PREFACE

By the grace and blessing of the Almighty God, the researcher has
completed the final paper entitled: “THE EFFECT OF INTEGRATED
MARKETING COMMUNICATION TOWARD PURCHASE DECISION AT
PT. MEGAH PUSAKA ANDALAS”.

This final paper is written as a partial fulfiliment of the academic

requirements to obtain the degree of Sarjana Manajemen at Management Study

Program, Faculty of Business School Universitas Pelita Harapan Medan Campus.
The researcher would like to express his/her sincere gratitude to the

following people for their valuable contributions in assisting and supporting the

researcher from the beginning until the completion of this final paper:

1. Dr. (Hon). Jonathan L. Parapak, M. Eng. Sc., as the Rector of Universitas
Pelita Harapan.

2. Mr. Arifin, SE, MM, MBA, CBV, CMA, CSMA as the Associate Dean of
Faculty of Economy UPH Medan Campus.

3. Dr. Alfonsius, SE, MSi., as the Department Chair of Management Study
Program UPH Medan Campus.

4. Mr. Billy Santris S.S., M.M., as the Final Paper Advisor who has guided
and given valuable instructions and guidance for the completion of this final
paper.

5. All UPH Medan Campus lecturers who have transferred knowledge from
the first till the last semester during the entire study period at UPH Medan

Campus.



6. All UPH Medan Campus administrative staff who have assisted in the
writing of this final paper.

7. The Manager of PT. Megah Pusaka Andalas and their team for the
opportunity to do the research and provision of valuable information and
data needed.

8. My beloved parents who always supporting me.

9. My beloved friends that provided suggestions, critics, encouragement, and
motivation in order to finish this final paper.

10. EXOand NCT that always accompany me with their songs.

Finally, the researcher acknowledges that there may still be inaccuracies and
errors in this final paper. Therefore, constructive comments as well as inputs from
the readers aimed at the improvement of this final paper content are welcomed and

highly appreciated.

Medan, July 22, 2021
The

Researcher,

Tifany Harthanto
03011170092



TABLE OF CONTENTS

page
COVER PAGE
TITLE PAGE
FINAL ASSIGNMENT STATEMENT AND UPLOAD AGREEMENT ........ i
APPROVAL PAGE BY FINAL PAPER ADVISOR..........cccccoviiiviieeeeecen, \Y,
APPROVAL PAGE BY FINAL PAPER DEFENSE COMMITTEE.............. Y
ABSTRAC TR e e DL ................ Vi
AB ST RA K oo cerreeereeeen T AR A% ... vii
PREF A CE e ... eereeeee e Y, ... viii
TABLE OF CONTENTS....oooiiiii et X
LISTORFIGCURE S EN———— ... SSSSSS—See—S——aeesyr s 0 R Xiii
LISTROESFABRESENSS ... ............ S a—ay . B2, .. Xiv
LIST OF APPENDICES........ccooi ittt XXi
CHAPTER I INTRODUCTION
1.1 Background of The StUAY .......ccccveiiiieiiiie e 1
1.2 Problem Limitation........cccouoiiiiiieiiiiiie e 7
1.3 Problem Formulationmrms . [y - it o, - PRIt e i a it oo v 7
1.4 Objective 0f The RESEAICH ......ccciviiiiiii i 8
1.5 Benefit-0f The RESEAICH.......cccvmeeresisieamisisaciississnssasaesasnassessssessaressarsessenss 8
1.5.1 Theoretical Benefit . i 8
1.5.2 Practical BENefit ........cccveiiiiiiiiiiie e 8
CHAPTER Il LITERATURE REVIEW AND HYPOTHESIS
DEVELOPMENT
2.1 Theoretical BaCKground............ccccvveiiiie i 9
2.1.1 MArKEtING . ..ecivie et 9
2.1.2 Integrated Marketing Communication .............ccccccvvveeiviiineesiiiineenn 9
2.1.2.1 Understanding Integrated Marketing Communication .......... 9

Xl



2.2
2.3
24
2.5

2.1.2.2 Barriers to Effective Integrated Marketing ..............cccce.... 19

2.1.2.3 Indicators of Integrated Marketing ............cccooveviiiiennnnne 22
2.1.3 PUrchase DECISION .......cccviiiiiiiieiie et 23
2.1.3.1 Understanding Purchase DeCiSioN ...........ccccoovverieiiiennnnnn. 23
2.1.3.2 Indicators of Purchase DecCiSion ...........cccocvervieniveiinennenn. 29
PrevioUS RESEAICN. .......ccuiiiiieiiieee e 31
Hypothesis DeVelOPMENT ..........cocviiieiiieie e 32
ReSearch MOdel ..........oooiiiie e 32
Framework of ThINKING ........cooviiiiiii e 33

