DAFTAR ISI

LEMBAR JUDUL..u.uuiuiiuiniiiiuiiiiiniiineiuiniieiesiiseiasisecasssesassssssssssone i
PERNYATAAN KEASLIAN KARYA TUGAS AKHIR.......cccctvecereeecnnnnndl
PERSETUJUAN DOSEN PEMBIMBING TUGAS AKHIR.......cccccevueeeeoo dii
PERSETUJUAN TIM PENGUJI TUGAS AKHIR.......cccoiiiiiiiinniiiinnnicnnns iv
DN 3 1 2 N v
ABSTRACT ....cutiiieitiiiiiiiiiiiiiiettttiietatttetasetssnmensessssasssssnsasnms vi
KATA PENGANTAR....ccitiiiiiiiiiiiiiiiiiiiiiiiiitiitecatecssasnsemsssmnns vii
DAFTAR ISL....... 0. ot ietieinesonnsorscnnsese e eeodadeneceiennesncersanes ix
DAFTAR GAMBARL .. cuiuiitiuiiiiiuiiieiuiniieiiinieesasstsssaseriesscnscsssasonne xii
DAFTAR TABEL ...couiviiiiiiniiiiiiiiiiiiiiiiiiiiiiiinesaststnincnesasenenans xiii
DAFTAR LAMPIRAN. .ccccitiiiiiiiiiiiiiiiirinetasaeneiasnsncennns Xiv
BAB I PENDAHULUAN. . ...cctiuiiiiitiiiiiiesaressacesessasessssisnssnssssssasasssan 1
1.1 Latar Belakang Masalah.................oooiiiiiii i, 1
1.2 Perumiisan MaSalaliil ........... s B ol e, 9
1 B FUMIAl PencliSRN.Y. . . . .... . S . ....... Bl ... 10
1.4 Manfadt PencliNani 47 ..... o0uee AR . ........ Sl 8. ...... 11
1.5 Sistematika Penulisan.......ooco oo 11
BAB II TINJAUAN PUSTAKAL.......cccttteeetcimeeseesissssssnsossessossscssscensces 13
2.1 Perceived ERJOyIMIEnt. /ety dodu e s ie S S0isuie s vae s eaeaanaaneeeennanns 13
2.2 Perceived- Compatibility..... ..o i i iae i 14
2.3 Perceived USefilness  civcieesiire s oiiiianesansanseeeataneeneennenanns 14
2.4 Perceived Value....oo..o.oiuinen e it i, 15
2.5 80Cial INfIUENCE...........ooeiiii i e, 16
2.6 Intention to Continue to Subscribe...................c.ccooeiiiiiinnnnnn 16
2.7 Pengembangan Hipotesis...........ccovvviiiiiiiiiiiiiniinininienieeneenn 17
2.7.1 Perceived Enjoyment Terhadap Perceived Value..........................17
2.7.2 Perceived Compatibility Terhadap Perceived Value........................18
2.7.3 Perceived Usefulness Terhadap Perceived Value.............................. 19

2.7.4 Social Influence Terhadap Perceived Value & Intention to Continue to
SUDSCEIDC. ...ttt 20

X



2.7.5 Perceived Value Terhadap Intention to Continue to Subscribe......... 21

2.8 Kerangka Konseptual.............c.ooooiiiiiiiiiiii 22

BAB III METODE PENELITIAN....ccitttiiiimiiiiaiietinstcscsscosssscssssscons 24
3.1 Objek Penelitian...........oouiiiiiiiiiiii e 24
3.2 Unit ANAliSIS. . .euueeitie e 24
3.3 Tipe Penelitian. ... ....oeiiiiiii e 25
3.4 Operasionalisasi Variabel..............ccooiiiiiiiiiiii e, 25
3.4.1 Pengukuran Variabel................cooiiiiiiii 26
3.4.2 Definisi Konseptual dan Operasionalisasi Variabel.................... 27
3.5 Populasi Dan Sampel..........ccoooiiuiiiiii i 30
3.5.1 Penentuan Jumlah Sampel.................coiiiiiiiiii i 31
3.5.2 Metode Penarikan Sampel................0coiiiiiiii i e 31
3.6 Metode Pengumpulan Data................cooiiiiiiiiiii i, 32
3.6.F Data PRURTGEMNSESNEE,, .............. S S ....... % ... 32
3.482 Data SckNGASTRENNY ... .. ... .. ASSSSSSE——— Y .........%5....... 33
3.7 Metode AnalisisData. .......... s S B 33
3.7.1 Analisis Model PLS-SEM.........c.cooiiiiiiiii i 34

