DAFTAR ISI

ABSTRAK .ottt %
ABSTRACT .ttt ettt et et et re e et e Vi
KATA PENGANTAR ..ottt bbb vii
DN N G 1 PSSR iX
DAFTAR GAMBAR ..ottt ettt xii
DAFTAR TABEIER. i, i S0, A0, [ ....................... Xiii
BAB | PENDAHULUAN .......ooiiiit ittt 1
1.1 Latar Belakang..........ccooveiiiieiieieieeeee e 1
1.2 RUMUSAN MASAIAN ........cceiiiiiiiieie e 9
183 TUjUaNPERCTIISNEE . .................. A SCE— ), 0N ... 9
1.4 Manfaat PENEIITIAN..........ccoriiiiiieiisecie e s 10
1.4.1 Bagi PENEITE c.covvveiiiie et 10
1.4.2 Bagi SNOPEE ....c.vvenviciie ettt 10
1.4.3 Bagi peneliti Selanjuinya...........ccooiiirieiiiiienceee e 10

1.5 Sistematika PenUIISAN ........ccooiiiiiiiiiiieiee s 11
BAB Il TINJAUAN PUSTAKA . ...t 13
0 Y o g -1 oSS 13
2.1 0 MAMKERLING MiX ......oooe doorr L Nt st nr ane el o oo 14

2.2 Perilaku Konsumen (Consumer Behavior) .........cccccovivieiievc e 15
2.2.1 Faktor yang mempengaruhi perilaku konsumen (Consumer Behavior)
....................................................................................................................... 16

2.3 IMC ( Integrated Marketing CommuniCation ).........cccccevvererenerenenesenns 18
2.4 Celebrity ENAOrSEMENT........c.ccveiiiiiciieeie s 21
2.5 Advertisement Recall by consumer (Ad Recall by consumer)..................... 22
2.6 Purchase Intention of CONSUMET .........cccoiiiiiiiieiieieeie e 24
2.6.1 Tahap-tahap Niat Pembelian (Puchase Intention) ...........cccccocevviienene. 25

2.7 Kaitan antar variabel.............ccooo i 27
2.7.1 Kaitan variabel attractiveness of celebrity endorsement terhadap ad recall

DY CONSUIMET ...ttt e e e aneas 27
2.7.2 Kaitan variabel credibility of celebrity endorsement terhadap ad recall

DY CONSUIMET ...ttt ettt e e nneas 28
2.7.3 Kaitan variabel attractiveness of celebrity endorsement terhadap
PUICNASE INTENTION ....vviiiiiciic e 29



2.7.4 Kaitan variabel credibility of celebrity endorsement terhadap purchase

INEENTION OF CONSUMIBT ..ot 29
2.8 Kerangka PemiKiran ..........cccoiiiiiiieiiiee s 30
BAB 1l METODE PENELITIAN. .....ccoiiiiiieie e 32
3.1 ODbjek Penelitian.........ccccoiiiiiiiiiieiiseee e 32
3.2 JeNIS PENEITIAN ..o 32
.3 UNIE ANGLISIS. .ottt 32
3.4 Operasional Variabel Penelitian ............ccccovveiiiiiiiiccccic e 33
3.5 Populasi dan Sampel Penelitian ... 38
3.6 SUMDEE DA .....coccieieeeeeieeieiisiic e seseesestessessssrnsnessnssnestentesessseseessessnsne 41
3.7 Metode Pengumpulan Data............ccoviiiieieniiiiiesesesee e 43
3.7.1 SKala PengUKUIAN...........ccoveiiiieiic et 43
3.8 Metode ANaliSiS DAta..........cccoiveieiieiiein et 44
3.8.1 Analisi Statistik DesKriptif...........cccccveviiiiiiiiiiic e 45
3.8.2 Analisis Statistik Inferensial............ccocoviiiiiiiiiiiie e 45
3.8.2.1 Partial Least Square - Structural Equation Modelling (PLS-SEM) .. 46
3.8.2.2 Evaluasi MOdel............ccoooiiiiiiiiiee e 46
3.8.2.3 Evaluasi Model Pengukuran (Outer Model) .........c.ccoevvveievieinennene, 47
3.8.2.4 Evaluasi Structural Model (Inner Model) ........cccooovvveiiiiiiiieieeee, 51
3.8.2.5 Evaluasi Inner Model (Model Struktural) Awal ..........c.cceevvenenneee. 53
3.8.2.6 Evaluasi Inner Model (Model Struktur) AKhir..........cccccoevviieinnnnne. 54
3.8.2.7 Pengujian HIPOtESIS........cciiiiieiieieiiesiiesie e sre et ste e 55
3.8.2.7.1 Pengujian Hipotesis Pengaruh Langsung..........ccccceevvenenenennnnnns 56
3.9 Hasil Uji Validity Pre-TeSt........ccoiiieii i 56
3.9.1 Convergent Validity Pre-TeSt .......cccooeiiieriieiinisisieieseese e 58
3.9.2 Uji Validitas Diskriminan Pre-Test .........ccccevevieiiiiieiiece e 59
3.10 Up-RelabilitasPre-Feslmmr . A e e 60
BAB IV HASIL DAN PEMBAHASAN ......coiiiiieieieeeseeeeee e 61
4.1 Hasi Penelitian..........cccooiiieiieie e 61
4.2 Profil RESPONUEN ......c.viiiii et 61
O N L= 0 3 S -V 1 SR 61
B.2.2 USIA .ottt ettt bt raenes 62
4.2.3 Tingkat PendidiKan ..........ccooiiiiiiiiiie e 63
4.2.4 PEKEIJAAN ...ovviiiie ettt ettt 64
T B o] 401 - | SR 64
4.2.6 PENGNASTIAN .....c.oooiiieiie e 65
4.3 Analisis Statistik DesKriptif..........cocooiiiiiii 66



