
DAFTAR PUSTAKA 

 

Ardianto, Elvinaro. 2011. Metodologi Penelitian Untuk Public Relations Kuantitatif Dan 

Kualitatif. Bandung: Simbiosa rekatama media. 

Baran, Stanley J. dan Dennis K. Davis. 2010. Teori Komunikasi Massa Dasar,. Pergolakan, 

dan Masa Depan. Jakarta: Salemba Humanika 

Barker, Chris. 2013. Cultural Studies: Teori dan Praktik. Yogyakarta: Kreasi Kencana  

Blumer, Herbert and Elihu Katz (ed). 1974. The Use of Mass Communication, Beverly Hill, 

CA: Sage Pub. DeFleur, M. L. & Ball-Rokeach, S. (1989). Theories of mass communication 

(5th ed.). White Plains, NY: Longman. 

Briandana, R., & Ibrahim, I. S. (2015). Audience interpretation on Korean TV drama series in 

Jakarta. Jurnal Komunikasi Borneo, 4(January 2015), 56–75. 

Briandana, R., Sofian, M. R., & Azmawati, A. A. (2018). Pay Tvs and Audience Reception: 

Intercultural Responses to K-Drama on Indonesian Audience. International Journal of 

Communication Research, 8(4), 285. 

Carter, Yvonne.,& Thomas, Cathryn. (1997). Researchs Methods in Primary Care. London: 

Radcliffe Publishing Ltd 

Cangara, Hafied. 2010. Pengantar Ilmu Komunikasi. Jakarta: Rajawali Pers. 

Carter, Y., & Thomas, C. (1997). Research Methods in Primary Care. Radcliffe Medical Press 

Ltd. 

Choi, J. (2013). Constructing a multivocal self: A critical autoethnography, (September). 

Child, J. T., & Haridakis, P. (2018). Uses and Gratifications Theory. Engaging Theories in 

Family Communication, 337–348. https://doi.org/10.4324/9781315204321-30 

Creswell, John W. (2011). Research design: pendekatan kualitatif, kuantitatif, dan mixed. 

Yogyakarta: Pustaka Pelajar. 

Creswell, J. W., & Poth, C. N. (2017). Qualitative Inquiry and Research Design. SAGE 

Publications Ltd. 

Dakroury, A. 2014. Editorial: Media and culture. Global Media Journal -- Canadian Edition, 

7(2), 1-3. 

Engelstad, A. (2016). False Consciousness and the Socially Extended Mind . 6(1), 24–35. 

https://doi.org/10.1515/pipjp-2016-0004 

Erfendy, U. (2019). Analisis Resepsi Budaya Populer Korea Dalam Video Klip Blackpink 



DDU DU DDU DU Pada Komunitas K-POPERS Pekanbaru. JOM FISIP Vol. 6: Edisi II 

Juli-Desember 2019, 6, 1–10. 

Esterberg, Kristin G. (2002). Qualitative methods in social research. New York: McGrow 

Hill. 

Flew, T. 2008. New Media : an introduction. New York: Oxford University Pers. 

Frey, L. R., Botan, C. H., & Kreps, G. L. (2000). INVESTIGATING COMMUNICATION - 

AN INTRODUCTION TO RESEARCH METHODS (SECOND). Allyn and Bacon. 

Hall, S. (2006). Stuart Hall and Cultural Studies: Decoding Cultural Oppression. 

7.http://www.sagepub.com/upmdata/13286_Chapter_2_Web_Byte__Stuart_Hall.pdf 

Humaizi. (2018). Uses and Gratifications Theory. Medan: USU Press. 

Hodkinson, Paul. 2017. Media Culture and Society. California : SAGE Publications Ltd 

Hogarth, Hyun-key Kim. (2013). The Korean Wave: An Asian Reaction to WesternDominated 

Globalization. Jurnal Konunklijke Brill NV, Leiden. Volume 12 hal: 135-151 

Hong, E. (2014). The Birth of Korean Cool : How One Nation Is Conquering the World 

Through Pop Culture. 20(1), 145. 

Imran, H. A. (2013). Media Massa, Khalayak Media, The Audience Theory, Efek Isi Media 

dan Fenomena Diskursif. Jurnal Studi Komunikasi Dan Media, 16(1), 47. 

https://doi.org/10.31445/jskm.2012.160103 

James, B. (2021). Critical Theory. In E. N. Zalta (Ed.), Stanford Encyclopedia of Philosophy. 