3.7.1.1 Measurement Model (Outer Model) ........................ccceuenn......34
3.7.1.2 Structural Model (Inner Model) .......................cocovvviieinnenn 35

BAB IV HASIL DAN PEMBAHASAN . cccticieetieiiiiisssssniessscssnsmmmessscons 38
4.1 Analisis Hasil Pre=Test ... ./ oo e it s e eee e e 38
4.1.1 Uit Validitas. . .o i i i e, 38
4.1.2 Ujt Realibilitas . . cooviviae e s i e e, 39

4.2 Profil Demografi Responden.........c.co..coiiiiinn 40
4.3 Profil Perilaku Responden...............cooveiiiiiiiiiiiiiiiiieenn 42
4.3.1 Frekuensi Berlangganan................ccceiiiiiiiiiiiii i 42

4.4 Analisis Deskriptif Responden..............oooviiiiiiiiiiiiiiiiniiii, 43
4.4.1 Variabel Perceived EnjOyment..............c.oouueeuiiniiniinennnaiennnans 44
4.4.2 Variabel Perceived Compatibility.............cccccveiiiiiiiiiiinninnn. 46
4.4.3 Variabel Perceived Usefulness...............ccccoiiiiiiiiiiiininannn. 47

4.4.4 Variabel Perceived Value........................cccoviviiinininiiiniin 49
4.4.5 Variabel Social Influence..................cccceeiiiniiiinniinnnnann 51



4.4.6 Variabel Intention to Continue to Subscribe....................ccc.......52
4.5 Analisis Inferensial..............oooiiiiiii 53
4.5.1 Analisis Quter Model................ccccoeviiiiiiiiiiiiiiiniininiincnn 53
4.5.1.1 Indicator Reliability................ccceeiiiiiiiiiiiiiiiiiinieeiieneen 54
4.5.1.2 Construct Reliability..............cccoveiiiiiiiiiiiiiiiiniiiiienieen . 50
4.5.1.3 Convergent Validity.............ccccoveeiiiiiiiiiiiiiiiniiinieniienn 37
4.5.1.4 Discriminant Validity...............ccceeiiiiiiiiieiiniiiiiiienienennnn 7
4.5.2 Analisis Inner Model.................cccccoviiiiiiiiiininniiniiieniene 59
4.52.1 Uji Kolearitas. .....c.ovvieviiniiiieii et eeeieeriee e sve e . 00

4.5.2.2 Koefisien Determinasi (R-Squared)........ccou......ioueeeceeeceeeniaannanen. 61
4.5.2.3 Nilai Effect Size (f-SqUAred)...........c.cccuevvueeeiiiniiainaiiiaiieiieeeenenn 62
4.5.2.4 Nilai Predictive Relevance (Q?2 )..........ccumeuuneciiatineeeeereeenenanns 63
4.5.2.5 Hasil Uji HIPOLESIS.....ccuieruieiiiiiieciieeiieesiieeiiee sttt 64
4.5.2.5.1 Pengaruh Perceived Enjoyment terhadap Perceived Value......... 66
4.5.2.5.2 Pengaruh Perceived Compatibility terhadap Perceived Value.....66
4.5.2.5.3 Pengaruh Perceived Usefulness terhadap Perceived Value......... 67

4.5.2.5.4 Pengaruh Social Influence terhadap Perceived Value...............68

4.5.2.5.5 Pengaruh Social Influence terhadap Intention to Continue to

Sulgscribe....... 20000 DI .............. 4#.....ciee ol 69

4.5.2.5.6 Pengaruh Perceived Value terhadap Perceived Intention to
Continue t0-SUDSCIIDE. .. il ou i e s h e s st et 69

4.5.2.6 Hasil Uji-Specific Indirect Effect......c....icciicouanviienneaseeaeennn. 70
4.5.2.7 Analisis Importance=Performance (IPMA)............c..cccceevveeneenen. 72

4.6 Pembahasan.......cicoiieiiiiniiiiiii it T4

BAB V KESIMPULAN DAN SARAN.....ccitttiiiitimmiiniiieiieincimececnenees 77
5.1 Kesimpulan. .......oooeiiuiiiiiii i 77

5.2 Implikasi Manajerial..............oooiiiiiiiiii e 78

5.3 Keterbatasan dan Saran Bagi Penelitian Selanjutnya..................... 81
DAFTAR PUSTAKA....ctiviiiiiiiiiiiiiiiiiiitiineiatietesasnesscaseeens 83
LAMPIRAN . ....cutimininiinestttttatttetasttesastsesssesssasassssnsessmsssnsossass 90

xi



DAFTAR GAMBAR

Gambar 1.1 Jumlah Perkembangan Pengguna Internet di Indonesia........................ 3
Gambar 1.2 Konten Hiburan yang Paling Sering Dikunjungi Pengguna Internet
INAONESIA. ...ttt 5

