
   

106 

 

DAFTAR PUSTAKA 

 
Aaker, D. (2013). Strategic Marketing Management (Vol. 8). Strategic Marketing 

Management (Vol. 8). 
Agustin Setyo Wardani. (2021, January 28). Pengguna Internet Dunia Tembus 4,66 

Miliar, Rata-Rata Online di Smartphone. 

Https://Www.Liputan6.Com/Tekno/Read/4469008/Pengguna-Internet-Dunia-
Tembus-466-Miliar-Rata-Rata-Online-Di-Smartphone. 

Alam, W. , S. T. , & K. M. Z. (2016). ROLE OF BRAND IMAGE ON BRAND 

EQUITY: A COMPARATIVE STUDY OF PUBLIC AND PRIVATE SECTOR 
HIGHER EDUCATION INSTITUTIONS OF KHYBER PAKHTUNKHWA. 

ROLE OF BRAND IMAGE ON BRAND EQUITY: A COMPARATIVE STUDY OF 

PUBLIC AND PRIVATE SECTOR HIGHER EDUCATION INSTITUTIONS OF 
KHYBER PAKHTUNKHWA. 

Albert, N. , & Merunka, D. (2013). The role of brand love in consumer-brand 

relationships. Https://Doi.Org/10.1108/07363761311328928. 
Appiah, D., Holloway, R., & Ozuem, W. (2018). The Dynamics of Resistance to Brand 

Switching in the Smartphones Industry Thematic Analysis without paradox: 

sensemaking and context View project. Https://Doi.Org/10.4018/978-1-5225-5993- 
1.Ch011. 

Bairrada, C. M., Coelho, A., & Lizanets, V. (2019). The impact of brand personality on 

consumer behavior: the role of brand love. Https://Doi.Org/10.1108/JFMM-07-
2018-0091. 

Bergkvist, L., & Bech-Larsen, T. (2010). Two studies of consequences and actionable 

antecedents of brand love. . Https://Doi.Org/10.1057/Bm.2010.6. 
Berkup, S. B. (2014). Working with generations X and Y In generation Z period: 

Management of different generations in business life. 

Https://Doi.Org/10.5901/Mjss.2014.V5n19p218. 
Carroll, B. A., & Ahuvia, A. C. (2006). Some Antecedents and Outcomes of Brand Love. 

Https://Doi.Org/10.1007/Sl. 

Cho, E. , & Fiore, A. M. (2015). Conceptualization of a holistic brand image measure 
for fashion-related brands. Https://Doi.Org/10.1108/JCM-07-2014-1063. 

Chung, J. Y. , L. J. , & H. R. L. (2013). Public relations aspects of brand attitudes and 

customer activity. Public Relations Review, 432–439. 
Coelho, A., Bairrada, C., & Peres, F. (2019). Brand communities’ relational outcomes, 

through brand love. Https://Doi.Org/10.1108/JPBM-09-2017-1593. 

Cooper, D. R. ., & Schindler, P. S. (2014). Business Research Methods, 12th Edition. 
Business Research Methods, 12th Edition. 

Cuong, P. H., Nguyen, O. D. Y., Ngo, L. v., & Nguyen, N. P. (2020). Not all experiential 

consumers are created equals: the interplay of customer equity drivers on brand 
loyalty. . Https://Doi.Org/10.1108/EJM-04-2018-0228. 

Dalziel, N., Harris, F., & Laing, A. (2011). A multidimensional typology of customer 

relationships: From faltering to affective. . 
Https://Doi.Org/10.1108/02652321111152918. 

Dedeoğlu, B. B. , van N. M. , W. J. , & C. K. (2018). Re- conceptualizing customer-

based destination brand equity. Journal of Destination Marketing and Management, 
211–230. 

Doney, P. M., & Cannon, J. P. (1997). An Examination of the Nature of Trust in Buyer- 

Seller Relationships. Journal of Marketing (Vol. 61, Issue 2). 
Duncan, T. (2005). Principles of Advertising and Imc. Boston: Tata McGraw-Hill. 

