Referensi

Achmad, f. P., & arifin, t. (2021). Pengembangan sistem informasi restoran berbasis

android dan desktop pada restoran sushi zen ramen. Jurnal responsif: riset sains dan

informatika, 3(1). Https://doi.org/10.51977/jti.v3i1.277

Arina, y., & japarianto, e. (2013). Analisa pengaruh customer value dan customer
experience terhadap customer satisfaction di de kasteel resto surabaya. Jurnal

manajemen pemasaran petra, 1(1).

Bagus krisnanda, a. A., & rastini, n. M. (2018). Pengaruh service quality dan kewajaran
harga terhadap kepuasan konsumen warung mina di kota denpasar. 7(9), 4657-4684.
Https://doi.org/10.24843/ejmunud.2018.v7.i09.p2

Dengan, p., konsumen, k., made, i., putra, y. A., & rahyuda, k. (2018). Peran perceived
value memediasi hubungan kualitas. 7(5), 2793-2822.
Https://doi.org/10.24843/ejmunud.2018.v7.i05.p19

Ditha, h. (2019). Promosi dan harga pada kepuasan pelanggan restoran fast food.

Ekspektra : jurnal bisnis dan manajemen, 25-38.

Https://doi.org/10.25139/ekt.v3i1.1431

Essawy, m. (2008). Testing the usability of hotel websites: the springboard for customer
relationship ~ building.  Information  technology &  tourism,  8(1).
Https://doi.org/10.3727/109830506778193878

Hafiz, k. A., & ali, k. A. M. (2017). A proposed model of purchase decisions by young
adults in malaysiadl1™s beauty, health and wellness industry. International journal
of academic research in business and social sciences, 7(4).
Https://doi.org/10.6007/ijarbss/v7-i4/2918

Hariyanto, k. (n.d.). Analisa pengaruh service quality, food quality dan perceived value
terhadap customer loyalty konsumen restaurant boncafe manyar kertoarjo surabaya

dengan customer satisfaction sebagai variable intervening.

Hendarta, w. S., & susanto, a. (2019). Pengaruh e-service quality, customer e-satisfaction
dan customer value terhadap customer e-loyalty dimoderasi oleh brand image melalui
e-crm quality sebagai variabel intervening. Jurnal riset manajemen dan bisnis, 14(1).
Https://doi.org/10.21460/jrmb.2019.141.313

122



Herianto, m., & gunawan, j. (2019). Identifikasi karakteristik pada industri restoran di

surabaya. Jurnal sains dan seni its, 8(2).

Hong, b. (2015). Pengaruh service quality, perceived value, customer satisfaction terhadap
repurchase intention pelanggan di resto buro bar surabaya. In jurnal strategi

pemasaran (vol. 3, issue 1).

Hong, b., & brahmana, r. K. (2016). Pengaruh service quality, perceived value, customer
satisfaction terhadap repurchase intention pelanggan di resto buro bar surabaya.

Jurnal strategi pemasaran, 3(1).

Konuk, f. A. (2019). The influence of perceived food quality, price fairness, perceived
value and satisfaction on customers’ revisit and word-of-mouth intentions towards
organic food restaurants. Journal of retailing and consumer services, 50, 103-110.
Https://doi.org/10.1016/j.jretconser.2019.05.005

Kurniawan, h., soesanto, h., & yuniawan, a. (2016). Pengaruh kualitas produk, kualitas
layanan, dan persepsi harga terhadap nilai pelanggan dalam meningkatkan minat beli
(studi pada konsumen produk batu potong besi 4 inch merek wd di jawa tengah). In

jurnal sains pemasaran indonesia: vol. Xv (issue 1).

Kusumabh, e. P., hurriyati, r., & dirgantari, p. D. (n.d.). Jurnal bisnis dan manajemen atribut
pemilihan kualitas restoran: citra merek dan harga. In international journal of
contemporary hospitality management (vol. 31, issue 3).

Http://jurnal.unmer.ac.id/index.php/jbm

Linn, m., glaser, s. M., peng, t., & gruter, c. (2020). Octopamine and dopamine mediate
waggle dance following and information use in honeybees: biogenic amines affect
honeybee dances. Proceedings of the royal society b: biological sciences, 287(1936).
Https://doi.org/10.1098/rspb.2020.1950

Phua, j., jin, s. V., & kim, j. (jay). (2020). Pro-veganism on instagram: effects of user-
generated content (ugc) types and content generator types in instagram-based health
marketing communication about veganism. Online information review, 44(3).
Https://doi.org/10.1108/0ir-06-2019-0213

Sonia, p., devi, c., & sulistyawati, e. (2018). Peran customer satisfaction memediasi

pengaruh online trust terhadap repurchase intention (studi pada konsumen florist

123



online di kota denpasar). 7(6), 2856-2886.
Https://doi.org/10.24843/ejmunud.2018.v7.i06.p1

Subjective norm, attitudes, trust, terhadap purchase intentions pada buah dan makanan
organik. (2021). Media bisnis. Https://doi.org/10.34208/mb.v12i2.944

Virginia mulyono, a., septiano, b., aprilia, a., manajemen perhotelan, p., studi manajemen,
p., & bisnis dan ekonomi, f. (2021). Jmp O pengaruh dining experience terhadap
kepuasan konsumen dan revisit intention di restoran korea di surabaya pada era new
normal. Jurnal manajemen perhotelan, 7(1), 20-31.
Https://doi.org/10.9744/jmhot.7.1.20-31

Wicaksana, w. R., paramastri, b., & ardyanfitri, h. (2021). Purchase intention produk frozen
food berdasarkan perceived quality dan price fairness. Jurnal manajemen dan inovasi
(manova), 4(1). Https://doi.org/10.15642/manova.v4il.382

Wijaya, h., mustikawati, e., utama, l., & ruslim, t. S. (2021). Faktor-faktor yang
mempengaruhi minat beli makanan organik. Jurnal bina manajemen, 9(2).
Https://doi.org/10.52859/jbm.v9i2.149

Wijaya, t. (2014). Nilai dan pengetahuan sebagai prediktor intensi beli makanan organik.
Jurnal manajemen dan kewirausahaan, 16(1). Https://doi.org/10.9744/jmk.16.1.69-82

(n.d.).

