85

REFERENCES

Achmad, I. N., & Witiastuti, R. S. (2018). Underpricing, Institutional Ownership,
and Liquidity Stock Of IPO Companies in Indonesia. Management

Analysis Journal.

Ainiyah, N., Deliar , A., & Virtriana, R. (2016). The Classical Assumption Test
To Driving Factors Of Land Cover Change In The Development Region
Of Northern Part of West Java. The International Archives of the
Photogrammetry, Remote Sensing and Spatial Information Sciences,

Volume XLI-B6, 2016.

alfascorpii.arhakim. (2021, January 14). Retrieved from

https://www.instagram.com/alfascorpii.arhakim/

Anggraini, C., & Melinda, T. (2018). The Effects of Word of Mouth and Sales
Promotion on Purchasing Decision for Dreamland Decoration. Journal of

Entrepreneur and Entrepreneurship, Vol.7, No.1, 19-26.

Ansari, S., Ansari, G., Ghori, M. U., & Kazi, A. G. (2019). Impact of Brand
Awareness and Social Media Content Marketing on Consumer Purchase

Decision. Journal of Public Value and Administration Insights (JPVAI), 7.

Armstrong, G., Adam, S., Denize, S., Volkov, M., & Kotler, P. (2018). Principles

of Marketing, 7" Edition, Australia: Pearson



86

Asosiasi Industri Sepeda Motor Indonesia. (2021, January 14). Retrieved from

https://www.aisi.or.id/statistic/

Azalia. (2018). The Impact of Sales Promotion, Social Media Marketing, and
Store Atmosphere on Purchase Decision at WTF Market Surabaya

(Tunjungan Plaza).

Baskara, A. S., Kaburuan, E. R., Ardiansyah, L., Sfenrianto, S., & Hwa, T. H.
(2019). Business Model Canvas of Motorcycle After-Sales Service Mobile
Application. International Journal of Civil Engineering and Technology

(LICIET), 344-352.

Brata, B. H., Husani, S., & Ali, H. (2017). The Influence of Quality Products,
Price, Promotion, and Location to Product Purchase Decision on Nitchi at
PT Jaya Swarasa Agung in Central Jakarta. Saudi Journal of Business and

Management Studies, 433-445.

Budiman, W. (2016). Influence of Service Quality Towards Customer Loyalty of
President University International Student (Study CAse of Alfamart

Citywalk Resto Ki Hadjar Dewantara Jababeka, Cikarang).

Burns, A. C., Veeck, A., & Bush, R. F. (2017). Marketing Research, Eight

Edition, Global Edition. Pearson.

Field, A. (2017). Discovering Statistics Using IBM SPSS Statistics, 5th Edition.

SAGE.



87

Gustaram, N. (2016). The Effect of Sales Promotion to Purchasing Decision in 7-

Eleven Rajamangala University of Technology Thanyaburi.

Hon, C. W., & Hartono, I. K. (2020). Analysis and Design of E-Commerce on the
Game Information Portal . IOP Conference Series: Earth and

Environmental Science.

Ismail, A. R. (2017). The Influence of Perceived Social Media Marketing
Actvities on Brand Loyalty: The Mediation Effect of Brand and Value
Consciousness . Asia Pacific Journal of Marketing and Logistics, Vol.29

Issue 1, 129-144.

Jecksen. (2020). Analysis of Factors That Influence the Consumer Purchase

Decision in Hypermarkets in Batam .

Khuong , M. N., & Duyen, H. T. (2016). Personal Factors Affecting Consumer
Purchase Decision towards Men Skin Care Products - A Study in Ho Chi
Minh City, Vietnam. International Journal of Trade, Economics and

Finance, Vol.7 No.2 April 2016.

Koapaha, H. P. (2018). Factors Afffecting Consumer Behavior in Purchasing
Honda Motorcycle. Journal of Business, Governance, and Information

Technology, 159-171.

Kotler, P., & Keller, K. L. (2016). Marketing Management, 15th Global Edition.

