
103 
 

 
 

Universitas Pelita Harapan 
 

 

DAFTAR PUSTAKA 

 

Akbar, M., & Utari, P. (2015). Cyberbullying pada Media Sosial: Studi Analisis Isi 

tentang Cyberbullying pada Remaja di Facebook. Jurnal Komunikasi Massa 

Vol. 1, 1-20. 

Aprilita, D., & Listyani, R. H. (2016). Representasi Kecantikan Perempuan dalam 

Instagram (Analisa Semiotika Roland Barthes pada Akun @mostbeautyindo, 

@bidadarisurga, dan @papuan_girl. Paradigma (4) 3, 1-13. 

Aslam, S. (2021, July 8). Instagram by the Numbers: Stats, Demographics and Fun 

Facts. diakses dari https://www.omnicoreagency.com/Instagram-statistics/  

Basuki, G., & Hartati, S. (2013). Makna Obesitas. Jurnal Empati Vol. 2 No. 3, 369-

376. 

Bauman, S., & Yoon, J. (2014). This Issue: Theories of Bullying and Cyberbullying. 

Theory into Practice Vol. 53, 253-320. 

Berger, A. A. (1987). Semiological Analysis: Media, Knowledge and Power. London: 

Open University Press. 

Bestiana, D. (2012). Citra Tubuh dan Konsep Ideal Mahasiswa FISIP Universitas 

Airlangga Surabaya. Surabaya: Universitas Airlangga. 

Blystone, D. (2020, June 6). The Story of Instagram: The Rise of the #1 Photo-

Sharing Application. diakses dari 

https://www.investopedia.com/articles/investing/102615/story-Instagram-rise-

1-photo0sharing-app.asp 

Brewis, A. A. (2010). Obesity: Cultural and Biocultural Perpsective . Rutgers 

University Press. 

Cherry, K. (2021, August 5). The Color Psychology of Pink. Retrieved from Verywell 

Mind: https://www.verywellmind.com/the-color-psychology-of-pink-2795819 

Circello, M. G. (2013). Influences of the Misuse of Social Media on the Evolution of 

Adolescent Cyberbullies. New York: Fisher Digital Publications. 

 



104 
 

 
 

Universitas Pelita Harapan 
 

Constance, P., & Eirini, B. (2019). Plus Size Fashion: A Comparative Study of 

Southern vs Northern European Perspectives on Fashion. European Business 

& Management Vol. 5 (2), 14-23. 

Fatrabbit Creative. (2021, August 8). Psychology of Black and White and What They 

Mean for Your Business. diakses dari 

https://www.fatrabbitcreative.com/blog/psychology-of-black-and-white-and-

what-they-mean-for-your-business 

Featherstone, M. (1990). Perspective on Consumer Culture. Sociology (24) 1 , 5-22. 

Ferreira, N. M. (2019, May 31). Color Psychology: How Color Meanings Affect your 

Brand. Diakses dari https://www.oberlo.com/blog/color-psychology-color-

meanings 

Fitryarini, I. (2009). Iklan dan Budaya Populer: Pembentukan Identitas Ideologis 

Kecantikan Perempuan oleh Iklan Televisi. Jurnal Ilmu Komunikasi (6) 2, 

119-136. 

Gibbs, C. (2017, July 19). Instagram is the Worst Social Network for Cyberbullying: 

Study. New York, New York, United States. 

Gothe, J. W. (1840). Theory of Colour. John Murray, Germany. 

Griffin, E., Ledbetter, A., & Sparks, G. (2015). A First Look at Communication 

Theory. New York: McGraw-Hill. 

Hadriani. (2014, November Thurday). Gaya. Retrieved April Saturday, 2021, diakses 

dari https://gaya.tempo.co/read/620102/wanita-indonesia-rentan-

obesitas/full&view=ok 

Hana Nushratu . (2019, September Tuesday ). Sains. Retrieved April Saturday , 2021, 

diakses dari https://sains.kompas.com/read/2019/09/17/190500323/serba-

serbi-kegemukan--penyebab-hingga-risiko-penyakitnya 

Hanadian, N., & Wolff. (2021, Februari 12). Breakdown of Social Media Users by 

Age and Gender in Indonesia as of Januari 2021.diakses dari 

https://www.statista.com/statistics/997297/indonesia-breakdown-social-

media-users-age-gender/ 

Herdiansyah, H. (2009). Metodologi Penelitian Kualitatif. Jakarta: Salemba 

Humanika. 

