120

REFERENCES

Accenture (2017). An Examination of the Relationship Between Service Quality,
Customer Satisfaction and Store Loyalty. International Journal of Retail and
Distribution Management,. 28 (2): p. 73-82

Andrew et al., 2018. Metode Penelitian Pendidikan Kuantitatif, Kualitatif, PTK,
R&D. Kartasura: Fairuz Media.

Anggara, et al (2020). Price and Brand Name as Indicators of Quality Dimensions
for Consumer Durables. Journal of Academy of Marketing Science,. 28 (3):
p. 359-374.

Anwar Sanusi. 2009. Metodologi Penelitian Bisnis.Jakarta.

Bake, Agdayemawer, Anuja.. (2017). mpact Of Visual Merchandising on
Consumers ° Buying Choice With Reference To Reliance Fresh.
International Journal of Management, IT & Engineering. Vol. 7. Issue 12.
ISSN : 2249-0558. http://www.ijmra.us

Bitner, Zeithaml. (2019). Reassement Of Expectations As A Compaison Standar In
Measuring Service Quality: Implication For Futher Reseacrh. Journal Of
Marketing. January (58) 111-124.

Bob (2019). ssessing the Effects of Quality, Value, and Customer Satisfaction on
Consumer Behavioral Intentions in Service Environments, Journal of
retailing, volume 76(2):193- 218.

Brown, Gronroos and Lam, 2018. A Service Quality Model and its Marketing
Implications. European Journal of Marketing,. 18 (4): p. 36

Budiyono. 2009. Statistika untuk Penelitian. Surakarta: UNS Press.

Cronin, JR, J. Joseph; Michael K. Brady, G; and Thomas M. Hult (2019),
“Assessing the Effects of Quality, Value, and Customer Satisfaction on
Consumer Behavioral Intentions in Service Environments”. Journal of
Retailing, Vol. 76, No. 20, pp. 193-218.

Donovan, R., & Henley, N. (2010). Principles and Practice of Social Marketing: An
International Perspective. Cambridge: Cambridge University Press.

Dubey (2020). , Driving Retail Store Performance: A Service Profit Chain
Perspective. Dessertation, The Ohio State University

Edvardsson, R. Oliver & W. DeSarbo, 2017. Models of Consumer Satisfaction
Formation: An Extension. Journal of Marketing Research,. 25: p. 204-212



121

Esbjerg, G. Odekerken-Schroder, K. de Wulf, H. Kasper, M. Kleinjnen, J. Hoekstra.
(2012). he Impact of Quality on Store Loyalty: A Contingency Approach.
Total Quality Management,. 12 (3): p. 307-322.

Fastern, 2017). Effects of perceived merchandise quality and service quality on
consumer shopping behavior in the Internet apparel retailing environment,
Theses and Dissertations,lowa state University

Fen and Lian (2007). “Factors Deriving Consumers Repurchase Intention in Online
Shopping: a Pakistani Consumer Perspective” International Journal of
Management Sciences and Business Research,. VVol. 5, No. 12, 2016, p.262

Firmansyah, M. A. (2019). Pemasaran Produk dan Merek: Planning dan. Strategy.
Penerbit Qiara Media.

Ghozali, Imam, 2018. Aplikasi Analisis Multivariate Dengan Program SPSS. |Edisi
Ketiga, Badan Penerbit Universitas Diponegoro, Semarang.

Hamzah and Shamsudin, 2020. The Relationship between the Internal Environment
Stimulus Of the Store and Customers’ Behavioural Intention, Journal of
Modern Management, 68-79

Hasan, Ali. 2018. Marketing dan Kasus-Kasus Pilihan. Jakarta: CAPS.

Homburg and Giering, 2017. Critical Review of Customer Satisfaction. In V.
Ziethaml, Review of Marketing, 1990: Chicago, American Marketing
Association, p. 68-123.

Jones Boon Liat dan Reynolds (2017). Factors Influencing Consumers’ Online
Repurchase Intention: A Study among University Students in Malaysia”
International Journal of Liberal Arts and Social Science Vol. 2 No. 8.

Kotler, Phillip dan Kevin Lane Keller.(2019). Manajemen Pemasaran edisi 12 Jilid
1. & 2.Jakarta: PT. Indeks.

Kurniawan, F. 2018. Pengaruh Kualitas Pelayanan dan Promosi Terhadap Loyalitas
dengan Kepuasan Sebagai Variabel Intervening (Studi Home Industri
Produk Pakaian Sablon & Bordir). Jurnal Pemasaran 4(2): 254-268.

Lee, 2016. Effects of Background Musi, Voice Cues, Earcons and Gender on
Psychological Ratings and Heart Rates During Product Selection on a Gift
and a Mobile Phone Web Stores. Thesis, 2002: The Hong Kong University
of Science and Technology, Industrial Engineering and Engineering
Management, Hong Kong.

Meno, U. Yavas & E. Babakus, (2000). Correlates of Retail Store Loyalty: An
Empirical Study. In J. Kendall (Ed.), Proceedings of the 39th Annual



122

Meeting of the Decision Sciences Institute, Atlanta. Decision Sciences
Institute.

Menon, Abbott, M., Greenwood, C. R., & Heitzman-powell, L. (2017). The
Combined Effects of Grade Retention and Targeted Small-Group

Intervention on  Students >  Literacy = Outcomes,  (April).
https://doi.org/10.1080/10573560903396876.

