DAFTAR PUSTAKA

Akram, W, & Kumar, R. (2017). A Study on Positive and Negative Effect of Social
Media on Society, 351-354. Retrieved from
https://doi.org/10.26438/ijcse/v5i10.351354

Arikunto. (2010). Prosedur Penelitian: Suatu Pendekatan Praktek. Jakarta: Rineka
Cipta.

Azwar, S. (2005). Tidak Signifikan, Signifikan, Sangat Signifikan, 30-44.

Bashir, A. (2013). Consumer Behavior Towards Online Shopping of Electronics in,
1-60.

Berry,L.L, Parasuraman,A., & Zeithaml,V.A. (1988). SERVQUAL: A Multiple-item

scale for measuring consumer perceptions of service quality, 12-40.

Bigham, B.S., A., & Sarencheh,S. (2011). God's History And Trust In Electronic
Commerce, 827-832. Retrieved from
https://doi.org/10.1016/j.procs.2010.12.136

Bungin, B. (2005). Metodologi Penelitian Kuantitatif. Jakarta: Kencana.

CNN Indonesia. (2018, 02 21). CNN Indonesia. Retrieved from Netizen Lebih
Memilih Ponsel Pintar Dibandingkan Laptop:
https://www.cnnindonesia.com/teknologi/20180221100858-192-
277653/netizen-lebih-memilih-ponsel-pintar-dibandingkan-laptop

CNN Indonesia. (2019, 04 24). CNN Indonesia. Retrieved from Pengguna Capai 330
Juta, Keuntungan Twitter Naik 3 Kali Lipat:
https://www.cnnindonesia.com/teknologi/20190424001600-185-
389042/pengguna-capai-330-juta-keuntungan-twitter-naik-3-kali-lipat

Universitas Pelita Harapan
118



119

Dominic, J. R. (2002). The Dynamics of Mass Communication: Media in The Digital
Age. The McGraw-Hill Companies, Inc.

Dominick, J. R. (2009). The Dynamics of Mass Communication: Media in The
Digital Age. McGraw-Hill Higher-Education.

Duffett, M. (2013). Understanding Fandom: An Introduction To The Study Of Media

Fan Culture. New York: Bloomsburry Academic.

Duguleana,L, & Duguleana, C. (2014, May). Marketing Industry in the Digital Era,
28-31.

Elissa,l. (2013). Keputusan Pembelian Via Internet Pada Toko Online, 143-152.

Ghozali, I. (2018). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 25.

Semarang: Badan Penerbit Universitas Diponegoro.

Grebner-Krauter,S, & Kaluscha, E.E. (2008, July). Consumer trust in electronic
commerce: COnseptualization and classification of trust building measures,
3-22.

Gustavsson, M., & Johansson, A. M. (2006). Consumer Trust in E-Commerce.

Consumer Trust in E-Commerce, 80.

H,M. (2014). PENGARUH KUALITAS PELAYANAN TERHADAP KEPUASAN,
KEPERCAYAAN DAN LOYALITAS (Survei Pada Pelanggan yang Menginap

di Jambuluwuk Batu Resort Kota Batu).

Hamdaini,Y, E., & Karim, S. (2019). Kualitas Pelayanan Fakultas Ekonomi
Universitas Sriwijaya, 89-98. Retrieved from
https://doi.org/10.29259/jmbs.v16i2.6948

Harahap, D.A. (2018). Perilaku Belanja Online Di Indonesia, 193-213. Retrieved
from https://doi.org/10.21009/jrmsi.009.2.02

Universitas Pelita Harapan



120

Harvey, K. (2014, January). Social Media, Definition and Classes of. Retrieved from
https://doi.org/10.4135/9781452244723.n485

Hipwee. (2017). Retrieved from https://www.hipwee.com/opini/pengaruh-media-

sosial-bagi-remaja-2/

History. (2019, 06 28). Retrieved from Twitter launches:
https://www.history.com/this-day-in-history/twitter-launches