Metaphysics Research Lab, Stanford University. 

https://plato.stanford.edu/entries/critical-theory/#toc 

Jenkins, H. (2006). Convergence Culture: Where Old and New Media Collide . New York: New 

York University Press. 

Jin, D. A. L. Y., & Yoon, T. (2017). The Korean Wave : Retrospect and Prospect Introduction. 

11, 2241–2249. 

Jonghoe Yang. (2012). The Korean Wave (Hallyu) in East Asia: A Comparison of Chinese, 

Japanese, and Taiwanese Audiences Who Watch Korean TV Dramas. Development and 

Society, 41(1), 103–147. https://doi.org/10.21588/dns.2012.41.1.005 

Kabalmay. (2002). Designing Qualitatitative Research. London: Sage Publication 

Kellner, Douglas. 2009. Toward a critical media/cultural studies. In Media/cultural studies: 

Critical approaches, ed. Rhonda Hammer and Douglas Kellner, 5–24. New York: Peter Lang. 

 



Kim, J.-E. (2010). “ Korean Wave ” in China : Its Impact on the South Korean-Chinese 

Relations. November, 28. 

Kriyantono, Rahmat. 2006. Teknik Praktis Riset Komunikasi. Jakarta : PT. Kencana Perdana. 

Küng et al.,. (2008). The impact of the Internet on media organisation strategies and structures. 

The Internet and the mass media, 125 - 148. 

https://dare.uva.nl/personal/pure/en/publications/the-impact-of-the-internet-on-media-

organisation-strategies-and-structures(d6f853bc-caee-4282-b184-e7ce8bb9b5c4).html 

Laksmi. (2012). Interaksi, interpretasi dan makna : pengantar analisis mikro untuk penelitian 

di bidang ilmu informasi dan ilmu terapan lainnya . Bandung: 

Karya Putra Dewanti. 

Lat, K. B., & Tacla, K. J. (2018). Men & Korean Dramas: the Construction of Self Among 

Male Viewers of Laguna. LPU-Laguna Journal of Arts and Sciences, 3(1), 1–15. 

Lee, Y. L., Jung, M., & Nathan, R. J. (2020). Cross-National Study on the Perception of the 

Korean Wave and Cultural Hybridity in Indonesia and Malaysia Using Discourse on 

Social Media. Sustainability, 12, 1–33. https://doi.org/10.3390/su12156072 

Leksmono, D. L. D. (2016). FILM OF “ DESCENDANTS OF THE SUN ” AMONG YOUNG 

FEMALE INDONESIAN. Education and Social Sciences, 4, 219–224. 

 

Littlejohn, S., W., Foss, K. A., & Oetzel, J. G. (2012). THEORIES OF HUMAN 

COMMUNICATION Eleventh Edition. In Waveland Press, Inc. (Vol. 53, Issue 95). 

https://doi.org/10.1017/CBO9781107415324.004 

Lin, A. M. Y., & Tong, A. (2007). Crossing boundaries: Male consumption of Korean TV 

dramas and negotiation of gender relations in modern day Hong Kong. Journal of Gender 

Studies, 16(3), 217–232. https://doi.org/10.1080/09589230701562905 

Maxwell, J. A., & Wooffitt, R. (2005). Qualitative Research Design: An Interactive Approach 

- Joseph A. Maxwell, Robin Wooffitt - Google Books (Second). SAGE Publications Ltd. 

McQuail, D. 1997. Audience analysis. London: Sage Publication. 

McQuail, D. (2010). McQuail’s Mass Communication Theory. In Sage Publications. 

McQuail, D. (2011). Teori Komunikasi Massa McQuail Edisi Buku Denis McQuail. 

Millanyani, H., & Pramiyanti, A. (2015). Uses and Gratification Analysis of Social Media in 

K-Pop Information Searching. International Conference on Transformation in 

Communication (ICOTIC). 



Moleong, Lexy J. 2006. Metodologi Penelitian Kualitatif. Bandung : PT Remaja Rosdakarya.  

Moleong, Lexy J. 2007. Metodologi Penelitian Kualitatif. Edisi Revisi. Bandung : PT Remaja 

Rosdakarya. 

Nadila et al., (2020).  Survey Result: K-Drama Consumption Amidst COVID-19 Pandemic in 

Indonesia. Masyarakat dan Budaya, 11 (16). https://pmb.lipi.go.id/survey-result-k-drama-

consumption-amidst-covid-19-pandemic-in-indonesia/  

Nurudin. 2017. Ilmu Komunikasi: Ilmiah dan Populer. Jakarta: PT Raja Grafindo Persada. 