Mittal & Kamakura 2001. Response Determination in Satisfaction Judgements.
Journal of Consumer Research,. 10: p. 250-255

Mohan, K. de Wulf & G. Odekerken-Schroder. (2012). Assessing the Impact of a
Retailer's Relationship Efforts on Consumers' Attitudes and Behavior.
Journal of Retailing and Consumer Services, 2003.10: p. 95-108.

Morales et al., 2015. Assessing the Relationship Between Loyalty Program
Attributes, Store Satisfaction and Store Loyalty. Journal of Retailing and
Consumer Services,. 15: p. 364-374.

Morales, J. Bloemer & K. D. Ruyter. 2015. On the Relationship Between Store
Image, Store Satisfaction and Store Loyalty. European Journal of
Marketing,. 32 (5/6): p. 499-513.

Natalia. (2018). Influence of Merchandise Assortment, Internal Shop Environment,
and Interaction with Staff to Customer Satisfaction and Repurchase
intention at Transmart Carrefour in Transmart Rungkut Surabaya. Journal.

Peter and Olson. (2017). The role of store environmental stimulation and social
factors on impulse purchasing. Journal of Services Marketing.

Peter, 2019. Retail Store Merchandise Assortment And Display And Their
Influence On Consumer Impluse Buying Behaviour In North-West Nigeria,
British Journal of Marketing Studies, volume 3:49-60.

Puccinell, M. Osman. (2019). A Conceptual Model of Retail Image Influences on
Loyalty Patronage Behavior. The International Review of Retail,
Distribution and Consumer Research,. 31: p. 149-166.

Redda & Shezi (2019). Customer orientation of service employees Its impact on
customer satisfaction, commitment, and retention, International journal of
Service,volume 15:5.

Reddy an Azzem (2017). Assessing the Effects of Quality, Value and Customer
Satisfaction on Consumer Behavior Intentions in Service Environments .
Journal of Retailing,. 76 (2): p. 193-218.

Ri’aeni, 2019. Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung:
Alfabeta.


https://doi.org/10.1080/10573560903396876

123

S. N. Minarti and W. Segoro, “The influence of customer satisfaction, switching
cost and trusts in a brand on customer loyalty—The survey on student as IM3
users in Depok, Indonesia,” Procedia-Social Behav. Sci., vol. 143, pp.
1015-1019, 2014.

Sangadji, Etta Mamang; Sopiah. 2018. Perilaku Konsumen. Yogyakarta. Andi.

Santos (2019). How Merchandising And Layout Of Ikea Influence The Consumer
Behavior. Journal.

Santoso, Singgih. 2006. Statistik Parametik. Jakarta: PT Gramedia Pustaka. Umum.

Setiadi, Nugroho J. 2010. Perilaku Konsumen. Edisi Revisi. Jakarta: Kencana
Prenada Media. Group.

Shrestha, 2020. Effects of perceived merchandise quality and service quality on
consumer shopping behavior in the Internet apparel retailing environment,
Theses and Dissertations,lowa state University

Simamora (2019). Metode Penelitian Kuantitatif. Jakarta: PT Raya Grafindo
Persada.

Sirohi, N., McLaughlin, E. W., dan Wittink, D. R. (1998). A Model of Consumer
Perceptions and Store Loyalty Intentions for a Supermarket Retailer.
Journal of Retailing, 74(2), hal. 223-245.

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung :
Alfabeta, CV

Syaziella, 2019. Metode Penelitian Kuantitatif & Kualitatif. Yogyakarta: Penerbit
Graha IImu.

Terblanche,N.S, 2018, Reuvisiting the Supermarket in-store customer shopping
experience, Journal of Retailing and Customer Service, Volume 40

Tiwari Deepak, 2020. Impact of Merchandising on Customer satisfaction and
thereby on Retailers™ sale - A study in selected Malls of Jabalpur and
Gwalior city.

Tiwari. (2018). Impact of Merchandising on Customer satisfaction and thereby on
Retailers™ sale - A study in selected Malls of Jabalpur and Gwalior city.

Varga, Srivastava.M., Kaul.D.,2018. Social Interaction, Convenience and Customer
satisfaction: The Mediating effect of Customer experience, Journal of
Retailing and Customer Services, volume 21

Vinci, Maharani (2017). Manajemen Bisnis Eceran. Cetakan Pertama, Penerbit.
Sinar Baru



124

Walsh, M. J. Miranda, L. Konya & I. Havrila 2017. Shoppers' Satisfaction Levels
are not the only Key to Store Loyalty. Marketing Intelligence and Planning,.
23 (2): p. 220-232

https://investor.id/lifestyle.com, retrieved in 2022, July 15
https://databoks.katadata.co.id retrieved in 2022, September 5
https://Seniman.web.id retrieved in 2022, September 5
https://Tabloidbintang.com retrieved in 2022, September 5
https://g.page/Mix-Max_Boutique-medan retrieved in 2022, October 15
https://g.page/Uniglo-medan retrieved in 2022, October 15
https://g.page/Meiji-medan retrieved in 2022, October 15
https://g.page/Koko-Boutique-medan retrieved in 2022, October 15
https://g.page/Chohochips--medan retrieved in 2022, October 15
https://www.google.com retrieved in 2022, October 15


https://investor.id/lifestyle.com
https://databoks.katadata.co.id/
https://seniman.web.id/
https://tabloidbintang.com/
https://g.page/Mix-Max_Boutique-medan
https://g.page/Uniqlo-medan
https://g.page/Meiji-medan
https://g.page/Koko-Boutique-medan
https://g.page/Chohochips--medan
https://www.google.com/

	41712cdfb38ab4bc670f74007c821b384d16df5420f4f86ae1f64be40545cebd.pdf
	REFERENCES


