TABLE OF CONTENTS

COVER PAGE
TITLE PAGE

DECLARATION OF AUTHENTICITY OF FINAL PAPER AND UPLOAD

AGREE M E I i e o i Atateone ). . ..............ccvnenees i
APPROVAL PAGE BY FINAL PAPER ADVISOR..............oooiiiiiiieee, il
APPROVAL PAGE BY FINAL PAPER DEFENSE COMMITTEE............. 1ii
ABSTRACTF RSN . ................ i (Sl 00, 0 v
ABSTRAKE... NESummmsy . .. ........ e ... B ... civoen el ... A%
RREEAGH........ 0. .............. [ S— ... R0 . S5 vi
TABLE OF CONTENTS.......cootiiiriiinitntententintentesiesieseeestetessessessessessesassneens viii
LIST OF FIGURES .......ccoooiiiiitiititntetestentesiesie ettt et ste st e sse s sbe st ene e xiii
LISROE TABLES .......................J .« KOVSESRRE s fyosesaesad. ... Xiv
LIST OF APPENIMEES . = o A0 N W Wit sviccianaranasnnaatleceveeeeones Xvil
CHAPTER I INTRODUCTION.........ooiiiiiiiieieieieiese ettt 1
1.1 Background of the Study ........cccceeiiiieiiiiiieiieiieeee e 1
1.2 Problem Limitation........ccceevuieriieriiieniienie et 11
1.3 Problem Formulation..........ccccooceeriiiiniinieiiinieneeeseeieeeeeeseee e 12
1.4 Objective of the Research.........ccooceveiieiiiiiiiiniiiicceeeeee e 12
1.5 Benefit of the Research...........ccccooiiiiiiiniiiiniiee, 13
1.5.1 Theoretical Benefit ................ccocoiiiiiiiiiiiieeee 13
1.5.2 Practical Benefit..............cc.oooiiiiiiiiiiiieee e 13



CHAPTER II LITERATURE REVIEW AND HYPOTHESIS

DEVELOPMENT ...... cocoviiininicicsinsessensssssnsssssississssssssssssssssssssssssssssssssssssssssses 15
2.1 Literature REVIEW .....cccccoiiiiiiiiiiiiiiieieetei et 15
2.1.1 Corporate IMagE ........cueeeriiiiiiiiiiiieeeiee ettt 15
2.1.2 Corporate Leadership .........cccceeviieiiieiiiiiiieiieeieetee e 17
2.1.3 Immediate Mana@er..........c.ceeveeriieriieniieeieeiieeeeeiieereeneeeeteeieeeneeeneeas 18
2.1.4 CQORERALION .......%". ... oo o gecnc o o s OO . ...eeeveeereenvenen 20
2.1.5 Condition 0f WOTK.......coouiiiiiiiiiiiiiiieieciee et 21
2.1.6 Employee SatiSfaction ..........cceevieiiieniieniiieiie et 23
2.1.7 Employee Loyalty .......cccoevuieriiiiieiiieieeieeeee e 25
2.2 Previous ReSarch ..........coccooieieriiiniiniiniiiiieienieeeceecee e 27
2.3 Hypothesis Development...........cccocceeriieriiiniieiiieiieeieeieeeie e 29
2.3.1 The Influence of Corporate Image on Employee Satisfaction ............. 29
2.3.2 The Influence of Corporate Leadership on Employee Satisfaction...... 31
2.3.3 The Influence of Immediate Manager on Employee Satisfaction........ 33
2.3.4 The Influence of Cooperation on Employee Satisfaction..................... 34
2.3.5 The Influence of Condition of Work on Employee Satisfaction.......... 35
2.3.6 The Influence of Employee Satisfaction on Employee Loyalty........... 36
2.4 Research Model ........cocviviiiiiiiiiiiiiinieeceeee e 38
2.5 Framework of ThinKing.........ccccoceeriiieniiiiiiieiieeieeieceeee e 38

CHAPTER III RESEARCH METHODOLOGY .....cooooviiieeiieeeeeee e 40
3.1 ReSearch DeSi@N ......ccccviiiiiiiiiiiiiieiiesie ettt 40
A Type of Data..........coooviiiiiiiiiiieeee e 40