4.3.1 Analisis Statistik Deskriptif Variabel Attractiveness of Celebrity

ENUOTSEE .ttt b 67
4.3.2 Analisis Statistik Deskriptif Variabel Credibility of Celebrity Endorser
....................................................................................................................... 69
4.3.3 Analisis Statistik Deskriptif VVariabel Ad Recall by the consumer....... 70
4.3.4 Analisis Statistik Deskriptif VVariabel Purchase Intention of the consumer
....................................................................................................................... 71

4.4 Analisis Statistik Inferensial.............cccooviiiiiiii 73
4.4.1 Outer Model (Uji Validitas dan Uji Reliabilitas) ............ccccccocninnnnnns 73
4.4.2 Evaluasi Model Struktural ( Inner Model ) ......cccocoevveiiiieiieiece, 80
4.4.2.1 Koefisien Determinasi (R?) & (Q?%) ...cvvevveeveveerieeeeeeeeeeeeseaas 81
4.4.2.2 Pengujian Multikolinearitas Studi AKtual.............ccccooeevivieiiernennenn, 83
4.4.2.3G000NES50T Fit . . . . e oA .. 83

4.5 Pengujian HIPOTESIS ......oveiiieiiiiiiiiieiee et 85
4.6 PEMDANASAN .......eeiiiieiiee e e 87
4.6.1 Pengaruh Attractiveness of celebrity endorser terhadap Ad Recall by
R L N A e T 87
4.6.2 Pengaruh Attractiveness of celebrity endorser terhadap Purchase
INtENTION OF CONSUMET ......eiivie et 88
4.6.3 Pengaruh Credibility of celebrity endorser terhadap Ad Recall by
consumer ...... I, ...« ... URARRTRNS - SORROORF ... ST ool .. 89
4.6.4 Pengaruh Credibility of celebrity endorser terhadap Purchase Intention

Of CONSUMET ... oR . ax............. ;0 SEOY R, ............... . 89
BAB V KESIMPULAN DAN SARAN. ...ttt 91
Sl Kesimpllan..............ccoovveveee... [ OUTITIENENNEE. . .............. g ¢; s cssue el oo 91
5. 2lmplikast Manajerial—r. .. k. et s ain: . oo siahl..c ... 91
5.3 Keterbatasan Penelitian dan Saran ............cccocvieirenieiienneic e 92
DAFTAR.PUSTARAS .. ... covvemi ve voammveess A st s el e venensrnsanans 94
LAMPIRAN A (KUESIONER).......ciiiiiiiiiiieie et 98
LAMPIRAN B (DATA UJlI AKTUAL) ...ooieeeeece s 102

