TABLE OF CONTENT

COVER PAGE i
STATEMENT OF ORIGINALITY OF THESIS i
AGREEMENT OF MENTORING GUIDANCE FOR THESIS i
THESIS EXAMINING COMMITTEE iv
ABSTRACT v
ACKNOWLEDGMENT vi
TABLE OF CONTENT viii
LIST OF FIGURES i
LIST OF TABLE iii

CHAPTER | INTRODUCTION

(N1 BACKQTOUNC e NNt . SSSSSSRR O | S s . 1
1.2 RESEAICH QUESLIONS. ......icueeiieeeesierieetesie ettt et e e vt et e teeaebesseesaesseenaestesneensens 9
1.3 RESEAICH ODJECLIVES ....oocueeeeiiecicceererse ettt e e eaes 10
1.4 RESEAICH BENETILS ..c.ueiiiiiii it bt e s bttt st st e e s s e s e saeesne s e eneessnenenaees 11
1.4.1 Theoretical IMPHCALION ........ccevieiiiririrereseeeeeeee et 11
1.4.2 Managerial IMPHCAtION ........ccooiiiiiiiiiiieesie e 11
1.4.1.1 Industrial CoSMELICS COMPANY ...ccververieeirieiieirieieeeie e sreeeereeaeseesreesreeseeeseeenes 11
194712 Academicimplications— -t Bt W, W N i i e 12

1.5 Resedrei IommatiOnS . ... ... corvvrems s rreasasieses s e ta st ana s et e oo eveneeneerersnonee 12
1.6 Cha O e i e et e A T e eveeveereeseenseosaasees 13

CHAPTER Il LITERATURE REVIEW

N AV =T =] T TSRS 14
2.2 MArKEING MIX ....eiiiieeeieeiee ettt sttt st e st et enbesae e e 14
2.2 L PIOUUCT ...ttt 16
2.2. 1.1 PrOGUCE TYPE ..uvevereeeeeeeeenteiestestesteesesseeseessessessessessessesssessessessessessessessessesssessessessenns 16
£ 1 T | SSP 17
2.2.1.3 QUANITY .ottt sttt ettt b et ea et ae st sne e 17
2204 DSIGN ..ttt sttt ettt sttt ettt ettt et e b et a et et e be et e beeaeehe et et e tenee b ee 18

2.2. 1.5 FRALUIES ...ttt sttt s 18

viii



A T = T =T (o N N T OSSO 18

N A Yo Vo [ SRR 19
2.2.01.8 SBIVICES ..cutiieiteeteeie ettt sttt ettt et et et e te st et e s st en e et et e besteebesaeete e st et e aenaenbe e 19
o ¢ [ RO 20
2.2.2. 0 LISEPIICE c.niteseeeteee ettt ettt sttt ettt sttt eae et a b sne b e 20
2.2.2.2 DISCOUNT ...ttt sttt sttt sttt st et s b et ebe st e st ebesbe st ebesbeneebesbeneenesseneas 21
2.2.2.3 AlIOWANCES....c.eeterieeeieieeteie sttt ettt ettt sttt et eae et et e e seesbesaesse e e e e enseseessees 21
2.2.2.4 PAYMENT PEIIOM ..ottt ettt s be e 22
2.2.2.5 Credit TEIMS ...eiieieeeeeieet ettt ettt sttt ettt bbbt b et et e st e nbe e 22
2.2.3 Placef i ... et oot ... B e 22
2.2, 3.1 [ S e, e e Y . ......eoeeeecescrcecenseres 23
PIVREY?”(CIoN/(SlEICLE o pnonoenrens oo o AW e . e et ccoocoons o TR T TOTROROORRON 23