Ross, Karen & Nightingale, Virginia (Eds). 2003. Media and Audiences: New Perspective. e-

book. UK: Open University Press 

Rahmad, A., Nurislamiah, M., & Widodo, A. (2020). Komunika. Uses and Gratification 

Tayangan Drama Korea Terhadap Mahasiswa Komunikasi Dan Penyiaran Islam 

Universitas Islam Al-Ihya Kuningan, 3(1), 1–16. 

http://www.ejournal.radenintan.ac.id/index.php/komunika/article/view/6635/3666 

Rakhmat, Jalaluddin. 2001. psikologi komunikasi edisi revisi.bandung: PT remaja rosdakarya. 

Rastati, Ranny. (2021). Laki-Laki dalam Pusaran Drama Korea. LIPI. 

http://psdr.lipi.go.id/news-and-events/opinions/laki-laki-dalam-pusaran-drama-

korea.html 

Rianto, P. (2019). Romantisme Drama Korea dan Pembacaan Khalayak: Suatu Analisis 

Resepsi. MetaKom, 3, 39–49. 

Ruddock, A. (2001). UNDERSTANDING AUDIENCE. SAGE Publications Ltd. 

https://doi.org/10.4324/9781315228266 

Palmgreen, P. (2001). Communication Research Measures: A Sourcebook. The Guilford Press. 

Preston, P. (2001). Reshaping Communications. London: Sage Publications, Ltd 

Putri, I. P., Liany, F. D. P., & Nuraeni, R. (2019). K-Drama dan Penyebaran Korean Wave di 

Indonesia. ProTVF, 3(1), 68. https://doi.org/10.24198/ptvf.v3i1.20940 

Sevilla, G Consuelo dkk. (1993). Pengantar metode Pennelitian. Jakarta: UI-PRESS 

Sugiyono. (2011). Statistika untuk penelitian. Bandung: Alfabeta. 

Shim, D. (2006). Hybridity and the rise of Korean popular culture in Asia. Media, Culture and 

Society, 28(1). https://doi.org/10.1177/0163443706059278 

Smith, D. W. (2018). Phenomenology. 

https://pmb.lipi.go.id/survey-result-k-drama-consumption-amidst-covid-19-pandemic-in-indonesia/
https://pmb.lipi.go.id/survey-result-k-drama-consumption-amidst-covid-19-pandemic-in-indonesia/


https://plato.stanford.edu/entries/phenomenology/#WhatPhen 

Storey, J. (2009). Cultural theory and Popular Culture an Intoduction (5th Edition). In Pearson 

Longman. 

Tuk, W. (2014). The Korean wave: Who are behind the success of Korean popular culture?  

Tunshorin, C. (2016). Analisis Resepsi Budaya Populer Korea Pada Eternal Jewel Dance 

Community Yogyakarta. Profetik: Jurnal Komunikasi, 9(1). 

https://doi.org/10.14421/pjk.v9i1.1191 

West, Ricard & Lynn H. Turner. 2012. Pengantar TeoriKomunikasi Analisis dan Aplikasi. 

Terjemahan dari Introducing Communication Theory: Analysis and Application. Jakarta: 

Salemba Humanika 

Widowati, D. (2012). EFEK MEDIA MASSA TERHADAP KHALAYAK. AdZikra : Jurnal 

Komunikasi & Penyiaran Islam, 3(1), 75-98. 

Wulantari, A. (2011). Konstruksi dan Reproduksi Maskulinitas Kelompok Muda Urban Kelas 

Menengah (Stude Fenomenologi di antara Penonton Drama Korea Selatan). 

 

Artikel Koran Online: 

 

Riandi, A P. (2020). ‘Selama Pandemi Corona, Pengguna Baru Netflix Bertambah 15,8 Juta’,  

Kompas, 11 May. 

Avaliable at: https://www.kompas.com/hype/read/2020/05/11/160952866/selama-

pandemicorona-pengguna-baru-netflix-bertambah-158-juta 

(Accessed: 1 Januari 2021). 

Tarida, Angelina. (2020). ‘Tayang Perdana, Drama Korea Start-Up Raih Rating Tertinggi’, 

VOI, 18 Okt. 

Avaliable at: https://voi.id/lifestyle/17108/tayang-perdana-drama-korea-i-start-up-i-

raihrating-tertinggi 

(Accessed: 1 Januari 2021). 

 

 

 

 

 

 