Irwan. (2018). Relevansi Paradigma Positivistik Dalam Penelitian Sosiologi
Pedesaan, 21-38. Retrieved from

https://ejournal.undip.ac.id/index.php/ilmusos/article/view/10364/8241

Jenkins, H. (2007). The Future of Fandom. Identities and Communities in Mediated
World, 357-364. Retrieved from
https://www.binaryspark.com/classes/Fandom/readings/Afterword-The Future

of Fandom.pdf

Jiao, Y, Yang, J, & Xu, S. (2013, June). A Study of the Impact of Social Media
Characteristics on Customer Adoption Intention of Social Media. Retrieved
from https://doi.org/10.2991/iaw-sc,2013.252

Johansson, M.G, & A. M. (2011). COnsumer Trust in E-Commerce. Retrieved from
https://doi.org/10.5742/mejb.2011.63068

KBR. (2021, 05 27). Retrieved from Bl: Volume Transaksi Digital Naik 60 Persen:
https://kbr.id/nasional/05-
2021/bi__volume_transaksi_digital_naik_60_persen/105443.html

Kementerian Kesehatan. (2020, 12 06). Farmalkes kemkes. Retrieved from Peraturan
Pemerintah Republik Indonesia Nomor 21 Tahun 2020 tentang PSBB:
http://farmalkes.kemkes.go.id/unduh/peraturan-pemerintah-republik-

indonesia-nomor-21-tahun-2020-tentang-psbb/

Universitas Pelita Harapan



121

Kerlinger, F. N. (1986). Foundations of Behavioral Research, Third Edition. New
York: Holt, Rinehart and Winston, Inc.

Kim, A. (2017). Korean Popular Music (K-Pop), Youth Fan Culture, And Art
Education Curriculum. Retrieved from https://scholarcommons.sc.edu/etd

Kim, D.J, Ferrin, D. L, & Rao, H. R. (2008). A trust based consumer decision-making
model in electronic commerce: The role of trust, perceived risk,, and their
antecedents, 544-564. Retrieved from
https://doi.org/10.1016/j.dss.2007.07.001

Kompas. (2019, 07 15). Retrieved from Hari Ini dalam Sejarah: Layanan Pendahulu
"Twitter" Diluncurkan:
https://internasional.kompas.com/read/2019/07/15/11531731/hari-ini-dalam-

sejarah-layanan-pendahulu-twitter-diluncurkan?page=all

Kompas. (2019, 10 30). Kompas. Retrieved from Pengguna Aktif Harian Twitter
Indonesia Diklaim Terbanyak:
https://tekno.kompas.com/read/2019/10/30/16062477/pengguna-aktif-harian-
twitter-indonesia-diklaim-terbanyak

Kompas. (2020, 05 11). Kompas. Retrieved from Diumumkan Awal Maret, Ahli:
Virus Corona Masuk Indonesia dari Januari:
https://www.kompas.com/sains/read/2020/05/11/130600623/diumumkan-

awal-maret-ahli--virus-corona-masuk-indonesia-dari-januari

Kotler, P., & Keller, K. L. (2008). Manajemen Pemasaran Edisi 13, Jilid 2. (B. S.
MM, Trans.) Jakarta: Penerbit Erlangga.

Kotler, P., & Keller, K. L. (2008). Manajemen Pemasaran Edisi Ketiga Belas Jilid 1.
(B. S. MM, Trans.) 2008: Penerbit Erlangga.

Universitas Pelita Harapan



122

Kriyantono, R. (2006). TEKNIS PRAKTIK RISET KOMUNIKASI. JAKARTA:
KENCANA PRENADA MEDIA GROUP.