2. 23 MKQCAIGNSIMEL .. ..............ccocceveenereereereereereeneense RO EE L. ... ....... 23
2.2.3 4 TNVENIORYSNNIN _...............coverererrcreererere iouRRERCE N 0 ... 24
222 350MIANSRORATIONEN . ......................... S S o ... 24
2203 16JITOG[STIGSTNE——— ... SSSSSSSSEISO SL m 25
25204 PTOMOTIQRISNE ... o . ... e s AT, ot ... 25
A AN Y T4 1 1Y 1o 26
2.2.4.2 DIreCt MarketiNg .......ceeeiivieecieeieieeseestee st st este et e e e s e e te e e e tesssesaeesrnesseenaeeneeenes 26
2.2.4.3 Digital Marketing .......c.ooevieiieriiisienieee sttt 26
2.2.4.4 SAlES PrOMOLION .....ouveiiiieiccieeetese ettt sttt sne et eneenae s e s e 27
2.2.4.5 PUDLIC REIALIONS .....ouvieiiiiieieee et 28
2.2.4.6 Personal SEHING .......cceeeiiiiiieseee sttt e e s s s ae e e 28
PR = 1T B oot frerreree e e e AP0 ey oo 0 rreer oo 2R EPT TR 30
2.6 RepUNChase-HtERtION . e e Tt e arwa e e e s et a s s b n e e esnesnananenas 32
2.6.1'Recommendation.......... coommrrme wiimrmem sl i o uesnnannasneadfotasesesssessesseeseassassans 32
2.6.2 CUSLtOMEr RELENTION .......eoiiiieie ettt ettt 33
2.7 Hypothesis DEVEIOPMENL.......c.icieiiiieiesit ettt see e 33
2.7.1 Relationship between Product and Repurchase Intention ...........cccccceeveeveennene 33
2.7.2 Relationship between Price and Repurchase Intention .........c..coccevevevveieennene 34
2.7.3 Relationship between Place and Repurchase Intention.........c..coccevevevveeeennen. 34
2.7.4 Relationship between Promotion and Repurchase Intention..........c.ccceeveenen. 35
2.7.5 Relationship between Loyalty and Repurchase Intention ...........cccccceeveveennene 35
2.7.6 Relationship between Familiar and Repurchase Intention............ccccceevvveenene 36
2.7.7 Relationship between Risk and Repurchase Intention ...........cccceceeevvvncennene 36



2.8 THEOTtiCAl FramMEBWOIK........eeeeeeeeeeeeeeeeeee ettt ettt e e e e e e e e e e e e s e e eeeanenes 37

CHAPTER Il RESEARCH METHODOLOGY

3.1 RESEAICN DIESIGN ...ttt ettt st 38
3.1.2 Quantitative RESEAICH ......c.cceeieieiee e 39
3.1.3TYPE OF RESEAICN.......eiieititeeeeee s 40

3.2 RESEAICN SOUICES.......euetitirtirteteteteteit ettt sttt ettt b se s s e enennea 41
3.2.1 RESEAICH ODJECL.....cueeitieteeiiceeterteet ettt et es 41

BB VANADIE .. 42
3.3 L UNIE ANAIYSIS. ..ottt ettt ns 43

3.4 Sample i, WECIEIIN, eel , J ORI . ............coooeeenens 44
3.4.1 SamMplERSIZEm - T AR e 45
3.4.2 Data ColleCtion..............ccoveerreeerrccnnmnernereneasfbreseadtitnsssbaade e e 46
3.4.3 Data Collection MEethod ...........coeerueirieerieineinicieese et 46

3. 515 Cal 0% N SN, .............c.o.c.. . ORI AN L. 0L . 48

3.6 Operational & Conceptual DefinitioN...........cocevirirereieiiieeses e 49

3.7 Data Analysis MEtNOd ...........oouvieeeieiiciee et s 52
SN idity... S ... ......... [ECSE GRS ........ 04 SN 53
St REliability . e, .............: R DR . ........... SO 53

S SMETNOEIOT AnalySiS s . ... T . .............. 80t oS el oo 54
3.8.1 MUILIPIE REQIESSION ...ttt ettt et e b e aeeeas 54
SBIUFSTEST®........... ocossnisnsiiiei gt PR ... S SO ..o 55
3. OBl S T e et . T e S e B 55
3.8.4 Data Correlation COeffiCIENT.......cceveiiieiiiiiciercce e 56
3.8.5 Data Coefficient of Determination ............ccccovererenerieienienenesereeeseeeeeseenes 56
3.8.6 Classical ASSUMPLION TESE.....ccviiiiiiiieiiciee et ere e e sre e e be e seees 57

3.8.6.1 MUILICOIINEAITLY TESL....c.ieoieiieere ettt sr e 57
3.8.6.2 HeteroSCeaStiCity TEST....cccvvieirieereeieieriese ettt 58
3.8.6.3 NOIMAILY TESE...ccveeeiiitiieieeterteeet ettt ettt st b e s be e 58

CHAPTER IV RESULT & DISCUSSION

4.1 Profile Of RESPONUENTS.......oeuieiieeeeierieeierie ettt st neas 59
4.2 Validity and REHADIILY .......c.eeriieeeieeeee e 60
A R £ 1T L 2SS 60
4.2.2 REHADIIILY c..cetiiieieieeieie ettt sttt e s 61