X



312 DAtA SOULCE ... et ee e e e e e e eeeaaaae s 41

3.2 Respondents of the Studies..........ccceeviieiiiiiiieniiiiieieeeee e 41
3.2.1 Population ...........ccooiiiiiiiiiiiieee e 41
3.2.2 SAMPIING .cutiiiiiiiiiiiieie ettt et ere e 41
3.3 Data Collection Method .........cccceoeiiiniiniiiiiniiniieienieeceeeeee 42
3.4 Operational Definition and Variable Measurement ................cccceuee.n. 45
3.4.1 Definition of Operational Variables ............cccccervviiiiieniiienienieeiiene 45
3.4.2 Variable Measurement............cocuevueeuerienieeiienienieeiesiiesieeie s sieeeesinens 46
3.5 Data Analyzing Method............ccoooiiiiiiiiiiiieeeeeee e 48
3.5:¥ Data BEOCESSINgR. ................. A0 . ... o otlie e ... 48
3.5.2 Descriptive ANAlYSiS......cccueeiieriiienieeiieiieeieeniee et siee et e st eereeseaeeeeens 48
£ 5.2.1 VIUGHIERERT. .. ... W —— ... SSSSS. 49
315.2.2 ReliaDillitviiFasts. ... ouiuny (s .. ........... ... 50
3.5.2.3 Classic AsSUMPLION TSt .....c.ceuevemiueuiuiuiiniinirieriis e 50

3.5.3 Multiple Linear Regression Analysis ........ccccceevviieerieeenieeenieeceiee e, 53
3.5.4 Coefficient of Correlation (R) .......cccvieviieeiiiiiiiiecieeeeeeee e 54
3.5.5 Coefficient of Determination (R?)..........cccovvvevevevereeeeeeeeeeeeeereneeenennn, 55
3.5.6 HypOthesis teSt.....uiiiuiieeiiieeiieeciie ettt ettt svee e 55
CHAPTER IV DATA ANALYSIS AND DISCUSSION ......ccocoviiiieieieene 57
4.1 General View of PT STALICHI KEMINDO MEDAN.........c.cccoeuuen.e. 57
4.2 Research Result ........cooiiiiiiiiiiii e 57
4.2.1 Test of Research Instrument.............cccoeiiiiiiniiiniiniieeeeeeeen 57
4.2.1.1 Validity Test...coveeeieeirieiiieerieereeeees e 58



4.2.1.2 Reliability Test......cvurivirireriririririeeieeeiceiccici e 59

4.2.2 DeSCTIptive StatiStIC....uuierureerireeiiieeiieeeiieeeireesteeesreeeseeeessseeeaseeenes 59
4.2.2.1 Respondent CharacteriStiCs .........ueruverireriseriresieesieesieeseeseenens 59

4.2.2.2 Overview of Respondents ...........ccceeereuiececicnineenenenesenenenes 60

4.2.3 Result of Data Quality Testing ........ccccueeeviieeiiieeiieecee e 83
4.2.3.1 Classic Assumption Regression Test........cocvvvivecereireeneninenns 83

4.2.4 Regression ANALYSIS ....cceeeiierieiiieeriieeiieiie ettt ete et eeae et eee e 88
4.2.4.1 Regression EQUAtiON.........ccocvuvueerieinieicieiceiececceeceseesesessees 88

4.2.4.2 Coefficient of Determination Analysis (R?)........cccccoevvvvrrrerrennns 91

4.2.4.3 Hypothesis testing Method............cccceeeiiiiniininniinnnnenne 92

4.3 DASCUSSION. . ..eeuiiieiiieiieeieeite et e stte et e st e sbe e bt e eabeebeesabeebeesabeebeesneeenbeas 97
CHAPTER A% CONCLUSION, IMPLICATION, AND
RECOMMENDATION.......coccrinnensissansssnsansssssssssassssssssssssssssssssassssssssssssssssss 118
SN Conclusion............... .- SN, . .................. SCOCUSUEW. 118
5.1.1 Conclusion for Hypothesis ........ccccoeevieeeiiiieiieiniie e 119

