
	
  

81	
  
	
  

 

DAFTAR PUSTAKA 

 

Abbas dan Nurhayati. (2016). Meningkatkan Hasil Belajar Matematika Siswa 
Melalui Model Pembelajaran Berbasis Masalah dengan Penilaian 
Fortofolio di SMPN 10 Gorontalo. Medan: Tidak diterbitkan. 

Adee Athiyaman, 1997, Linking student satisfication and service quality 
Perceptions: the case of university education, European Journal of 
Markweting, Vol. 31 No. 7, 1997, pp. 528-540. MCB Univeresity Press 
0309-0566. 

Adekunle, S. A., dan Ejechi, J. O. (2017). Modelling repurchase intention 
among smartphones users in Nigeria. Journal of Modelling in 
Management. 

Ahmed, U., Phulpoto, W., Umrani, W.A., Abbas, S.I. 2015. “Diving Deep in 
Employee Training to Understand Employee Engagement”. Business 
and Economics Journal. 7 (1), 14-18. 

Armstrong, Kotler 2015, “Marketing an Introducing Prentice Hall twelfth 
edition” , England : Pearson Education, Inc. 

Annamdevula, S., dan Bellamkonda, R. S. (2016). The effects of service 
quality on student loyalty: the mediating role of student satisfaction. 
Journal of Modelling in Management. https://doi.org/10.1108/JM2-04-
2014-0031 

Arief Sugiono dan Edi Untung. 2016. Analisis Laporan Keuangan. Jakarta: PT 
Grasindo. 

Arif, nur Ms dkk. (2016). “The Implemantion of Carousel Feedback and TSTS 
Learning Models to Enhance Students” self Efficacy and Social 
Students Learning Outcome”. IOSR Of Humanities and Socia; Science 
(IOS-JHSS). Volume 21. Issue 5 Ver.3 3 (May 2016). PP 99-104. E-
issn: 22790837,E-issn 2279-0845.  

Arsyad, Azhar. (2012). PerencanaanPembelajaran. Bandung: PT. Remaja 
Rosdakarya. 

Ayodele, Adeola Adetola, and Chioma Dili Ifeanyichukwu. 2016. Factors 
Influencing Smartphone Purchase Behavior Among Young Adults in 
Negeria, International Journal of Recent Scientific Research, Vol.7, 
No.9, pp.13248-13254. 



	
  

82	
  
	
  

Bagla,  R.  K.,  dan  Sancheti,  V.  (2018).  Gaps  in  customer  satisfaction  
with  digital wallets: challenge for sustainability. 

Brady, M.K. dan Cronin, J.J. 2001. Some New Thoughts on Conceptualizing 
Perceived Service Quality: A Hierarchical Approach. The Journal of 
Marketing 2001; 65(3): 34 – 49 

Brigham, Eugene F. dan Joel F. Houston. 2014. Dasar-Dasar Manajemen 
Keuangan. Buku 1. Edisi 11. Jakarta : Salemba Empat. 

Chang, K., Chen, M., Hsu, C., dan Kuo, N. (2010). The Effect Of Service 
Convenience On Post-Purchasing Behaviors. Journal Of Industrial 
Management And Data Systems, 110 (9), 1420 – 1443. 

Chiu, Chao-Min. Chang, Chen-Chi. Cheng, Hsiang-Lan. Fang, Yu-Hui 
920090 Determinants of customer repurchase intention in shopping. 
Online Information Review; 33(04), 761-784. 

Chiu, C.M., Wang, E.T., Fang,Y.H., Huang, H.Y. (2014). Understanding 
costumers’ repeat purchase intentions in B2C e-commerce: the roles of 
utilitarian value, hedonic value and perceived risk. Information Systems 
Journal 241, 85-114. 

De Oliveira, J. A., Oliveira, O. J., Ometto, A. R., Ferraudo, A. S., dan 
Salgado, M. H. (2016). Environmental Management System ISO 14001 
factors for promoting the adoption of Cleaner Production practices. 
Journal of Cleaner Production, 133, 1384–1394. 
https://doi.org/10.1016/j.jclepro.2016.06.013 

Gholami Saeed., et al. (2016). Examination Of Factor Influencing On 
Enhacement Of Brand Equity With Emphasis On Advertising And sales 
promotion. Jurnal of Current research on science, (2): 320-326. 

Hair, J., Hult, G., Ringle, C., dan Sarstedt, M. (2014). A Primier On Partial 
Least. Squares Structural Equation Modeling (PLS-SEM). America: 
SAGE. Publication. 

Keiningham, T , Ball, J , Benoit (née Moeller), S dkk. (6 penulis lagi) (2017) 
Interaksi antara pengalaman dan komitmen pelanggan. Jurnal 
Pemasaran Jasa, 31 (2). hal. 148-160. ISSN 0887-6045  

Kotler, Philip and Kevin Lane Keller, 2016. Marketing Managemen, 15th 
Edition, Pearson Education,Inc. 

Lee, M. S., Hsiao, H. D., and Yang, M. F. 2011. The Study of the 
Relationships among Experiential Marketing, Service Quality, 
Customer Satisfaction and Customer Loyalty. The International Journal 
of Organizational Innovation, 3(2), 353-379. 



	
  

83	
  
	
  

Malhotra, Naresh K. 2010. Riset Pemasaran (Marketing Research) (Edisi 4 
Jilid 1). New Jersey, Indonesia: PT. Indeks. 

Megantara dan Suryani. 2016. Penentu Niat Pembelian Kembali Tiket 
Pesawat Secara Online Pada Situs Traveloka.com. E-Jurnal Manajemen 
Unud. Vol. 5, No.9 , 5783-5810. 

Persaud, Ajax, dan Azhar, Irfan. (2012). Innovative Mobile Marketing via  
Smartphones: Are Consumers Ready? Marketing Intelligence dan 
Planning, Vol. 30, No. 4:418-443. 

Philip Kotler dan Kevin Lane Keller,2012, Manajemen Pemasaran ed.Ketiga 
Belas . Jilid 2 Terjemahan oleh BOB Sabran MM : Penerbit Erlangga. 

Sekaran, Uma dan Roger Bougie. 2016. Research Method For Bussiness: A 
Skill-Building Approach 17TH Edition. Chichester: Wiley. 

Siyoto, Sandu dan Ali Sodik. 2015. Dasar Metodologi 
Penelitian.Yogyakarta:Literasi Media Publishing 

Sugiyono. (2017). Metode Penelitian Pendidikan Pendekatan Kuantitatif, 
Kualitatif, dan RdanD. Bandung: Alfabeta 

Taylor, S. A. and T. L. Baker. 1994. An Assessment of the Relationship 
Between Service Quality and Customer Satisfaction in the Formation of 
Consumer Purchase Intention. Journal of Retailing 70:163-178. 

Wonglimpiyarat, J. 2017. Fintech banking industry: a systemic approach. 
Emerald In Foresight, 19 (6), 590-603. 

Yusuf, A.M. 2016. Metode Penelitian Kuantitaf, kualitatif dan Penelitian 
Gabungan. Jakarta: Prenademedia Group. 

Zaki, M. (2017). The interplay of customer experience and commitment. 
Journal of Services Marketing, 31(2), 148-160. 

Zhou, L., Zhang, P. dan Zimmermann, H. D. 2013. ‘Social commerce: an 
integrated view’. Electronic Commerce Research and Applications, 
Vol. 12, No.2, pp. 61- 68. 

 

 

 