Dewi, a. F. (2017). Observasi kualitas produk modem speedy dan kualitas pelayanan jasa
customer service dalam mewujudkan kepuasan pelanggan. Retrieved 1 12, 2022,
from
https://openlibrary.telkomuniversity.ac.id/pustaka/files/135391/lampiran/observas
i-kualitas-produk-modem-speedy-dan-kualitas-pelayanan-jasa-customer-service-

dalam-mewujudkan-kepuasan-pelanggan.pd

Garvin, d. (n.d.). What does "product quality” really mean? Retrieved 1 18, 2022, from
massachusetts institute of technology: https://sloanreview.mit.edu/article/what-

does-product-quality-really-mean/

124



Heriyanto, r. (2017). Pengaruh kualitas makanan, kualitas layanan dan persepsi harga
terhadap  kepuasan  pelanggan. Retrieved 1 18, 2022, from
http://repository.umy.ac.id/handle/123456789/15024

Jeep wrangler indonesia. (2013). Retrieved 1 18, 2022, from chrysler:
http://www.hargajeepwrangler.com/

Kurniadi, a., & hadibrata, b. (2017). Pengaruh kualitas layanan, kualitas produk dan
persepsi harga terhadap kepuasan pelanggan pada restoran great indonesia.
Retrieved 1 12, 2022, from https://media.neliti.com/media/publications/279546-
pengaruh-kualitas-layanan-kualitas-produ-6f80b398.pdf

Lee, h.-j., & yun, z. S. (2015). Consumers’ perceptions of organic food attributes and
cognitive and affective attitudes as determinants of their purchase intentions
toward organic food. Food quality and preference, 39(39), 259-267. Retrieved 1
18, 2022, from https://sciencedirect.com/science/article/pii/s0950329314001219

Mwencha, p. M., muathe, s. M., & thuo, j. K. (2014). Effects of perceived attributes,
perceived risk and perceived value on usage of online retailing services. Journal of
management and research, 6(2), 140-161. Retrieved 1 12, 2022, from
http://ku.ac.ke/schools/business/images/stories/research/effects_of_perceived_attr

ibutes_perceived_risks.pdf

Sari, d. W., & utami, s. S. (2017). Pengaruh kualitas makanan, pelayanan, harga dan
suasana restoran terhadap keputusan pembelian. Retrieved 1 18, 2022, from

http://ejurnal.unisri.ac.id/index.php/ekonomi/article/view/1666

Sullivan, a. D. (2003). Determining how low-income food shoppers perceive, understand,
and use food labels. Canadian journal of dietetic practice and research, 64(1), 25-
27. Retrieved 1 18, 2022, from https://dcjournal.ca/doi/abs/10.3148/64.1.2003.25

Uli, d. L., suryaputra, r., & sondakh, o. (2012). Analisis pengaruh kualitas produk dan
kualitas layanan terhadap kepuasan konsumen dapur 21, universitas pelita harapan
surabaya. Retrieved 1 12, 2022, from
http://dspace.uphsurabaya.ac.id:8080/xmlui/handle/123456789/43

Yuliarti, d., & yanto, h. (2017). The effect of leverage, firm size, managerial ownership,

size of board commissioners and profitability to accounting conservatism.

125



Accounting analysis journal, 6(2), 173-184. Retrieved 2 4, 2022, from
https://journal.unnes.ac.id/sju/index.php/aaj/article/view/16675

Zakaria, z. (1970). Keberkesanan undang-undang makanan dan produk halal di malaysia.
Retrieved 1 18, 2022, from http://e
journal.um.edu.my/filebank/published_article/6687/keberkesanan undang-undang

makanan dan produk.pdf

Abdullah, d., hamir, n., nor, n. M., jayaraman, k., & rostum, a. M. M. (2018). Food quality,
service quality, price fairness and restaurant re-patronage intention: the mediating role
of customer satisfaction. International journal of academic research in business and
social sciences, 8(17). Https://doi.org/10.6007/ijarbss/v8-i17/5226

Abubakar, a. M., ilkan, m., meshall al-tal, r., & eluwole, k. K. (2017). Ewom, revisit
intention, destination trust and gender. Journal of hospitality and tourism
management, 31. Https://doi.org/10.1016/j.jhtm.2016.12.005

Aftab, j. (n.d.). Importance of service quality in customer satisfaction (a study on fast food

restaurants related papers. Www.absronline.org/journals

Ajunanie, j. M. (2018). Pengaruh percieved restaurant food healthinnes terhadap value,
satisfaction, dan revisit intentions di restoran d’natural healthy store & resto. Jurnal

ilmiah mahasiswa universitas surabaya, 7(1).

Alatas, h., karyomanggolo, w. T., musa, d. A., boediarso, a., oesman, i. N., & idris, n. S.

(2011). Desain penelitian. Dasar-dasar metodologi penelitian klinis.

Ali, h,, li, m, & hao, y. (2021). Purchasing behavior of organic food among chinese
university students. Sustainability (switzerland), 13(10).
Https://doi.org/10.3390/su13105464

Ali, m., puah, c. H., ayob, n., & raza, s. A. (2020). Factors influencing tourist’s satisfaction,
loyalty and word of mouth in selection of local foods in pakistan. British food journal,
122(6). Https://doi.org/10.1108/bfj-11-2018-0728

Amirotun sholikhah. (2016). Statistik deskriptif dalam penelitian kualititatif. Komunika,
10(2).

126



Amirullah. (2015). Populasi dan sampel. Wood science and technology, 16(4).

Analisis_kepuasan_pelanggan_terhadap_restoran_cepat_saji_melalui_pendekatan_data_

mining-jurnal_generic. (n.d.).

Apriliawati, d. (2020). Diary study sebagai metode pengumpulan data pada riset kuantitatif:
sebuah literature review. Journal of psychological perspective, 2(2).
Https://doi.org/10.47679/jopp.022.12200007

Arsi, a. (2021). Langkah-langkah uji validitas realibilitas instrumen dengan menggunakan

spss. Osf preprints.

Aschemann-witzel, j., giménez, a., & ares, g. (2018). Consumer in-store choice of
suboptimal food to avoid food waste: the role of food category, communication and
perception of quality dimensions. Food quality and preference, 68.
Https://doi.org/10.1016/j.foodqual.2018.01.020

Aulawi, r., siti, y. &, & handayani, d. (2016). Kepuasan pelanggan pada westlake resto:

menggunakan model transaksi spesifik (vol. 7, issue 1).
Awlia, t. (2020). Metode pengumpulan data: kuantitatif dan kualitatif. In detiknews.