Hidayat, D. N. (2003). Paradigma dan Metodologi Penelitian Sosial Empirik Klasik. 

Jakarta: Departemen Ilmu Komunikasi Universitas Indonesia. 



105 
 

 
 

Universitas Pelita Harapan 
 

Honigman, R., & Castle, D. J. (2007). Living With Your Looks. Sydney: UWA 

Publishing. 

Husay, R. N. (2017). Melawan Wacana Perempuan Gemuk (Studi Kualitatif 

Deskriptif pada Perempuan Bertubuh Gemuk di Komunitas Xtra-L 

Indonesia). Malang: Departemen Sosiologi Universitas Brawijaya. 

Irawan, S. A. (2016). Resistensi Obesitas dalam Film SPY. Jurnal Signal Vol. 4 No. 

1, 1-15. 

Islamey, G. R. (2020). Wacana Standar Kecantikan Perempuan Indonesia pada 

Sampul Majalah Femina. Jurnal Pikma: Publikasi Ilmu Komunikasi Media 

dan Cinema (2) 2, 110-119. 

Jakarta Fashion Week. (2021, July 23). Tentang JFW. Retrieved from Jakarta Fashion 

Week: https://www.jakartafashionweek.co.id/about/ 

Jaminah; Trias, Mahmudiono. (2018). Hubungan Pengetahuan, Aktivitas Fisik 

Dengan Kejadian Obesitas Pada Karyawan Perempuan. Jurnal Berkala 

Epidemiologi, 9-17. 

John, D. K. (2019). The Impact of Smile on Human Interactions: A Psychological 

Perspective. The International Journal of Indian Psychology Vol. 7 Issue 1, 

1001-1009. 

Kriyantono, R. (2014). Teknik Praktis Riset Komunikasi. Jakarta: Prenada Media. 

Kinley, T. R. (2010). The Effect of Clothing Size on Self-Esteem and Body Image. 

Journal of Family and Consumer Sciences Vol. 38 No. 3, 317-332. 

Kulie, T., & Slattengren, A. (2011). Obesity and Women's Health: An Evidence-

Based Review. The Journal of the American Board of Family Medicine 24 

(1), 75-85. 

Lee, K. (2019, December 3). The Complete List of Instagram Features for Marketing 

Experts. Diakses dari https://sproutsocial.com/insights/Instagram-features/ 

Lefler, N. L., & Cohen, M. D. (2014). Differences in Social Skills among 

Cyberbullies, Cybervictims, Cyberbystanders, and Those Not Involved in 

Cyberbullying. Journal of Child & Adolescent Behavior Vol. 2, 2-9. 

Lincoln, S. (2015). 'My Bedroom is Me:': Young People, Private Space, Consumption 

and Family Home. In E.-J. Abbots, K. Appleford, R. Hurdley, & S. Lincoln, 

Intimacies, Critical Consumption and Diverse Economies (pp. 87-106). 

London: Palgrave Macmillan. 



106 
 

 
 

Universitas Pelita Harapan 
 

Maghvira, G. (2016). Implementasi Konsep Diri pada Kelompok Gemes (Gemuk 

Menawan Semarang). Jurnal Ilmiah Komunikasi MAKNA Vol. 6 No. 2, 140-

149. 

Moleong, L. (2002). Metodologi Penelitian Komunikasi. Bandung: PT. Remaja 

Rosdakarya. 

Morissan. (2012). Metode Penelitian Survey. Jakarta: Kencana. 

Mulyana, D. (2010). Ilmu Komunikasi: Suatu Pengantar. Bandung: Remaja 

Rosdakarya. 

Ningrum, A. M. (2019 ). Memahami Fenomena Cyberbullying yang di Lakukan User 

Terhadap Selebriti. ejournal3.undip.ac.id. 

Nocentini, A., Calmaerstra, J., Krumbholz, A. S., & Ortega, R.-R. (2010). 

Cyberbullying: Labels, Behaviours and Definition in Three European 

Countries. Australian Journal of Guidance and Counselling, 129-142. 

Noor, J. (2011). Metodologi Penelitian: Skripsi, Tesis, Disertasi dan Karya Ilmiah. 

Jakarta: Kencana Prenada Media Group. 

Novilita, H., & Suharman, S. (2013). Konsep Diri Adversity Quotient dan 

Kemandirian Belajar Siswa. Jurnal Psikologi Tabularasa Vol. 8 No. 1, 619-

632. 

