ACKNOWLEDGEMENT

Praise to God Almighty for all the blessings that have been given by Him,
so that this final thesis can run well and smoothly.

The final thesis entitled “The Effect of Entrepreneurial Marketing on The
Equality Issue of Gender Difference Which Affect the Firm Performance in PT.
Usaha Subur Sejahtera” aims to meet the academic requirements to obtain a
Bachelor of Economics degree, Pelita Harapan University, Tangerang.

The author realizes that without guidance, assistance, and prayers from
various parties, this thesis will not be completed on time. Therefore, the authors
would like to thank profusely to all parties who have helped in the process of

working on this thesis, especially in:

1. Mrs. Gracia Shinta S. Ugud, MBA., Ph.D., as Dean of the Faculty of
Economic and Business at Pelita Harapan University.

2. Mrs. Vina Christina Nugroho, S.E., M.M., as the Head of Management
Study Program.

3. Ms. Chrisanty V. Layman, BA, M.Sc, as the Head of Entrepreneurship
Concentration.

4. Mr. Dr. Innocentius Bernarto, ST, MM, M.Si. as the Supervisor who has
provided input, suggestions, and supports the author.

5. Mr. Dr. Jacob Donald Tan, BBA, MBA, as the Academic Counselors of
the author.

6. All the lecturers of the Faculty of Economics and Business, Pelita
Harapan University who have taught and always supported the author
during class.

7. Parents who always support the author in the form or morals,
compassion, and prayer.

8. Raynaldo Arfandy, Rosella Arfandy, and Tantan as siblings of author
who always support and help the author.

vi



9. Closest friends of author, Erika Chandra, Hendy Thamdani, Sabrina
Nadia, Aron Daniel, Caroline Chungiarto, Aniela Trianzil, Jessica
Nathallia, Yogie Tantrianto, Wilson Christian, and other friends who
cannot be named one by one, who have always supported and
encouraged the author in completing this thesis.

10. Closest friends of author in Universitas Pelita Harapan, Adeline Corina,
Precia Kohari, Ayoe Felia, Azlia Yulizar, Zhi Chen, Willeo Tamara,
Kent Julianto, Benedict Taslim, Ferdian Dharmawan and Renaldy
Setiady who have always encouraged the author in completing this
thesis.

11. All parties included and cannot be mentioned one by one.

Tangerang, November 18", 2021

(Rebecca Pricillia Arfandy)

vil



TABLE OF CONTENTS

ABSTRACT ...ttt sttt et et ate st e seeenbeeneas \
ACKNOWLEDGEMENT .....oiiiiiiiiiiieeeetetee ettt vi
TABLE OF CONTENTS ......ooiotiiitiiieitenteieeie et stee st esbe st st eseessae st esseeseesaeenee viii
LIST OF CHEARERSESS, . . e 0 i roon o R A oo eeeneennronen Xi
LIST OF TABLES .......ccccitueertenntenuiereecreessesseessessseesiiosaesnasinessssssasssessassnsesbossesssasses xii
CHAPTER 1 INTRODUCTION ......oooiiiiiieiieieeeesieeee st enae e 1
1.1 Research Background............cccveiiiiiieiiiiiiiiiieciiccie e 1
182 Formulation of The Problems...........cccccooiieiiiieiiiiiciece e, 8
1.3 ReESEArCh PUIPOSES ...couvviiiiieiie ettt e 8
1.4 Research Significance .........cccueeeciiieiiiiieiieee e 9
1.5 SystCmaties WD ey .. ¢l b - B Wi TR Jueoennatbanaalle e eeenreenns 10
CHAPTER 2 LITERATURE REVIEW ....ccooiiiiiiiiiiieeeee e 12
2.1 Entrepreneurial Marketing...........cccoovevvieenieniiienieeieeie e 12
2.2 Entrepreneurial Marketing DImensions ...........ccccveeeeveeerieeesveeenieeeennennn 13
2.3 The Equality of Gender ..........ccoocvieviiiiiiiiieciieieceeee e 15
24 Firm Performance............oouiiiiiiiiiiiieeeeeeee e 16
2.5 HYPOLNESES ..ottt 18
2.6 Research Framework ..........coooeiiiiiiiiiiiiiieeeeee e 20



CHAPTER 3 RESEARCH METHODOLOGY .......ccceoiiiiiiiiiiiiiniiiiciccee, 21

3.1 Research ObJeCtiVe ......ccouiiieiiieiiieece et 21
3.2 UNIt ANALYSIS ..eeiiieiieeie ettt ettt e 21
33 ReESCATCH TYPE oot e e 22
34 Operationalization of Research Variables ............coccoovevviniincincnicnene 22
3.5 Population and Sample.........ccceeveieiiriiiiiiiieeiieeieee e 32
3.6 Data Collecting Method ...........cocieiiiiiiiiiiiciieeeeeee e 34
3.7 Research Instrument TeStING ........c..cccveeviieeiieiieiiieiieeie e 34
3.8 Analysis Data Method ...........coccoiiiiiiiiiiii e 36
3.9 Preliminary Instrument Test Results ..........ccoovvveeiieiiinciieniieiiicieeieee, 36
CHAPTER 4 RESEARCH RESULTS AND DISCUSSION ......ccccevieiiieiennene. 42
4.1 Profile of Respondent..........c.oocveeiieniieiiieeiieieciccee e 42
4.2 Research Construct DeSCription ...........cccveeeiieeeciieeniieeeieeeeieeeevee e 49
4.3 AGaETeRE RS .......... coorre e e I, e e e et g e e eovesresonnano 57
Indicators ... . . e e e sttt e e sresnernranresennanen 60
Outer Loadings ValUe .........c.ooouieiiieiiiniieiieeieeeeee et 60
DESCIIPHION ...ttt et e e e st e e st eeesstaeesssaeessseeesssesesseeennseenans 60
4.4 DISCUSSION .ttt sttt ettt saeens 67
CHAPTER 5 CONCLUSION AND RECOMMENDATION..........cccocveiiniennne. 70
5.1 CONCIUSION ...ttt sttt et e 70