CHAPTER Ill RESEARCH METHODOLOGY

3.1
3.2

3.3

3.4

3.5

RESEANCIDESIGN it vevveererrereerarrerserseersareessuibnsunnsssbsnd hagessseatioresersarees 35
Population and SamMPIE .........coc.ooiiiii 35
3. 2.1, PORUIatICTINIEEN ................... o oy, .. .. 2o se e 35
3.2.2 Sample and Sampling Method............ccccoieiiiiiiic e, 36
Data Collection Method............ooiiiiiiiiiieie e 36
3.3. L PriMAary Data.......ccccivveeiiiieiiiieeiiie e sieesee e stea e e e e e e anneas 36
SudiZSecondarylBEEer... . ........... . O —— ... RSSO 36
Operational Variable Definition and Variable Measurement ..................... 37
3.4.1 Variable MeasuremMeNt ..........cveiuieiiieiieiiie e 37
3.4.2 Operational Variables...........c.cociiieiiiieiiii e 37
DataAnalysis-Method sy, all B N N, S . ........... 39
3.5. MV aAlIityTFestmr ... .o s PP . i b ndmtnan el v 39
3. 52 RelHabilityn.... .....omemmer. v At e 40
3.5.3 DeSCriptive SEatiStIC .....ccvvveiiiieeiiii i 41
3.5.4 NOMMAlItY TESE....eeeiiiiee i 42
3.5.5 LINEAIILY TOSE.....viiiiiiee et 43
3.5.6 HeteroscedastiCity TSt .......ccuveeiveeeiiie e 43
3.5.7 Coefficient Determination (R?) TeSt.......ccceeevieevieerieceeeceee e 44
3.5.8 Simple Linear REQreSSION ........cccveeiiuveeiiiiee e 45
3.5.9 HYPOLNESIS TESL....ccciiiiiiie ettt 45

CHAPTER IV RESEARCH RESUL)'!'i AND DISCUSSION



4.1 General View of Research ODJECt ..........cceiiiiiiiiiiiriieiee e 46

4.1.1 Brief History of PT. Megah Pusaka Andalas .............cccccoovvniennnene. 46

4.1.2 Organization STIUCTUIE .........ccvviiiieiiieiie e 47

4.2 ReSEArCN RESUIL ......ooiiiiiiiiie s 51
4.2.1 Test of Research INStrUMENt ............ccovviiiiiiiiniieee e 51
4211 Validity TES....ooiiiiiieiieeee e 51

4.2.1.2 Reliability TeSt......ccooviiiiiiiieieeeeee e 52

4.2.2 DeSCriptive STatISTICS ........eeiviiiieiiieiie e 53
4.2.2.1 Respondent CharaCteristiCs...........ccoouveiverieriiiennienieenne 56

4.2.2.2 Explanation of Respondents on Research Variables......... 57

4.2.3 Result of Data Quality TeStiNG.........ccovrrieiiiieiiiiiie e 67
4.2.3.1 Classical Assumption Testing Results ...........ccccccceevvenne. 67

4.2.3.2 Regression EQUAtION..........ccocveiiiieiieenie e 71

4.2.4 Result of Hypothesis TeStiNG ........cveiiiiiieiiieiieeiie e 71
4.2.4.1 Coefficient of Determination.............cccocveriverveneniesinennn 71

4.2.4.2 HYPOThESIS TEXL ...ovveiiireiiiieeiiiie et ciee e see e aee e 72

AR N DISCHSSION .. TN . ... WSS SS—— . NS SN 73

CHAPTERYV CONCLUSION

B.L CONCIUSION ..ot 76
5.2 RECOMMENAALION ..o et e e e e e e e eaees 77
LIST OF REFERENGCES ......coo oo, 79

Xi



Figure 2.1
Figure 2.2
Figure 2.3
Figure 4.1
Figure 4.2
Figure 4.3
Figure 4.4

LIST OF FIGURES

Integrated Marketing Strategy Diagram.........cccoocvevvieiieinnenneenn p .agi
Research Model...........coovoiiiii 33
Framework of ThinKing.........cccoiiiiiiii e 34
Organizational Structure of PT. Megah Pusaka Andalas ................ 47
Normal Probability PlOt...........ccoooiiiiii 68
P 000 [ I T e o e it B T Eo ey - P [T AU 68
SCAlEplot. oo ..........cooere e g B e 70

