95

REFERENCES

Abutabenjeh, S., & Jaradat, R. (2018). Clarification of research design, research
methods, and research methodology: A guide for public administration
researchers and practitioners. Teaching Public Administration, 36(3), 237-258.
https://doi.org/10.1177/0144739418775787

Aditya, 1. (2018). Kecantikan Kini jadi Kebutuhan Hidup. Www.Krjogja.Com.
https://www.krjogja.com/berita-lokal/diy/yogyakarta/kecantikan-kini-jadi-
kebutuhan-hidup/

Ahmad, J. (2018). Desain Penelitian Analisis Isi ( Content Analysis ). Research
Gate, 5(9), 1-20. https://doi.org/10.13140/RG.2.2.12201.08804

Amanah, D., Hurriyati, R., Gaffar, V., Layla, A. A., & Harahap, D. A. (2018). Effect
of Price and Product Completeness to Consumer Purchase Decision at
Tokopedia.com. August 2017, 34-37.
https://doi.org/10.5220/0007114300340037

Amenan, A. (2021). Bisnis Klinik Kecantikan Tetap Menarik di Masa Pandemi.
Www.Beritasatu.Com. https://www.beritasatu.com/gaya-
hidup/777073/bisnis-klinik-kecantikan-tetap-menarik-di-masa-pandemi

Borden, N. H. (1964). The concept of the marketing mix. Journal of Advertising
Research, 4(2), 2-7.

Brata, B., Husani, S., & Ali, H. (2017). The Influence of Quality Products, Price,
Promotion, and Location to Product Purchase Decision on Nitchi At PT. Jaya
Swarasa Agung in Central. Saudi Journal of Business and Management

Studies. https://doi.org/10.21276/sjbms



96

Bungin, B. (2017). Metodologi Penelitan Kuantitatif (A. Supriyatna (ed.); 2nd ed.).
https://play.google.com/books/reader?id=rBVNDwWAAQBAJ&pg=GBS.PR3
&hl=id&printsec=frontcover

Chandra, T. (2019). Analisa Strategi Marketing Zap Clinic Menggarap Pangsa
Pasar. Www.Rekandigital.Com. https://rekandigital.com/analisa-strategi-
marketing-zap-clinic-menggarap-pangsa-pasar-pria/

Clinic, Z. (n.d.). No Title. Www.Zapclinic.Com. https://zapclinic.com/

Dapas, C. C., Sitorus, T., Purwanto, E., & lhalauw, J. J. O. I. (2019). The effect of
service quality and website quality of zalora.Com on purchase decision as
mediated by purchase intention. Quality - Access to Success, 20(169), 87-92.

DeryFG. (2019). Kecantikan jadi Kebutuhan Masyarakat. Www.Inilahkoran.Com.
https://www.inilahkoran.com/gaya-hidup/pr-1181016712/kecantikan-jadi-
kebutuhan-masyarakat?page=all

Dinisari, M. (2019). Zap Clinic Raih 2 Penghargaan. Www.Ekonomi.Bisnis.Com.
https://ekonomi.bisnis.com/read/20190801/12/1131551/zap-clinic-raih-2-
penghargaan

Fajriana, M. (2018). Melihat Perkembangan Industri Klinik Kecantikan di
Indonesia. Www.Liputan6.Com. https://www.liputan6.com/fashion-
beauty/read/3649758/melihat-perkembangan-industri-klinik-kecantikan-di-
indonesia

Ferdinand, A. (2002). Structural Equation Modelling Dalam Penelitian
Manajemen.

Fikri, C. (2021). Tiga Dampak Pandemi Covid-19 Bagi Perekonomian Nasional.



97

Www.Beritasatu.Com. https://www.beritasatu.com/ekonomi/728997/tiga-
dampak-pandemi-covid19-bagi-perekonomian-nasional

Halim, F., Kurniullah, A. Z., Butarbutar, M., Sudarso, A., Purba, B., Lie, D.,
Mangiring, H., Simarmata, P., Permadi, L. A., Novela, V., & Menulis, Y. K.
(2021). FullBookManajemenPemasaranJasa.

Haris, A. (2019). Masyarakat Makin Sadar Penampilan, Industri Klinik Kecantikan
Sukses Tumbuh Positif. Www.Akurat.Co. https://akurat.co/masyarakat-
makin-sadar-penampilan-industri-klinik-kecantikan-sukses-tumbuh-positif

Hidayat, F. (2021). Industri Kecantikan Tetap Tumbuh Selama Pandemi.
Www.Beritasatu.Com.
https://www.beritasatu.com/ekonomi/856237/industri-kecantikan-tetap-
tumbuh-selama-pandemi

Johnston, E. (2016). 5 steps to understanding your customer’s buying process.
Www.B2bmarketing.Net.
https://www.b2bmarketing.net/en/resources/blog/5-steps-understanding-
your-customers-buying-process

Kareh, A. (2018). Evolution_of the 4 Ps_of Marketing.pdf. In Forbes Marketing
Community (pp. 2-15).