Basuki, k. (2019). Pengertian objek penelitian. Issn 2502-3632 (online) issn 2356-0304
(paper) jurnal online internasional & nasional vol. 7 no.l, januari — juni 2019

universitas 17 agustus 1945 jakarta, 53(9).

Bernarto, i., & pelita harapan, u. (n.d.). Pengaruh perceived value, customer satisfaction
dan trust terhadap customer loyalty restoran xyz di tangerang. Jurnal online nasional

dan internasional, 1(1). Www.journal.uta45jakarta.ac.id

Budiaji, w. (2013). Skala pengukuran dan jumlah respon skala likert (the measurement

scale and the number of responses in likert scale). IImu pertanian dan perikanan, 2(2).
Budiastuti, d., & bandur, a. (2018). Validitas dan reabilitas penelitian. In binus.

Cameron, d. B., serres, s. K., glass, c. C., milliren, c. E., graham, d. A., anandalwar, s.,
thangarajah, h., goldin, a. B., hall, m., & rangel, s. J. (2020). Leveraging the incidence,
burden, and fiscal implications of unplanned hospital revisits for the prioritization of
prevention efforts in pediatric surgery. Annals of surgery, 271(1).
Https://doi.org/10.1097/s1a.0000000000002885

127



Chen, s. C., & lin, c¢. P. (2019). Understanding the effect of social media marketing
activities: the mediation of social identification, perceived value, and satisfaction.
Technological forecasting and social change, 140.
Https://doi.org/10.1016/j.techfore.2018.11.025

Chikazhe, 1., makanyeza, c., & chigunhah, b. (2021). Understanding mediators and
moderators of the effect of customer satisfaction on loyalty. Cogent business and
management, 8(1). Https://doi.org/10.1080/23311975.2021.1922127

Chung, j. Y., & petrick, j. F. (2015). Measuring price fairness: development of a
multidimensional scale. Journal of travel and tourism marketing, 32(7).
Https://doi.org/10.1080/10548408.2015.1063894

Coelho, f. J. F., bairrada, c. M., & de matos coelho, a. F. (2020). Functional brand qualities
and perceived value: the mediating role of brand experience and brand personality.
Psychology and marketing, 37(1). Https://doi.org/10.1002/mar.21279

Daultani, y., goyal, k., & pratap, s. (2021). An empirical investigation of the relationship
between store attributes and customer satisfaction: a retail operations perspective.
Operations and supply chain management, 14(2).
Https://doi.org/10.31387/0scm0440289

Dengan, p., konsumen, k., made, i., putra, y. A., & rahyuda, k. (2018). Peran perceived
value memediasi hubungan kualitas. 7(5), 2793-2822.
Https://doi.org/10.24843/ejmunud.2018.v7.i05.p19

Diputra, i. G. A. W., & yasa, n. N. (2021). The influence of product quality, brand image,
brand trust on customer satisfaction and loyalty. American international journal of

business management (aijbm), 4(1).

Ditha, h. (2019). Promosi dan harga pada kepuasan pelanggan restoran fast food.
Ekspektra : jurnal bisnis dan manajemen, 25-38.
Https://doi.org/10.25139/ekt.v3i1.1431

Dr. Harnovinsah, a. (2019). Modul 3 metode pengumpulan data. Metodologi penelitian.

Dr. Moli wahyuni. (2020). Statistik deskriptif untuk penelitian olah data manual dan spss

versi 25. In statistik deskriptif untuk penelitian olah data manual dan spss versi 25.

Dr. Mulyono, s.e., m. M. (2019). Analisis uji asumsi Klasik. In binus (issue 2016).

128



Dwivedi, y. K., ismagilova, e., hughes, d. L., carlson, j., filieri, r., jacobson, j., jain, v.,
karjaluoto, h., kefi, h., krishen, a. S., kumar, v., rahman, m. M., raman, r., rauschnabel,
p. A., rowley, j., salo, j., tran, g. A., & wang, y. (2020). International journal of
information management setting the future of digital and social media marketing
research : perspectives and research propositions. International journal of information

management, june.

El-adly, m. I. (2019). Modelling the relationship between hotel perceived value, customer
satisfaction, and customer loyalty. Journal of retailing and consumer services, 50.
Https://doi.org/10.1016/j.jretconser.2018.07.007

Fadillah, f., & tarigan, m. (2021). Uji validitas pada tes proyeksi gambar berstimulus: the
doodle test. Psikobuletin:buletin ilmiah psikologi, 2(2).
Https://doi.org/10.24014/pib.v2i2.10328

Fadli, m. R. (2021). Memahami desain metode penelitian kualitatif. Humanika, 21(1).
Https://doi.org/10.21831/hum.v21i1.38075

Fay, d. L. (1967). Uji autokorelasi. Angewandte chemie international edition, 6(11), 951—
952.

Fennell, p. B., coleman, j. T., & kuo, a. (2020). The moderating role of donation quantifiers
on price fairness judgments. Journal of business research, 110.
Https://doi.org/10.1016/j.jbusres.2020.02.017

Ferguson, j. L., ellen, p. S., & bearden, w. O. (2014). Procedural and distributive fairness:
determinants of overall price fairness. Journal of business ethics, 121(2).
Https://doi.org/10.1007/s10551-013-1694-2

Ge, y., yuan, q., wang, y., & park, k. (2021). The structural relationship among perceived
service quality, perceived value, and customer satisfaction-focused on starbucks
reserve coffee shops in shanghai, china. Sustainability (switzerland), 13(15).
Https://doi.org/10.3390/su13158633

Ghosh, s., sarkar, t., das, a., & chakraborty, r. (2022). Natural colorants from plant pigments
and their encapsulation: an emerging window for the food industry. In Iwt (vol. 153).
Https://doi.org/10.1016/j.lwt.2021.112527

Ghozali. (2016). Uji reabilitas. In metodelogi penelitian.