Principles of Advertising and Imc. Boston: Tata McGraw-Hill. 

 
 

 



   

107 

 

Fatkhul Maskur. (2022). MENCERMATI PERUBAHAN PERILAKU BELANJA ONLINE 

PASCAPANDEMI. Https://Bisnisindonesia.Id/Article/Mencermati-Perubahan-
Perilaku-Belanja-Online-Pascapandemi. 

Fournier, S. (1998). Consumers and Their Brands: Developing Relationship Theory in 

Consumer Research. Consumers and Their Brands: Developing Relationship 
Theory in Consumer Research. 

Frei, J. R. , & S. P. R. (2002). Respect in close relationships: Prototype definition, self-

report assessment, and initial correlates. Respect in Close Relationships: Prototype 
Definition, Self-Report Assessment, and Initial Correlates. 

Ginee. (2022). 5 Top Marketplace Indonesia Q1 2022 Sumber Peluang Bisnis! 

Https://Ginee.Com/Id/Insights/Top-Marketplace/. 
Gobiz. (2021). 5 Perubahan Perilaku Pelanggan di Era Transaksi Digital. 

Https://Gobiz.Co.Id/Pusat-Pengetahuan/Perubahan-Perilaku-Pelanggan-Di-Era-

Transaksi-Digital-2/. 
Gómez, M. C. O., & Pérez, W. G. (2018). International Review of Management and 

Marketing Effects of Brand Love and Brand Equity on Repurchase Intentions of 

Young Consumers. Http:Www.Econjournals.Com. 
Gracella, M., Program, L., Bisnis, M., Manajemen, S., & Ekonomi, F. (2019). PERAN 

BRAND LOVE TERHADAP BRAND LOYALTY DAN WILLINGNESS TO 

PAY PREMIUM PRICE PADA PEMBELI IPHONE DI SURABAYA. PERAN 
BRAND LOVE TERHADAP BRAND LOYALTY DAN WILLINGNESS TO PAY 

PREMIUM PRICE PADA PEMBELI IPHONE DI SURABAYA. 

Grimm, P. (2010). Pretesting a questionnaire. Pretesting a Questionnaire. 
Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate data 

analysis (7th ed.). Multivariate Data Analysis (7th Ed.). 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). MULTIVARIATE 
DATA ANALYSIS EIGHTH EDITION. www.cengage.com/highered. 

MULTIVARIATE DATA ANALYSIS EIGHTH EDITION. 

Www.Cengage.Com/Highered. 
Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer on Partial 

Least Squares Structural Equation Modeling (PLS-SEM) Second Edition. A Primer 

on Partial Least Squares Structural Equation Modeling (PLS-SEM) Second 
Edition. 

Han, S. H., Chen, C. H. S., & Lee, T. J. (2021). The interaction between individual 

cultural values and the cognitive and social processes of global restaurant brand 
equity. Https://Doi.Org/10.1016/j.Ijhm.2020.102847. 

Hanadian Nurhayati. (2021). Number of internet users in Indonesia from 2017 to 2020 

with forecasts until 2026. Https://Www.Statista.Com/Statistics/254456/Number-of-
Internet-Users-in-Indonesia/. 

Hendrick, S. S. , & H. C. (2006). Measuring respect in close relationships. . Journal of 

Social and Personal Relationships, 881–899. 
Huang, C. C. (2017). The impacts of brand experiences on brand loyalty: mediators of 

brand love and trust. Management Decision, 55(5), 915–934. 

https://doi.org/10.1108/MD-10-2015-0465 
Jabeen, F., Kaur, P., Talwar, S., Malodia, S., & Dhir, A. (2021). I love you, but you let 

me down! How hate and retaliation damage customer-brand relationship. 

Https://Doi.Org/10.1016/j.Techfore.2021.121183. 
Jakpat. (2020). Mobile Habit 2020 – JAKPAT Survey Report. 

Https://Blog.Jakpat.Net/Mobile-Habit-2020-Jakpat-Survey-Report/. 