Gambar 1.3 10 Negara dengan Pertumbuhan Waktu yang Dihabiskan untuk

Menonton Video Streaming Tertinggi di Dunia (2019-2021)........... 6
Gambar 1.4 Jumlah Pelanggan Layanan Streaming film OTT di Indonesia........... 7
Gambar 2.1 Kerangka Konseptual............ccccoeciiiiiiiiiiiiiiiiiiieieciceeeceeee e 22
Gambar 4.1 Hasil Quter Model..................ccccoououininiiiiiinnen o 54
Gambar 4.2 Hasil Inner Model....................ccccooiueiiiniiniiniioiniidenenieneiesieneene 59
Gambar 4.3 Importance-Performance Map (IPMA)....cccoiiiiiiiiiiiiiiinieeiieieee 72
Gambar 4.4 Model Hasil (Empirical Model)............ccooouuiiemiiiniiesineiiiiniieeeeenen. 74

Xii



DAFTAR TABEL

Tabel 3.1 Definisi Konseptual dan Operasionalisasi Variabel............c..cccceveenenne. 27
Tabel 4.1 Nilai AVE atau Average Variance Extracted Pre-Test........................... 38
Tabel 4.2 Nilai Cronbach’s Alpha Pre-Test...........ccceecuieeieeieeiieeiiecieeieesiee e 39
Tabel 4.3 Profil Demografi Responden............cccccoevieviieiiiiiiiinieiiieieciceee e 40
Tabel 4.4 Kategori Interval Penelitian Berdasarkan Nilai Rata-Rata (Mean)......... 44
Tabel 4.5 Analisis Deskriptif Variabel Perceived Enjoyment.................ccccoueun.. 45
Tabel 4.6 Analisis Deskriptif Variabel Perceived Compatibility............................ 46
Tabel 4.7 Analisis Deskriptif Variabel Perceived Usefulness.................ccoccuene.. 48
Tabel 4.8 Analisis Deskriptif Variabel Perceived Value.............ic....c.oovueennannnnn. 49
Tabel 4.9 Analisis Deskriptif Variabel Social Influence...............ccccouueeneeannnnnn.n. 51
Tabel 4.10 Analisis Deskriptif Variabel Intention to Continue to Subscribe........... 52
Tabel 4.11 Nilai OQuter LOAAING.................cccooceeiiiiiieiiiiesieeiriinne e eiee e ens 55
Tabel 4.12. Nilai Construct Reliability............ccccoueioieeiieiiieisiiiaieiieeeieeieesiee e 56
Tabel 4.13. Nilai Convergent Validity........cccoouueceiiiesisasiianeeesiesiieeeiieasaeeaseeeeens 57
Tabel 4.14. Nilai HTMT atau Heterotrait-Monotr@it.....................ccccceieevcercanncnnn.. 58
Tabel 4.15. Nilai Inner Variance Inflation Factor (VIF) .............cc.cocoviiiiiaiinennn. 60
Tabel 4.16. Nilai R-Squared....... .ot siiaasee e dree e esste et 61
Tabel 4.17. NILAL fSSGUATEA. .............ccc.oiriiirreerieees s e aaiaa s e e e esasneaateenseesnseans 62
Tabel 4.18. Nilai OQ-Squared-........ oot oiu oo i S iissite e seneessaasntseseenseenseens 64
Tabel 4.19. Hasil Pengujian Hipotesis.. ..iirirreeiiiveaiinseseraiannneennessseenneessueeneessueans 65
Tabel 4.20. Hasil Uji Specific-Indirect Effect........ccciiiouuuiiinnoenieieeiieseeeinns 70
Tabel 4.21. Importance-Performance dari konstruk Perceived Value.................... 72

Xiii



DAFTAR LAMPIRAN

Lampiran A. KUESIONET ..........cccuieriierieeriieniieetteeieeieeeteeteeseeeseessaeeseessneeseesssaens 90
Lampiran B. Data Sefting PLS-SERM..........cccccoiiiiiiiiiiiieeeeeeeteeeeee e 95
Lampiran C. Gambar Outer Model PLS-SEM...........ccccooviiiiiiiiieiiieieeeeieene 97
Lampiran D. Gambar Inner Model PLS-SEM...........ccccooiiiiiiiiiiiiiiieceeeeene 98
Lampiran E. Gambar Hasil Uji Bootstrapping PLS-SEM..........ccccccevviniiiiniennnnn. 99
Lampiran F. Gambar Hasil Uji Reliability dan Validity PLS-SEM...................... 100

X1v