129



Gbmez-carmona, d., paramio, a., cruces-montes, s., & marin-duefias, p. P. (2022). Impact
of covid-19 prevention measures on health service quality, perceived value and user
satisfaction. A structural equation modelling (sem) approach. Atencion primaria,
54(2). Https://doi.org/10.1016/j.aprim.2021.102178

Habel, j., schons, . M., alavi, s., & wieseke, j. (2016). Warm glow or extra charge? The
ambivalent effect of corporate social responsibility activities on customers’ perceived

price fairness. Journal of marketing, 80(1). Https://doi.org/10.1509/jm.14.0389

Hafiz, k. A., & ali, k. A. M. (2017). A proposed model of purchase decisions by young
adults in malaysiad€™s beauty, health and wellness industry. International journal of
academic research in business and social sciences, 7(4).
Https://doi.org/10.6007/ijarbss/v7-i4/2918

Hair, j. F., risher, j. J., sarstedt, m., & ringle, c. M. (2019). When to use and how to report
the results of pls-sem. In european business review (vol. 31, issue 1).
Https://doi.org/10.1108/ebr-11-2018-0203

Hallencreutz, j., & parmler, j. (2021). Important drivers for customer satisfaction—from
product focus to image and service quality. Total quality management and business
excellence, 32(5-6). Https://doi.org/10.1080/14783363.2019.1594756

Hallowell, r. (n.d.). The relationships of customer satisfaction, customer loyalty, and
profitability: an empirical study.

Hamenda, a. (2018). An integrated model of service quality, price fairness, ethical practice
and customer perceived values for customer satisfaction of sharing economy
platform.  International  journal of  business and society, 19(3).
Https://doi.org/10.6084/m9.figshare.9772298

Hamzah, a., & shamsudin, m. (2020). Why customer satisfaction is important to business?

Journal of undergraduate social science and technology, 2(1).
Hag, m. N. (2017). Paradigma penelitian. Jurnal hikmah, 14(1).

Hariyanto, k. (n.d.). Analisa pengaruh service quality, food quality dan perceived value
terhadap customer loyalty konsumen restaurant boncafe manyar kertoarjo surabaya

dengan customer satisfaction sebagai variable intervening.

130



Hasan, m. K., abdullah, s. K., lew, t. Y., & islam, m. F. (2019). The antecedents of tourist
attitudes to revisit and revisit intentions for coastal tourism. International journal of
culture, tourism, and hospitality research, 13(2). Https://doi.org/10.1108/ijcthr-11-
2018-0151

Hayati, r. (2019). Pengertian penelitian kuantitatif, macam, ciri, dan cara menuliskannya.
21 mei 2019.

Hayati, r. (2020). Pengertian subjek penelitian dan contohnya. 2020.

Hertanto, e. (2017). Perbedaan skala likert lima dengan modifikasi skala likert empat skala.

Metodologi penelitian, september.

Heryana, a. (2020). Desain penelitian non eksperimental. Bahan ajar mata kuliah:

metodologi penelitian kuantitatif, june.

Ho, c. I, liu, I. W., yuan, y., & liao, h. H. (2021). Perceived food souvenir quality as a
formative second-order construct: how do tourists evaluate the quality of food
souvenirs? Current issues in tourism, 24(4).
Https://doi.org/10.1080/13683500.2020.1715928

Hong, b. (2015). Pengaruh service quality, perceived value, customer satisfaction terhadap
repurchase intention pelanggan di resto buro bar surabaya. In jurnal strategi

pemasaran (vol. 3, issue 1).

Hong, b., & brahmana, r. K. (2016). Pengaruh service quality, perceived value, customer
satisfaction terhadap repurchase intention pelanggan di resto buro bar surabaya.
Jurnal strategi pemasaran, 3(1).

Hu, y., & kim, h. J. (2018). Positive and negative ewom motivations and hotel customers’
ewom behavior: does personality matter? International journal of hospitality
management, 75. Https://doi.org/10.1016/j.ijhm.2018.03.004

IImiah maksitek, j., noval, t., & susanto, r. (2019). Analisis pengaruh service quality, food
quality dan perceived value sebagai prediktor customer satisfaction pada rumah
makan ampera bandung analysis of the impact of service quality, food quality,and

perceived value as predictor of customer satisfaction at ampera restaurant bandung.

131



Ismagilova, e., slade, e. L., rana, n. P., & dwivedi, y. K. (2020). The effect of electronic
word of mouth communications on intention to buy: a meta-analysis. Information
systems frontiers, 22(5). Https://doi.org/10.1007/s10796-019-09924-y

Jansri, w., hussein, I. A., & loo, j. T. K. (2020). The effect of service quality on revisit
intention in tourist beach. Geojournal of tourism and geosites, 29(2).
Https://doi.org/10.30892/gtg.29208-483

Jeong, e. H., yang, q., lee, s. J., & bosselman, r. (2019). Factors for non-jewish consumers’
kosher food choice: an investigation of the food quality perception. Journal of
foodservice business research, 22(6).
Https://doi.org/10.1080/15378020.2019.1658514

Jeon, h. M., yoo, s. R., & kim, s. H. (2020). The relationships among experience, delight,
and recollection for revisit intention in chocolate exposition. Sustainability
(switzerland), 12(20). Https://doi.org/10.3390/su12208644

Jimenez mori, r. (2021a). It’s not price; it’s quality. Satisfaction and price fairness
perception. World development, 139.
Hittps://doi.org/10.1016/j.worlddev.2020.105302

Jimenez mori, r. (2021b). It’s not price; it’s quality. Satisfaction and price fairness
perception. World development, 139.
Https://doi.org/10.1016/j.worlddev.2020.105302

Junaidi. (2015). Memahami skala-skala pengukuran. Research gate, may.

Kakirala, a. K., & singh, d. P. (2020). The mediating role of social media in tourism: an
ewom approach. Journal of asian finance, economics and business, 7(11).
Https://doi.org/10.13106/jafeb.2020.vol7.n011.381

Karim, r. (2021). Pengertian objek penelitian: jenis, prinsip dan cara menentukan.

Deepublish.

Katyal, k., kanetkar, v., & patro, s. (2019). What is a fair fare? Exploring the differences
between perceived price fairness and perceived price unfairness. Journal of revenue
and pricing management, 18(2). Https://doi.org/10.1057/s41272-018-00182-2

132



Kerzina, e., & khatskelevich, a. (2022). Smart innovation, systems and technologies in
marketing psychological research of the perceived food quality. Lecture notes in
networks and systems, 342 Inns. Https://doi.org/10.1007/978-3-030-89477-1 94

Kesuma, u., & hidayat, a. W. (2020). Teori revolusi paradigma thomas kuhn. Islamadina,
vol 21.

Kho, d. (2021). Pengertian skala likert. In teknikelektronika.com.