5.1.1.1 The significant influence of Image on Motivation and
C1i1 5 Y0 L) | e P St AT 119
5.1.1.2 The insignificant influence of Corporate Leadership on
Motivation and SatiSfaction ..........ccccevveeueinrsenensreiereeeeae 120
5.1.1.3 The significant influence of Immediate Manager on Motivation
and SatiSTaCtion.........cccooviriiiinieee e 120
5.1.1.4 The insignificant influence of Cooperation on Motivation and

SALISTACTION ..ottt ettt et see e et e st e s eseeesenee s 121

Xi



5.1.1.5 The significant influence of Condition in Work on Motivation and
SatiSTACION ... 122

5.1.1.6 The significant influence of Motivation and Satisfaction on

LOYALLY oot 123

5.1.2 Conclusion for Research Problems ..........c..cccceeveeveiveniienennenienennne. 123

5.2  Impliationi i s S0 B, S e, . .............. 124
5.2.1 Theoretical IMPlication...........cccueevuieeiieriieiiieiieeie e 124
5.2.2 Managerial Implication...........cccueevuieriieriieiiieiieeie e 125
5.2.3 RecomMMENdatioN ........cccueruieriierieriienieeieeiienieete sttt 135
REFERENCE S i ................. SOOI SR SR I A ... ciPene 0L .. 136

Xii



LIST OF FIGURES

Figure 2.1 Research Model .........covoviiiiiiiniiiiiieiceecceee e 38
Figure 2.2 Framework of Thinking...........cccceviiiiniininiiniieniencecccceene 39
Figure 4.1 Diagram of Respondents by Age.........cccceevuieiiieiiienieeiiienieeiieeee e 61
Figure 4.2 Diagram of Respondents by Gender...........c.ceccevieveenenieneenenicnene. 62
Figure 4.3 P-Plot Scatterplot Normality Test Motivation and Satisfaction........... 84
Figure 4.4 P-Plot Scatterplot Normality Test Loyalty ........ccccevvveiiiiiiieniinnnennen. 84
Figure 4.5 Scatterplot Homoscedascity Test Motivation and Satisfaction ........... 86
Figure 4.6 Scatterplot Homoscedasticity Test Loyalty .........cccooevieiieniiieniiennennnen. 86
Figure 4.7 Research Model .........cocooviiiiiiiiiiiiiiiiiiececie e 96

Xiii



LIST OF TABLES

Table 1.1 Comparison of PT. Stalichi Kemindo Medan and PT. Dynea Indria in

Eas il o 1 o . o e, 4
Table 1.2 List Yearly of In and Out Employees PT. Stalichi Kemindo Medan ..... 5
Table 1. 3 Pre-Test RESULLS .....cccovuiiiiiiiiiiiiieeeeeeee e 10
Table 3.1 Questionnaire DESIZN .......cceeviieiiieriiiiiieeie ettt 44
Table 3.2 Definition of Operational Variable ...........ccccocevieniineniencininiennn 46

Table 3.3 Guidelines for Providing Interpretation against Correlation Coefficient 55

Table 4.1 Validity Test Result on Image variable ..........c..ccccevveeviniiniininenene. 58
Table 4.2 Validity Test Result on Corporate Leadership variable........................ 58
Table 4.3 Validity Test Result on Immediate Manager variable ..............c..c....... 58
Table 4.4 Validity Test Result on Cooperation variable.........c..ccccceveveininiennnnne. 58
Table 4.5 Validity Test Result on Condition of Work variable............c.....c....... 58
Table 4.6 Validity Test Result on Motivation and Satisfaction variable.............. 58
Table 4.7 Validity Test Result on Loyalty variable............ccoovvveiieiiiniiiiniee 59
Table 4.8 Reliability TeSt.......ccceeriieiiieiieiiieie ettt 59
Table 4.9 Respondents DY AZE ......ccceeeuiiriieiienieeiieeie ettt eeee s ens 61
Table 4.10 Respondents by GENnder ..........ccceceeeuierieiiieniieeiierie et 62
Table 4.11 Degree of Assessment of Each Variable...........cccccoceviiiininincnnene. 63
Table 4.12 Respondent’s Response towards Image.............cceeveereieenieniieniennnans 63

