
 
 

144 
 

 

 

REFERENCES 

 

 

 

Ahmed, Q. M., Raziq, M. M., & Ahmed, S. (2018). The role of social media 

marketing and brand consciousness in building brand 

loyalty. GMJACS, 8(1), 12-12. 

Ali, M. F. K. (2018). Pengaruh Gaya Hidup Berbelanja dan Keterlibatan 

Fesyen terhadap Perilaku Pembelian Impulsif (Survei pada Konsumen 

Fesyen Muslimah di Kota Jakarta) (Doctoral dissertation, Universitas 

Brawijaya). 

 Aobakwe Ledikwe, Beate Stiehler-Mulder & Mornay Roberts-Lombard | (2020) 

Product involvement, WOM and eWOM in the fast food industry: A young 

adult perspective in an emerging African economy, Cogent Business & 

Management, 7:1, 1817288, DOI: 10.1080/23311975.2020.1817288 

 Cakici, A. C., & Tekeli, S. (2020). Consumers’ perceptions of visual product 

aesthetics based on fashion innovativeness and fashion leadership levels: A 

research study in Mersin. Journal of Global Business Insights, 5(1), 73-86. 

 Civitcia, Nazmiye & Civitcia, Asım., (2015). Social Comparison Orientation, 

Hardiness and Life Satisfaction in Undergraduate Students. Procedia - 

Social and Behavioral Sciences 205 ( 2015 ) 516 – 523. 



 
 

145 
 

 Deslandes, M. 2017. How Millennials are refashioning the make-up market: an 

in-depth analysis.  

 Dalziel, R., & Bevan-Dye, A. (2019). Influence of product innovativeness and 

subjective norms on female generation Y students’ attitudes towards 

beauty products. Int. J. Innov. Creativ. Change, 5(2), 533-550. 

 Dittmar, H. (2005). Compulsive buying behavior–a growing concern? An 

empirical exploration of the role of gender, age, and materialism. British 

Journal of Psychology, 96(4), 467-491. 

 Feng, R., Ma, W., Liu, R., Zhang, M., Zheng, Z., Qing, T., ... & Qian, C. 

(2019). How preferred brands relate to the self: the effect of brand 

preference, product involvement, and information valence on brand-

related memory. Frontiers in psychology, 783. 

Ferdinand. (2002). Metode Penelitian Manajemen : Pedoman penelitian untuk 

Skripsi, Tesis, dan Desertasi Ilmu Manajemen. Semarang : Badan 

Penerbit Universitas Diponegoro. 

Hameed, I., Khan, M. B., & Shahab, A. (2020). Perceived Humor and Purchase 

Intention: Mediating Role of Attitude towards the Advertisement and 

Brand. The Lahore Journal of Business, 8(2), 55-84. 

Harun, A., Mahmud, M., Othman, B., Ali, R., & Ismael, D. (2020). 

Understanding experienced consumers towards repeat purchase of 



 
 

146 
 

counterfeit products: The mediating effect of attitude. Management 

Science Letters, 10(1), 13-28. 

Herman, L. E., Sulhaini, S., & Farida, N. (2021). Electronic customer 

relationship management and company performance: Exploring the 

product innovativeness development. Journal of Relationship 

Marketing, 20(1), 1-19. 

 Hoe, L. C., & Mansori, S. (2018). The effects of product quality on customer  

satisfaction and loyalty: Evidence from Malaysian engineering 

industry. International Journal of Industrial Marketing, 3(1), 20. 

  Juniarty, A. W., & Marheni, D. K. (2022). Analisis Power Prestige, Credit Card 

Usage, Materialism, Careful Spending, Spending Distrust, terhadap 

Compulsive Buying pada Masyarakat Kota Batam. YUME: Journal of 

Management, 5(1), 208-221. 

Meier, A., & Schäfer, S. (2018). The positive side of social comparison on 

social network sites: How envy can drive inspiration on 

Instagram. Cyberpsychology, Behavior, and Social Networking, 21(7), 

411-417. 

