R. (2012). 

Computers in Human Behavior The effects of social media based brand 

communities on brand community markers , value creation practices , Brand 

Trust and Brand Loyalty. Computers in Human Behavior, 28(5), 1755– 

1767. https://doi.org/10.1016/j.chb.2012.04.016 

http://www.koranmu.com/


145 
 

 

 

Lassar, W., Mittal, B., & Sharma, A. (2005). Measuring customer-based brand 

equity. 1995. 

Madeline, S., & O. Sihombing, S. (2019). THE IMPACTS OF BRAND 

EXPERIENCE ON BRAND LOVE, BRAND TRUST, AND BRAND 

LOYALTY: AN EMPIRICAL STUDY. Jurnal Bisnis Dan Manajemen, 

20(2), 91–107. https://doi.org/10.24198/jbm.v20i2.241 

Madeline, S., & O. Sihombing, S. (2019). THE IMPACTS OF BRAND 

EXPERIENCE ON BRAND LOVE, BRAND TRUST, AND BRAND 

LOYALTY: AN EMPIRICAL STUDY. Jurnal Bisnis Dan Manajemen, 

20(2). https://doi.org/10.24198/jbm.v20i2.241 

Manajemen, M., Tinggi, S., Ekonomi, I., Surabaya, P., & Surabaya, U. (2020). 

Proceeding Book of The 2 International Conference on Business and 

Banking Innovations ( ICOBBI ) 2020 “ Nurturing Business and Banking 

Sustainability ” Proceeding Book of The 2 International Conference on 

Business and Banking Innovations Steering Committe. 

Matin, S. (2016). CUSTOMER BASED BRAND EQUITY MEASUREMENT : A 

CASE STUDY OF. October. 

Mahmuda, R., & Rubiyanti, R. N. (2019). PERAN SELF-BRAND 

CONNECTIONSEBAGAI MEDIATOR TERHADAP RAND 

ATTITUDEDAN BRAND ADVOCACYPADA KONSUMEN WARDAH. 

Almana : Jurnal Manajemen dan Bisnis Vol. 3 No. 3/ Desember2019; ISSN 

2579-4892 print/ ISSN 2655-8327, 470-473. 

Ocktaria, R. (2015). PENGARUH   BRAND   PERSONALITY DAN   SALES 



146 
 

 

 

PROMOTION TERHADAP   BRAND   EQUITY   DAN   KEPUTUSAN 

 

PEMBELIAN (Survei Pada Mahasiswi Pengguna Produk Wardah Kosmetik 

Di Universitas Brawijaya Malang). Jurnal Administrasi Bisnis S1 

Universitas Brawijaya, 23(1). 

Pithaloka, R. A. (2018). Mediasi Identitas Sosial Konsumen di Komunitas Online 

Brand dalam Membangun Brand Love. Jurnal Komunikasi Indonesia, 6(1), 

68–74. https://doi.org/10.7454/jki.v6i1.8655 

Putra, T. W., & Keni, K. (2020). Brand Experience, Perceived Value, Brand Trust 

Untuk Memprediksi Brand Loyalty: Brand Love Sebagai Variabel Mediasi. 

Jurnal Muara Ilmu Ekonomi Dan Bisnis, 4(1), 184. 

https://doi.org/10.24912/jmieb.v4i1.7759 

Robustin, T. P., Fauziah, A., Widya, S., & Lumajang, G. (n.d.). Sinergitas 

Quadruple Helix: e-Business dan Fintech sebagai Daya Dorong 

Pertumbuhan Ekonomi Lokal PENGARUH KUALITAS PRODUK DAN 

WORD OF MOUTH TERHADAP KEPUTUSAN PEMBELIAN KOSMETIK 

WARDAH PADA MASYARAKAT DI KOTA JEMBER. 94–101. 

Ratnawati, A., & Lestari, A. A. (2018). Peran Brand Trust Dalam Memediasi 

Brand Experience, Brand Personality Dan Brand Community Terhadap 

Brand Loyalty. Jurnal Ekonomi Dan Bisnis, 19(2), 185. 

https://doi.org/10.30659/ekobis.19.2.185-202 

Ridha, N. (2017). Proses Penelitian, Masalah, Variabel, dan Paradigma Penelitian. 

 

Jurnal Hikmah. 

 

Sekaran, U., & Bougie, R. (2016). Research Method for Business Textbook: A 



147 
 

 

 

Skill Building Approach. In John Wiley & Sons Ltd. 

 

Siahaan, J. (2020). PENGARUH BRAND PERSONALITY, BRAND 

EXPERIENCE, DAN SELF-BRAND CONNECTION PADA BRAND 

LOYALTY PENGGUNA IPhone. 

Sugiyono. (2013). Metode Penelitian Pendidikan Pendekatan Kuantitaif, 

Kualitatif, dan R&DSugiyono. 2013. “Metode Penelitian Pendidikan 

Pendekatan Kuantitaif, Kualitatif, dan R&D.” Metode Penelitian Pendidikan 

Pendekatan Kuantitaif, Kualitatif, dan R&D. https://doi.org/10.1. In Metode 

Penelitian Pendidikan Pendekatan Kuantitaif, Kualitatif, dan R&D. 

Schultz, D. E., Patti, C. H., & Kitchen, P. J. (2013). The evolution of integrated 

marketing communications: The customer-driven marketplace. The 

Evolution of Integrated Marketing Communications: The Customer-Driven 

Marketplace, 1–134. https://doi.org/10.4324/9781315872728 

Suara. (2019, April 16). Suara. Retrieved from Sejarah panjang kosmetik halal 

Indonesia bersama Wardah: https://www.suara.com 

Times. (2015). Times Indonesia. Retrieved from persaingan industri kosmetik 

ketat begini cara kosmetik menggaet konsumen loyal: 

https://www.timesIndonesia.co.id 

Tobisa, R. D. (n.d.). An Introduction to Partial Least Squares Regression 

Example : tion Spectrometric Calibra-. 

Uma Sekaran & Bougie. (2013). Research Method for Business: A skill Building 

Approach, 6th edition.Wiley&Son Ltd. In United States: John Wiley & Sons 

Inc. 

http://www.suara.com/
http://www.timesindonesia.co.id/


148 
 

 

 

Wulandari, B. G., & Rofianto, W. (2019). Faktor pembentuk Brand Love dan 

implikasinya terhadap customer intention : studi pada konteks jasa 

pendidikan tinggi. Inovasi, 15(2), 207–215. 

Wikipedia. (2019). Subjek Penelitian. Retrieved from Wikipedia : Bahasa 

Indonesia: https://id.wikipedia.org/wiki/Subjek_penelitian 

Yu, S., & Setiyaningrum, A. (2019). Studi Mengenai City Branding Kota 

Yogyakarta Sebagai Kota Pelajar Di Indonesia. Matrik : Jurnal Manajemen, 

Strategi Bisnis Dan Kewirausahaan, 31. 

https://doi.org/10.24843/matrik:jmbk.2019.v13.i01.p04 

 

ZAP. (2020). ZAP Beauty Index 2020. Retrieved from ZAP Clinic: 

www.zapclinic.com 

http://www.zapclinic.com/