Konuk, f. A. (2019a). The influence of perceived food quality, price fairness, perceived
value and satisfaction on customers’ revisit and word-of-mouth intentions towards
organic food restaurants. Journal of retailing and consumer services, 50, 103-110.
Https://doi.org/10.1016/j.jretconser.2019.05.005

Konuk, f. A. (2019b). The influence of perceived food quality, price fairness, perceived
value and satisfaction on customers’ revisit and word-of-mouth intentions towards
organic food restaurants. Journal of retailing and consumer services, 50, 103-110.
Https://doi.org/10.1016/j.jretconser.2019.05.005

Kudeshia, c., & kumar, a. (2017). Social ewom: does it affect the brand attitude and
purchase intention of Dbrands? Management research review, 40(3).
Https://doi.org/10.1108/mrr-07-2015-0161

Kurniawan, h., soesanto, h., & yuniawan, a. (2016). Pengaruh kualitas produk, kualitas
layanan, dan persepsi harga terhadap nilai pelanggan dalam meningkatkan minat beli
(studi pada konsumen produk batu potong besi 4 inch merek wd di jawa tengah). In

jurnal sains pemasaran indonesia: vol. Xv (issue 1).

Kusumah, d. H., sumardjono, s., & darmantyo, d. A. (2021). Influence of product quality,
price, and quality of service to customer satisfaction (study on resto solaria mall lippo
cikarang). The management journal of binaniaga, 6(1).
Https://doi.org/10.33062/mjb.v6i1.443

Kusumawati, a., & rahayu, k. S. (2020). The effect of experience quality on customer
perceived value and customer satisfaction and its impact on customer loyalty. Tqgm
journal, 32(6). Https://doi.org/10.1108/tqm-05-2019-0150

133



Kwak, h., puzakova, m., & rocereto, j. F. (2015). Better not smile at the price: the
differential role of brand anthropomorphization on perceived price fairness. Journal
of marketing, 79(4). Https://doi.org/10.1509/jm.13.0410

Kyriazos, t. A. (2018). Applied psychometrics: sample size and sample power
considerations in factor analysis (efa, cfa) and sem in general. Psychology, 09(08).
Https://doi.org/10.4236/psych.2018.98126

Ledikwe, a., stiehler-mulder, b., & roberts-lombard, m. (2020). Product involvement, wom
and ewom in the fast food industry: a young adult perspective in an emerging african
economy. Cogent business and management, 7(1).
Https://doi.org/10.1080/23311975.2020.1817288

Liao, g. Y., tseng, f. C., cheng, t. C. E., & teng, c. I. (2020). Impact of gaming habits on
motivation to attain gaming goals, perceived price fairness, and online gamer loyalty:
perspective of consistency principle. Telematics and informatics, 49.
Https://doi.org/10.1016/j.tele.2020.101367

Lie, I. (2017). Penggunaan mra dengan spss untuk menguji pengaruh variabel moderating
terhadap hubungan antara variabel independen dan variabel dependen. Jurnal

teknologi informasi dinamik, xiv(2).

Lin, c.-n. (2020). Motivations for food and farming education selection decision: a word-
of-mouth circulation perspective. International journal of organizational innovation
(online), 13(1).

Li, s., & jaharuddin, n. S. (2021). Influences of background factors on consumers’ purchase
intention in china’s organic food market: assessing moderating role of word-of-mouth
(wom). Cogent business and management, 8(1).
Https://doi.org/10.1080/23311975.2021.1876296

Liu, z. Ge, li, x. Yang, wu, c., zhang, r. Jin, & durrani, d. K. (2022). The impact of
expectation discrepancy on food consumers’ quality perception and purchase
intentions: exploring mediating and moderating influences in china. Food control,
133. Https://doi.org/10.1016/j.foodcont.2021.108668

134



Macias-rendon, w., rodriguez-morales, k., & barriga-medina, h. R. (2021). Covid-19
lockdown and the satisfaction with online food delivery providers. Estudios
gerenciales, 37(159). Https://doi.org/10.18046/j.estger.2021.159.4331

Madiawati, p. N., pradana, m., & miranda, s. (2021). Effects of service quality, value
perception and loyalty on customer satisfaction: case of a local restaurant in south

bandung, indonesia. In jurnal bisnis dan manajemen (vol. 22, issue 1).

Mahabarata, t., ramayana, t., rokhim, m. N. U. R., dan, k., sadewa, s., mahabarata, s. K.,
cerita, a., mahabarata, h., rifgie, m., sadewa, r., nakula, r., madrim, d., aswin, b.,
aswan, b., sadewa, r., sadewa, n. W., nakula, j., sapulebu, d., kartiningrum, e. D., ...
suratman. (2017). Tabel 1.0 daftar nama subjek penelitian no nama usia.
Sejarahlengkap.com, 4423126882.

Maiti, & bidinger. (2012). Subjek penelitian. Journal of chemical information and
modeling, 53(9).

Mardiatmoko, g.-. (2020). Pentingnya uji asumsi klasik pada analisis regresi linier
berganda. Barekeng: jurnal ilmu matematika dan terapan, 14(3).
Https://doi.org/10.30598/barekengvol14iss3pp333-342

Matondang, z. (2009). Validitas dan realibilitas suatu instrumen penelitian. Tabularasa pss
unimed, 496-500(1).

Militina, t., & noorlitaria achmad, g. (2020). Effect of customer value and customer
experience on customer satisfaction and loyalty pt meratus samarinda. Business and
accounting research (ijebar) peer reviewed-international journal, 4. Https://jurnal.stie-

aas.ac.id/index.php/ijebar

Mohammed, a., & al-swidi, a. (2019). The influence of csr on perceived value, social media
and loyalty in the hotel industry. Spanish journal of marketing - esic, 23(3).
Https://doi.org/10.1108/sjme-06-2019-0029

Muhammad, r. F., & melinda, t. (2021). The influence of price, quality of service and
promotions on customer satisfaction at bu rajab resto pancing and cottage. Kne social
sciences. Https://doi.org/10.18502/kss.v5i5.8804

Murakami, y. (2014). An introduction to medical statistics. In journal of the medical society
of toho university (vol. 61, issue 5). Https://doi.org/10.2307/2982768

135



Naconha, a. E. (2021). Research methods for business: a skill building approach. John

wiley & sons. 4(1).
Nasution, s. (2017). Variabel penelitian. Raudhah, 05(02).