Kahawandala, N. , P. S. , & N. H. (2020). Profiling purchasing behavior of Generation Z. 
Proceedings - International Research Conference on Smart Computing and 

Systems Engineering, 155–160. 

 
 

 



   

108 

 

Kamath, P. R., Pai, Y. P., & Prabhu, N. K. P. (2020). Building customer loyalty in retail 

banking: a serial-mediation approach. International Journal of Bank Marketing, 
38(2), 456–484. https://doi.org/10.1108/IJBM-01-2019-0034 

 

Karpinska-Krakowiak, M. (2021). Women are more likely to buy unknown brands than 
men: The effects of gender and known versus unknown brands on purchase 

intentions. Journal of Retailing and Consumer Services, 58. 

Keller, K. L. (1993). Conceptualizing, Measuring, and Managing Customer-Based Brand 
Equity. Conceptualizing, Measuring, and Managing Customer-Based Brand 

Equity. 

Khamwon, A., & Niyomsart, S. (2015). BRAND LOVE, BRAND LOYALTY, AND WORD 
OF MOUTH: A CASE OF AIRASIA. 

Https://Www.Researchgate.Net/Publication/304469268. 

Kim, H. K. , & L. T. J. (2018). Brand equity of a tourist destination. 
Https://Doi.Org/10.3390/Su10020431. 

Kompas. (2022). Mana yang Juara di Hati Gen Z? Https://Jeo.Kompas.Com/Shopee-

Atau-Tokopedia-Mana-Yang-Juara-Di-Hati-Gen-z. 
Kompasiana. (2022). Pengertian Belanja Online Beserta Kelebihan dan 

Kekurangannya    Konten ini telah tayang di Kompasiana.com dengan judul 

“Pengertian Belanja Online Beserta Kelebihan dan Kekurangannya”, Klik untuk 
baca: 

https://www.kompasiana.com/gramediaofficial/62d10ad7ce96e501ab35a8c2/penge

rtian-belanja-online-beserta-kelebihan-dan-kekurangannya  Kreator: Gramedia 
Official    Kompasiana adalah platform blog, setiap konten menjadi tanggungjawab 

kreator.  Tulis opini Anda seputar isu terkini di Kompasiana.com. 

Https://Www.Kompasiana.Com/Gramediaofficial/62d10ad7ce96e501ab35a8c2/Pen
gertian-Belanja-Online-Beserta-Kelebihan-Dan-Kekurangannya. 

Kotler, P. (1991). Marketing Management: Analysis, Planning, Implementation, and 

Control. Engle- wood Cliffs, NJ: Prentice-Hall. Marketing Management: Analysis, 
Planning, Implementation, and Control. Engle- Wood Cliffs, NJ: Prentice-Hall. . 

Kppnmetro. (2018). Belanja Barang dan Jasa. Http://Kppnmetro.Org/Belanja-Barang-

Dan-Jasa-
52/#:~:Text=Belanja%20Barang%20dan%20Jasa%20adalah,Pemerintah%20Daera

h%20(Pemda)%20dan%20belanja. 

Kwan Soo Shin, S., Amenuvor, F. E., Basilisco, R., & Owusu-Antwi, K. (2019). Brand 
Trust and Brand Loyalty: A Moderation and Mediation Perspective. Current 

Journal of Applied Science and Technology, 1–17. 

https://doi.org/10.9734/cjast/2019/v38i430376 
Lassar, W. , M. B. , & S. A. (1995). Measuring customer-based brand equity. 

Https://Doi.Org/10.1108/07363769510095270. 

Lee, A. , Y. J. , M. R. , & L. C. (2015). THE STRATEGY OF GLOBAL BRANDING 
AND BRAND EQUITY. THE STRATEGY OF GLOBAL BRANDING AND 

BRAND EQUITY. 

Lien, C. H., Wen, M. J., Huang, L. C., & Wu, K. L. (2015). Online hotel booking: The 
effects of brand image, price, trust and value on purchase intentions. 

Https://Doi.Org/10.1016/j.Apmrv.2015.03.005. 

Lissitsa, S. , & K. O. (2016). Generation X vs. Generation Y - A decade of online 
shopping. Https://Doi.Org/10.1016/j.Jretconser.2016.04.015. 