X1v



Table 4.13 Respondent’s Response towards Corporate Leadership ..................... 65

Table 4.14 Respondent’s Response towards Immediate Manager........................ 66
Table 4.15 Respondent’s Response towards Cooperation ............ccceceerveerevennnnne 67
Table 4.16 Respondent’s Response towards Condition of Work ............c..c....... 68
Table 4.17 Respondent’s Response towards Motivation and Satisfaction ........... 69
Table 4.18 Respondent’s Response towards Loyalty .........ccceeceeverviniinincnnene. 70
Table 4.19 Distribution of respondent’s responses on Image variable.................. 72

Table 4.20 Distribution of respondent’s responses on Corporate Leadership variable

Table 4.22 Distribution of respondent’s responses on Cooperation variable ....... 76

Table 4.23 Distribution of respondent’s responses on Condition of Work variable

Table 4.24 Distribution of respondent’s responses on Motivation and Satisfaction
variable SR s e T [, e W A SRR e 79
Table 4.25 Distribution of respondent’s responses on Loyalty variable............... 81

Table 4.26 Kolmogorov-Smirnov for PT. Stalichi Kemindo Medan One- Sample

Kolmogorov-Smirnov TeSt .........cccueeciiiriiiiieiieeiieeie et 83
Table 4.27 Tolerance Value and VIF ........ccccociviiiiiiiniiiiieneeeceece e 85
Table 4.28 Spearman Test Correlation...........c.eccuverieeiiienieeriienie e 87
Table 4.29 Linearity Test ReSUILS ......ccccveiiiiiiiiiiieiiecieeeeee e 87
Table 4.30 Simple Regression Testing Output .........cccceeeveerieeiiienieeniienieeieeeens 88

XV



Table 4.31 Simple Regression Testing Output .........cccceeeveerieeviienieenienieeieeeens 89

Table 4.32 Coefficient of Determination Output (R?) .........ccccvvvevevevereereieennn. 92
Table 4.33 F-Testing OULPUL ......cceeeiiierieeiieie ettt ettt e seaeeneens 93
Table 4.34 T-Testing OULPUL......cc.eerviieiiieiiieiieeie ettt et e saeeseesiaeens 95
Table 4.35 Motivation and Satisfaction Variable Indicators ............cccccceeeueenee. 103
Table 4.36 Immediate Manager Variable Indicators.............ccccueeviierieeieennennnen. 105
Table 4.37 Condition of Work Variable Indicators ..........ccccceeeveerveeeiienieenieennen. 107
Table 4.38 Image Variable Indicators...........ccoeeveriieniieeiiieiienieeee e 111
Table 4.39 Cooperation Variable Indicators ..........cccecveeviieriieniieeniiecieeieeeie e 113
Table 4.40 Corporate Leadership Variable Indicators..........cccceevveeiieieeniennnen. 114
Table 5.1 Theoretical IMPlICAtION ........cccueeruieriieiiecieeieeie e 124
Table 5.2 Managerial Implication ............cccceeeiieriieniieeiieeie e 133

xvi



LIST OF APPENDICES

APPENDIX A : KUESIONER PENELITIAN .....coooiiiiiiiniiiieeeiceecee A-1
APPENDIX B : TABULASIDATA .....ccoiiiiiiiiiiiecceee e, B-1
APPENDIX C: PILOT TEST RESULT .......ccceeoiiiiiiiiiiiiiiciccieeccciee, C-1
APPENDIX D: DATA CALCULATION RESULTS .....ccooiiiiiniiniiencceene D-1
APPENDIX E DATA QUALITY ANALYSIS....oiiiiieeeeeeeeeeeeeeee E-1
APPENDIX F RESEARCH MODEL TESTING......ccccceiiiiiiiniiiienieeieeieee F-1
APPENDIX G HYPOTHESIS ANALYSIS ..o G-1
APPENDIX H SURAT KETERANGAN PENGADAAN SKRIPSI................. H-1
APPENDIX T TURNITIN.......ccciiiiiiiiiiiiiiiiiiecitcectcre e I-1

xvii