Xi



DAFTAR GAMBAR

Gambar 1.1 Belanja IKIan 2020 ..........ccccoveieiieiieicieese e 1
Gambar 1.2 Tingkat Pengguna INternet ASIA........cccovereereniereee e 3
Gambar 1.3 Pengunjung Marketplace Kuartal 11 2021...........ccccoevvevviieiierinennnn, 6
Gambar 1.4 Jackie Chan menjadi Celebrity Endorsement Shopee............ccccueueee. 7
Gambar 1.5 Amanda Manopo Sebagai Celebrity Endorsement ................ccccveneee. 8
Gambar 2.1 Memory Retrieval Process atau Proses Pengambilan Memori ......... 23
Gambar 2.2 Tahap-tahap Niat Pembelian .............cccoooiieiiiiiiicecece, 25
Gambar 2.3 Konseptual Penelitian...........ccooeiiiiiiiiiiniiineiece e 31
Gambar 3.1 Model Struktural Pre-Test AWal ..o 54
Gambar 3.2 Model Struktural Pre-Test AKNIr ... 55
Gambar 4.1 Path Model PLS Algorithm........ccccoveiiiiiiieice e 80
Gambar 4.2 Path Model PLS BOOEStrapping........cccoevererininieiieicie s 81

Xii



DAFTAR TABEL

Tabel 3.1 Definisi Variabel dan INdiKator.............ccccovveiiiineiiinc e 34
Tabel 3.2 Hasil Uji Outer LOAadings.........cccueveierieriiinieniseseeeeeeeesie s 56
Tabel 3.3 Hasil Outer Loadings setelah AC3, AR1, dan CC1 dieliminasi........... 57
Tabel 3.4 Hasil Average Variance EXracted..........ccocvvviiieienienienese e 58
Tabel 3.5 Hasil Uji Diskriminan Pre-Test — Fornell dan Larcker Criterion ......... 59
Tabel 3.6 Hasil Uji Cronbach’s Alpha & Composite Reliability..............c.coeeeee. 60
Tabel 4.1 Karakteristik Responden Berdasarkan Jenis Kelamin .......................... 62
Tabel 4.2 Karakteristik Responden Berdasarkan Usia..........ccccocevvervnieinenennnnn. 62
Tabel 4.3 Profil Responden Berdasarkan Tingkat Pendidikan ............................. 63
Tabel 4.4 Profil Responden Berdasarkan PeKerjaan ...........c.ccooevereneieninnnnnnn. 64
Tabel 4.5 Profil Responden Berdasarkan Domisili............ccccccovevieieiiciicieennenn, 65
Tabel 4.6 Profil Responden Berdasarkan Penghasilan ...........ccocooveviniiiiinnnn. 65
Tabel 4.7 Limitation of MEaN ..........ccociiiiiiiiiiieeee e 66
Tabel 4.8 Lima Poin Skala LiKert...........ccooiiiiiiii e 67
Tabel 4.10 Mean Variabel Credibility of Celebrity Endorser..............ccccceevveneee. 69
Tabel 4.11 Mean Variabel Ad Recall by cONSUMEr..........ccoviiiiiiiiii e 70
Tabel 4.12 Mean Variabel Purchase Intention of consumer..............ccoccoeeevnnne. 72
Tabel 4.13 Hasil Uji Outer Loadings Penelitian Aktual ............cccocooiiiniiinnnnn. 74
Tabel 4.14 Hasil Uji Outer Loadings Setelah AR3 dieleminasi .................c......... 75
Tabel 4.15 Hasil Uji Validitas KONVEIgen .........cccoeviiiiiiiiieeeee e 76
Tabel 4.16 Hasil Uji Validitas Diskriminan ( Cross Loading ) ........cccocevevivvinnne 76
Tabel 4.17 Hasil Uji Validitas Diskriminan ( Fornell-Lacker Criterion)............. 77

Tabel 4.18 Hasil Uji Validitas Diskriminan Heterotrait Monotrait Ratio (HTMT )
............................................................................................................................... 78

Xiii



Tabel 4.19 Hasil Uji Reliabilitas Penelitian AKtual .............ccooeviiiiiiiieienee 79

Tabel 4.20 Hasil Uji R? & R-SQUAIE .......ccvevevrereeeeieiieeseeeeieeees s sissen e 82
Tabel 4.21 Hasil Uji Q2 ..ot 82
Tabel 4.22 Hasil Uji Inner VIF Studi AKtUal ............cooooeiieiiieceee e 83
Tabel 4.23 G00ANESS OF Fit .......ccoiuiiiiiiiiicieee s 84
Tabel 4.24 Path Coefficients Bootstraping (Mean, STDEV, T-Values)................ 84

Xiv