4.3 Data Correlation and Coefficient of Determinants ASSESSMENt ......ccevvveeevveeeeeeennn. 62

4.4.1 Correlation between Product and Repurchase Intention ............ccccccecveveenene. 62
4.4.2 Correlation between Price and Repurchase Intention ..........cccccecevvvvevenieennenne. 63
4.4.3 Correlation between Place and Repurchase Intention..........ccccceevvvvevevieennenee. 64
4.4.5 Correlation between Promotion and Repurchase Intention............c.ccccueeee... 65
4.4.6 Correlation between Loyalty and Repurchase Intention ...........ccccoceevvevveennenee. 66
4.4.7 Correlation between Familiar and Repurchase Intention............ccccevvevvvennenee. 67
4.4.8 Correlation between Risk and Repurchase Intention ...........cccccecvvevvevevieennenne. 68
4.5 Correlation Between Variable ReSUlt............ccoco i 69
4.6 Classical ASSUMPLION TEST......cciiieiiiiciecie ettt re e eas 69
4.6.1 Multicollinearity ASSESSMENT ........ccueeeereeirieieite it eeesre et ere e e ste s e esresreeaeses 69
4.6.2 HeteroSCeAASHICITY TESE ...ocveeiieieeeeiecte ettt sttt ettt s eeas 70
4.7 HYPOLNESIS TESTING .veuvicireieeieeiecie ettt ettt et st sbeeae e vesra e b e reesneneas 72
AN F=IIeSIVASSESSINENII . ................... . SRR AL, . L. ... 72

A FTE2NIIEST .y, NOUSURNRSNNSNNT .. SRRSO A, M e e 73
4.8 Hypotheses ReSUIt DISCUSSIONS .......ecueeeerieeieiiriieiesieeeeesteseseesseseesaesseesesseessensens 75

CHAPTER V CONCLUSION AND SUGGESTIONS

S0 Conclésion....... SRRl ¥ o .........., S S SRS ... @000 81
5.2 Theoretical IMPIICALIONS ........ccviiieiiiieeei e 81
5.3 Managerial IMPIICALION. .........ccivviiiiii e 82
5.4 Research Imitati 0N o s v s T b I (e 2o cenasto it oo verece 83
5.5 Direetion 0B R eI, S . . e vvvervrernene 83
REFERENCE
APPENDIX

Xi



LIST OF FIGURES

Figure 1.1 Revenue of the Cosmetics and Personal care in the market.................. 2
Figure 1.2 Indonesia imports of Personal care and Cosmetics from South Korea....4
Figure 2.1 Elements of Marketing MiX...........cooiiiiiiiiiii e 13

Figure 2.2 Theoretical Framework...............ocoviiiiiiiii i, 32

xii



LIST OF TABLE

Table 3.1 Likert scale classification................cooiiiiiiiiiiiiiiiie 41
Table 3.2 Variable Indicator. ...........cooviiiiii e 45
Table 4.1 Respondents Profile............ooooviiiiiiiiiii e 51
Table 4.2 Validity Test ReSults.........cooiiiiiiiiiiiiii e 52
Table 4.3 Reliability Test Results...........ooooiiriiiiiii e 53
Table 4.4 Correlation Between Variables..............oooiiiiiiiiiiiiiiineenes 54
Table 4.5 Correlation between Product and Repurchase intention.................... 54
Table 4.6 Correlation between Price and Repurchase intention....................... 55
Table 4.7 Correlation between Place and Repurchase intention ...................... 56
Table 4.8 Correlation between Promotion and Repurchase intention ............... 56
Table 4.9 Correlation between Loyalty and Repurchase intention .................... 57
Table 4.10 Correlation between Familiarity and Repurchase intention............. 58
Table 4.11 Correlation between Risk and Repurchase intention ..................... 58
Table 4.12 Correlation Between Variable Result..............ccoooiiiiiiiiiinnn.. 59
Table 4.13 Multicollinearity Assessment..........ccouiviiiiiiiniiiiiniiaiinienannns. 59
Table 4.14 Heteroscedasticity ASSESSMENt. .. ... .uuutnrereneieeteeeeeneenienenannes 60
Table 4.15 Normality ASSESSMENt. ... ..ot e 61
Table 4.16 F-TeSt ASSESSMENT .....o.eiiii e 61
Table 4.17 t-test Assessment for Local Cosmetics...........coovvvveriiniiineinninnn.. 62
Table 4.18 F-test ReSult.......c.ooiiieiii i 64
Table 4.19 t-test ReSUlt. ... ...ooviitii e e 64

Xiii