Ma, K., Zhong, X., & Hou, G. (2020). Gaining satisfaction: the role of brand equity 

orientation and failure type in service recovery. Https://Doi.Org/10.1108/EJM-06-
2019-0542. 

 

 
 

 



   

109 

 

Martínez-López, Aguilar-Illescas, R., Molinillo, S., Anaya-Sánchez, R., Andres Coca-

Stefaniak, J., & Esteban-Millat, I. (2021). The role of online brand community 
engagement on the consumer-brand relationship. 

Https://Doi.Org/10.3390/Su13073679. 

Maxian, W., Bradley, S. D., Wise, W., & Toulouse, E. N. (2013). Brand Love is in the 
Heart: Physiological Responding to Advertised Brands. 

Https://Doi.Org/10.1002/Mar.20620. 

Montoya-Restrepo, I. A. , S.-T. J. A. , R.-B. S. P. , & M.-R. L. A. (2020). Lovemark 
effect: Analysis of the differences between students and graduates in a love brand 

study at a public university. Https://Doi.Org/10.15446/Innovar.V30n75.83256. 

Moorman, C., Deshpande, R., & Zaltman, G. (1993). Factors Affecting Trust in Market 
Research Relationships. Factors Affecting Trust in Market Research Relationships. 

Muhammad Robith Adani. (2020, October 20). Apa Itu Internet dan Apa Saja 

Dampaknya Bagi Kehidupan Sehari-hari? 
Https://Www.Sekawanmedia.Co.Id/Blog/Internet-Adalah/. 

Musanto, T. (2004). Faktor-Faktor Kepuasan Pelanggan dan Loyalitas Pelanggan: Studi 

Kasus pada CV. Sarana Media Advertising Surabaya Trisno Musanto. 
Http://Puslit.Petra.Ac.Id/Journals/Management/. 

Nisa Hidayat. (2022). Shopee Raih Nomor 1 E-commerce Paling Banyak Digunakan di 

Akhir Tahun 2021, Kalahkan 3 E-commerce Lainnya! Https://Kedu.Pikiran-
Rakyat.Com/Ekonomi/Pr-2383644963/Shopee-Raih-Nomor-1-e-Commerce-Paling-

Banyak-Digunakan-Di-Akhir-Tahun-2021-Kalahkan-3-e-Commerce-Lainnya. 

Park, H., & Kim, Y. K. (2016). Proactive versus reactive apparel brands in 
sustainability: Influences on brand loyalty. 

Https://Doi.Org/10.1016/j.Jretconser.2015.11.013. 

Pieters, R. , W. M. , & B. R. (2010). The stopping power of advertising: Measures and 
effects of visual complexity. Https://Doi.Org/10.1509/Jmkg.74.5.48. 

Prayekti, A. R. (2018). PERSEPSI REMAJA GENERASI Z DI SURABAYA 

TERHADAP PREFERENSI MEREK SITUS ONLINE MARKETPLACE 
BUKALAPAK. PERSEPSI REMAJA GENERASI Z DI SURABAYA TERHADAP 

PREFERENSI MEREK SITUS ONLINE MARKETPLACE BUKALAPAK. 

Primasari, A. , & Y. K. W. (2012). What make teenagers happy? An exploratory study 
using indigenous psychology approach. 

Https://Doi.Org/10.5861/Ijrsp.2012.V1i2.80. 

Priporas, C. V. , S. N. , & F. A. K. (2017a). Generation Z consumers’ expectations of 
interactions in smart retailing: A future agenda. 

Https://Doi.Org/10.1016/j.Chb.2017.01.058. 

Priporas, C. V. , S. N. , & F. A. K. (2017b). Generation Z consumers’ expectations of 
interactions in smart retailing: A future agenda. Computers in Human Behavior. 

Https://Doi.Org/10.1016/j.Chb.2017.01.058. 

Quester, P., & Lin Lim, A. (2003). Product involvement/brand loyalty: Is there a link? 
Https://Doi.Org/10.1108/10610420310463117. 