Nguyen, d. T., pham, v. T., tran, d. M., & pham, d. B. T. (2020). Impact of service quality,
customer satisfaction and switching costs on customer loyalty. Journal of asian
finance, egconomics and business, 7(8).
Https://doi.org/10.13106/jafeb.2020.vol7.n08.395

Nguyen, x. T. (2020). Factors that influence the intentions to revisit korea of viethamese
tourists. Journal of asian finance, economics and business, 7(4).
Https://doi.org/10.13106/jafeb.2020.vol7.n04.247

Nunkoo, r., teeroovengadum, v., ringle, c. M., & sunnassee, v. (2020). Service quality and
customer satisfaction: the moderating effects of hotel star rating. International journal
of hospitality management, 91. Https://doi.org/10.1016/j.ijhm.2019.102414

Nuzula, m. 1. F. (2020). Analisa hasil klasifikasi seminar menggunakan metode statistik

deskriptif dan inferensial. Seminar informatika aplikatif polinema (siap) 2020.

Nuzula, m. I. F., d. (2020). Analisa hasil klasifikasi seminar menggunakan metode statistik

deskriptif dan inferensial. Seminar informatika aplikatif polinema (siap) 2020.

Octaryani, m., & baidun, a. (2018). Uji validitas konstruk resiliensi. Jurnal pengukuran
psikologi dan pendidikan indonesia (Jp3i), 6(1).
Https://doi.org/10.15408/jp3i.v6i1.8150

Pandey, s., & khare, a. (2017). The role of retailer trust and word of mouth in buying
organic foods in an emerging market. Journal of food products marketing, 23(8).
Https://doi.org/10.1080/10454446.2017.1266543

Pei, x. L., guo, j. N., wu, t. J., zhou, w. X., & yeh, s. P. (2020). Does the effect of customer
experience on customer satisfaction create a sustainable competitive advantage? A
comparative study of different shopping situations. Sustainability (switzerland),
12(18). Https://doi.org/10.3390/su12187436

Pham, q. T, tran, x. P., misra, s., maskeliunas, r., & damasevicius, r. (2018). Relationship
between convenience, perceived value, and repurchase intention in online shopping
in vietnam. Sustainability (switzerland), 10(1). Https://doi.org/10.3390/su10010156

136



Prabhawanti, p. P., & widhiyani, n. L. S. (2018). Pengaruh besaran fee audit dan
independensi terhadap kualitas audit dan etika profesi auditor sebagai moderasi. E-
jurnal akuntansi. Https://doi.org/10.24843/eja.2018.v24.i03.p23

Pramono, r., cornelia, j., sastradi, y., & purwanto, a. (2020). Pengaruh pembelajaranvariasi
menu, harga, lokasi dan promosi pada intensi beli di restoranxyz gading serpong (vol.

4, issue 1).

Pranatawijaya, v. H., widiatry, w., priskila, r., & putra, p. B. A. A. (2019). Penerapan skala
likert dan skala dikotomi pada kuesioner online. Jurnal sains dan informatika, 5(2).
Https://doi.org/10.34128/jsi.v5i2.185

Pranoto, r. G., & subagio, h. (2015). Analisa pengaruh customer experience terhadap
customer satisfaction pada konsumen di rosetta’s cafe & resto surabaya. Jurnal

strategi pemasaran, 3(1).

Prasilowati, s. L., suyanto, s., safitri, j., & wardani, m. K. (2021). The impact of service
quality on customer satisfaction: the role of price. Journal of asian finance, economics
and business, 8(1). Https://doi.org/10.13106/jafeb.2021.vol8.n01.451

Pujiastuti, e. E., utomo, h. J. N., & novamayanti, r. H. (2020). Millennial tourists and revisit
intention. Management science letters, 10(12).
Https://doi.org/10.5267/j.msl.2020.4.018

Purwaningdyah, s. W. S. (2019). Pengaruh electronic word of mouth dan food quality
terhadap  keputusan pembelian. Jurnal ~manajemen maranatha, 19(1).
Https://doi.org/10.28932/jmm.v19i1.1849

Puteri, h. E. (2020). Menentukan populasi dan sampel. Riset ekonomi dan perbankan islam,

april.

Putra, a. E. (2018). Pemilihan rumus dan perhitungan besar sampel. Statistik dan

informatika.

Putra, r. V., salim, m., & anggarawati, s. (2020). Opinion leadership memoderasi ewom
intention (studi pada bombaru bar dan resto bengkulu, indonesia). Mix jurnal ilmiah
manajemen, 10(2). Https://doi.org/10.22441/mix.2020.v10i2.002

Putu, i. P. P. 1., & ekawati, n. W. (2020). The role of customer satisfaction and price fairness

in mediating the influence of service quality on word of mouth iwan pramana putra i

137



putu , ni wayan ekawati. American journal of humanities and social sciences research
(ajhssr), 4(8).

Rajput, a., & gahfoor, r. Z. (2020). Satisfaction and revisit intentions at fast food
restaurants. Future business journal, 6(1). Https://doi.org/10.1186/s43093-020-
00021-0

Reliabilitas  dan  validitas  aitem. (2016). Buletin psikologi, 3(1).
Https://doi.org/10.22146/bpsi.13381

Reliabilitas dan validitas konstruk skala konsep diri untuk mahasiswa indonesia. (2006).
Jurnal psikologi undip, 3(1). Https://doi.org/10.14710/jpu.3.1.1

Reyes-menendez, a., correia, m. B., & matos, n. (2020). Understanding online consumer
behavior and ewom strategies for sustainable business management in the tourism
industry. Sustainability (switzerland), 12(21). Https://doi.org/10.3390/su12218972

Ridha, n. (2017). Proses penelitian, masalah, variabel, dan paradigma penelitian. Jurnal
hikmah, 14(1).

Rothenberger, s. (2015). Fairness through transparency : the influence of price transparency
on consumer perceptions of price fairness. Solvay brussels school economic &

management, 32(may 2015).

Saiful hakim, m. (2003). The influence of price fairness and service quality on customer

satisfaction and customer loyalty in go-ride surabaya.

Sangkala, f., irwan, a. M., & tahir, t. (2018). Uji validitas dan reabilitas caring behaviors
inventory (cbi) di beberapa negara: literature review. Jurnal keperawatan
muhammadiyah, 3(2). Https://doi.org/10.30651/jkm.v3i2.1816

Santoso, j. E. (n.d.). Pengaruh food quality, service quality, price promotion, dan customer

satisfaction terhadap repeat purchase intention restoran solaria.