Kotler, P. (2000). Managing and Delivering Marketing Programs. Marketing
Management: The Millennium Edition, 1-456.

Kotler, P., & Armstrong, G. (2016). Principles of Marketing. New York: Pearson
International., 735.

Kotler, P., & Keller, K. L. (2016). Marketing Management Global Edition (Vol.



98

15E). https://doi.org/10.1080/08911760903022556

Lahindah, L., Merisa, M., & Siahaan, R. A. (2018). The Influence of Product
Innovation and Service Quality to Buying Decision and the Impact to Repeat
Buying at Progo Road Bandung. The Asian Journal of Technology
Management (AJTM), 11(2), 118-124.
https://doi.org/10.12695/ajtm.2018.11.2.4

Lestari, R. (2020). PENGARUH MARKETING MIX TERHADAP KEPUTUSAN
PEMBELIAN PRODUK DI LARISSA AESTHETIC CENTER CABANG
KAPTEN ISMAIL KOTA TEGAL. Paper Knowledge . Toward a Media
History of Documents, 12—26.

Liputan6.com. (2020). Dampak Pandemi Covid-19, Klinik Kecantikan Makin Sepi
Pelanggan. Www.Liputan6.Com.
https://www.liputan6.com/lifestyle/read/4369320/dampak-pandemi-covid-
19-klinik-kecantikan-makin-sepi-pelanggan

Lukihardianti, A. (2021). Pendapatan Industri Kecantikan Indonesia 2020, Capai
Rp 99 & Www.Republika.Co.ld.
https://www.republika.co.id/berita/qpa4dj396/pendapatan-industri-
kecantikan-indonesia-2020-capai-rp-99-t

Lupiyoadi, R. (2020). Manajemen Pemasaran Jasa (3rd ed.).

Marcelina, J., & B, B. T. (2016). Pengaruh Marketing Mix (7P) Terhadap
Keputusan Pembelihan Pada Guest House Di Surabaya. Program Manajemen
Perhotelan, Fakultas Ekonomi, Universitas Kristen Petra, Surabaya,

Indonesia., 2015.



99

Mourougan, S., & Sethuraman, D. K. (2017). Hypothesis Development and Testing.
IOSR Journal of Business and Management, 19(05), 34-40.
https://doi.org/10.9790/487x-1905013440

Oktaviani, N., Widarko, A., & Wahono, B. (2019). Pengaruh Bauran Pemasaran
Terhadap Loyalitas Konsumen Produk Klinik Kecantikan (Studi Kasus Pada
Konsumen Produk Kecantikan di Ramdani Skincare).

Qalati, S., Yuan, L., Igbal, S., Hind, H., & Hussain, R. (2019). Quality of Services
and Satisfaction of Customer:Mediated by Consumer Buying Decision.
https://doi.org/10.7176/EJBM

Qazzafi, S. (2019). CONSUMER BUYING DECISION PROCESS TOWARD
PRODUCTS. September.

Ramya, N., & Ali, M. (2016). Factors affecting consumer buying behavior
September 2016. International Journal of Applied Research, 2(10), 76-80.

Sastroatmodjo, S. (2021). Manajemen Pemasaran (Marketing).
https://books.google.co.id/books?id=LoYWEAAAQBAJ&printsec=frontcove
r&hl=id&source=ghs_ge summary_r&cad=0#v=onepage&q&f=false

Sugiyono. (2021). Metode Penelitian Kuantitatif Kualitatif dan R&D (Sutopo (ed.);
2nd ed.). ALFABETA, cv.

Sugiyono, D. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan Tindakan.
Suhartini, & Said, S. (2021). Pengaruh Marketing Mix Terhadap Keputusan
Pembelian Pada Klinik Kecantikan Di Kota Makassar. 34(1), 212-2109.
Syana, A. (2019). ZAP Clinic Sukses Raih Marketeers Omni Brands Award 2019.

Www.Marketeers.Com. https://www.marketeers.com/zap-clinic-sukses-raih-



100

marketeers-omni-brands-award-2019

Utami, L., & Suwarjeni, W. (2019). The Master Book of SPSS.

Yoyada, N., & Kodrat, D. S. (2017). Effect of Marketing Mix (7P) on Decision of
Consumer Selection in Ny Dental Clinic of Surabaya City. Proceeding ICOEN,
1, 1-8.

Yusuf, A., & Sunarsi, D. (2020). The Effect of Promotion and Price on Purchase
Decisions. Almana : Jurnal Manajemen Dan Bisnis, 4(2), 272-279.
https://doi.org/10.36555/almana.v4i2.1410

Zhang, D. (2016). A Coefficient of Determination for Generalized Linear Models.

1-20.