Ramaseshan, B., Rabbanee, F. K., & Hui, L. T. H. (2013). Effects of customer equity 

drivers on customer loyalty in B2B context. 
Https://Doi.Org/10.1108/08858621311313929, 335–346. 

Ramesh Kumar, S., & Advani, J. Y. (2005). Factors Affecting Brand Loyalty: A study in 

an emerging market on fast moving consumer goods. 
Https://Doi.Org/10.1362/1475392054797223. 

Raykov, T., & Marcoulides, G. A. (2006). A First Course in Structural Equation 

Modeling A First Course in Structural Equation Modeling Second Edition Second 
Edition. A First Course in Structural Equation Modeling A First Course in 

Structural Equation Modeling Second Edition Second Edition. 

 
 

 



   

110 

 

Rinaldi, A., Novalia, & Syazali, M. (2020). Statistika Inferensial untuk Ilmu Sosial dan 

Pendidikan. Statistika Inferensial Untuk Ilmu Sosial Dan Pendidikan. 
Roberts, K. (2004). Lovemarks The Future Beyond Brands by Kevin Roberts. Lovemarks 

The Future Beyond Brands by Kevin Roberts. . 

Sampetua Hariandja, E., & Theresia Suryanto, T. (2021). Structural Equation Modeling 
of Brand Love, Brand Trust, Brand Respect, Brand Loyalty and Brand Equity in 

Indonesia E-Commerce. https://www.researchgate.net/publication/354022558 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business. 
Www.Wileypluslearningspace.Com. 

Similiarweb. (2022). Top Apps Ranking Top Shopping Free Apps Ranking - Most 

Popular Apps in Indonesia. 
Https://Www.Similarweb.Com/Apps/Top/Google/Store-Rank/Id/Shopping/Top-

Free/. 

Song, H. J., Bae, S. Y., & Han, H. (2019). Emotional comprehension of a name-brand 
coffee shop: focus on lovemarks theory. Https://Doi.Org/10.1108/IJCHM-07- 2017-

0436. 

Song, H. J., Wang, J. H., & Han, H. (2019). Effect of image, satisfaction, trust, love, and 
respect on loyalty formation for name-brand coffee shops. 

Https://Doi.Org/10.1016/j.Ijhm.2018.12.011. 

Statista. (2021). Number of internet users in the Asia Pacific region as of January 2021, 
by country. Https://Www.Statista.Com/Statistics/265153/Number-of-Internet-

Users-in-the-Asia-Pacific-Region/. 

Stockemer, D. (2019). Quantitative Methods for the Social Sciences A Practical 
Introduction with Examples in SPSS and Stata. Quantitative Methods for the Social 

Sciences A Practical Introduction with Examples in SPSS and Stata. 

Suganda T. (2018). Pengelolaan Pembelajaran Generasi Z. Seminar Pembelajaran Bagi 
Generasi Z. Stipar Yapari. 

Sugiyono. (2013). METODE PENELITIAN KUANTITATIF KUALITATIF DAN 

R&D. METODE PENELITIAN KUANTITATIF KUALITATIF DAN R&D. 
Sutopo, Y., & Slamet, A. (2017). Statistik Inferensial. 

Https://Books.Google.Co.Id/Books?Id=jVJLDwAAQBAJ&printsec=copyright#v=

one Page&q&f=false. 
Tokopedia. (2022). Tokopedia Kisah Kami. Https://Www.Tokopedia.Com/about/Our-

Story/. 

Upshaw, D. , & A. D. (2019). The Nature of Exclusivity Salesperson Deviance 
(Customer Directed) View project. . 

Https://Www.Researchgate.Net/Publication/333223304. 

WHO. (2020). Coronavirus disease (COVID-19). Https://Www.Who.Int/Health-
Topics/Coronavirus#tab=tab_1. 

Yuli Nurhanisah. (2021). Beda PSBB vs PPKM. 

Https://Www.Indonesiabaik.Id/Infografis/Beda-Psbb-vs-Ppkm. 

  

 

 

 

 

 

 