ix



5.2 Managerial Implications ...........ceevuierieeriienieeriieeie et 70

53 Research Limitations and Recommendation for Future Research ......... 71
REFERENCES ...ttt ettt 73
APPENDICES ..ottt ettt sttt et 79
Attachment 1 (Transcript with the Director of PT. Usaha Subur Sejahtera) ........ 80
Attachment 2 (SmartPLS 3.3 Quantitative Data).........ccccceeveveeniieeniieeniiecieene 81
IndicatQfiS:. NEEEEERRENEENRL .................cccoorermeonrroncerso o SRRRRRCRINIARY T, 91
Outer Loadings ValUe ........c.coouiiiiiiiiiiiieiiecieeiee ettt eva e e 91
DESeriptionlll. .. N SUNSSSE—_—_Y .. ........... SSSSSE——— i WL S .. 91



LIST OF CHARTS

Chart 1.1 Economic Census Indonesia in 2016 .......cccceeveerieinieniinneenieeseeeeee 1
Chart 1.2 Number of Entrepreneurs in Indonesia Compared to Other Countries.. 2

Chart 1.3 Gender Inequality Index per Province in Indonesia in 2018. ................ 6

xi



LIST OF TABLES

Table 3.1 Measurement Table of Conceptual Definition and Operational .......... 23
Table 3.2 Outer Loadings ........coocvieiiiriieiienie ettt 37
Table 3.3 Composite Reliability and Average Variance Extracted (AVE).......... 39
Table 3.4 Discriminant Validity ........ccccoeoieriiiiiiiiiiieieeeeeeeee e 40
Table 4.1 Respondents Characteristics Based on Gender ...........ccccceeevvveenneennnee. 42
Table 4.2 Respondents Characteristics Based on Age .......c..cccccevveveineniinicnnenne. 43
Table 4.3 Respondents Characteristics Based on Marriage Status....................... 44
Table 4.4 Respondents Characteristics Based on Number of Children ............... 45
Table 4.5 Respondents Characteristics Based on Religion ............cccceevieiienennn. 45

Table 4.6 Respondents Characteristics Based on Educational Qualification ....... 46
Table 4.7 Respondents Characteristics Based on Respondents’ Working
Expericnce.. .. Yuruuummm ... ........... A SSS——  a 47

Table 4.8 Respondents Characteristics Based on Respondent’s Firm’s Years of

Opcration'¥ .......... i SSE. ............... NS B ... B0 48
Table 4.9 Respond’s CateZOry .......c.cevuieriierieeiiieeieeniie et eniieeteesieeeveeseeeeseesineens 49
Table 4.10 Research Construct Description of Innovativeness............c.cceeuveeee... 50
Table 4.11 Research Construct Description of Opportunity Focus...................... 50
Table 4.12 Research Construct Description of Risk Taking ..........c.cccccvveeeneennnnee. 51
Table 4.13 Research Construct Description of Resource Leveraging.................. 52
Table 4.14 Research Construct Description of Proactiveness...........cccccceeeuveenneee. 53
Table 4.15 Research Construct Description of Customer Intensity ..................... 54
Table 4.16 Research Construct Description of Value Creation .............cccuo....... 55
Table 4.17 Research Construct Description of Strategic Management................ 56
Table 4.18 Research Construct Description of Financial Performance ............... 57
Table 4.19 Outer Loadings Result..........ccccooviiiiiiiiiiiiiieeee e 60
Table 4.20 Average Variance Extracted (AVE) and Composite Reliability Result

............................................................................................................................... 62
Table 4.21 Discriminant Validity Result............cccccoeviiiiiieniiiiiiiieciceiceiees 63
Table 4.22 Variance Inflation Factor (VIF) Result ..........cccccooiiiiiiniiiniiiies 66
Table 4.23 Actual Test Result with R2 ..o 66

xii



Table 4.24 Actual Test Result with Hypotheses ...........ccccoeieiviiinieniiiniiiiies 66
Table 4.25 Actual Test Result with Hypothesis Using MGA Variable ............... 67
Table 4.26 Multigroup Analysis of the Group “Gender”..........cccccvvveveruineenenne 67

xiil



LIST OF FIGURES

Figure 2.1 Research Framework ............coocoiiiiiiiiiiiiiiceeeeeen

Figure 4.1 Outer Model
Figure 4.2 Inner Model

X1v



	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF CHARTS
	LIST OF TABLES
	LIST OF FIGURES