Sari, n., & siregar, a. P. (2019). Pengaruh food quality, price, service quality dan perceived
value terhadap customer loyality pada restoran aneka rasa jambi dengan customer
satisfaction sebagai variabel intervening. J-mas (jurnal manajemen dan sains), 4(2),
368. Https://doi.org/10.33087/jmas.v4i2.121

138



Sarstedt, m., ringle, c. M., cheah, j. H., ting, h., moisescu, o. I., & radomir, I. (2020).
Structural model robustness checks in pls-sem. Tourism economics, 26(4).
Https://doi.org/10.1177/1354816618823921

Sasmita, n. O. (2021). Uji validitas dan reliabilitas berbantuan software statistical product

and service solutions (spss). Modul pembelajaran.

Sayuti, k. M., & amin, h. (2020). Integrating the effects of price fairness and islamic
altruism with the tpb model: the case of islamic mortgage adoption. International
journal of housing markets and analysis, 13(5). Https://doi.org/10.1108/ijhma-07-
2019-0077

Sekaran, u., & bougie, r. (2009). Research method for business textbook: a skill building

approach. John wiley & sons Itd.

Seo, s., & jang, s. C. (shawn). (2021a). A negative or positive signal? The impact of food
recalls on negative word-of-mouth (n-wom). Journal of hospitality and tourism
management, 47, 150-158. Https://doi.org/10.1016/j.jhtm.2021.03.008

Seo, s., & jang, s. C. (shawn). (2021b). A negative or positive signal? The impact of food
recalls on negative word-of-mouth (n-wom). Journal of hospitality and tourism
management, 47, 150-158. Https://doi.org/10.1016/j.jhtm.2021.03.008

Serra-cantallops, a., ramon-cardona, j., & salvi, f. (2018). The impact of positive emotional
experiences on ewom generation and loyalty. Spanish journal of marketing - esic,
22(2). Https://doi.org/10.1108/sjme-03-2018-0009

Setiawan, e. B., wati, s., wardana, a., & ikhsan, r. B. (2020). Building trust through
customer satisfaction in the airline industry in indonesia: service quality and price
fairness contribution. Management science letters, 10(5).
Https://doi.org/10.5267/j.msl.2019.10.033

Setiawan sudiro, r., magister manajemen, m., marketing, c., & anandya, d. (2017).
Pengaruh quality of physical environment, food quality dan service quality terhadap
restaurant image, customer perceived value, customer satisfaction dan behavioral
intentions pada hachi-hachi bistro di surabaya. In jurnal ilmiah mahasiswa universitas

surabaya (vol. 6, issue 2).

139



Slack, n. J., singh, g., ali, j., lata, r., mudaliar, k., & swamy, y. (2021). Influence of fast-
food restaurant service quality and its dimensions on customer perceived value,
satisfaction and behavioural intentions. British food journal, 123(4).
Https://doi.org/10.1108/bfj-09-2020-0771

Sohaib, o., hussain, w., asif, m., ahmad, m., & mazzara, m. (2020). A pls-sem neural
network approach for understanding cryptocurrency adoption. leee access, 8.
Https://doi.org/10.1109/access.2019.2960083

Solunoglu, a. (2020). Perceived food quality, satisfaction, brand image in restaurants and
recommendation intention relation. Journal of yasar university, 15(60).

Https://doi.org/10.19168/jyasar.716064

Sonia, p., devi, c., & sulistyawati, e. (2018). Peran customer satisfaction memediasi
pengaruh online trust terhadap repurchase intention (studi pada konsumen florist
online di kota denpasar). 7(6), 2856-2886.
Https://doi.org/10.24843/ejmunud.2018.v7.i06.p1

Strategi pengembangan bisnis restoran makassar berbahan baku hasil ternak dalam
mendukung penyediaan makanan sehat (studi kasus di restoran marannu dan karebosi
kelapa gading) restaurant business development strategy based on makassar raw
results in supporting the provision of animal health foods (case study of marannu and
karebosi restaurants kelapa gading). (n.d).

Http://journal.ipb.ac.id/index.php/jurnalmpi/

Suchanek, p., & kralovd, m. (2019). Customer satisfaction, loyalty, knowledge and
competitiveness in the food industry. Economic research-ekonomska istrazivanja ,
32(1). Https://doi.org/10.1080/1331677x.2019.1627893

Sugiyono. (2017). Populasi adalah. Asikbelajar.com metode penelitian kuantitatif,
kualitatif,dan r&d, alfabeta, cv. ___ (2016).

Sulartiningrum, s., nofiyanti, f., katherine taslim, j., stp trisakti, d., & stp trisakti, m. (2020).

Servicescape terhadap revisit intention pada kfc cabang pondok indah plaza. 1(1).

Sun, x., foscht, t., & eisingerich, a. B. (2021). Does educating customers create positive
word of mouth? Journal of retailing and consumer services, 62.
Https://doi.org/10.1016/j.jretconser.2021.102638

140



Susilana, r. (2015). Modul populasi dan sampel. Modul praktikum.

Tobon, s., & garcia-madariaga, j. (2021). The influence of opinion leaders’ ewom on online
consumer decisions: a study on social influence. Journal of theoretical and applied
electronic commerce research, 16(4). Https://doi.org/10.3390/jtaer16040043

Tong, c¢. (2014). The influences of corporate social responsibility to customer repurchases
intentions, customer word-of-mouth intentions and customer perceived food quality
of fast-food restaurants in hong kong and the mediating effects of corporate
reputation. British journal of economics, management & trade, 4(11).
Https://doi.org/10.9734/bjemt/2014/11311

Tran, p. K. T, nguyen, v. K., & tran, v. T. (2021). Brand equity and customer satisfaction:
a comparative analysis of international and domestic tourists in vietham. Journal of
product and brand management, 30(1). Https://doi.org/10.1108/jpbm-08-2019-2540

Truong, v. A., lang, b., & conroy, d. M. (2022). When food governance matters to consumer
food choice: consumer perception of and preference for food quality certifications.
Appetite, 168. Https://doi.org/10.1016/j.appet.2021.105688

Tukiran, m., tan, p. H. P., & sunaryo, w. (2021). Obtaining customer satisfaction by
managing customer expectation, customer perceived quality and perceived value.
Uncertain supply chain management, 9(2).
Https://doi.org/10.5267/j.uscm.2021.1.003

Uji validitas konstruk beck depression inventory-ii (bdi-ii). (2018). Jurnal pengukuran
psikologi dan pendidikan indonesia, 4(1). Https://doi.org/10.15408/jp3i.v4i1.9259

Umar, j., & nisa, y. F. (2020). Uji validitas konstruk dengan cfa dan pelaporannya. Jp3i
(jurnal pengukuran psikologi dan pendidikan indonesia), 9(2).