Mun, W. P., & Apparavu, K. (2016). An Explanatory Study on Customer 

Loyalty, Brand Consciousness, Trusting Beliefs towards Online 

Purchasing Behaviour among Malaysian Undergraduates. Electronic 

Journal of Business and Management, 1(1), 45-55. 



 
 

147 
 

Nguyen, P. N. D., Nguyen, V. T., & Vo, N. N. T. (2019). Key determinants of 

repurchase intention toward organic cosmetics. The Journal of Asian 

Finance, Economics and Business, 6(3), 205-214. 

Pane, D. N., El Fikri, M., & Siregar, N. (2020). Upaya Peningkatan Repurchase 

Intention Melalui Sosial Media dan Word of Mouth terhadap Hotel 

Parbaba Beach di Daerah Pariwisata Kabupaten Samosir. JUMANT, 12(1), 

12-20.  

Schiffman, L.G. & Kanuk, L.L. 2014. Consumer behavior, Pearson Prentice 

Hall, Upper Saddle River, N.J. 

Sharda, N., & Bhat, A. K. (2018). Austerity to materialism and brand 

consciousness: luxury consumption in India. Journal of Fashion 

Marketing and Management: An International Journal. 

Sinaga, S., Lumban Gaol, J., & Ichsan, R. N. (2021). The Effect of Product 

Innovation on Consumer Interest in the Purchase of Bottled Tes Product at 

PT. Sinar Sosro Medan. Budapest International Research and Critics 

Institute (BIRCI-Journal): Humanities and Social Sciences, 4(1). 

 Sok, P., & O’Cass, A. (2015). Examining the new product innovation – 

Performance relationship: Optimizing the role of individual-level 

creativity and attention-to-detail. Industrial Marketing Management, 47, 

156–165. doi:10.1016/j.indmarman.2015.02.040. 

 Susanto, S. (2014). Konsep Dasar dan Aplikasi SEM dengan AMOS 22. 

Kompas Gramedia. 



 
 

148 
 

 Tae, B. E., & Bessie, J. L. (2021). Jurnal Transformatif PENGARUH GAYA 

HIDUP DAN KELOMPOK REFERENSI TERHADAP MINAT 

MEMBELI ULANG (REPURCHASE INTENTION)(SURVEI PADA 

PELANGGAN THE KINGS RESTO KUPANG). JURNAL 

TRANSFORMATIF UNKRISWINA SUMBA, 10(1). 

  Talke, K., Salomo, S., Wieringa, J. E., & Lutz, A. (2009). What about design 

newness? Investigating the relevance of a neglected dimension of product 

innovativeness. Journal of product innovation management, 26(6), 601-

615. 

  Tsai, K. H., Liao, Y. C., & Hsu, T. T. (2015). Does the use of knowledge 

integration mechanisms enhance product innovativeness?. Industrial 

Marketing Management, 46, 214-223. 

 Vanwesenbeeck, I., Walrave, M., & Ponnet, K. (2017). Children and 

advergames: the   role of product involvement, prior brand attitude, 

persuasion knowledge and game attitude in purchase intentions and 

changing attitudes. International Journal of Advertising, 36(4), 520-541. 

 Wood JV. What is social comparison and how should we study it? Personality 

and Social Psychology Bulletin 1996; 22:520–537. 

 Zhang, B., & Kim, J. H. (2013). Luxury fashion consumption in China: 

Factors affecting attitude and purchase intent. Journal of retailing and 

consumer services, 20(1), 68-79. 



 
 

149 
 

Zhang, J., & Duan, Y. (2010). Empirical study on the impact of market 

orientation and innovation orientation on new product performance of 

Chinese manufacturers. Nankai Business Review International, 1(2), 214–

231. doi:10.1108/20408741011052609. 

 

 

 

 

 

 

 

 

 

 

 

 

 


	REFERENCES

