
 

 
 

107 

REFERENCES 
 

Ahmad, S., Wasim, S., Irfan, S., Gogoi, S., Srivastava, A., & Farheen, Z. (2019). 

Qualitative v/s. Quantitative Research- A Summarized Review. Journal of 

Evidence Based Medicine and Healthcare, 6(43), 2828–2832. 

https://doi.org/10.18410/jebmh/2019/587 

Ainiyah, N., Deliar, A., & Virtriana, R. (2016). The classical assumption test to 

driving factors of land cover change in the development region of northern 

part of west Java. International Archives of the Photogrammetry, Remote 

Sensing and Spatial Information Sciences - ISPRS Archives, 41(July), 205–

210. https://doi.org/10.5194/isprsarchives-XLI-B6-205-2016 

Aisah, I. N., & Wahyono. (2018). The Influence of Store Atmosphere, Product 

Knowledge and Brand Image Toward Purchase Decision Through Word of 

Mouth. Management Analysis Journal, 7(2), 190–200. 

Alma, B. (2016). Manajemen Pemasaran dan Pemasaran Jasa. 

Amalia Fadhila Rakhma, P., & Hatneny, A. I. (2021). Pengaruh Product 

Knowledge, Brand Image, Dan Online Customer Review Terhadap Keputusan 

Pembelian Di Marketplace Shopee (Studi pada Customer Marketplace Shopee 

di Malang). E – Jurnal Riset Manajemen PRODI MANAJEMEN, 2020, 82–

94. 

Amed, Imran, Anita Balchandani, Achim Berg, Saskia Hedrich, J. E. J. (2021). The 

State of Fashion 2021: In search of promise in perilous times. Mckinsey.Com. 

https://www.mckinsey.com/industries/retail/our-insights/state-of-fashion 



 

 
 

108 

 

Ayuningsih, F., & Maftukhah, I. (2020). The Influence of Product Knowledge, 

Brand Image, and Brand Love on Purchase Decision through Word of Mouth. 

Management Analysis Journal, 9(4), 355–369. 

https://doi.org/10.15294/maj.v9i4.40796 

Bysella, M. G., Lapian, S. L. H. V. J., & Tumbuan, W. J. F. . (2018). Analysis the 

Influence of Product Knowledge, Sale Promotion and Price Towards 

Consumer Purchase Decision At Meikarta Consumer in Manado. Jurnal 

EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 6(3), 1538–

1547. https://doi.org/10.35794/emba.v6i3.20250 

Cahyono, A. (2015). The Influence of Brand Image and Brand Personality on Brand 

Loyalty. Australian Journal of Basic and Applied Sciences, 9(7), 493–497. 

Cheung, M.L., Pires, G. dan Rosenberger, P.J. III (2020). The influence of 

perceived social media marketing elements on consumer brand engagement and 

brand knowledge. Asia Pacific Journal of Marketing and Logistics, 32(3), 695-720. 

Dewi, H. N., Sukartiko, A. C., & Pamungkas, A. P. (2017). Consumer Behavior in 

Their Buying Decision Process of Agro-Geographical Indication Products in 

Yogyakarta. /Agroindustrial Journal, 4(1), 203–208. 

https://jurnal.ugm.ac.id/agroindustrial/article/view/27396 

Djatmiko, T., & Pradana, R. (2016). Brand Image and Product Price; Its Impact for 

Samsung Smartphone Purchasing Decision. Procedia - Social and Behavioral 

Sciences, 219, 221–227. https://doi.org/10.1016/j.sbspro.2016.05.009 



 

 
 

109 

Donni Juni Priansa. 2017. Komunikasi Pemasaran Terpadu Pada Era Media Sosial. 

Bandung: CV Pustaka Setia. 

Franklozadapucpredu, F. L. C. (2016). What is Marketing ? A Study on Marketing 

Managers ’ Perception of the Definition of Marketing. 21, 49–69. 

Hanaysha, J. R. (2018). An examination of the factors affecting consumer’s 

purchase decision in the Malaysian retail market. PSU Research Review, 2(1), 

7–23. https://doi.org/10.1108/prr-08-2017-0034 

Herawati, Prajanti, S. D. W., & Kardoyo. (2019). Predicted Purchasing Decisions 

from Lifestyle, Product Quality, and Price through Purchase Motivation. 

Journal of Economic Education, 8(1), 1–11. 