Lee, S. P, & Moghavvemi, S. (2015). The dimension of service quality and its impact
on customer satisfaction, trust, and loyalty: A case of Malaysian banks, 91-
121. Retrieved from https://doi.org/10.6084/m9.figshare.4052340

Liputan6. (2020, 01 17). Retrieved from HEADLINE: Marak Penipuan Online Shop
di Medsos, Hati-Hati Modusnya Makin Canggih:
https://www.liputan6.com/tekno/read/4157301/headline-marak-penipuan-

online-shop-di-medsos-hati-hati-modusnya-makin-canggih

Liputan6. (2021, 04 20). Liputan6. Retrieved from Melonjak 65 Persen, Pandemi Jadi
Awal Kebangkitan Belanja Online di E-Commerce:
https://www.liputan6.com/bisnis/read/4546521/melonjak-65-persen-pandemi-
jadi-awal-kebangkitan-belanja-online-di-e-commerce

M.Pd, W. D. (2017). PEMAPARAN METODE PENELITIAN KUANTITATIF.
PEMAPARAN METODE PENELITIAN KUANTITATIF, 14.

Meliana, Sulistiono, & Setiawan, B. (2013). Pengaruh Kualitas Pelayanan dan

Kepercayaan Konsumen, 247-254.

Mulyono, B. H. (2008). Analisis Pengaruh Kualitas Produk Dan Kualitas Layanan

Terhadap Kepuasan Konsumen, 291.

Neuman, W. L. (2003). Social Research Methods: Qualitative and Quantitative
Approaches. (E. T. Sofia, Trans.) Boston, USA: Allyn and Bacon.

Nurhadi, N, & Azis, A. (2018). Pengaruh Kualitas Pelayanan Terhadap
Kepercayaan Dan Kesetiaan Konsumen, 89. Retrieved from
https://doi.org/10.21831/economia.v14i1.13130

Universitas Pelita Harapan



123

Parasuraman, A, Zeithaml, V. A, & Berry, L. L. (1985). A Conceptual Model of
Service Quality and Its Implications for Future Research, 41. Retrieved from
https://doi.org/10.2307/1251430

Pramana, I, & Rastini, N. (2016). Pengaruh Kualitas Pelayanan Terhadap
Kepercayaan Nasabah Dan Loyalitas Nasabah Bank Mandiri Cabang

Veteran Denpasar Bali.
Riskawati. (2013). Uji Validitas dan Reliabilitas Kesehatan, 1-10.

SalamKorea. (2014, Maret 31). SalamKorea. Retrieved from Asal Mula Demam K-
Pop di Indonesia: http://salamkorea.com/read/celebrity-news/kpop-
news/2014/03/asal-mula-demam-k-pop-di-indonesia/

Sindonews. (2019, September 29). Koran Sindo. Retrieved from Pasar Besar Budaya
K-Pop di Indonesia:
https://lifestyle.sindonews.com/berita/1443960/166/pasar-besar-budaya-k-

pop-di-indonesia

Soompi. (2021, 02 4). Soompi. Retrieved from Twitter Reveals 2020’s Fastest-Rising
K-Pop Atrtists, Most-Mentioned Songs And Artists, And Countries That
Tweeted The Most About K-Pop:
https://www.soompi.com/article/1452425wpp/twitter-reveals-2020s-fastest-
rising-k-pop-artists-most-mentioned-songs-and-artists-and-countries-that-

tweeted-the-most-about-k-pop

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Penerbit Alfabeta.

Tempo. (2011, September 26). Tempo.co. Retrieved from Survei: Internet Termasuk
Kebutuhan Pokok: https://tekno.tempo.co/read/358326/survei-internet-

termasuk-kebutuhan-pokok/full&view=0k

Universitas Pelita Harapan



124

Utama, I. G. B. R. (2016, January). Teknik Sampling dan Penentuan Jumlah Sampel,
23. Retrieved from https://doi.org/10.13140/RG.2.1.5187.0808

Wahidmurni. (2017). PEMAPARAN METODE PENELITIAN KUANTITATIF.
PEMAPARAN METODE PENELITIAN KUANTITATIF, 14-15.

Websindo. (2019). Retrieved from Indonesia Digital 2019 : Media Sosial:
https://websindo.com/indonesia-digital-2019-media-sosial

Yuliara, & | Made. (2016). Regresi Linear Sederhana, 7-41.

Universitas Pelita Harapan