Pearson.



88

Kotler, P., & Armstrong, G. (2018). Principles of Marketing 17th Edition.

Pearson.

Kotler, P., Armstrong, G., Harris, C. L., & Piercy, N. (2017). Principles of

Marketing 7th European Edition. Pearson.

Lamb, C. W., Hair Jr., J. F., & McDaniel, C. (2018). MKTG 11. Boston, USA:

Cengage Learning.

Leavy, P. (2017). Research Design: Quantitative, Qualitative, Mixed Methods,
Art-Based, and Community-Based Participatory Research Approaches.

Guilford Press.

Malau, H., & Soputra, J. H. (2019). The Effect of Career Development and
Compensation on Employee Work Motivation at Tourism Attraction in

West Java. Abstract Proceedings International Scholars Conference.

Malhotra, N. K., Nunan, D., & Birks, D. F. (2017). Marketing Research: An

Applied Approach, Fifth Edition. Pearson.

Martinus, H., & Anggraini, L. (2018). The Effect of Sales Promotion in Social

Media on the Students: Purchase Intention of Face Cleaner Water Product.
Meithiana, I. (2019). Pemasaran dan Kepuasan Pelanggan. Unitomo Press.

Ng'etich, E. K., & Auka, D. O. (2019). Influence of Advertising on Consumer

Purchase Decision of Sport Betting: A Case Study of Students in Nakuru



89

Town University Campuses, Kenya. International Journal of Business

Management & Finance, 236-257.

Nugraha, N. M., Puspitasari, D. M., & Amalia, S. (2020). The Effect of Financial
Ratio Factors on The Percentage of Income Increasing of Automotive
Companies in Indonesia. International Journal of Psychosocial

Rehabilitation.

Rizal, V. Z. (2019). Komunikasi Pemasaran Media Sosial Instagram Pada Toko
Kue Selebriti Bandung Makuta (@Bandungmakuta) Terhadap Kesadaran

Merek. Inter Komunika: Jurnal Komunikasi, Vol. 4, No. 1, 75-87.

Sari, N., & Heryanto. (2019). The Effect of Training and Utilization of SIPKD on
Competency and Its Impact on the Quality of Financial Statements in

Dharmasraya Regency SKPD.

Saunders, M., Lewis, P., & Thornhill, A. (2019). Research Methods for Business

Students, Eight Edition. Pearson Education Limited.

Scorpii, P. A. (2021, March 22). Alfa Scorpii-About Us. Retrieved from Yamaha

Alfa Scorpii: https://m.alfascorpii.co.id/5-About-Us

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill

Building Approach, 7th Edition. Wiley.

Shaikh, A. J., Shah, J. A., & Igbal, A. (2019). The Impact of Social Media

Advertisements on Consumer Buying Intentions: The Case Study of



90

Automobile Sector in Karachi Pakistan. Electronic Research Journal of

Social Sciences and Humanities, 38-53.

Shaoke, Z. (2018). The Influence of Social Media and Sales Promotion on

Customer Purchasing Decision in Cikarang Area .

Siali, F., Jiayi, P., Shakur, M. M., & Ya'kob, S. A. (2016). Relationship Between
Brand Equity And Consumer Purchase Decision: A Case of An
International Brand of Footwear. International Journal of Service

Management and Sustainability (1JSMS) Vol.1 No.1 Dec 2016, 62.

Tanner, J. (2016). Principles of Marketing. The Open University of Hong Kong.

Tuten, T. L., & Solomon, M. R. (2017). Social Media Marketing: 3rd Edition.

SAGE Publications .

Winarno, A., Fakhri, M., & Utami, D. P. (2019). The Effect of the Ethical
Leadership toward Organizational Culture in Student Organization of
Business Administration in School of Communication and Business

Telkom University. The Journal of Social Sciences Research.

Yadav, M., & Rahman, Z. (2017). Measuring Consumer Perception of Social
Media Marketing Activities in E-commerce Industry: Scale Development

& Validation. Elsevier.