Ifana, V. M., & Suryani, T. (2019). Pengaruh citra merek, kepercayaan merek, dan 

kualitas layanan pada loyalitas merek pakaian ZARA. Journal of Business & 

Banking, 6(2). https://doi.org/10.14414/jbb.v6i2.1302 

Imbayani, I., & Gama, A. (2018). The Influence of Electronic Word of Mouth (E-

Wom), Brand Image, Product Knowledge on Purchase Intention. Product 

Knowledge on Purchase Intention Jurnal Ekonomi Dan Bisnis Jagaditha, 

5(2), 145–153. https://ejournal.warmadewa.ac.id/index.php/jagaditha 

KANDEMİR, G., PİRTİNİ, S., & BAYRAKTAR, A. (2019). a Research on 

the Role of Consumer Involvement and Product Knowledge Levels on 

Purchasing Decisions. Turkish Journal of Marketing, 4(2), 162–183. 

https://doi.org/10.30685/tujom.v4i2.57 

Lectra. (2019a). Sustainable fashion: first quarter 2021 snapshot. Lectra.Com. 

https://retviews.com/blog/industry/sustainable-fashion-uniqlo-hm-zara/ 



 

 
 

110 

Lectra. (2019b). Uniqlo strategy – The differences with competitors H&M and 

Zara. Lectra.Com. https://retviews.com/blog/focus/uniqlo-competitors/ 

Lin, L. Y., & Chen, C. S. (2006). The influence of the country-of-origin image, 

product knowledge and product involvement on consumer purchase decisions: An 

empirical study of insurance and catering services in Taiwan. Journal of Consumer 

Marketing, 23(5), 248–265. https://doi.org/10.1108/07363760610681655 
Liu, R. (2017). A reappraisal of marketing definition and theory. Journal of Eastern 

European and Central Asian Research, 4(2), 1–7. 

https://doi.org/10.15549/jeecar.v4i2.170 

Manuarang, R. N., & Mawardi, K. M. (2018). PENGARUH PRODUCT 

KNOWLEDGE TERHADAP PURCHASE INTENTION (Survei pada 

Pengunjung Toko Buku UB Press, Kota Malang). Jurnal Administrasi Bisnis 

(JAB), 55(3), 41–47. 

Maulana, R., Aryani, L., & Nastiti, H. (2021). Pengaruh Kualitas Produk, Harga 

dan Citra Merek terhadap Keputusan Pembelian (Studi Kasus Pembeli Laptop 

Asus di Jakarta Selatan). Konferensi Riset Nasional Ekonomi Manajemen Dan 

Akuntansi, 2(1), 524–537. 

Megel, M. E., & Heermann, J. A. (2016). Methods of data collection. Plastic 

Surgical Nursing, 14(2), 109–110. https://doi.org/10.1097/00006527-

199406000-00014 

Mourougan, S., & Sethuraman, D. K. (2017). Hypothesis Development and 

Testing. IOSR Journal of Business and Management, 19(05), 34–40. 

https://doi.org/10.9790/487x-1905013440 



 

 
 

111 

Nasution, M. D. T. P., & Rossanty, Y. (2019). Information Search and Intentions 

To Purchase: the Role of Country of Origin Image, Product Knowledge, and 

Product Involvement. Journal of Theoretical and Applied Information 

Technology, 96(10), 375–385. 

Nazarani, M. R., & Suparna, G. (2021). the Effect of Luxury Brand, Brand Image, 

and Product Quality on Purchase Intention. American Journal of Humanities 

and Social Sciences Research (AJHSSR), 5(1), 290–295. 

https://www.ajhssr.com/the-effect-of-luxury-brand-brand-image-and-

product-quality-on-purchase-intention/ 

Novizal, G., & Rizal, A. (2020). Pengaruh Product Knowledge Dan Persepsi Harga 

Terhadap Proses Keputusan Pembelian Dengan Brand Image Sebagai Variabel 

Moderasi (Studi Pada Konsumen Mobil Wuling Di Dealer Wuling Semarang). 

Proceeding SENDIU, 633–644. 

Pandiangan, K., Masiyono, M., & Dwi Atmogo, Y. (2021). Faktor-Faktor Yang 

Mempengaruhi Brand Equity: Brand Trust, Brand Image, Perceived Quality, 

& Brand Loyalty. Jurnal Ilmu Manajemen Terapan, 2(4), 471–484. 

https://doi.org/10.31933/jimt.v2i4.459 

Putra, M. C. S. D. P,danEkawati, N. W. 2017. Pengaruh Inovasi Produk, Harga, 

Citra Merek dan Kualitas Pelayanan Terhadap Loyalitas Pelanggan Sepeda 

Motor Vespa. E-Jurnal Manajemen Unud.[Online] 6(3), 1674- 1700. 

https://ojs.unud.ac.id/index.php/Manajemen/article/view/27062 

Rachmawati, E. (2018). THE REVIEW OF UNDERSTANDING OF PRODUCT 

KNOWLEDGE DIFFERENCES Erny Rachmawati. 1991, 283–288. 