Nur Rohmi Aida. (2019, September Monday). Tren. Diakses dari 

https://www.kompas.com/tren/read/2019/09/30/071000865/mengenal-

obesitas-bahaya-dan-cara-mengatasinya?page=all 

Ornella, A. D. (2013). Encyclopedia of Sciences and Religions. Dordrecht: Springer. 

Pound, C. (2018, February Tuesday ). BBCCULTURE. Retrieved April Tuesday , 

2021, diakses dari https://www.bbc.com/indonesia/vert-cul-42985810 

Premawardhana, A. (2020, March 03). The Ultimate Soft Glam Make Up Guide. 

diakses dari https://bondibeauty.com.au/beauty/the-ultimate-soft-glam-

makeup-guide/ 

Purba, R. K. (2017). Pemaknaan Followers Akun Instagram @Komikazer mengenai 

Kritik Reza Mustar terhadap Budaya Konsumtif Generasi Muda. Medan: 

Universitas Sumatera Utara. 

Putra, E. N. (2019, Januari Tuesday ). Retrieved April Wednesday , 2021,Diakses 

dari 



107 
 

 
 

Universitas Pelita Harapan 
 

https://www.aminef.or.id/merunut_lemahnya_hukum_cyberbullying_di_indon

esia/ 

Raco, J. (2010). Metode Penelitian Kualitatif. Jakarta: PT Gramedia Widiasarana 

Indonesia. 

Rassi, N. (2016). Empowerment, Control & The Female Body: Is Instagram a 

Platform for Change? Ottawa: University of Ottawa. 

Riskesdas. (2018). Hasil Utama Riskesdas 2018. Jakarta: Kementerian Kesehatan. 

Sartini, N. W. (2011). Tinjauan Teoritik tentang Semiotik. Jurnal Masyarakat, 

Kebudayaan dan Politik Vol. 20 No. 1, 1-10. 

Sasongko, M. N., Susanto, M., & Kurniawan, M. P. (2020). Analisis Kombinasi 

Warna pada Antarmuka Website Pemerintah Kabupaten Klaten. Jurnal 

Teknologi Technoscientia Vol. 12 No. 2, 125-133. 

Sarwer, D. B., & Polonsky, H. M. (2016). The Psycosocial Burden of Obesity. 

Endocrinol Clin North Am (45) 3, 677-688. 

Saussure, F. D. (1983). Course in General Linguistics. New York: McGraw-Hill. 

Stellarosa, Y., & Iwanti, D. (2017). Strategi Komunikasi Wanita Gemuk Indonesia 

sebagai Wadah Motivasi Wanita Plus size. Communicology Vol. 5 No. 1, 1-

19. 

Thaker, V. V. (2017). Genetic and Epigenetic Causes of Obesity. Adolesc Med State 

Art Rev, Fall 28 (2), 379-405. 

The Guardian. (2011, March 7). Why Shades Keep You Cool. Diakses dari  

https://www.theguardian.com/education/2011/mar/07/sunglasses-cool-

western-culture 

The Living Urn. (2021, August 5). The Universal Symbolism and Importance of 

Trees Throughout History. Diakses dari 

https://www.thelivingurn.com/blogs/news/the-universal-symbolism-and-

importance-of-trees 

Utami, E. (2016, September Tuesday ). Profil . Diakses dari 

https://komunita.id/2016/09/06/komunitas-xtra-large-indonesia-dobrak-

konsep-kecantikan/ 

Van Zoest, A. (1993). Semiotika: Tentang Tanda, Cara Kerjanya dan Apa yang Kita 

Lakukan. Jakarta: Yayasan Sumber Agung. 



108 
 

 
 

Universitas Pelita Harapan 
 

Walther, J. (1996). Computer Mediated Communication: Impersonal, Interpersonal, 

and Hyperpersonal Interaction. Communication Research Vol. 23 Issue 1, 3-

43. 

Wardah, F. (2013, Agust Tuesday ). Lifestyle. Retrieved April Saturday , 2021, 

Diakses dari 

https://lifestyle.kompas.com/read/2013/08/20/1155019/4.Masalah.Perempuan

.Bertubuh.Besar?page=all 

WHO. (2017, 10 10). World Obesity Day: Understanding the Social Consequences of 

Obesity. Diakses dari https://www.euro.who.int/en/health-

topics/noncommunicable-diseases/mental-health/news/news/2017/10/world-

obesity-day-understanding-the-social-consequences-of-obesity 

WHO. (2020, April Thursday). Obesity. Diakses dari https://www.who.int/news-

room/facts-in-pictures/detail/6-facts-on-obesity 

 

 

 

 

 

 