Xiv



Table 1.1
Table 1.2
Table 2.1
Table 2.2
Table 3.1
Table 4.1
Table 4.2
Table 4.3
Table 4.4
Table 4.5
Table 4.6
Table 4.7
Table 4.8
Table 4.9
Table 4.10
Table 4.11
Table 4.12
Table 4.13
Table 4.14
Table 4.15
Table 4.16
Table 4.17
Table 4.18
Table 4.19

Table 4.20
Table 4.21
Table 4.22

LIST OF TABLES

page
Decrease in Sales VOIUME ........ccvvviiiiiiie e 3
Competitors of PT.Megah Pusaka Andalas............ccccccccceevvreinnnnnne. 4
Customer Buying DECISIONS .........c.cervierieeiiieiiieiie e 30
Previous ReSEarch .........ccccoivive i 31
Operational Definition and Variable Measurement ........................ 37
Validity Test of Integrated Marketing Communication .................. 51
Validity Test of Purchase DecCiSiON .........ccccuevvverieiiiiiiieiieeiee 52
Reliability TeSt.......ooiiieiiee 52
Mean, Median, and MOdE..........cooovveeiiieeeeeee, 55
Gender Of RESPONUENT .......ccuviiiiiiiiie e 56
Purchase Intensity of Respondent ...........ccccoccveeviveeiiee e e, 56
Respondents Based on EAUCALION ..........ccceeviveeviieesieee e e, 57
Variable X — Q1: The marketing of company can influence............ 57
Variable X — Q2: The marketing of company can convince ........... 58
Variable X — Q3: The marketing always asking on demands.......... 58
Variable X — Q4: The marketing always giving an offer ................ 58
Variable X — Q5: The marketing always follows up....................... 59
Variable X — Q6: The marketing always asking satisfaction........... 59

Variable X — Q7:
Variable X — Q8:
Variable X — Q9:
Variable X — Q10: The marketing always keeps in touch............... 61

The marketing always ready to hear customer ... 60
The marketing always does their best................. 60

The marketing always maintains relationship ..... 61

Interval Class for Each Variable ............ccccooviiiiii e, 62
Descriptive Analysis for Each Indicator of Integrated Marketing

COMMUNICALION ...t 62
Variable Y — Q1: Customers always asking about the products...... 63
Variable Y — Q12: Customers will make contract with company.... 63

Variable Y — Q3: Customers always looking for other products..... 64

XV



Table 4.23
Table 4.24
Table 4.25
Table 4.26
Table 4.27
Table 4.28
Table 4.29
Table 4.30
Table 4.31
Table 4.32
Table 4.33
Table 4.34

Variable Y — Q4: Customers always puts the company at first ....... 64
Variable Y — Q5: Customers will buy product from company........ 65
Variable Y — Q6: Customers consider price in buying ................... 65
Variable Y — Q7: Customers are satisfied and repurchase .............. 66
Variable Y — Q8: Customers will recommend the company ........... 66
Descriptive Analysis for Each Indicator of Purchase Decision....... 67
KoImogrov SMIrnoV TESE.........ooiiiiiieriieiie e 69
LARERCWRES!"S Nt Fhii, SN S oo, S .................. 69
BIBJSEIRT St ... 3. .. TR s+ s v e g R e oeevernennensans 70
Simple Linear REgreSSioN ..........c.voiveiiieiiiiiie et 71
Coefficient Determination TeXt .........ccevieriieriieiiieiiie e 72
IHYROINESIS TESL..............c.eeoerreresilisnnasnnnnnnsdenan gt eaeg e ssreessstiessessne 72

XVi



LIST OF APPENDICES

APPENDIX A: QUESTHONNAIRE ..ot A-1
APPENDIX B: DATA OF RESPONDENT ANSWER FOR PRETEST .......... B-1
APPENDIX C: DATA OF RESPONDENT ANSWER FROM
QUESTIONNAIRE ..o C-1
APPENDIX D: OUTPUT SPSS ... D-1
APPENDIX E: SURAT IZIN PERUSAHAAN ......cooiiiiiiiieiiniceee e E-1

Xvii



	TABLE OF CONTENTS
	COVER PAGE TITLE PAGE
	LIST OF APPENDICES