 

 
 

112 

Ricci, E. C., Stranieri, S., Casetta, C., & Soregaroli, C. (2019). Consumer 

preferences for Made in Italy food products: The role of ethnocentrism and 

product knowledge. AIMS Agriculture and Food, 4(1), 88–110. 

https://doi.org/10.3934/AGRFOOD.2019.1.88 

Sahla, H. (2019). Konsep Pemasaran dalam Perspektif Ekonomi Islam. Jurnal 

Pionir LPPM Universitas Asahan, 5(2), 57–61. 

Salazar-Ordóñez, M., Rodríguez-Entrena, M., Cabrera, E. R., & Henseler, J. 

(2018). Understanding product differentiation failures: The role of product 

knowledge and brand credence in olive oil markets. Food Quality and 

Preference, 68(February), 146–155. 

https://doi.org/10.1016/j.foodqual.2018.02.010 

Sanggor, E. M., Pangemanan, S. S., & Rumokoy, F. S. (2018). Evaluating Brand 

Image and Consumer Product Knowledge of Apple Smartphone in Manado. 

Jurnal EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 6(1). 

https://doi.org/10.35794/emba.v6i1.19047 

Setiadi, B. R., Setuju, S., Ratnawati, D., Suparmin, S., Sugiyono, S., & Widatmoko, 

A. (2018). E-monitoring in the vocational process-based assessment. 

International Journal of Engineering and Technology(UAE), 7, 78–81. 

https://doi.org/10.14419/ijet.v7i2.3.12620 

Shukla, S. (2020). Concept of Population and Sample. How to Write a Research 

Paper, November. 

https://www.researchgate.net/publication/346426707_CONCEPT_OF_POP

ULATION_AND_SAMPLE 



 

 
 

113 

Siagian, H., Putera, G., & Burlakovs, J. (2020). The Effect of Product Knowledge 

on Salesperson Performance with the moderating role of Attitude. SHS Web of 

Conferences, 76, 01011. https://doi.org/10.1051/shsconf/20207601011 

Singh, N., & Singh, A. K. (2015). Data Analysis in Business Research: Key 

Concepts. International Journal of Research in Management & Business 

Studies, 2(1), 50–55. 

https://www.researchgate.net/publication/294085524_Data_Analysis_in_Bus

iness_Research_Key_Concepts 

Sudaryono. 2016. Manajemen Pemasaran Teori Dan Implementasi. Yogyakarta: 

ANDI 

Supriyadi, S. G., & Pratiwi, N. Y. (2018). Analysis of Factors That Influence the 

Interest of Buying Consumers At Sticky Rice Milk (Tansu) Stall in English 

Village Pare Kediri. International Journal of Economics, Business and 

Accounting Research (IJEBAR), 2(03), 66–71. 

https://doi.org/10.29040/ijebar.v2i3.353 

Suryonaningsih, E., Paramita, P. D., Hasiholan. B. L. 2016. Effect of Price and 

Image Brand on Consumer Satisfaction with Buying Decision as 

Intervening. Journal of Management Unpand Semarang. [Online] 2(2), 2502-

7689. 

Tamboto, F. C., Pangemanan, S. S., & Program, M. (2019). the Influence of Product 

Knowledge and Product Involvement Toward Purchase Decision of Nissan 

Cars Customers. Jurnal EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis 

Dan Akuntansi, 7(1), 861–870. https://doi.org/10.35794/emba.v7i1.22913 



 

 
 

114 

Tanady, E. S., & Fuad, M. (2020). Analisis Pengaruh Citra Merek dan Kualitas 

layanan Terhadap Keputusan Pembelian Tokopedia di Jakarta. Manajemen 

Pemasaran, 9(021), 113–123. 

Tjahjono, E. J., Ellitan, L., & Handayani, Y. I. (2021). Product Quality and Brand 

Image Towards Customers’ Satisfaction Through Purchase Decision of 

Wardah Cosmetic Products in Surabaya. Journal of Entrepreneurship & 

Business, 2(1), 56–70. https://doi.org/10.24123/jeb.v2i1.4023 

Wahyuni, N. L. G., & Suparna, G. (2014). Brand image. New Scientist, 165(2229), 

57. https://doi.org/10.1002/9781118785317.weom090353 

Yoshihiro, Y., Kuo, H. M., & Shieh, C. J. (2019). The impact of seniors’ health 

food product knowledge on the perceived value and purchase intention. 

Revista de Cercetare Si Interventie Sociala, 64, 199–212. 

https://doi.org/10.33788/rcis.64.16 

 

  