Uma sekaran, & roger bougie. (2016). Research method for business textbook (a skill

building approa). United states: john wiley & sons inc.

Ummukhairun, s. (2012). Paradigma penelitian kualitatif. Penelitian uniiversitas indonesia,
2(2).

Usmadi. (2020). Pengujian persyaratan analisis (uji homogenitas dan uji normalitas.

Inovasi pendidikan, 7(1).

141



Vanessa, j. (n.d.). Analisis pengaruh service quality, food quality dan customer satisfaction

terhadap revisit intention pada restoran all you can eat.

Verma, d., & dewani, p. P. (2020). Ewom credibility: a comprehensive framework and
literature review. Online information review, 45(3). Https://doi.org/10.1108/0ir-06-
2020-0263

Virginia mulyono, a., septiano, b., aprilia, a., manajemen perhotelan, p., studi manajemen,
p., & bisnis dan ekonomi, f. (2021). Jmp | pengaruh dining experience terhadap
kepuasan konsumen dan revisit intention di restoran korea di surabaya pada era new
normal. Jurnal manajemen perhotelan, 7(1), 20-31.
Https://doi.org/10.9744/jmhot.7.1.20-31

Wang, e. S. T. (2013). The influence of visual packaging design on perceived food product
quality, value, and brand preference. International journal of retail and distribution
management, 41(10). Https://doi.org/10.1108/ijrdm-12-2012-0113

Wang, j., pham, t. L., & dang, v. T. (2020). Environmental consciousness and organic food
purchase intention: a moderated mediation model of perceived food quality and price
sensitivity. International journal of environmental research and public health, 17(3).
Https://doi.org/10.3390/ijerph17030850

Wangsa, a., hery, h., & purba, j. (2019, october 7). Natural vs. Synthetic food: which is
better? Https://doi.org/10.4108/eai.30-7-2019.2287745

Watanabe, e. A. De m., alfinito, s., curvelo, i. C. G., & hamza, k. M. (2020). Perceived
value, trust and purchase intention of organic food: a study with brazilian consumers.
British food journal, 122(4). Https://doi.org/10.1108/bfj-05-2019-0363

Wiastuti, r. D., & pratiwi, c. (2019). Analisis isi terhadap atribut restoran dengan konsep

korean barbecue di jakarta. 6(2). Http://ejournal.bsi.ac.id/ejurnal/index.php/jp

Wicaksana, w. R., paramastri, b., & ardyanfitri, h. (2021). Purchase intention produk frozen
food berdasarkan perceived quality dan price fairness. Jurnal manajemen dan inovasi
(manova), 4(1). Https://doi.org/10.15642/manova.v4il1.382

Xie, j., ye, |, huang, w., & ye, m. (2021). Understanding fintech platform adoption: impacts
of perceived value and perceived risk. Journal of theoretical and applied electronic
commerce research, 16(5). Https://doi.org/10.3390/jtaer16050106

142



Yeh, ¢c. W, lo, y. T. C,, chen, y. C., chen, w. C., & huang, y. C. (2021). Perceived food
insecurity, dietary quality, and unfavorable food intake among children and
adolescents from economically disadvantaged households. Nutrients, 13(10).
Https://doi.org/10.3390/nu13103411

Yen, c. L. A, & tang, c. H. H. (2019). The effects of hotel attribute performance on
electronic word-of-mouth (ewom) behaviors. International journal of hospitality
management, 76. Https://doi.org/10.1016/j.ijhm.2018.03.006

Yoo, s. R, leg, s. W., & jeon, h. M. (2020). The role of customer experience, food
healthiness, and value for revisit intention in grocerant. Sustainability (switzerland),
12(6). Https://doi.org/10.3390/s5u12062359

Yussoff, n. M., & nayan, s. M. (2020). Review on customer satisfaction. Journal of

undergraduate social science and technology, 2(2).

Zaid, s., palilati, a., madjid, r., & bua, h. (2021). Impact of service recovery, customer
satisfaction, and corporate image on customer loyalty. Journal of asian finance,
economics and business, 8(1). Https://doi.org/10.13106/jafeb.2021.vol8.n01.961

Zainal, n. T. A., harun, a., & lily, j. (2017). Examining the mediating effect of attitude
towards electronic words-of mouth (ewom) on the relation between the trust in ewom
source and intention to follow ewom among malaysian travellers. Asia pacific
management review, 22(1). Https://doi.org/10.1016/j.apmrv.2016.10.004

Zhang, s. N., li, y. Q., liu, ¢. H., & ruan, w. Q. (2021a). Reconstruction of the relationship
between traditional and emerging restaurant brand and customer wom. International
journal of hospitality management, 94. Https://doi.org/10.1016/j.ijhm.2021.102879

Zhang, s. N., li, y. Q., liu, c. H., & ruan, w. Q. (2021b). Reconstruction of the relationship
between traditional and emerging restaurant brand and customer wom. International
journal of hospitality management, 94. Https://doi.org/10.1016/j.ijhm.2021.102879

Zhong, y., & moon, h. C. (2020a). What drives customer satisfaction, loyalty, and
happiness in fast-food restaurants in china? Perceived price, service quality, food
quality, physical environment quality, and the moderating role of gender. Foods, 9(4).
Https://doi.org/10.3390/foods9040460

143



Zhong, y., & moon, h. C. (2020b). What drives customer satisfaction, loyalty, and
happiness in fast-food restaurants in china? Perceived price, service quality, food
quality, physical environment quality, and the moderating role of gender. Foods, 9(4).
Https://doi.org/10.3390/foods9040460

Zhou, g., liu, y., chen, w., & yong, g. (2020). Relationship between triggers of nostalgia
and revisit intention in rural tourism. Revista argentina de clinica psicologica, 29(1).
Https://doi.org/10.24205/03276716.2020.72

Zietsman, m. L., mostert, p., & svensson, g. (2019). Perceived price and service quality as
mediators between price fairness and perceived value in business banking
relationships: a micro-enterprise perspective. International journal of bank marketing,
37(1). Https://doi.org/10.1108/ijom-07-2017-0144

144



